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Daily  Circulation  Lead  Increases  By 


The  Detroit  News  has  done  it  again! 
The  latest  circulation  figures  show 
Michigan's  #1  newspaper  pulling 
way  ahead  of  the  competition. 


The  News  now  leads  the  .  , 

Detroit  Free  Press  in 
circulation  by  38,679  copies  daily! 


In  Just  Twelve  Months 


And  on  Sunday,  The  News  has 
widened  its  lead  to  114,977  copies. 
When  it  comes  to  circulation 
dominance  in  Michigan . . . 
nobody  delivers  like  The  News! 
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This 
ANPA, 

make  sure  to 
spend  a  little  of 
your  valuable  time 
with  us.  Booth  1066. 


year 

long  time  in 
an  industry  in 
which  minutes  can 
make  the  difference. 
WeVe  spent  our  time 
working  on  ways  to  save  yours. 
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We  thihk  if  II  be  worth  the  investment. 


Technology  Saving  Time 


WE’RE  M  PRODUCTION... 


Graphic  Management’s  new  high-speed  SLS-IOOO  is  in 
production  and  dramatically  improving  inserting  speeds. 
In  fact,  this  eight  into  one  system  was  recently  expanded 
to  a  fourteen  into  one  to  satisfy  the  inserting 
requirements  of  the  New  York  Daily  News  while  running 
three  shifts  a  day  at  speeds  up  to  25,000  cph.  That’s 
productivity..! 

The  high-speed  SLS-IOOO,  offering  the  newest 
technology  for  the  mailroom,  is  designed  to  meet  the 
production  requirements  of  the  largest  metropolitan 
newspapers,  smaller  dailies  and  weeklies. 

So,  as  your  insert  market  grows,  the  need  to  expand 
will  be  inexpensive  and  easy.  Because  of  modular 
expandability  from  two  to  twenty  insert  hoppers  -  you 
can  implement  your  future  system  NOW...! 


Graphic 
Management 
Associates,  Inc. 

The  Inserter  Company 


GMA’s  SlS-mi. 

It  makes  heroes  in  the  mailroom. 

■  Speeds  up  to  25,000  cph 

■  Modular  expandability  -  from  two  to  twenty  insert  hoppers 

■  Gripper  delivery  system 

■  Reject  Control  System 

■  Quarter  fold  capability 

■  Multiple  jacket  hoppers  and  drop  points 

■  Electric  Clutch  feature 

■  Efficient  use  of  floor  space 

■  Ease  of  operation,  maintenance  and  installation 

For  a  complete,  professional  approach  to  satisfying 
your  mailroom  needs,  call  Graphic  Management 
Associates,  Inc.  We’ll  provide  straight  answers  to  your 
mailroom  problems! 

Manufacturing  and  Engineering  Headquarters  and  Sales 
934  Marcon  Blvd.  11  Main  Street  > 

Allentown,  PA  18103  Southboro,  MA  01772 

215-264-2460  617-481-8562 


Be  sure  and  visit  GMA  at  the  ANPA  in  Las  Vegas  and 
see  the  SLS-IOOO  with  21  hoppers.  Booth  602. 
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JUNE 

6-10 — American  Newspaper  Publishers  Association,  Technical  Exposition 
and  Conference,  Convention  Center,  Las  Vegas. 

9-12 — Associated  Press  Sports  Editors,  Annual  Convention,  Contemporary 
Resort,  Orlando. 

10- 13 — Georgia  Press  Association,  Annual  Convention,  Hilton  Head,  S.C. 

11- 1 2— Inland  Daily  Press  Foundation,  Marketing  Conference,  Westin  Hotel- 

O'Hare,  Chicago. 

11-13— Oklahoma  Press  Association,  Summer  Conference.  Wagoner. 
11-13 — Wisconsin  Newspaper  Association,  Annual  Convention,  Concourse 
Hotel,  Madison. 

11- 14 — Florida  Press  Association,  Annual  Convention,  Pensacola. 

12- 14 — Foundation  for  American  Communications,  Economic  Redevelop¬ 

ment  in  Colorado,  Conference  for  Journalists,  Cheyenne  Mountain 
Inn,  Colorado  Springs. 

18-20 — Invitational  Conference  on  Minorities  and  Communications,  Howard 
University  School  of  Communications  and  the  University  of  Texas 
Austin  College  of  Communication,  hosts;  at  Howard  University, 
Washington  D.C. 

18-20 — Kentucky  Press  Association,  Summer  Convention,  Lexington. 
18-21— Mississippi  Press  Association,  Summer  Convention,  Biloxi. 

21-24 — Association  of  Newspaper  Classified  Advertising  Managers,  Sales 
Conference,  Hotel  del  Coronado,  San  Diego. 

21-26 — Gannett  Center  for  Media  Studies,  Leadership  Institute  for  Journal¬ 
ism  and  Mass  Communication  Education,  Gannett  Center,  Columbia 
University,  New  York  City. 

24- 26 — Suburban  Newspapers  of  America,  Summer  Management  Confer¬ 

ence,  Fairmont  Hotel,  San  Francisco. 

28-7/1— Newspaper  Personnel  Relations  Association,  Annual  Conference, 
Downtown  Marriott,  Chicago. 

28-7/2 — International  Circulation  Managers  Association,  Hyatt  Regency 
Hotel,  Chicago. 

30-7/5— National  Press  Photographers  Association,  42nd  Annual  Convention, 
Westin  Hotel,  Toronto,  Canada. 

JULY 

9-11 — Virginia  Press  Association,  Annual  Meeting,  Williamsburg. 

12- 15— International  Newspaper  Advertising  and  Marketing  Executives, 

Summer  Meeting,  Hotel  del  Coronado,  San  Diego. 

14-15— Wisconsin  Newspaper  Association,  Summer  Meeting,  Green  Lake. 

17- 19— Alabama  Press  Association,  Summer  Convention.  Gulf  Shore. 

25- 28 — Texas  Daily  Newspaper  Association,  Summer  Meeting,  South  Padre 

Island. 

Seminars!  Workshops!  Clinics 

JUNE 

13- 14 — American  Press  Institute,  Developing  Management  Skills,  Reston, 

Va. 

14- 24 — American  Press  Institute,  Management  and  Costs,  Reston,  Va. 

18- 20— Annual  Future  of  Journalism  Seminar,  Harnessing  Newsroom 

Research,  Cosponsored  by  Linfield  College,  Oregon  Newspaper 
Publishers  Association,  Allied  Daily  Newspapers,  McMinnville,  Ore. 
21-23— SNPA  Symposium  on  Journalism  Education,  Atlanta,  Ga. 

21-26 — American  Press  Institute,  Business  and  Economic  News  Coverage, 
Stanford  University,  Stanford,  Calif. 

JULY 

12-15— American  Press  Institute,  Regional  Reporters  Workshop,  Kellogg 
West  Conference  Center,  Pomona,  Calif. 

12-15 — American  Press  Institute,  Regional  Reporters  Workshop,  Harley 
Hotel,  Columbus,  Ohio. 

12-16 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar, 
Columbia  University,  New  York  City. 
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Editorial  workshop 


By  Roy  H.  Copperud 


The  Omnipotent  On  No.  644 

As  I  have  in  the  past,  in  Editorial  Workshop  638  I 
objected  to  the  wholesale  use  of  on  as  an  all-purpose 
preposition  —  one  of  my  pet  peeves.  For  example,  “an 
annual  study  on  federal  military  spending"  (study  of);"  a 
case  exactly  on  point”  (in  point). 

Fred  McGunagle  of  Rocky  River,  Ohio,  a  close  reader 
of  this  column,  demurred.  "On  point,"  he  wrote,  “is  an 
expression  used  by  lawyers  to  describe  a  precedent  that 
squares  in  significant  aspects  with  the  case  at  hand  —  or 
in  point.  So  a  case  exactly  on  point  makes  sense,  but  a  case 
exactly  in  point  doesn’t. 

“Also,  since  one  of  the  most  ancient  meanings  of  on  is 
concerning,  the  head  you  cited,  ‘Council  Balks  Again  on 
Ban  on  Crowded  Apartments,’  makes  sense  to  me.  As  a 
matter  of  fact.  I’ve  been  following  similar  legislation 
before  the  Cleveland  Council,  a  fair  housing  ordinance 
which  is  in  effect  a  ban  on  discrimination.  No  councilman 
balks  at  the  ban,  but  the  council  has  been  balking  on  the 
ban  in  repeated  hearings  which  broke  up  over  technicali¬ 
ties.” 

(I’ll  buy  the  specialized,  legal  sense  of  on  point,  but 
none  of  my  dictionaries  gives  anything  but  at  with  balk: 
“he  balked  at  making  the  speech.”  Balk  on  conveys  no 
recognizable  meaning  to  me.) 

Mr.  McGunagle  resumes,  “Since  my  Random  House 
Dictionary  gives  40  meanings  for  on.  I’d  have  to  say  it’s 
been  adopted  as  an  all-purpose  preposition  by  people 
other  than  newswriters.  Other  than  this,  your  column  was 
right  on.” 

Some  time  earlier,  writing  in  the  Elyria  (Ohio)  Chroni¬ 
cle-Telegram,  Mr.  McGunagle  courageously  tackled  the 
problem  of  their  as  increasingly  used  with  singular  antece¬ 
dents  in  carefully  edited  copy:  “everybody  shouldered 
their  pack.”  Only  one  of  the  five  authorities  he  consulted 
found  this  usage  unacceptable  in  writing. 

“Still,”  he  went  on,  “I  resisted  the  use  of  their  until 
about  a  year  ago.  I  threw  in  the  towel  because  of  consistent 
advertising  use  —  ‘Smith’s  Supermarket  invites  you  to 
their  grand  opening’  —  its,  I  guess,  sounds  too  imper¬ 
sonal.  The  feminist  movement  has  also  played  a  part: 
people  fear  to  use  the  generic  his,  and  his  or  her  is  awk¬ 
ward. 

“1  mentioned  my  conversion  to  David  Guralnik,  editor- 
in-chief  of  Webster’s  New  World  Dictionary.  He  sent  me  a 
list  of  citations  for  their  with  a  singular  antecedent  going 
back  to  William  Caxton  in  1489.  The  list  included  Shakes¬ 
peare,  Fielding,  Goldsmith,  Thackeray  and  Shaw.  I 
decided  I  hadn’t  made  a  new  discovery.  Now,  I  figure  if  it 
was  good  enough  for  those  writers,  it’s  good  enough  for  a 
public  relations  executive.” 

When  I  first  tackled  the  problem  of  they,  their  in  refer¬ 
ence  to  a  singular  antecendent,  I  was  inclined  to  prescribe 
strict  grammatical  usage  —  its  —  in  writing,  but  I  was 
indulgent  of  they,  their  in  speech. 

In  the  meantime,  I  like  Mr.  McGunagle  have  observed 
that,  as  in  many  similar  cases,  strict  grammar  counts  for 
nothing,  and  they  and  their  in  reference  to  singular  antece¬ 
dents  are  freely  used  in  careful  prose.  Its  in  most  such 
contexts  now  not  only  sounds  impersonal  but  stiff,  and  is 
instinctively  avoided. 
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It’s  about  time 


The  new  advertiser's-eye-view  of  America. 


The  AD/SAT  Network  is  now  over 
100  newspapers  strong. 

Today,  newspapers  representing 
41%  of  US.  daily  and  55%  of  Sunday 
circulation  can  look  to  AD/SAT  for 
repro  delivery  at  the  speed  of  light. 

As  you  can  see  by  our  map 
above,  AD/SAT  is  changing  the 


advertiser's-eye-view  of  America. 
Join  us  now,  and  you  can  be 
operational  by  the  end  of  1987. 
(You'll  have  your  very  own  pushpin 
even  sooner.)  o 
AD/SAT.  r 

The  Quiet  Revolution  whose  time 
has  come,  for  you. 


h}  I, 

deliver  newspaper 
ads  at  the  speed  of  light. 


g  Join  US  in  outer  spaco< 

■  *  ^  ^  For  our  exciting  live  demonstration  of  the  future  of 
.  /  newspaper  ad  delivery,  make  sure  you  touch  down  at  Booth  #3156. 


AD/SAT,  INC.  •  527  WEST  34TH  STREET,  NEW  YORK,  NEW  YORK  10001  ‘TELEPHONE  212/330-0678  •  FAX  212/330-0660 
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About  Awards 


Nieman  Fellows.  Twelve  U.S.  journalists  have  been 
named  Nieman  Fellows  at  Harvard  University  for  the 
1987-88  academic  year: 

Elinor  Brecher,  Louisville  Courier-Journal',  Frank  Del 
Olmo,  Los  Angeles  Times;  William  Dietrich,  Seattle 
Times',  Robert  Hitt  III,  Columbia  (S.C.)  Record',  John 
MacCormack,  Dallas  Times  Herald;  Dale  Maharidge, 
Sacramento  Bee',  Michele  McDonald,  Norfolk  Virginian- 
Pilot',  Eileen  McNamara  May,  Boston  Globe;  Lindsay 
Miller,  PBS;  Eugene  Robinson,  Washington  Post;  and 
Gene  Weingarten,  Miami  Herald. 

Quill  and  Scroll  winners.  The  ANPA  Foundation 
announced  the  winners  of  its  1987  Quill  and  Scroll 
National  Writing,  Photo  Contest  honoring  excellence  in 
high  school  journalism. 

The  winners  are:  Editorial:  Lisa  Robertson,  Nimitz 
High  School,  Irving,  Texas;  Editorial  Cartoon:  Darin 
Davis,  Canyon  Del  Oro  High  School,  Tucson,  Ariz.; 
News  Story:  Paul  Diedrich,  Valley  High  School,  West  Des 
Moines,  Iowa;  Photo/News  Feature:  Kevin  Wood,  Mt. 
Vernon  (Mo.)  High  School;  Photo/Sports:  Pat  Doty,  Hins¬ 
dale  (III.)  Central  High  School. 

Other  winners  are:  Feature  Story:  Margy  Adams,  Elk¬ 
hart  (Ind.)  Memorial  High  School;  In-depth  Reporting/ 
Individual:  Julie  Ramsey,  Sam  Rayburn  High  School, 
Pasadena,  Texas;  In-depth  Reporting/Team:  Ty  Buckman 
and  Ria  Tadeo,  Aberdeen  (Wash.)  High  School;  Adver¬ 
tisement:  Wendy  Broad,  Clearwater  (Fla.)  High  School; 
Sports  Story:  Billy  Whitson,  Duncanville  (Texas)  High 
School. 

Farris  honored.  Trueman  E.  Farris  Jr.,  managing  editor 
of  the  Milwaukee  Sentinel,  was  named  a  recipient  of 
Marquette  University  College  of  Journalism’s  Byline 
Award,  which  is  presented  annually  to  a  graduate  who  has 
earned  distinction  in  the  profession. 

Outstanding  circulator.  Ron  Myatt,  circulation  director 
of  the  Rocky  Mountain  News,  received  the  Outstanding 
Circulator  Award  from  the  Midwest  Circulation  Manage¬ 
ment  Association  at  its  annual  convention  in  Omaha.  The 
award  has  been  given  only  three  times  in  the  past  25  years. 

Mentor  of  the  year.  Seattle  Times  publisher  Frank 
Blethen  was  named  as  one  of  four  Mentors  of  the  Year  for 
1986  by  the  Women’s  Network.  The  award  is  given  to 
honor  executives  who  help  women  reach  their  career 
goals. 

Equality  winner.  Victoria  E.  Green,  a  senior  majoring  in 
communications  at  the  University  of  Michigan,  is  the  1987 
winner  of  the  $41,500  Mary  Lou  Butcher  Equality  in 
Journalism  Award,  given  in  recognition  for  her  outstand¬ 
ing  promise  for  professional  achievement.  The  award  was 
established  by  former  Detroit  News  reporter  Mary  Lou 
Butcher  from  the  damages  award  she  received  in  a  suc¬ 
cessful  sex  discrimination  lawsuit  against  the  newspaper. 

SNA  winners:  Metroland  Printing,  Mississauga, 
Ontario,  was  the  top  winner  in  this  year’s  Suburban  News¬ 
papers  of  America  Advertising  and  Promotion  Contest, 
collecting  a  total  of  10  awards  in  various  categories.  Other 
newspapers  winning  top  awards  included  the  North  Shore 
Free  Press,  North  Vancouver,  B.C.;  Imprint  Inc.,  West 
Hartford,  Conn.;  and  Pautexent  Printing Corp.,  Columbia 
Md.,  each  with  five  awards. 


Education  association  winner.  The  weekly  Cromwell 
Chronicle  and  its  editor,  Karen  Rohr,  have  been  named 
recipients  of  the  Connecticut  Education  Association 
Media  Award. 

Saginaw  News  honored.  The  1987  Morgan  O’Leary 
Award  for  excellence  in  political  reporting  was  presented 
by  the  University  of  Michigan’s  Department  of  (Tommuni- 
cation  to  the  Saginaw  News  for  its  17-part  series  on  urban 
blight. 

Kaner  honors  CP  victim.  The  Walter  Kaner  Children’s 
Foundation  has  awarded  a  $500  annual  scholarship  to  City 
University,  New  York,  student  Linda  Freeman,  a  social 
work  major  who  is  a  victim  of  cerebral  palsy.  The  founda¬ 
tion  was  established  by  New  York  Daily  News  columnist 
Walter  Kaner. 

Berger  winners.  Gail  Collins  of  the  New  York  Daily 
News  and  Dennis  Duggan  of  Newsday  have  won  Columbia 
University’s  1987  Mike  Berger  Awards  for  their  writing 
about  New  York  City.  They  will  share  the  $2,000  prize. 

PNPA  honors  Sears.  Sears  department  store  chain  has 
been  named  1 987  Advertiser  of  the  Y ear  by  the  Pennsylva¬ 
nia  Newspaper  Publishers  Association.  The  Hospital 
Association  of  Pennsylvania  received  an  Award  of  Merit. 

Silurian  Awards.  The  Society  of  the  Silurians,  an  organi¬ 
zation  of  veteran  New  York  newspeople,  announced  the 
winners  of  its  62nd  annual  Awards  for  Excellence  in 
Journalism. 

Spot  News:  Team  coverage  of  the  Queens  borough 
president’s  suicide  by  the  New  York  Daily  News;  Feature 
News:  Mary  Ann  Giordano,  Daily  News;  Editorial  Writ¬ 
ing:  Michael  Pakenham,  Daily  News;  Interpretive  Writ¬ 
ing:  Anna  Quindlen,  New  York  Times',  Humorous  Writing: 
John  Radosta,  New  York  Times;  Investigative  Reporting: 
Anemona  Hartocollis,  Newsday;  Spot  News  Photo: 
Richard  Harbus,  UPI;  Feature  News  Photo:  Christopher 
Hatch,  Newsday. 

Diabetes  award  winner.  Larry  Thompson,  science  editor 
of  the  Washington  Post’s  Health  section,  won  first  place  in 
the  newspaper  division  in  the  American  Diabetes  Associa¬ 
tion’s  National  Media  Awards  for  Excellence  in  Journal¬ 
ism. 

Tobenkin  Award.  Columbia  University’s  28th  annual 
Paul  Tobenkin  Memorial  Award  was  won  by  a  team  of 
reporters  from  the  Spokane  (Wash.)  Chronicle  and 
Spokesman-Review  for  their  16-part  series  “Bigotry  or 
Brotherhood.” 

The  Tobenkin  Award  is  given  for  outstanding  newspa¬ 
per  writing  in  the  fight  against  racial  and  religious  hatred, 
bigotry  and  intolerance. 

The  reporters  comprising  the  team  were  Bill  Morlin, 
Doug  Clark,  Russell  Carollo,  Drew  DeSilver,  Jim  DeFede, 
Theresa  Goffredo,  Judy  Mills,  David  Newman,  D.F.  Oli- 
vera,  Lonnie  Rosenwald,  Jim  Sparks,  Cynthia  Taggert 
and  Richard  Ripley. 

Special  citations  went  to  Jean  Bryant,  Alton  Fuller  and 
Jerry  Byrd  of  the  Pittsburgh  Press  and  to  Peter  Leyden, 
Kathy  Kemp  and  Carol  Ann  Campbell  of  the  Birmingham 
(Ala.)  Herald-Post. 
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A  WORLDWIDE  The  Arkansas  Gazette 

SAMPLE  OF  USERS  Little  Rock,  Arkansas 

The  Globe  and  Mail 

The  Montreal  Gazette  Toronto,  Ontario 

Montreal,  Quebec  Star-Telegram 

The  Press  Register  Fort  Wbrth,  Texas 

Mobile,  Alabama  The  Patriot-News 

The  Evening  Telegraph  Harrisburg, 

Coventry,  England  Pennsylvania 

Rotabest  The  Herald-Ledger 

Best,  Holland  Lexington,  Kentucky 

The  Mall  Tribune  Beacon  Publishing 

Medford,  Oregon  Company 

_  „  Acton,  Massachusetts 

The  Times-News  ~  . 

Kingsport,  Tennessee  ]5®  Bt.  Louis  Post- 

,  Dispatch 

vl"®'®'’  St.  Louis,  Missouri 

AdligenswiI, 

Swiberland  Standard  Newspapers 

,  Melbourne, Australia 

Elinformador 

Guadalajara,  Mexico  ]J*®  ^mes-Picayune 

_  ^  .  .  New  Orleans,  Louisiana 

The  Press- Journal  _ 

Vfero  Beach,  Rorida  Fort  Wayne 

Newspapers 

The  Dally  Town  Talk  Fort  Vlfayne,  Indiana 

Alexandria,  Louisiana  -  -  _ _ 

The  Press 

The  Journal-Star  Christchurch, 

Lincoln,  Nebraska  New  Zealand 

The  Windsor  Star  Brabants  Nieuwsbiad 

Windsor,  Ontario  Roosendaal,  Holland 
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Publishers  to  aid  j-schools 

Allied  Daily  Newspapers  in  the  Northwest  has  presented  a  radical 
program  to  evaluate  and  assist  the  14  four-year  colleges  in  that  area 
offering  journalism  majors  {E&P,  May  23,  page  10).  It  has  created 
some  controversy  and  some  opposition  from  journalism  educators. 

Basically,  the  publishers  have  pledged  over  $100,000  in  financial 
aid  to  schools  that  cooperate  in  the  program  which  involves  visita¬ 
tions  from  publisher  committees  as  well  as  response  to  a  pre-visit 
questionnaire  about  teaching  methods  and  policies  being  used. 

Some  educators  criticize  the  plan  as  an  attempt  to  take  over  the 
accreditation  responsibilities  of  the  Accrediting  Council  on  Educa¬ 
tion  in  Journalism  and  Mass  Communications  in  spite  of  the  pub¬ 
lishers’  assertions  they  are  interested  only  in  evaluating  school  pro¬ 
grams  with  an  eye  to  improving  them.  Others  have  said  the  pledge  of 
financial  aid  is  a  drop  in  the  bucket  amounting  to  only  $7,500  per 
school  if  all  participate.  It  seems  to  us  both  of  these  arguments  are  a 
misreading  of  the  publishers’  intent. 

This  is  one  of  the  first,  if  not  the  first,  effort  by  a  group  of  newspa¬ 
per  publishers  to  participate  in  the  educational  program  which  sup¬ 
plies  many  of  their  new  employees.  It  is  an  opportunity  for  journal¬ 
ism  educators  to  get  the  help  and  cooperation  of  the  employers  who 
make  up  the  largest  market  for  their  graduates.  As  one  journalism 
school  dean  told  E&P:  “  .  .  .  I  see  the  program  as  encouraging  coop¬ 
eration  between  journalism  schools  and  the  industry.  Most  of  the  time 
industry  ignores  us  and  now  Allied  is  saying  ‘we  want  to  be  involved 
with  you.’  ” 

That’s  the  whole  idea.  The  success  of  this  program  might  lead 
publisher  groups  in  other  areas  to  do  the  same. 

Campaign  ad  expenditures 

We  don’t  blame  our  broadcasting  friends  for  being  upset  at  a  bill 
introduced  by  Rep.  A1  Swift  (D-Wash.)  which  would  limit  campaign 
expenditures  by  giving  candidates  for  the  House  a  30%  discount  on 
radio  or  television  time  and  favorable  rates  for  postage  if  they  agreed 
to  spend  no  more  than  $200,000  before  primaries  and  $200,000  before 
elections.  Those  who  intended  to  exceed  the  ceilings  would  not  earn 
the  discount.  Swift  concedes  he  cannot  require  newspapers  to  accept 
political  advertising  nor  control  the  rates  if  they  do. 

If  the  House  can  establish  a  30%  discount  for  certain  political 
advertising,  it  can  also  establish  a  50%  or  a  75%  discount,  and  even 
require  broadcasters  to  carry  such  ads  gratis.  That  may  seem  ex¬ 
treme.  But  it  is  also  extreme  for  the  House  to  make  broadcasting 
companies  become  major  financial  contributors  to  political  candi¬ 
dates. 

Soviet  jamming 

The  Soviet  Union  has  announced  it  will  stop  jamming  Voice  of 
America  transmissions.  Whatever  reason  is  given,  it  should  be  re¬ 
called  that  when  the  Soviets  stopped  jamming  Russian-language 
broadcasts  from  Britain  in  January  the  head  of  the  BBC  estimated 
the  jamming  program  was  costing  the  Russians  around  $939  million 
per  year  {E&P,  Jan.  31,  page  6). 
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WITH  THE  OMBUDSMAN 


Was  hostility  toward  the  press  justified  in  Bridgeport? 


By  Henry  McNulty 

Hostility  toward  the  press  is  noth¬ 
ing  new,  but  it  seemed  to  reach  new 
heights  in  Bridgeport,  Conn.,  follow¬ 
ing  the  collapse  of  L’ Ambiance  Plaza. 

It  was  about  4  a.m.  April  26,  and 
rescuers  had  just  freed  the  lifeless 
body  of  a  construction  worker  from 
the  collapsed  building.  Toiling  in  the 
glare  of  portable  floodlights,  workers 
carefully  lifted  the  man  into  the  back 
of  an  ambulance. 

As  that  happened,  some  construc¬ 
tion  workers  turned  a  few  of  the 
floodlights  toward  the  knot  of  televi¬ 
sion,  radio  and  newspaper  people 
standing  by,  making  it  impossible  for 
them  to  take  pictures  of  the  rescue. 
When  the  ambulance  drove  away, 
one  of  the  workers  approached  a 
Hartford  (Conn.)  Courant  photogra¬ 
pher.  “Hope  you  got  enough  pictures 
of  the  [expletive]  body,”  he  said.  “1 
hope  your  broken  body  rots  in  hell.” 

As  reporters  left  the  funeral  of  one 
of  the  victims,  a  man  outside  the 
church  angrily  shouted  at  them, 
“You’re  all  ghouls!” 

At  one  point,  a  rescue  worker 
answered  a  reporter’s  question  by 
saying,  “I  don’t  care  where  you’re 
from  or  who  you’re  with.  Leave  us 
alone!” 

When  photographers  were  turned 
away  from  the  accident  site  by  police, 
nearby  spectators  burst  into 
applause. 

What  caused  these  actions?  And 
was  the  hostility  justified? 

At  least  some  of  the  time,  the 
actions  of  the  media  covering  the 
Bridgeport  tragedy  went  beyond  the 
bounds  of  good  taste  and  common 
sense.  One  day,  for  example,  a  pho¬ 
tographer  set  off  a  flash  during  a 
funeral  in  Hamden;  the  incident  out¬ 
raged  many  of  those  attending  the 
service,  as  well  it  might  have.  On 
April  25,  someone  identified  only  as 
“an  unauthorized  person”  [but 
almost  certainly  a  member  of  the 
press]  removed  a  canvas  cover  from  a 
partially  exposed  body.  Photogra¬ 
phers  started  taking  pictures. 

On  another  day,  Courant  columnist 
Denis  Horgan  watched  as  a  man 
holding  a  camera  approached  the  col¬ 
lapsed  building  and  was  told  by  a 
policeman  that  he  was  getting  too 
close. 

“Say,  do  you  know  who  I  am?”  the 


(McNulty  is  the  Courant’s  reader 
representative.  This  article  was 
reprinted  with  permission.) 
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Construction  workers  ot  the  Bridge¬ 
port  disaster  site  held  up  blankets  to 
shield  the  bodies  from  photographers. 

Hartford  Courant  photo 

man  asked. 

The  policeman  said  he  did  not. 

“I’m  from  the  New  York  Post,"  the 
man  announced. 

According  to  Horgan,  the  police¬ 
man  wasted  no  time  in  escorting  the 
man  from  the  site. 

In  many  cases,  however,  the  hos¬ 
tility  was  aimed  at  journalists  who 
were  not  being  overtly  arrogant  or 
insensitive. 

Courant  photographer  Paula 


Bronstein  was  arrested  on  a  charge  of 
disorderly  conduct.  She  said  she  was 
attempting  to  ask  the  name  of  a  rescue 
worker  she  had  photographed;  the 
matter  has  not  yet  gone  to  court. 

Photographers  were  not  given  spe¬ 
cific  instructions  on  how  to  behave, 
said  Randy  Cox,  the  Courant's  assis¬ 
tant  managing  editor  for  photography 
and  graphics.  However,  he  added, 
they  are  always  expected  to  act 
responsibly  and  sensitively.  For 
instance,  he  said  he  would  expect  a 
Courant  photographer  not  to  use  flash 
photography  at  a  funeral. 

The  length  of  the  rescue  effort  was 
a  factor.  When  the  Mianus  River 
bridge  collapsed  in  1983  and  the  space 
shuttle  Challenger  exploded  last  year, 
the  reporting  at  the  scene  was  over  in 
a  few  hours.  In  the  L’ Ambiance  Plaza 
tragedy,  the  agonizing  task  of  rescue 
in  the  rubble  was  a  24-hour-a-day  task 
for  more  than  a  week.  Police, 
rescuers  and  journalists  were 
exhausted. 

Courant  editor  and  publisher 
Michael  J.  Davies  compared  the 
Bridgeport  disaster  with  the  collapse 
of  two  walkways  in  the  Kansas  City, 
Mo.,  Hyatt  Regency  Hotel  in  1981 .  At 
the  time,  Davies  was  president  and 
editor  of  the  Kansas  City  Star  and 
Times. 

“In  Kansas  City,”  Davies  said, 
“the  tragedy  happened,  and  it  was  of 

(Continued  on  page  57) 
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Jersey 


Leading 


The  Northeastern  United  States  is  undergoing  a 
business  renaissance  and  New  Jersey,  with  its 
unique  techno-corporate  economy,  is  leading  the 
way. 

New  Jerseys  growing  reputation  as  a  major  tech¬ 
nological  center  is  based  on  some  impressive 
numbers.  The  state  ranbs  first  in  private  research 
and  development  spending.  First  in  per  capita  sci¬ 
entists.  Third  in  per  capita  patents  issued.  Fourth  in 
high-tech  companies.  And  out  of  Americas  10 
largest  states.  New  Jersey  has  the  highest  average 
net  household  income. 

Corporate  America  has  taken  notice.  Not  long 
ago,  a  thousand  top  companies  named  New  Jersey 
“most  likely  place”  for  new  headquarters.  Many  are 


already  here.  In  fact,  nearly  two-thirds  of  its  hun¬ 
dred  largest  employers  are  members  of  the  For¬ 
tune  1000. 

And  the  newspaper  for  New  Jersey  is  The  Star- 
Ledger-New  Jerseys  largest  daily  and  Sunday 
newspaper. 

DAILY  SUNDAY 
THE  STAR-LEDGER  461.080  681,802 

More  daily  and  Sunday  circulation  than  the  next 
three  newspapers  combined! 

Bergen  Record:  159.151  231,030 

Asbury  Park  Press;  139,954  205,007 

Camden  Courier  Post:  99,419  98,497 

Total:  398,524  534,534 


For  more  information  on  The  Star-Ledger’s  selling  power, 
call  Fred  Marks,  National  Advertising  Manager,  at  201-877-5864. 

Wat  !i>tar-Xcl>SEr 

The  Newspaper  for  New  Jersey 

Star-Ledger  Plaza,  Newark,  N.J.  07101  •  Represented  Nationally  by  Newhouse  Newspapers 

Source  Sales  &  Marketing  Managements  Survey  of  Buying  Power.  1986.  Fortune  magazine.  1986:  New  Jersey  Business  magazine  May  1986:  ABC  FasFax.  3  31  87 
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Business  weeklies 

The  growth  of  weekly  business  newspapers  in  assorted  cities  around  the 
country  means  another  daily  newspaper  competitor  for  readers  and  ads 


By  Mark  Fitzgerald 

Very  few  cities  can  sustain  two  independent  daily  news¬ 
papers  anymore,  and  not  even  the  most  optimistic  indus¬ 
try  booster  expects  that  doleful  fact  ever  to  change. 

But  in  the  last  few  years,  even  the  most  humble  cities 
seem  to  have  added  a  newspaper  —  a  local  or  regional 
business  weekly. 

These  business  weeklies  are  prospering  by  using  only 
slight  variations  on  the  same  methods  that  have  sustained 
dailies  for  decades:  local  news,  local  advertising  and  local 
community  participation. 

A  few  of  the  names  of  business  weeklies  started  up  in 
just  the  last  two  years  illustrate  the  trend:  the  Wichita 
Business  Journal;  Puget  Sound  Business  Journal;  Baton 
Rouge  Business  Report;  Business  Journal  of  Charlotte 
(N.C.). 

Another  measure  of  this  almost-logarithmic  growth  is 
the  membership  of  the  Association  of  Area  Business 
Publications  —  an  industry  group  that  itself  is  only  seven 
years  old. 

Begun  with  Just  17  members,  it  now  boasts  just  under 
100  publications  (%),  despite  considerably  stiffer  require¬ 
ments  for  membership.  For  one  thing,  AABP  publications 
must  be  audited  —  and  have  been  published  for  at  least  a 
year.  That  last  requirement  almost  guarantees  the  group 
will  experience  another  membership  spurt  soon. 

These  new  publications  often  are  able  to  boast  solid- 
gold  demographics  and  considerable  upscale  advertising. 

All  of  this  growth  of  business  weeklies  coincides  with 
the  similar  expansion  of  business  sections  that  is  under 
way  in  hundreds  of  daily  newspapers. 

Daily  business  sections  have  changed  considerably 
from  the  days  when  they  attached  themselves  like  unloved 
barnacles  to  the  back  of  the  sports  section,  their  news  hole 
dependent  on  developments  in  the  athletic  world. 

Instead,  they  increasingly  are  free-standing  sections 
with  names  like  Your  Money,  Your  Finances,  Business 
File  or  Business  Monday,  Business  Tuesday  and  Business 
Wednesday. 

On  a  collision  course 

Are  the  business  weeklies  and  general-interest  dailies 
on  a  collision  course?  Are  they  fighting  for  the  same 
readers?  Are  they  competing  for  the  same  ad  dollars?. 

The  answers  vary  from  city  to  city,  but  generally  editors 
and  publishers  of  both  newspapers  and  the  business 
weeklies  contend  they  are  aiming  their  news  and  advertis¬ 
ing  at  very  different  markets. 

But  it  is  clear  that  the  people  these  area  business  week¬ 
lies  are  reaching  with  editorial  and  ad  pages  is  one  newspa¬ 
pers  would  also  love  to  nail  down. 


Consider  this  portrait  of  the  average  area  business  publi¬ 
cation  reader,  according  to  the  AABP: 

He  —  and  a  large  majority  of  readers  are  male  —  is  46, 
attended  college,  has  a  median  household  income  of 
$75,200  and  a  median  net  worth  of  $349,900. 

Those  demographics  are  even  more  upscale  on  particu¬ 
lar  magazines. 

Million-dollar  readers 

For  example,  the  granddaddy  of  city  business  weeklies, 
Crain’s  Chicago  Business,  boasts  that  fully  19%  of  its 
readers  are  millionaires. 

The  average  household  income  of  a  Connecticut  Busi¬ 
ness  Journal  reader  is  $250,000,  according  to  a  1981  Mar¬ 
keting  &  Research  Associate  study.  More  recent  studies 
showed  these  average  household  incomes:  Denver  Busi¬ 
ness  ($149,500);  Florida  Trent/ ($123,265);  Austin  (Texas) 
Business  Journal  ($104,470);  and  New  Orleans  Cityhusi- 
ness  ($129,945). 

. . .  generally  editors  and  publishers 
of  both  newspapers  and  the  business 
weeklies  contend  they  are  aiming  their 
news  and  advertising  at  very  different 
markets. 


And  AABP  research  claims  that  business  weeklies  have 
nearly  half  this  market  all  to  themselves. 

“Half  of  the  readers  of  the  local  business  press  do  not 
take  the  national  [business  magazines],  according  to  an 
Erdos  &  Morgan  study  in  1986,”  AABP  executive  director 
Lewis  M.  Conn  said. 

“In  essence,”  Conn  continued  in  a  telephone  interview, 
“these  publications  fill  the  void  between  the  dailies  — 
some  of  which  do  a  terrible  job  and  some  of  which  do  a 
good  job  and  some  of  which  do  an  excellent  job  —  and  the 
national  publications  which  simply  cannot  focus  on  local 
and  regional  business.” 

A  narrow  focus 

In  serving  that  market,  local  business  publications 
necessarily  gear  their  news  differently  from  the  dailies. 

“We  have  a  very  narrow  focus  on  our  audience,” 
Crain’s  Chicago  Business  publisher  Joe  Cappo  said. 

Cappo,  who  worked  for  the  old  Chicago  Daily  News  for 
15  years,  said  his  weekly  is  “edited  exclusively  for  man¬ 
agement.” 

“Even  the  business  sections  of  daily  newspapers  have 
(Continued  on  page  52) 
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ADVO  sues  over  newspaper  ratings  study  price 

Direct  mail  firm  alleges  it  was  promised  the  study  at  a  lower  price,  but 
several  parties  ‘conspired’  to  have  the  price  hiked  to  anti-competitive  level 


By  Debra  Gersh 

ADVO-System  Inc.,  the  Hartford, 
Conn. -based  direct  mail  company, 
has  filed  an  antitrust  suit  against  the 
New  York  Times  Co.  and  a  number  of 
alleged  co-conspirators  over  pur¬ 
chase  of  a  1987  newspaper  ratings 
study. 

ADVO,  which  is  seeking  more  than 
$I  million  in  punitive  damages  and 
some  $120,000  in  actual  damages, 
claims  that  the  New  York  Times  Co., 
through  Times  Regional  Group  vice 
president/group  marketing  Jack  Ver¬ 
non,  sought  to  prevent  ADVO  from 
purchasing  a  newspaper  ratings  study 
from  either  Simmons  Major  Market 
Research  or  from  the  Scarborough 
Research  Corporation. 

Simmons,  Scarborough,  the  News¬ 
paper  Research  Council/International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  Task  Force  on  Syndi¬ 
cated  Research  and  Vernon,  acting  as 
head  of  that  task  force,  are  all  named 
in  the  suit  as  co-conspirators. 

The  suit,  filed  in  U.S.  District 
Court  in  Connecticut,  maintains  that 
the  legal  action  arises  from  the  New 
York  Times  “acting  in  concert  with 
its  co-conspirators,  to  prevent  plain¬ 
tiff  ADVO  from  obtaining  newspaper 
ratings  studies  from  Simmons  Market 
Research  Bureau  Inc.  [the  parent  of 
SMMR,  which  is  conducting  the 
study]  and  Scarborough  Research 
Corporation  at  competitive  prices.” 

The  suit  chronicles  various  offers 
made  to  ADVO,  first  to  purchase  the 
1985  study  conducted  by  the  Sim- 
mons-Scarborough  partnership  in 
July  1986  for  $15, 000.  The  partnership 
dissolved  soon  thereafter,  with  the 
two  companies  each  undertaking  a 
1987  study. 

Although  ratings  studies  were 
offered  to  ADVO  in  previous  years, 
both  by  the  separate  companies  and 
their  short-lived  partnership,  ADVO 
has  not  made  the  purchase  before. 

According  to  the  suit,  “In  early 
November  1986,  a  sales  representa¬ 
tive  of  Simmons  approached  ADVO 
verbally  and  offered  a  price  to  ADVO 
of  $17,500  for  Simmons’  1987  news¬ 
paper  ratings  study.  The  Simmons 
sales  representative  explained  that 
the  price  offered  was  based  on  the 


price  that  had  been  recently  offered  to 
ADVO  for  the  1985  Simmons-Scar- 
borough  study  ($15,000),  plus  an 
approximate  15%  increase.”  The  suit 
contends  that  the  price  was  confirmed 
by  Simmons  sales  representatives 
within  the  next  two  weeks. 

However,  Kay  Schultz,  SMMR 
director,  told  E&P  that  it  has  been 
Simmons’  policy  from  the  start  to 
charge  competitors  such  as  ADVO 
the  highest  newspaper  subscriber  fee, 
in  this  case  $50,600. 

It  is  common  practice  for  a  ratings 
service  to  charge  competitive  media 
the  highest  subscriber  fee,  as  Arbi- 
tron  does  to  newspapers  which  want 
to  purchase  its  broadcast  ratings 
information. 

The  suit  goes  on  to  note  that  fol¬ 
lowing  the  Simmons  $17,500  offer, 
ADVO  received  an  offer  of  $10,000 
from  Scarborough  for  its  ratings 
study,  confirmed  in  a  letter  dated 
Dec.  I,  1986. 


In  February  or  early  March  1987, 
the  suit  says  that  Vernon  learned  “in 
his  capacity  at  the  New  York  Times 
and  the  Task  Force”  that  Scarbor¬ 
ough  had  made  its  offer  to  ADVO  at  a 
price  that  was  “substantially  lower 
than  that  offered  to  members  of  the 
newspaper  industry.” 

ADVO  further  maintains  in  its  suit 
that  Vernon  expressed  to  Scarbor¬ 
ough  “his  strong  and  negative  hostil¬ 
ity  to  the  competitive  offer  and 
demanded  that  the  offer  be 
rescinded,”  calling  on  Scarborough 
to  offer  the  study  for  $50,000  or  more. 

“Acting  on  behalf  of  the  defendant, 
the  other  members  of  NRC  and 
INAME  and  the  Task  Force,  Jack 
Vernon  took  steps  to  ensure  that 
Scarborough  and  Simmons  both 
would  agree  to  require  ADVO  to  pay 
at  or  above  $50,000  to  obtain  a  1987 
newspaper  ratings  study,”  the  suit 


contends. 

The  suit  further  maintains  that 
“Successful  efforts  then  were  made 
to  have  a  number  of  newspapers  use 
their  leverage  as  potential  purchasers 
to  pressure  and  threaten  Scarborough 
in  order  to  obtain  an  agreement  that 
the  competitive  bid  made  to  ADVO 
would  be  rescinded  by  Scarbor¬ 
ough.” 

Jeffrey  Rodgers,  Scarborough  vice 
president/newspapers  and  marketing, 
had  no  comment  on  that  contention. 

ADVO’s  suit  goes  on  to  note  that 
on  March  18,  1987,  “five  days  after 
Vernon’s  March  13,  1987  letter  to  the 
members  of  the  Task  Force,  and  sub¬ 
sequent  communication  between 
Vernon  and  Simmons  concerning  the 
price  at  which  Simmons  was  to  offer 
its  study  to  ADVO,  the  chairman  of 
Simmons  informed  ADVO  in  a  letter 
that  now  it  would  have  to  pay  $50,600 
for  Simmons’  1987  newspaper  ratings 
study. 


“When  asked  about  its  prior  offer, 
Simmons  denied  that  it  had  made  its 
offer  of  $17,500,”  according  to  the 
suit,  which  contends  that  the  $50,600 
price  was  the  result  of  an  agreement 
between  Simmons  and  Vernon. 

The  suit  further  contends  that  Scar¬ 
borough  then  rescinded  its  $10,000 
offer,  and  instead  made  a  verbal, 
uncompetitive  bid  to  ADVO  at  or 
above  $50,000. 

Rodgers,  however,  said  that  when 
Scarborough  withdrew  its  offer  to  sell 
the  study  to  ADVO  for  $10,000,  Scar¬ 
borough  also  made  a  conscious  deci¬ 
sion  not  to  re-offer  its  study  to  ADVO 
at  any  price  (E&P,  May  2). 

On  April  29,  ADVO  notified  Sim¬ 
mons  that  it  would  purchase  the  1987 
ratings  study  from  that  company  for 
$50,600,  and  on  May  8,  1987,  a  sub¬ 
scription  agreement  was  signed, 
(Continued  on  page  51) 
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Reporter  covering  Nicaraguan  war  says  ID  system  needed 


Laura  Lopez,  a  Time  magazine  cor¬ 
respondent  covering  the  Nicaraguan 
war,  says  an  international  journalists 
identification  system  for  clothing  and 
vehicles  is  needed  in  combat  areas. 

Her  call  for  such  an  identification 
system,  made  in  an  address  before  the 
36th  annual  General  Assembly  of  IPI 
in  Buenos  Aires  earlier  this  month, 
raised  some  concern  among  attending 
editors. 

Several  in  the  audience  wondered 
aloud  whether  she  were  calling  for  a 


form  of  licensing. 

She  said  no  but  added  that,  in  order 
to  save  the  lives  of  journalists  cover¬ 
ing  combat  areas,  some  system  of 
enabling  the  armies  to  identify  jour¬ 
nalists  more  easily  on-site  needs  to  be 
instituted. 

“In  the  Nicaraguan  war,  there  has 
been  some  controversy  over  report¬ 
ers  wearing  the  uniforms  of  the  army 
they  go  on  patrol  with,”  she  said. 
“Do  we  lose  our  civilian  immunity 
when  we  put  on  uniforms?  Do  we 


compromise  the  unit  we  are  with  if  we  | 
wear  something  else?  Do  govern¬ 
ments  have  the  right  to  dictate  what 
we  wear  on  these  occasions?” 

Lopez  said  the  press  corps  in  Cen¬ 
tral  America  has  not  yet  come  up  with 
a  definitive  answer  to  these  ques¬ 
tions,  but  she  stressed,  “I  can  tell  you 
that  an  international  journalists  iden¬ 
tification  system  for  clothes  and  vehi¬ 
cles  is  needed.  Clarification  on  spe¬ 
cific  points  may  help  save  lives.” 


Outgoing  chairman  stresses  the  iPI  agenda 

Cites  the  need  to  get  Latin  American  journaiists  invoived  in  iPi 


By  Juan  Luis  Cebrian 

There  are  four  points  which  seem  to 
me  to  be  fundamental  for  the  future 
the  International  Press  Institute. 

One  is  the  presence  of  IPI  in  the 
debate  taking  place  in  international 
organizations  —  first  in  UNESCO 
and  now  in  the  United  Nations, 
regarding  the  “New  World  Informa¬ 
tion  Order.”  The  IPI  has  been  and 
still  is  very  active  in  this  debate  and 
we  will  remain  faithful  in  our  purpose 
to  impede  government  intervention  in 
information  systems,  not  allowing 
government  to  transform  such  a  sys¬ 
tem  into  a  propaganda  instrument  of 
political  power. 

The  second  point  is  the  struggle 
against  licensing.  The  sentence  of  the 
International  Court  on  Human  Rights 
condemning  the  Costa  Rica  college  of 
journalists  is  an  important  moral  and 
legal  support  for  our  opinion,  which  is 
that  licensing  in  any  form  is  indirect 
censorship. 

The  IPI  has  begun  collaborating 
with  the  International  Commission  of 
Jurists  in  Geneva  in  order  to  prepare  a 
guide  for  licensing  that  will  permit  us 
to  know  the  exact  situation  in  every 
country. 

Although  there  are  financial  prob¬ 
lems  with  this  project,  we  hope  to 
begin  it  in  the  near  future. 

(Cebrian  of  El  Pais  in  Madrid  is 
outgoing  chairman  of  IPI.  This  article 
is  an  excerpted  version  of  an  address  he 
gave  at  the  36th  annual  IPI  meeting 
held  this  year  for  the  first  time  in  Latin 
America.) 


The  third  point  is  that  we  must  con¬ 
tinue  to  exercise  the  necessary  pres¬ 
ence  that  we  have  in  all  parts  of  the 
world  that  need  specific  action  from 
the  IPI  —  in  order  to  help  persecuted 
journalists  and  their  publications. 

This  vital  action  must  be  carried  out 
at  all  times,  together  with  other  orga¬ 
nizations  dedicated  to  the  defense  of 
the  same  principles. 

In  order  to  ensure  that  common 
objectives  are  not  damaged  by 
divided  efforts,  the  coordinating 
group  of  the  World  Press  Freedom 
Committee  —  which  recently  held  a 
meeting  in  Madrid  —  effectively 
supervises  this  common  task. 

Finally,  I  must  underline  the  exten¬ 


sion  of  the  IPI  into  areas  of  the  world 
where,  hitherto,  its  presence  has  been 
almost  impossible. 

This  is  especially  so  in  Latin  Amer¬ 
ica.  The  holding  of  this  year’s  IPI 
meeting  in  Argentina  and  Uruguay 
and  the  publication,  for  the  first  time, 
of  a  Spanish  version  of  our  IPI  Report 
must  serve  to  guide  permanent 
action.  This  IPi  is  an  institution  with 
an  international  vocation  —  not 
simply  a  regional  one. 

Our  meeting  this  year  in  the 
“Southern  Cone”  of  America  was  not 
a  chance  occurrence,  but  the  result  of 
our  explicit  desire  to  support  the 
democratic  process  in  that  area  of  the 
world  with  our  presence. 


lAPA  will  not  participate  in  UNESCO  forum 


The  Inter  American  Press  Associa¬ 
tion  has  turned  down  an  invitation  to 
participate  in  a  UNESCO-sponsored 
conference  on  mass  media  that  is 
being  organized  by  the  Prague-based 
International  Organization  of  Jour¬ 
nalists  because  it  is  “incompatible 
with  honest,  free,  and  independent 
journalism,”  the  lAPA  said. 

Nearly  50  press  groups  are  sched¬ 
uled  to  participate  next  month  at  the 
conference  in  Finland. 

IAP.\  is  accredited  to  UNESCO  as 
a  non-governmental  organization  in 
consultative  status.  However,  lAPA 
contends  that  the  organizers  of  the 
UNESCO  symposium  “are  by  no 
means  representative  international 
non-governmental  organizations” 


which  could  represent  lAPA  mem¬ 
bers. 

At  the  meeting  the  1978  UNESCO 
“Declaration  on  Fundamental  Princi¬ 
ples  Concerning  the  Contribution  of 
the  Mass  Media  to  Strengthen  Peace 
and  international  Understanding,  to 
the  Promotion  of  Human  Rights,  and 
to  Countering  Racism,  Apartheid  and 
Incitement  to  War”  is  to  be  dis¬ 
cussed. 

lAPA  executive  director  Bill  Wil¬ 
liamson  said,  “Nowhere  in  the  plan¬ 
ning  documents  is  there  an  indication 
of  concern  about  .  .  .  government 
abuse  or  control  of  the  news  media.  It 
would  be  highly  unlikely  —  if  indeed 
not  impossible  —  that  any  code  or 
(Continued  on  pufte  57) 
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Newsday  extends  three  union  contracts  to  insure  ‘labor  peace’ 


In  a  move  that  secures  peaceful 
labor  relations  for  the  next  four  years , 
Long  Island  (N.Y.)  Newsday  has 
negotiated  three-year  contract  exten¬ 
sions  with  its  pressroom,  mainte¬ 
nance  and  transportation  employees. 

All  three  employee  groups,  which 
are  represented  by  the  Graphic  Com¬ 
munications  International  Union, 
have  ratified  the  extensions  which  run 
from  mid- 1988  to  mid- 1991. 

The  extensions  give  wage  increases 


of  5.7%  in  the  first  year,  5.5%  in  the 
second  and  5.4%  in  the  final  year. 

Alberto  Ibarguen,  Newsday’s  vice 
president  Tor  legal  and  human 
resources,  said  the  newspaper 
wanted  “four  years’  worth  of  settled 
labor  relations”  at  a  time  when  it  is 
undergoing  major  expansion. 

“We  did  not  want  to  be  at  a  point 
[during  the  expansion]  where  the  con¬ 
tracts  are  about  to  expire.” 

Newsday  recently  added  a  10-unit 
TKS  offset  press,  its  seventh,  at  its 


Melville,  Long  Island  plant.  The  com¬ 
pany  intends  to  add  two  more  TKS 
10-unit  presses,  one  in  the  fall  and  one 
in  mid-1988,  and  is  contemplating 
ordering  a  tenth  in  order  to  meet  its 
circulation  growth.” 

Ibarguen  declined  to  speculate 
whether  Newsday’s  contract  exten¬ 
sion  will  put  pressure  on  its  main 
rival,  the  New  York  Daily  News, 
which  is  in  the  midst  of  contract  talks 
with  its  10  unions  and  is  seeking  a 
two-year  wage  freeze. 


Three  top  execs  resign  in  dispute  at  Alexandria  Gazette 

Owner  says  they  wanted  to  create  a  ‘management  hierarchy’ 


By  Andrew  Radolf 

Three  top  executives  of  the  Alexan¬ 
dria  (Va.)  Gazette  resigned  from  the 
newspaper  in  a  disagreement  over 
management  style  with  its  new  own¬ 
ers. 

Resigning  earlier  this  month,  after 
just  six  months  in  their  posts,  were 
publisher  John  E.  Mantle,  a  former 
head  of  newspaper  sales  for  United 
Press  International;  editor  Thomas 
Grein,  who  previously  was  states 
news  editor  of  USA  Today,  and  cir¬ 
culation  director  Thomas  Deitman, 
who  came  to  the  Gazette  from  the 
Cincinnati  Enquirer. 

The  daily  Gazette,  the  33,000  free 
weekly-circulation  Alexandria  Port 
Packet,  and  two  other  free  weeklies, 
the  Springfield  Independent  and  Fair¬ 
fax  Tribune,  were  acquired  last  sum¬ 
mer  from  Hong  Kong-based  Sing  Tao 
Newspapers  by  Dominion  Newspa¬ 
pers  Inc.,  headed  by  local  real  estate 
developer  Peter  C.  Labovitz  and 
businessman  John  W.  Hanes  Jr. 

Of  the  four  publications,  only  the 
Port  Packet  enjoyed  strong  reader 
and  advertiser  support. 

“This  has  been  building  for  some 
time,”  said  Mantle.  “The  owners 
found  the  investment  [needed  to 
make  the  Gazette  profitable]  was 
greater  than  they  originally  thought. 
They  decided  to  take  a  more  hands-on 
approach.  They  wanted  a  quicker 
turnaround  than  1  thought  possible.” 

Grein  also  said  that  the  three  execu¬ 
tives  resigned  because  they  “were 
not  used  to  the  sort  of  hands-on  man- 
agement  the  owners  started  to 
develop.” 

The  three  were  hired  last  Novem¬ 
ber,  Grein  continued,  to  strengthen 
the  Springfield  and  Fairfax  weeklies 


John  E.  Mantle 
Resigns  as  publisher 

and  make  the  Gazette  profitable. 

Last  February,  the  Gazette  became 
a  tabloid  targeted  for  a  younger  and 
more  affluent  audience.  The  strategy 
was  beginning  to  work,  Grein  said, 
with  paid  circulation  increasing  from 
about  7,200  last  November  to  about 
7,500  in  May. 

Steps  were  being  taken  to  build  up 
the  Independent  and  the  Tribune 
when  the  owners  decided  to  form  a 
joint  venture  with  the  publisher  of 
another  Fairfax  weekly.  The  Connec¬ 
tion,  and  merge  all  three  publications 
into  a  single  product,  Grein  said. 

The  new  owners  are  now  consider¬ 
ing  a  number  of  options  with  the 
Gazette  which  include  folding  it, 
reducing  its  frequency  to  twice 
weekly,  merging  it  with  the  Port 
Packet  or  turning  it  into  a  free-circula- 
tion  newspaper,  Grein  said. 

“None  of  us  were  hired  to  do  what 
they  wanted  to  do,”  the  former  editor 
stated. 

Labovitz  said  the  former  execu¬ 


tives  wanted  more  of  a  “management 
hierarchy,”  while  he  favored  “more 
of  a  teamwork  concept”  in  decision 
making. 

“1  wanted  to  know  more  about 
what  was  going  on,”  he  said.  “I  don’t 
think  any  of  us  differed  at  all  about 
where  [the  Gazette]  was  going.” 

Labovitz  added  that  he  and  his 
partner  “are  doing  everything  we  can 
do  to  maintain  [the  Gazette]  as  a 
daily.” 

Though  he  declined  to  cite  specific 
steps  Dominion  plans  to  take  in  order 
to  make  the  Gazette  viable,  Labovitz 
said  the  company  is  “looking  at  ways 
to  create  more  synergy  than  competi¬ 
tion”  between  the  daily  and  the  Port 
Packet. 

A  first  step  was  the  merger  of  the 
weekly’s  and  daily’s  advertising,  pro¬ 
duction  and  business  departments, 
Labovitz  said,  although  the  two 
newspapers  continue  to  have  sepa¬ 
rate  editorial  products. 

“They  serve  different  readers,” 
Labovitz  said,  remarking  that  the 
Port  Packet  is  aimed  at  the  affluent 
residents  of  Alexandria’s  “old  town” 
area,  while  the  Gazette  served  the 
“older,  long-term  residents  in  the 
suburban  areas.” 

Hartford  Courant 
rule  bans  smoking 

The  Hartford  Courant  has  adopted 
a  no-smoking  policy,  effective  July  I , 
which  will  limit  smoking  to  desig¬ 
nated  areas  inside  Courant  buildings. 

To  help  employees  with  the  new 
policy,  the  Courant  issued  a  copy  of 
its  policy  to  workers,  along  with  a 
memo  from  editor  and  publisher  Mike 
Davies.  A  low-cost  smoking  cessa¬ 
tion  program  is  also  being  offered. 
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Painting  a  rosy  picture 

At  Northwest  newspaper  meeting,  Dean  Singleton  predicts  a  ‘boon’  for 
newspapers  in  the  1990s  as  the  impact  of  tv  and  direct  mail  declines 


By  M.L.  Stein 

The  1990s  will  offer  newspapers  the 
“biggest  boon”  in  their  history  as  the 
impact  of  both  television  and  direct 
mail  drops  in  the  marketplace,  group 
publisher  W.  Dean  Singleton  told 
Northwest  publishers. 

But  if  “we  don’t  get  on  the  stick  and 
take  advantage  of  the  opportunity, 
we’ll  be  thrown  out  of  business,”  he 
warned. 

In  a  keynote  address  to  Allied  Daily 
Newspapers’  annual  meeting  at  Ore¬ 
gon’s  Salishan  Lodge,  Singleton 
noted  that  since  1980  tv  ad  rates  have 
increased  substantially  more  than 
those  of  newspapers. 

As  a  result,  he  continued,  with  the 
advent  of  cable  and  independent  tv, 
television  penetration  by  network 
affiliates  in  a  “typical  market”  has 
fallen  from  92%  to  as  low  as  50%. 

“I  see  the  day  coming  in  the  ’90s 
when  if  you  buy  three  ne  .work  affili¬ 
ates  you  can’t  get  a  40%  penetra¬ 
tion,”  Singleton  stated. 

The  speaker,  president  of  Garden 
State  Newspapers-Media  News 
Group  and  publisher  of  the  Dallas 
Times  Herald,  said  when  this  hap¬ 
pens,  newspapers  with  penetration 
levels  above  60%  —  “where  they 
ought  to  be”  —  will  be  a  much  better 
buy  for  advertisers  than  television. 

“Television  will  be  so  fragmented 
and  expensive  it  won’t  be  the  factor  it 
has  been  in  the  seventies  and  eight¬ 
ies,”  Singleton  predicted. 

Rising  postal  rates  will  take  the 
steam  out  of  direct  mail  advertising, 
he  went  on,  noting  that  the  postal 
commission  has  recommended  a  30% 
hike  in  third-class  rates  for  1988. 

“We’re  going  to  see  direct  mail  get 
squeezed  and  squeezed  by  higher 
postal  rates  to  the  point  .  .  .  that  by 
the  1990s  direct  mail  won’t  be  the 
factor  that  it  is  today,”  Singleton 
said. 

To  profit  from  the  decline  of  tv  and 
direct  mail,  newspapers  must  make 
sure  their  ad  rates  are  “sufficient, 
proper  and  fair”  and  that  advertisers 
are  given  what  they  need  in  terms  of 
quality  and  color,  he  stated. 

If  newspapers  meet  this  challenge. 


Singleton  said,  the  nineties  will  be 
“the  most  exciting  ten  years  the 
newspaper  industry  has  ever  had  and 
the  most  rewarding.” 

In  another  prediction,  Singleton 
said  newspapers  in  the  next  decade 
will  stop  growing  in  pages  and, 
instead,  concentrate  on  technical 
improvements  such  as  color. 

The  publisher  said  the  policy  of  his 
privately  held  group  of  52  newspapers 
is  that  he  and  co-owner  Richard  B. 
Scudder  draw  no  dividends,  only 
salaries,  and  have  placed  the  stock  in 
trust  for  their  children. 

“We  truly  believe  we  are  building  a 
newspaper  company  for  the  next  gen- 

Singleton  says 
Miami  Herald 
was  ‘arrogant’ 

During  a  question  session  at  the 
recent  Allied  Daily  Newspapers’ 
meeting,  group  publisher  W.  Dean 
Singleton  —  the  meeting’s  keynote 
speaker  —  was  asked  what  he 
thought  of  the  Miami  Herald's  role  in 
Gary  Hart’s  withdrawal  from  the 
presidential  race. 

He  answered  without  hesitation:  “1 
think  that  when  the  day  comes  that 
the  media  have  to  hide  behind  bushes 
and  look  in  windows  to  see  who’s 
sleeping  with  who  .  .  .  we’re  going 
farther  than  we  should  go.” 

Singleton  termed  Herald  publisher 
Richard  Capen’s  defense  of  his 
paper’s  disclosure  at  the  ANPA 
meeting  [where  Hart  spoke]  “arrog¬ 
ant,”  adding  that  the  Herald  itself 
“took  an  arrogant  attitude.  1  have  a 
great  deal  of  a  problem  in  digging  into 
the  intimate  personal  lives  of  political 
candidates.” 

If  this  practice  continues,  he  con¬ 
tended,  newspapers  will  drive  all  but 
professional  politicians  from  the 
political  arena  and  even  the  profes¬ 
sionals  may  be  scared  off. 

“By  peeking  in  windows,  we  are  in 
danger  of  driving  away  good  leaders 
qualified  to  run  this  country,”  he 
declared. 


eration,”  Singleton  remarked. 

He  said  he  believes  that  if  all 
publishers  build  their  newspapers  for 
the  succeeding  generation  “we’ll  end 
up  having  better  newspapers  today.” 

Singleton  said  a  publisher  has  an 
obligation  to  return  every  phone  call. 
In  his  case,  he  noted,  this  may  mean 
calling  someone  at  midnight  so  he  can 
say  he  returned  the  call  the  same  day 
he  received  it. 

Publishers  who  started  in  editorial, 
as  he  did,  should  also  stop  looking  at 
the  advertiser  as  a  “second-rate  citi¬ 
zen”  and  “wake  up  and  listen  to  what 
he  has  to  say,”  Singleton  remarked. 

“While  we  should  never  let  the 
advertiser  dictate  what  goes  into  our 
news  columns,  he  is  a  very  important 
partner,”  he  said.  He  blamed  many 
newspapers  for  “running  off”  adver¬ 
tisers  because  they  refused  to  listen  to 
them. 

A  second  speaker,  Richard 
Nafsinger,  president  of  the  National 
Newspaper  Association,  also  urged 
publishers  to  listen  more  closely  to 
readers  and  advertisers  and  to  ques¬ 
tion  things  they  have  come  to  regard 
as  “truisms.” 

“Question  the  assumption  that  our 
readers’  interests  don’t  change,  that 
because  our  newspapers  have  been 
designed  the  same  way  for  many 
years  that  this  is  the  way  they  have  to 
be  designed  for  the  next  ten  years,” 
he  said. 

Nafsinger,  president  of  the  Eagle 
Newspapers  group  in  Hood  River, 
Ore.,  also  advised  a  hard  look  at  the 
notion  that  newspapers  appeal  to  only 
people  with  ties  to  the  community, 
asserting  they  can  be  attracted  by 
“shorter,  brighter,  more  people- 
related  stories  and  heads,  as  well  as 
easy-to-use  guides  and  summaries. 

“That  long,  dull  and  deadly  boring 
story  on  the  city  council  meeting  just 
won’t  do  it,”  he  cautioned. 

Nafsinger  said  publishers  also 
should  not  assume  readers  know  what 
is  in  the  paper. 

“They  have  to  be  told  of  it,”  he 
admonished.  “Let’s  label  what’s  in 
the  paper,  lead  our  readers  by  the 
hand,  tell  them  how  much  of  a  major 
information  source  we  really  are.” 


EDITOR  &  PUBLISHER  for  May  30,  1987 


13 


Government  seeks  to  reinstate  charges  against  McGoff 


Federal  prosecutors  are  seeking  to 
have  reinstated  charges  accusing 
publisher  John  McGoff  of  failing  to 
register  as  an  agent  of  South  Africa 
for  the  years  1974-79. 

Last  December,  Federal  District 
Judge  Charles  R.  Richey  of  Washing¬ 
ton,  D.C.,  dismissed  charges  against 
McGoff  on  grounds  that  the  five-year 
statute  of  limitations  had  run  out 
because  McGoff  had  stopped  acting 
on  behalf  of  South  Africa  in  August 
1979. 

McGoff  had  pleaded  not  guilty  to 
the  charges  in  November. 

However,  federal  attorneys  argued 


May  18  before  a  three-judge  panel  of 
the  U.S.  Court  of  Appeals  that  the 
statute  of  limitations  did  not  apply  in 
McGofTs  case.  The  federal  prosecu¬ 
tors  said  McGofTs  “failure  to  file  a 
registration  statement  is  a  continuing 
offense,  and  it  continues  until  a 
registration  statement  is  filed. 

Raymond  Larroca,  McGofTs  attor¬ 
ney,  argued  that  “continuing  offense 
is  a  legal  term,”  and  does  not  mean 
than  “an  offense  goes  on  forever.” 

A  decision  from  the  appellate  court 
is  expected  in  June. 

The  charges  against  McGoff  allege 
that  in  1974  and  1975  he  attempted  to 


buy  the  now-defunct  Washington 
(D.C.)  Star  with  more  than  $11  mil¬ 
lion  supplied  by  South  Africa.  The 
government  also  alleges  that  McGoff, 
instead  of  buying  the  Star,  used  some 
of  the  South  African  money  to  pur¬ 
chase  the  Sacramento  (Calif.)  Union. 

The  South  African  government 
allegedly  sought  to  help  finance  the 
Star’s  purchase  in  order  to  have  con¬ 
duit  of  favorable  opinion  in  the  U  nited 
States. 

McGoff,  who  later  sold  his  interest 
in  the  Union,  is  now  head  of  Global 
Communications,  which  publishes 
the  Macomb  (Mich.)  Daily. 


Telegraphers’  pension  plan  to  end  at  UPl 

Part  of  1983  negotiated  agreement;  meanwhile  Guild  pickets  UPl 
offices  over  management  proposal  to  dismiss  ‘incompetenV  employees 


By  Andrew  Radolf 

Telegraphers  and  teletype  opera¬ 
tors  whose  jobs  were  eliminated  by 
United  Press  International  about 
three  years  ago  have  been  informed 
that  their  pension  plan  is  being  termi¬ 
nated  as  of  Aug.  1 . 

In  a  letter  sent  out  by  the  joint  pen¬ 
sion  committee,  which  administers 
the  UPl-United  Telegraph  Workers’ 
Union,  Division  47  Pension  Plan,  the 
former  employees  were  told  that  they 
will  be  provided  with  information 
regarding  their  post-termination  ben¬ 
efits  at  a  later  date. 

The  letter  also  said  that  the  commit¬ 
tee  will  file  a  Notice  of  Intent  to  Ter¬ 
minate  with  the  Pension  Benefit 
Guaranty  Corporation,  which  is  part 
of  the  U.S.  Labor  Dept. 

Bobby  Ray  Miller,  UPl  deputy  gen¬ 
eral  manager,  said  the  termination 
notice  did  not  mean  the  news  service 
was  unable  to  meet  its  pension  obliga¬ 
tions  under  the  UPl-UTW  plan. 

“There’s  ample  money  there,”  he 
said.  “In  fact,  the  plan  is  over- 
funded.” 

Miller  said  that  in  1983  when  UPl 
was  negotiating  with  UTW  for  the 
elimination  of  its  members’  jobs,  part 
of  the  agreement  called  for  the  termi¬ 
nation  of  the  pension  plan. 

“We’re  complying  with  the  UTW 
contract  negotiations  under  which  the 
UTW  agreed  to  go  out  of  business  at 
UPl,”  he  said.  Miller  said  it  took 


almost  three  years  to  terminate  the 
pension  plan  because  the  joint  com¬ 
mittee  meets  only  once  a  year  and 
“it’s  just  hard  to  get  everybody 
together.” 

Plan  participants  who  are  not  yet 
pensioners  will  probably  be  paid  oft  in 
cash,  while  those  receiving  pension 
payments  will  either  receive  a  “lump 
sum”  or  an  annuity  “that  pays  them 
the  same  amount”  as  their  pensions. 
Miller  said.  He  added  that  in  some 
cases,  the  annuity’s  monthly  pay¬ 
ments  could  be  more  than  their  pen- 


judge  of  competence.  In  the  event  the 
employer  declares  an  employee  to  be 
incompetent  and  dismisses  that 
employee,  such  dismissal  shall  not  be 
subject  to  the  grievance  and  arbitra¬ 
tion  procedure,”  the  managment  pro¬ 
posal  states. 

The  union  is  also  disputing  a  pro¬ 
posal  that  at  management’s  sole  dis¬ 
cretion,  it  “be  permitted  to  select 
what  work  shall  be  performed  by  bar¬ 
gaining  unit  personnel  and  what  work 
shall  be  peformed  by  a  subcontractor 
or  subcontractors,  by  non-U  PI  per¬ 
sonnel  or  by  UPl  non-bargaining  unit 


“The  employer  shall  be  the  sole  judge  of 
competence.  In  the  event  the  employer  declares  an 
employee  to  be  incompetent . . .  such  dismissal  shall 
not  be  subject  to  the .. .  arbitration  procedure,”  the 
managment  proposal  states. 


In  other  UPl  developments,  the 
Wire  Service  Guild  again  staged  infor¬ 
mation  picketing  outside  the  news 
service’s  offices  in  Washington, 
D.C.,  and  New  York. 

The  May  26  action  was  to  protest  a 
management  proposal  in  the  ongoing 
contract  negotiations  that  it  be 
allowed  to  dismiss  union  members  for 
incompetence  without  having  to  sub¬ 
mit  the  action  to  any  grievance  proce¬ 
dure. 

“The  employer  shall  be  the  sole 


personnel.” 

The  Wire  Service  Guild’s  contract 
with  UPl  expired  on  April  30,  1987, 
but  the  two  sides  have  been  negotiat¬ 
ing  a  new  pact  since  mid-March. 

‘Canned’  fillers 
out  at  Okla.  daily 

The  Tulsa  (Okla.)  World  has  begun 
a  program  to  eliminate  “canned”  fill- 
(Continued  on  page  57) 
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Drug  testing  spreads  at  newspapers 

All  but  one  Knight-Ridder  paper  now  use  pre-employment  drug  tests 


By  Mark  Fitzgerald 

Despite  heated  opposition  from  the 
Newspaper  Guild,  the  Philadelphia 
Inquirer  and  Philadelphia  News 
began  pre-employment  drug  testing  in 
mid-May. 

With  that  addition,  nearly  every 
Knight-Ridder  Inc.  newspaper  now 
tests  job  applicants  for  drug  abuse. 

Only  the  Detroit  Free  Press,  preoc¬ 
cupied  by  its  pending  joint  operating 
agreement  application,  is  not  testing 
applicants. 

The  program  has  raised  some 
employee  criticism  —  particularly  in 
newsrooms  —  at  various  newspa¬ 
pers,  but  chain  officials  vigorously 
defend  the  new  policy. 

“We  believe  strongly  that  no  one 
has  a  right  to  be  a  Knight-Ridder 
employee,”  chairman  Alvah  H. 
Chapman  Jr.  said  at  the  company’s 
recent  annual  meeting.  “Drug  testing 
is  something  we  believe  in  very 
strongly.” 

The  policy  was  initiated  from 
Knight-Ridder’s  Miami  headquarters 
as  part  of  an  “overall  mission  (that] 
we  feel  we  must  get  the  best  person 
we  can  for  a  particular  spot,”  said 
Steve  Stein. 

Stein,  who  is  temporarily  serving  as 
assistant  to  the  president  of  the  news¬ 
paper  division,  directed  implementa¬ 
tion  of  the  plan. 

“This  so-called  drug  screening,” 
he  said  in  a  telephone  interview, 
“isn’t  anything  revolutionary.  In  fact, 
it’s  just  a  small  part  of  a  pre-employ¬ 
ment  physical  that  has  been  in  place 
for  years  at  our  companies.  All  of  our 
companies  were  asked  by  the  home 
office  to  do  research  and  implement 
this  as  part  of  the  pre-employment 
physical,”  Stein  said. 

Knight-Ridder  officials  just  as 
strongly  insist  there  are  no  plans  to 
extend  drug  testing  to  current 
employees. 

“We  have  no  intention  or  desire 
ever,  as  far  as  we  can  tell,  to  test 
existing  employees,”  Stein  said. 

Nevertheless,  the  pre-employment 
testing  did  spark  protests. 

The  strongest  were  at  the  Philadel¬ 
phia  papers,  where  on  April  22  Phila¬ 
delphia  Newspaper  Guild  members 
—  joined  by  members  from  unions 
representing  truck  drivers,  pressmen 
and  mailroom  employees  —  picketed 


newspaper  offices  for  two  hours. 

Guild  president  Beth  Gillen  said  the 
union  opposes  the  testing  program  for 
both  constitutional  and  labor  reasons. 

“We  see  it  as  a  constitutional 
issue  —  that  people  have  a  right  to  be 
protected  from  illegal  search  and  sei¬ 
zure,”  she  said. 

And,  Gillen  added,  “It  is  the 
union’s  position  that  they  have  to  bar¬ 
gain  with  us  over  pre-employment 
testing.” 

Gillen  said  that  while  the  union 
does  not  represent  prospective 
employees,  the  existing  contract 
already  recognizes  that  some  pre-hir- 
ing  conditions  are  legitimate  bargain¬ 
ing  issues.  Non-discrimination 
clauses  are  a  good  example  of  that, 
she  said. 


The  Guild  has  filed  a  grievance  on 
the  drug  testing  and  has  told  the  com¬ 
pany  it  may  file  an  objection  to  the 
NLRB  or  to  the  courts,  claiming  vio¬ 
lation  of  the  Federal  Disability  Act. 

Not  every  union  has  taken  so 
strong  a  stand. 

At  the  San  Jose  (Calif.)  Mercury 
News,  Guild  officers  have  protested 
the  program  and  urged  its  cancella¬ 
tion,  but  have  decided  not  to  seek 
bargaining  on  it,  union  executive  sec¬ 
retary  Bill  Davis  said. 

“We  chose  not  to  insist  they  bar¬ 
gain  on  pre-hires,  though  that  was 
more  of  a  tactical  decision  than  any¬ 
thing  else,”  he  said. 

Nevertheless,  the  San  Jose  News¬ 
paper  Guild  strongly  opposes  the 
testing,  he  said,  “and  certainly  we’re 
going  to  oppose  any  attempt  to  test 
existing  employees.” 

Both  Guild  locals  also  argue  that 
drug  testing  results  are  wrong  all  too 
often. 

“We  feel  it  is  very  unfair  to  pos¬ 
sibly  ruin  somebody’s  career  on  the 
basis  of  a  test  that  is  inaccurate,”  she 
said. 

However,  Knight-Ridder’s  Stein 
said  the  company  has  taken  numerous 
steps  to  ensure  that  testing  is  accu¬ 
rate. 


The  chain’s  guidelines,  for  exam¬ 
ple,  specify  that  if  a  urine  sample  tests 
positive,  it  is  automatically  retested 
using  the  so-called  gas  chromotogra- 
phy/mass  spectrometry  method. 

In  Philadelphia,  the  newspaper  is 
using  a  lab  run  by  the  physician  who 
implemented  the  U.S.  Navy  drug 
testing  program,  said  June  Barry, 
Inquirer  vice  president/human  rela¬ 
tions. 

She  said  the  test  is  so  precise  it  can 
measure  whether  any  positive  result 
was  due  to  “passive”  drug  taking, 
such  as  being  in  presence  of  mari¬ 
juana  smokers. 

In  that  case,  a  prospective 
employee  might  possibly  be  hired, 
she  said,  though  that  has  not  as  yet 
occurred. 


The  Guild’s  Gillen  said  the  union 
had  obtained  an  internal  document 
that  apparently  would  allow  manag¬ 
ers  to  ignore  a  positive  test  for  that 
drug. 

But  Barry  said  that  memo  was 
simply  a  recommendation  from  one 
management  employee  —  a  recom¬ 
mendation  that  was  not  accepted. 

“We  have  no  such  exclusion  [for 
positive  tests  for  marijuana]  in  our 
policy,”  she  said. 

Pre-hires  who  do  test  positive, 
Barry  said,  are  told,  “You  can’t  be 
hired  now  but  you  can  reapply  in  six 
months.” 

Though  Knight-Ridder  is  enthu¬ 
siastic  about  drug  testing,  implemen¬ 
tation  remains  up  to  individual 
papers  —  and  the  chain’s  largest 
newspaper,  the  Detroit  Free  Press, 
has  so  far  not  started  a  program. 

At  the  Knight-Ridder  annual  meet¬ 
ing,  Free  Press  publisher  David 
Lawrence  Jr.  said  he  hopes  to  imple¬ 
ment  pre-hire  testing  in  the  future. 

However,  he  added  that  with  the 
impending  JOA  application,  “people 
have  enough  on  their  minds  already.” 

In  Detroit,  the  Guild  local  has 
declared  opposition  both  to  the  JOA 
and  to  any  drug  testing. 


“All  of  our  companies  were  asked  by  the  home 
office  to  do  research  and  implement  this  as  part  of 
the  pre-employment  physical,”  Stein  said. 
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In  protest  of  the  ad  tax 

Media  organizations  begin  canceiing  meetings  scheduied  in  Fiorida 
to  protest  recent  imposition  of  5%  sa/es  tax  on  advertising 


By  Debra  Gersh 

In  protest  over  the  recent  imposi¬ 
tion  of  a  5%  sales  tax  on  all  advertis¬ 
ing  in  the  state  of  Florida,  slated  to  go 
into  effect  July  I,  a  number  of  media 
organizations  have  canceled  meetings 
scheduled  there. 

The  Television  Bureau  of  Adver¬ 
tising  has  canceled  all  future  meetings 
in  Florida,  as  have  the  Advertising 
Research  Foundation,  the  National 
Advertising  Network  and  the  Audit 
Bureau  of  Circulations. 

“It  is  inappropriate  for  Tv B  to  hold 
meetings  in  a  state  where  hostile 
action  has  been  taken  against  the 
business  upon  which  our  membership 
depends  for  its  livelihood,”  said 
Roger  Rice,  TvB  president. 

Cancellations  approved  by  the  TvB 
board  of  directors  include  the 
November  1989  full-membership 
annual  meeting  in  Orlando,  the 
February  1989  sales  advisory  com¬ 
mittee  meeting  in  West  Palm  Beach 
and  regional  sales  conferences  held 
each  year  in  either  Orlando  or  Tampa. 

The  ARF  board  of  directors  voted 
to  cancel  a  planned  board  meeting 
scheduled  for  November  1987  in 
Florida,  and  to  reschedule  it  in 
another  state. 

The  NAAN  canceled  its  plans  to 
hold  its  1990  spring  convention  at  a 
site  on  the  west  coast  of  Florida. 

The  Audit  Bureau,  at  its  board  of 
directors  meeting  May  12,  voted  to 
cancel  its  meeting  scheduled  for  Feb. 


24-27,  1988  at  the  Boca  Beach  Club  in 
Boca  Raton. 

A  quick  and  informal  survey  of 
newspaper-related  organizations  — 
including  the  International  Newspa¬ 
per  Advertising  and  Marketing 
Executives,  the  Association  of  News¬ 
paper  Classified  Advertising  Manag¬ 
ers,  the  American  Newspaper 
Publishers  Association  and  the  Inter¬ 
national  Newspaper  Marketing 
Association  —  showed  that  most  had 
held  or  were  planning  to  hold  discus¬ 
sions  on  the  matter,  but  that  no  offi¬ 
cial  action  had  been  taken  yet. 


46,000  jobs  and  $2  billion  in  personal 
income  by  the  year  1989.  The  figures 
assume  no  business  migration  out  of 
state,  but  if  advertising  business  does 
leave  the  state,  the  figures  will  be 
substantially  higher. 

The  AN  A  also  reported  that  studies 
by  the  Wharton  Econometric  Fore¬ 
casting  Associates  show  that  the 
effect  of  an  advertising  tax  now  being 
considered  in  the  state  of  Texas 
should  parallel  that  in  Florida. 

“Advertising  is  a  powerful  vehicle 
for  the  promotion  of  sales,”  accord¬ 
ing  to  the  ANA.  “By  taxing  advertis¬ 


“By  taxing  advertising,  and  hence  the  process  of 
selling,  advertising  costs  will  rise  leading  to  a 
reduction  in  the  amount  of  advertising,  a  rise  in 
product  prices  and  a  drop  in  consumer  spending.” 


Only  the  AN  PA  reported  that  the 
matter  has  not  been  considered,  and 
that  the  situation  would  not  likely 
change  regional  seminars  held  in  the 
state. 

The  State  Legislative  Alert  and 
Action  Coalition,  formed  by  the 
American  Advertising  Federation, 
the  American  Association  of  Adver¬ 
tising  Agencies  and  the  Association  of 
National  Advertisers,  recently 
reported  that  a  Wharton  Economet¬ 
rics  study  has  found  that  the  ad  tax  in 
Florida  will  result  in  the  loss  of  some 


ing,  and  hence  the  process  of  selling, 
advertising  costs  will  rise  leading  to  a 
reduction  in  the  amount  of  advertis¬ 
ing,  a  rise  in  product  prices  and  a  drop 
in  consumer  spending.” 

There  is  still  one  hope  to  cancel  the 
tax,  however,  as  June  5  is  Florida’s 
so-called  “glitch”  day,  which  permits 
the  legislature  to  kill  or  amend  legisla¬ 
tion  passed  during  this  session.  The 
ad  tax,  however,  is  not  singled  out 
from  other  services  but  is  part  of  an 
entire  bill  which  must  be  attended  to. 


Taylor,  Archer  get  INMA  Silver  Shovel  Awards 


For  only  the  seventh  time  in  the 
history  of  the  Silver  Shovel  Awards, 
two  people  were  presented  with  the 
International  Newspaper  Marketing 
Association’s  highest  honor. 

John  E.  Taylor,  communications 
manager  for  the  Toronto  Star,  and 
Vernon  R.  Archer,  recently  retired 
manager  of  public  relations  and  pro¬ 
motion  for  the  Toronto  Star,  were 
each  presented  with  the  Silver  Shovel 
Award  at  the  INMA’s  annual  award 


banquet  held  during  its  international 
conference  in  Toronto  recently. 

The  Silver  Shovel  has  been  pre¬ 
sented  annually  since  1949  for  unself¬ 
ish  devotion  to  the  association  and  for 
significant  contributions  to  the  news¬ 
paper  industry. 

Following  many  years  as  a  member 
of  the  international  board  of  direc¬ 
tors,  Taylor  became  president  of 
INMA  in  1977-78.  During  his  years  on 
the  board,  Taylor  served  on  numer¬ 


ous  committees,  including  the  nomi¬ 
nating  committee,  the  new  member 
hospitality  committee  and  the  1976 
conference  committee. 

Archer  held  his  position  at  the  Star 
for  more  than  10  years  before  retiring 
from  the  industry.  During  that  time  he 
was  active  as  an  officer  and  director 
of  the  Eastern  Region,  and  in  1976-77 
he  became  the  region’s  president.  He 
has  also  served  on  many  association¬ 
wide  committees. 
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Not  ‘just  a  photographer’ 

Pulitzer  Prize-winning  photographer  branches  out  into  writing 


By  Debra  Gersh 

When  you  talk  to  Stan  Grossfeld, 
make  sure  you  don't  use  the  phrase 
“just  a  photographer." 

Although  he  began  his  newspaper 
career  as  just  a  photographer,  Gross¬ 
feld  has  since  branched  out  —  as  he 
believes  other  photographers  should 
do  —  into  writing  the  copy  that  runs 
with  his  pictures. 

Grossfeld,  34,  a  multiple  —  and 
consecutive  —  winner  of  Pulitzer 
Prizes  and  Overseas  Press  Club 
Awards,  began  his  career  in  1973  at 
the  Star-Ledger  in  Newark,  N.J.  He 
then  moved  to  the  Boston  Globe  in 
1975,  where  he  eventually  became 
director  of  photography  before  under-, 
taking  his  new  post  in  January  as 
associate  editor.  The  new  title  was 
necessary  because  of  union  techni¬ 
calities  that  do  not  allow  photogra¬ 
phers  to  report  or  reporters  to  photo¬ 
graph. 

“I  never  had  problems  with  the 
union  [rules]  but  1  don't  think  you 
should  be  boxed  in  by  not  growing," 
he  said.  “Who  wants  to  be  a  60-year- 
old  photographer  schlepping  50 
pounds  of  equipment  to  a  vacant  two- 
story  [building]  fire?" 

Writing  is  not  alien  to  Grossfeld, 
however,  as  after  he  received  his 
undergraduate  degree  in  photography 
from  the  Rochester  Institute  of  Tech¬ 
nology  he  then  went  on  to  receive  a 
master's  degree  in  journalism  from 
Boston  University. 

In  addition,  he  has  produced  a  num¬ 
ber  of  books,  including  “Nantucket; 
The  Other  Season,"  which  he 
authored;  “The  Eyes  of  the  Globe,"  a 
compilation  of  25  years  of  photo¬ 
graphs  from  the  newspaper,  for  which 
Grossfeld  edited  and  wrote  text;  and 
“Two  on  the  River,"  the  story  of  his 
journey  with  co-author  and  Globe 
reporter  Wil  Haygood  down  the  Mis¬ 
sissippi  River. 

It  was  the  Nantucket  book  that 
started  Grossfeld  off  on  the  writing. 
That  book  was  done  while  writing  his 
master's  thesis  at  Nantucket. 

But  Grossfeld  is  the  first  to  admit, 
“I  have  a  lot  to  learn.  1  have  good 
editors  and  reporter  friends  who  help 
me  write." 

The  photo  department  also  helps 


Stan  Grossfeld 


with  processing  film.  “You  feel 
guilty  ...  so  many  people  are  help¬ 
ing  you  out,"  he  noted. 

“I  certainly  have  a  new  respect  for 
writers.  I  sit  here  with  the  little  blink¬ 
ing  light  on  the  [video  display]  termi¬ 
nal  and  the  words  come  out  like  maple 
syrup,"  he  said,  adding  that  while  he 
wishes  he  had  studied  more  in  school, 
he  feels  as  though  he  is  writing  for  the 
reader  with  a  short  attention  span  — 
just  like  himself. 


“Stan  the  photographer  makes  sure 
that  Stan  the  writer  does  not  write  too 
long  so  the  photos  get  all  butchered 
up,"  Grossfeld  commented,  although 
he  admitted  to  once  asking  the  man¬ 
aging  editor  to  log  off  so  he  could  have 
more  room  in  the  system  for  his  arti¬ 
cle. 

“When  you  start  thinking  your 
stuff  is  great,  you  should  hang  it  up," 
he  said. 

Further  support  for  Grossfeld's 
work  comes  from  management, 
which  seems  to  have  granted  him 
carte  blanche  to  spend  whatever  he 


needs  to  get  the  story  and  photo¬ 
graphs. 

Not  long  ago,  Grossfeld  came  back 
from  five  weeks  in  Siberia,  where  he 
chronicled  life  there  for  a  piece  stated 
to  run  in  June  in  the  newspaper's  Sun¬ 
day  magazine.  The  helicopter 
required  to  take  him  into  Siberia  cost 
a  coot  $5,000  alone. 

Proving  to  his  editors  that  he  is  not 
quite  as  expensive  as  he  could  be, 
Grossfeld  pointed  out  that  People 
magazine  recently  did  a  special  issue 
on  the  Soviet  Union  that  required  a 
whole  crew  of  staffers.  To  back  up  his 
point,  Grossfeld  showed  his  editors  a 
photo  taken  of  him  as  he  emerged 
from  a  sauna  into  the  snow  partially 
naked. 

“They're  committed  to  the  thing," 
he  said  of  management.  “It's  great 
that  they  give  me  that  free  rein. 

“It's  not  what  you'd  think  it  would 
be,"  he  said  of  his  journey,  noting 
that  the  Soviet  people  were  very 
friendly,  although  in  some  cases  a  bit 
too  helpful,  as  everywhere  he 
traveled  he  picked  up  more  people  for 
his  entourage.  “It  was  like  being  in  a 
rock  and  roll  band,"  he  said  of  the 
busload  of  people.  “It's  very  hard  to 
work  with  so  many  people  ‘helping' 
you. 

“The  Soviets  were  great,  but  I  got 
mad  at  them  once  because  they  would 


not  let  me  take  photos  from  a  helicop¬ 
ter  [of  some  mountains],"  he  said, 
explaining  that  in  protest  he  covered 
his  eyes  with  blinders  he  was  given 
during  his  airline  flight. 

“They  were  terrific,"  he  said  of  his 
Soviet  hosts,  adding  that  he  was  given 
a  letter  to  take  to  customs  and  was 
waved  right  through. 

After  he  returned  and  gave  a  slide 
show  to  his  editor  and  publisher, 
Grossfeld  sat  down  and  wrote  for 
three  days,  tying  himself  to  the  chair 
with  electrical  wire. 

(Continued  on  page  58) 


“I  think  that  just  doing  the  photography  isn’t  enough. 
It’s  like  being  a  designated  hitter.  You  get  to  hit,  but  not 
to  field,”  he  explained. 
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Rodney 

Copy  editors  in 


By  M.L.  Stein 

Is  it  any  wonder  that  good  copy 
editors  are  hard  to  find  if  they  view 
themselves  as  the  Rodney  Danger- 
fields  of  journalism? 

A  nationwide  survey  of  630  copy 
editors  by  the  American  Society  of 
Newspaper  Editors  split  evenly  on 
the  question  of  whether  the  copy  desk 
has  any  clout  in  the  newsroom.  But 
those  who  responded  with  comments 
overwhelmingly  said  they  had  no 
clout,  according  to  Linda  Grist  Cun¬ 
ningham,  chairman  of  ASNE's 
human  resources  committee,  which 
conducted  the  study. 

“We’re  given  the  respect  that 
might  be  given  to  an  assembly-line 
worker,”  one  respondent  said. 

“Both  reporters  and  management 
view  us  as  a  pain  in  the  ass,”  com¬ 
plained  another. 

A  third  replied;  The  “copy  desk  is 
where  the  elephants  go  to  die  —  the 
rejects.” 

Commented  a  fourth:  “We're  con¬ 
sidered  a  collection  of  nit-pickers  who 
fix  things  that  aren’t  broken.” 

Forty-four  percent  of  the  copy  edi¬ 
tors  saw  their  jobs  as  stepping-stones 
to  something  else  and  40%  thought 
they  had  made  good  career  choices. 
But  they  want  more  clout,  according 
to  Cunningham,  who  is  executive  edi¬ 
tor  of  the  Trenton  (N.J.)  Times. 

However,  despite  their  concern 
over  lack  of  influence  in  the  news¬ 
room,  the  copy  editors  were  generally 
satisfied  with  their  jobs,  the  survey 
showed. 

“Our  copy  desks  are  not  made  up 
of  greenhorns,”  said  Lionel  Linder, 
editor  of  the  Detroit  News  and  vice 
chairman  of  the  human  resources 
committee. 

Nearly  two-thirds  of  those 
surveyed  worked  for  newspapers 
more  than  10  years,  but  only  one-third 
worked  for  their  current  paper  that 
long.  One-third  had  worked  on  a  desk 
more  than  10  years. 

“One  conclusion,”  Linder  noted, 
“is  that  there  is  considerable  desire  to 
move  on  and  up  among  our  respon¬ 
dents.” 

Better  pay  and  advancement 
accounted  for  50%  of  the  respon¬ 
dents’  top  priorities.  Ninety  percent 
had  a  college  degree  and  59%  of  those 


Dangerfields  of  journalism 

nationwide  survey  say  they  get  no  respect 


had  majored  in  journalism.  Ninety- 
three  percent  planned  a  career  in 
newspapers  and  73%  had  never 
worked  in  any  other  field. 

Cunningham  said  that  although 
83%  took  some  copy  editing  courses 
in  college,  only  41%  were  steered 
toward  copy  editing  as  a  journalism 
career,  indicating  j-schools  could  do  a 
better  job  of  encouraging  students 
toward  the  copy  desk. 


newsroom,  feedback  on  their  work, 
and  opportunities  for  advancement, 
according  to  Cunningham. 

The  survey  observed  about  the 
respondents:  “They  call  themselves 
the  Rodney  Dangerfields  of  journal¬ 
ism  and  they  compare  their  isolation 
in  the  newsroom  to  the  Gulag 
Archipelago  .  .  .  Their  skills  can  — 
and  do  —  protect  their  newspapers 
from  disgrace,  but  anonymity  both 


“We’re  given  the  respect  that  might  be  given  to  an  assembiy-line 
worker,”  one  respondent  said. 

“Both  reporters  and  management  view  us  as  a  pain  in  the  ass,” 
complained  another. 

A  third  replied:  The  “copy  desk  is  where  the  elephants  go  to 
die  —  the  rejects.” 

Commented  a  fourth:  “We’re  considered  a  collection  of  nit- 
pickers  who  fix  things  that  aren’t  broken.” 


“There  is  a  growing  concern  among 
editors,”  she  continued,  “that  we  are 
rapidly  reaching  a  crisis  in  finding 
good  copy  editors.  The  shortage 
appears  to  be  particularly  acute  at 
small  and  mid-sized  dailies,  but  even 
larger  newspapers  will  be  affected  if 
we  do  not  encourage  journalists  to 
pursue  copy  editing  as  a  career.” 

Most  of  the  copy  editors  believed 
they  had  sufficient  control  over  the 
material  they  edit,  although  they  were 
required  to  check  with  a  reporter  or 
subeditor  before  making  major 
changes  in  copy. 

Nevertheless,  most  of  their  com¬ 
plaints  involved  more  clout  in  the 

Spanish-ianguage 

El  Mensajero,  a  general-interest 
Spanish-ianguage  newspaper  spe¬ 
cializing  in  Latin  American  news 
reported  directly  from  Latin  Amer¬ 
ica,  has  started  publication  in  the  San 
Francisco  and  Monterey  Bay  areas. 

The  32-page  broadsheet,  whose 
name  is  translated  as  “The  Messen¬ 
ger,”  is  published  weekly  by  Direct 
Language  Publishing  Inc.,  a  San 
Francisco  firm  that  also  produces  the 
Hispanic  Yellow  Pages. 

In  the  three  years  since  the  found¬ 
ing  of  the  Hispanic  Yellow  Pages, 


inside  and  outside  the  newsroom  can 
cloud  their  basically  sound  job  satis¬ 
faction.” 

Warned  Cunningham,  “We  must 
begin  to  listen  to  our  copy  editors  or 
we  will  wake  up  one  morning  with  a 
newsroom  filled  with  reporters  and  no 
one  to  write  the  headlines.” 

The  survey  was  conducted  in 
December  1986  and  January  1987 
among  50  randomly  selected  newspa¬ 
pers.  Survey  data  was  tabulated  by 
the  Detroit  News. 

Cunningham  said  the  results  will  be 
used  by  her  committee  to  develop 
strategies  that  can  be  used  by  editors 
to  improve  their  copy  desks. 

newspaper  debuts 

Direct  Language  has  assembled  a  list 
of  more  than  3,000  advertisers,  four- 
fifths  of  whom  are  non-Hispanic  busi¬ 
ness  owners.  Many  are  expected  to 
complement  their  Hispanic  Yellow 
Pages  advertising  with  ads  in  El  Men¬ 
sajero,  according  to  Salvador  Cervan¬ 
tes,  the  newspaper’s  general  sales 
manager. 

To  further  introduce  the  newspaper 
to  the  Hispanic  community,  325,000 
copies  of  El  Mensajero  were  distrib¬ 
uted  inside  new  editions  of  the  His¬ 
panic  Yellow  Pages. 
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NEWSPEOPLE  IN  THE  NEWS 


Jack  D.  Loftis  has  been  named 
editor  and  vice  president  of  the  Hous¬ 
ton  Chronicle.  Assistant  editor  since 
1979,  Loftis  succeeds  Philip  G.  War¬ 
ner,  who  resigned. 

Loftis  joined  the  newspaper  as  a 
copy  editor  in  1965  and  in  1970  was 
named  editor  of  Texas  magazine,  the 
Sunday  supplement.  Two  years  later 
he  became  features  editor  and  in  1975, 
assistant  managing  editor. 

He  is  a  past  president  of  the  Ameri¬ 
can  Association  of  Sunday  and  Fea¬ 
ture  Editors  and  is  on  the  board  and 
former  vice  president  of  the  Newspa¬ 
per  Features  Council. 

A  native  of  Hillsboro,  Texas,  Loftis 
is  a  1957  graduate  of  Baylor  Univer¬ 
sity.  He  began  his  newspaper  career 
with  the  Hillsboro  Daily  Mirror  while 
attending  school  and  later  became  the 
paper’s  editor. 

Warner  has  been  editor  and  vice 
president  of  the  Chronicle  since  1979 
and  prior  to  that,  assistant  editor. 

The  Hearst  Corporation  bought  the 
Chronicle  from  Houston  Endow¬ 
ment,  Inc.,  in  a  transaction  completed 
on  May  1.  Warner  said  that  while  he 
had  looked  forward  to  continuing  his 
relationship  with  the  Chronicle  under 
the  Hearst  Corporation  “some  long¬ 
term  plans  have  started  coming 
together  and  I  have  decided  to  leave." 
*  *  * 

Laurence  J.  Sasso  Jr.  is  the  newly 
named  editor  of  the  Greenville  (R.l.) 
Observer.  The  past  15  years,  Sasso 
has  been  director  of  news  and  infor¬ 
mation  services  at  Rhode  Island  Col¬ 
lege. 

He  was  a  staff  writer  and  editorial 
assistant  for  the  Observer  before  tak¬ 
ing  the  college  post  and  had  remained 
a  contributor  to  the  newspaper. 

*  *  * 

Ball  State  University,  Muncie, 
Ind.,  and  the  department  of  journal¬ 
ism’s  public  relations  sequence 
awarded  an  honorary  degree  to 
Edward  L.  Bernays,  the  pioneering 
public  relations  expert,  during  the 
spring  commencement  ceremonies 
on  May  23. 
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Focusing  attention  on  an  expanded 
town  news  and  marketing  program  in 
a  nine-town  region  of  its  circulation 
area,  the  Hartford  Coiirant  named 
M.J.  Smith  to  the  newly  created  posi¬ 
tion  of  associate  publisher. 

•  A  deputy  metro  editor  since  last 
year.  Smith  will  work  with  the  news, 
circulation,  advertising  and  market¬ 
ing  departments  in  formulating  goals 
for  the  newspaper’s  third  edition 
which  covers  and  circulates  in  Enfield 
and  eight  north-central  Connecticut 
towns. 

Involved  with  the  Courant’s  local 
news  coverage  since  joining  the  staff 
in  1978,  she  helped  develop  the  town 
news  program  launched  in  1984.  Prior 
to  the  Courant,  Smith  worked  for  the 
New  Jersey  Press  Association  and 
attended  the  Diploma  of  Journalism 
Program  at  City  University,  London. 
♦  *  * 

James  C.  Webb,  general  manager 
of  the  Placerville  (Calif.)  Mountain 
Democrat,  has  been  promoted  to 
publisher  and  is  the  16th  person  to 
hold  the  title  since  the  paper  was 
founded  in  1851  as  the  El  Dorado 
News. 

Webb  is  a  past  president  of  the  Cali- 
fornia  Newspaper  Advertising 
Executives  Association  and  is  on  the 
board  of  directors  of  the  Gold  Unit  of 
the  California  Newspaper  Publishers 
Association. 

*  *  * 

Bob  Forbes,  West  Coast  advertis¬ 
ing  manager  of  Parade  magazine,  was 
appointed  a  vice  president,  and  Shel¬ 
ley  Fariello  was  promoted  to  man¬ 
ager  of  the  Los  Angeles  office.  Also, 
Jodi  L.  Vevoda  joined  the  Midwest 
staff  as  an  advertising  sales  represen¬ 
tative  in  Chicago.  She  was  regional 
sales  manager  at  Texas  Business 
Magazine. 


John  T.  McConnell  was  named 
president  and  publisher  of  Peoria 
Journal  Star,  Inc.,  moving  up  from 
vice  president  and  publisher  of  the 
Peoria  Journal  Star.  He  now  has 
responsibility  for  five  magazines 
published  by  the  company  in  addition 
to  the  daily  newspaper. 

McConnell  has  been  publisher  of 
the  newspaper  for  six  years  and  an 
employee  since  1973. 

*  *  * 

In  the  Community  Newspaper 
Division  of  Gannett  Co.,  Inc.,  Janet 
R.  Krause,  formerly  president  and 
publisher  of  the  Niagara  (N.Y.) 
Gazette,  was  appointed  president  and 
publisher  of  the  Elmira  (N.Y.)  Star- 
Gazette.  She  succeeds  the  late 
Richard  B.  Tuttle,  who  died  of 
cancer  on  May  4. 

Krause  is  returning  to  Elmira 
where  she  served  as  advertising  direc¬ 
tor  from  October  1982  to  December 
1983. 

Mark  L.  Francis,  editor  of  the 
Niagara  Gazette,  succeeds  Krause  as 
president  and  publisher. 

*  *  * 

Michael  C.  Ellis  has  been  named 
executive  editor  of  the  Uniontown 
(Pa.)  Herald-Standard. 

He  most  recently  was  news  editor 
of  the  Morgantown  (W.Va.)  Domin¬ 
ion  Post  and  had  been  with  the  news¬ 
paper  more  than  10  years. 

Earlier  in  his  career,  Ellis  was  with 
the  Greenville  (S.C.)  News  for  12 
years,  holding  a  number  of  editing 
posts  after  working  as  a  reporter. 
Prior  to  Greenville,  he  was  a  reporter 
at  the  Greenwood  (S.C.)  Index- Jour¬ 
nal  and  the  Gastonia  (N.C.)  Gazette. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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Mac  Tully,  former  retail  advertis¬ 
ing  manager  of  the  Kansas  City  Star 
and  Times,  is  now  advertising  direc¬ 
tor  of  the  Fort  Worth  Star-Telegram. 

Tully  joined  the  Kansas  City  news¬ 
papers  in  1978  as  special  sections 
account  executive  and  moved  up 
through  advertising  management  to 
leadership  of  the  65-person  retail 
sales  staff.  Earlier  he  worked  for  the 
Wichita  Eagle-Beacon,  the  San  Jose 
Mercury  News  and  the  San  Francisco 
Chronicle  and  San  Francisco  Exam¬ 
iner. 

In  Fort  Worth,  Tully  succeeded 
Wes  Turner,  who  moved  to  another 
Capital  Cities/ABC  enterprise,  Sut¬ 
ton  Industries  in  Mission  Viejo,  Calif. 


Changes  at  the  Boston  Globe 
include  the  following; 

Mike  Frisby,  to  City  Hall  bureau 
chief;  Michael  Vega,  an  intern,  to 
sports  reporter; 

Alex  Reid,  to  metro  desk  reporter, 
from  the  New  York  Times;  Alice 
Dembner,  to  copy  editor  on  the  night 
desk,  from  Syracuse  (N.Y.)  Newspa¬ 
pers,  Inc.; 

Vicki  Croke,  to  copy  editor  in 
Living/Arts,  from  the  Boston  Herald; 
Peter  Haymow,  to  layout  and 
makeup  editor  in  business,  from  the 
night  desk; 

Elaine  Ray,  to  copy  editor  for  the 
magazine,  from  Essence  Magazine; 
Paul  Benoit,  to  photograher,  from 
Associated  Press,  Boston; 

Mark  Blaudschun,  to  sports 
reporter,  from  the  Dallas  Morning 
News;  Tom  Herde,  to  photographer, 
from  the  Trenton  (N.J.)  Times; 

Scott  Thurston,  to  copy  edtor  in 
sports,  formerly  part  time;  Barry 
Chin,  to  photographer,  from  the  Bos¬ 
ton  Herald;  and 

Tito  Stevens,  to  copy  editor  on  the 
night  desk,  from  UPI,  Washington. 

*  *  * 

The  first  major  management 
change  in  more  than  30  years  at  The 
News  Printing  Co.,  Goshen,  Ind., 
was  announced  by  publisher  F.L. 
Hascall,  following  the  retirement  of 
Harmon  M.  Williams,  who  has  been 
president  and  general  manager  and 
served  with  the  company  40  years. 

Hascall,  who  continues  as  chair¬ 
man  of  the  board,  named  his 
daughter,  Jane  H.  Gemmer,  to  suc¬ 
ceed  Williams  as  president  and  John 
W.  Gemmer  was  named  executive 
vice  president  and  general  manager. 

Jane  Gemmer  has  been  involved  in 
various  phases  of  the  Goshen  News 
for  18  years.  Following  graduation 
from  St.  Mary's  of  the  Woods  Col¬ 
lege,  Terre  Haute,  she  worked  full 
time  in  the  business  office  for  several 


Mac  Tully 


Karen  Dobbyn 


James  A.  Toms 


years  and  presently  works  part  time. 

Her  husband,  a  native  of  Goshen 
and  a  graduate  of  Indiana  University 
with  a  bachelor's  degree  in  account¬ 
ing,  joined  the  company  in  1978  as 
business  manager.  He  worked  in  each 
department  of  the  newspaper  and  the 
commercial  printing  operation  and 
since  1980  has  been  business  manager 
and  treasurer. 


Curtis  Patton  has  been  named 
editor  of  the  Dixie  Living  section  of 
the  Atlanta  Journal  and  Constitution. 
Patton,  with  the  newspapers  since 
1979,  has  served  as  news  editor  and 
editor  of  the  Sunday  political  section. 

Prior  to  Atlanta,  he  was  Sunday 
editor  for  the  Chicago  Sun-Times  and 
news  editor  of  the  Miami  News. 


,,^nding“ 

Protection 


Karen  Dobbyn  has  been  appointed 
director  of  the  human  resources 
department  at  The  Patriot  Ledger, 
Quincy,  Mass. 

She  has  been  involved  in  personnel 
work  at  the  newspaper  for  10  years 
and  has  managed  the  human 
resources  department  since  1984. 

*  *  * 

James  A.  Toms  was  promoted  to 
publisher  and  general  manager  of 
Suburban  News  Publications,  Colum¬ 
bus,  Ohio-based  group  of  16  commu¬ 
nity  weeklies.  He  replaces  Thom¬ 
as  M,  Forsythe,  who  became  assis¬ 
tant  to  the  president  of  CM  Media, 
Columbus,  the  parent  company. 

Toms  had  served  as  associate 
publisher  for  more  than  a  year  and 
prior  to  that  was  business  editor  of  the 
Akron  Beacon  Journal. 


THE  m  STREET  JOURNAL  J  DONREY 


he  New  York  Times,  The  Wall 
Street  Journal,  USA  TODAY,  and 
Donrey  Media  Group  all  realize  the 
importance  of  independent  contractor 
bonding. 


That’s  why  they  use  the  Weinberg 
Plan.  Call  for  details  about  Carrier 
and  Dealer  Bonding.  Ask  about 
carrier  insurance,  too. 


(213)474-5594  DEANE 


1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  90024 
Originator:  Newspaper  Independent 
Contractor  Bond.  Carrier  Accident  Insurance 
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NEWSPEOPLE  IN  THE  NEWS 


Reporters  recently  joining  the  San 
Francisco  Chronicle  include: 

Jim  Doyle,  to  government 
reporter,  city  staff.  He  previously 
covered  the  Justice  Department  and 
law  enforcement  issues  for  the 
Washington  Times. 

Dawn  Garcia,  to  general  assign¬ 
ment  reporter,  city  staff,  focusing  on 
ethnic  issues.  She  previously 
reported  for  the  Modesto  (Calif.)  Bee 
and  the  Oceanside  (Calif.)  Blade-Tri- 
hune. 

Elaine  Herscher,  to  consumer 
affairs  reporter,  city  staff.  She  previ¬ 
ously  covered  consumer  ideas  for  the 
Contra  Costa  (Calif.)  Times. 

Edward  Lempinen,  to  general 
assignment  reporter,  city  staff.  He 
previously  was  an  assistant  city  editor 
and  reporter  for  the  Arizona  Daily 
Star,  Tucson. 

Arthur  M.  Louis,  to  business  and 
financial  writer,  business  staff.  He 
has  been  a  writer  for  Fortune  maga¬ 
zine  more  than  20  years. 

Stephen  R.  Massey,  to  economics 
writer  focusing  on  regional  news,  city 
staff.  He  previously  covered  eco¬ 
nomics  and  marketing  trends  for  the 
Courier-Journal,  Louisville. 

Michael  A,  McCabe,  to  general 


assignment  and  feature  writer,  city 
staff.  He  previously  was  a  feature 
writer  for  the  San  Jose  Mercury  News 
and  a  reporter  for  the  Chicago  Tri¬ 
bune  and  the  Minneapolis  Star. 


Jim  Barlow  is  the  new  business 
columnist  for  the  Houston  Chronicle 
and  will  write  three  columns  a  week. 

He  has  been  with  the  newspaper  10 
years,  covering  politics  and  investiga¬ 
tive  projects.  Prior  to  this  he  worked 
for  other  Texas  newspapers,  the 
Associated  Press,  and  in  radio  and 
television. 

*  *  ♦ 

Marshall  Richman  was 
appointed  regional  sales  manager  for 
Southern  California  and  Arizona  by 
Gazette  Marketing  Systems,  Berke¬ 
ley,  Calif.,  a  division  of  Greater  Buf¬ 
falo  Press. 

Richman,  formerly  major  accounts 
representative  for  the  Daily  News  of 
Los  Angeles  is  based  in  West  Los 
Angeles. 

*  *  * 

•  At  the  Bloomington  (Ill.)  Panto¬ 
graph,  three  advertising  changes 
have  been  announced. 

John  F.  Hoffman,  retail  advertis¬ 
ing  manager,  has  been  named  display 


advertising  manager  and  directs  the 
retail  and  classified  account  execu¬ 
tives. 

LaDonna  C.  Mirza,  classified 
advertising  manager,  was  named 
national/co-op  manager  and  Loretta 
Vance,  a  classified  account  execu¬ 
tive,  moved  to  special  sections  adver¬ 
tising  coordinator  and  phone  supervi¬ 
sor. 

*  ♦  * 

Brad  A.  Lipe,  former  advertising 
director  of  the  New  Bedford  (Mass.) 
Standard-Times,  joined  the  Rocking¬ 
ham  County  Newspapers,  Exeter, 
N.H.,  in  a  similar  capacity. 


Diane  McNulty  was  named  media 
relations  coordinator  for  New  York 
Newsday.  She  most  recently  was 
associate  director  of  publicity  for 
General  Books  Division  of  MacMillan 
Publishing  Company. 


Neal  Haldane  has  been  promoted 
to  Livonia/Redford  community  editor 
for  the  Observer  &  Eccentric  News¬ 
papers,  Livonia,  Mich. 

He  joined  the  company  in  1984  as  a 
part-time  reporter  on  the  Southfield 
Eccentric  and  was  promoted  to  copy 
editor  in  1986. 


OBITUARIES 


Don  Ball,  65,  veteran  Detroit 
reporter,  died  April  14  in  Beaumont 
Hospital  in  Royal  Oak,  Mich.,  of 
complications  arising  from  pneumo¬ 
nia  and  a  heart  attack. 

Ball  worked  for  United  Press  Inter¬ 
national  for  five  years  and  the  late 
Detroit  Times  for  seven  years.  He 
joined  the  Detroit  News  in  1968  and 
retired  last  February. 

*  *  * 

Fanny  Butcher,  99,  literary  editor 
of  the  Chicago  Tribune  for  40  years 
before  retiring  in  1963,  died  May  14  at 
her  home  in  Chicago. 

A  graduate  of  the  University  of  Chi¬ 
cago  in  1910,  she  had  spent  a  decade 
in  other  Tribune  posts  including  soci¬ 
ety  and  fashion  editor  and  as  a  music 
critic  and  police  and  political 
reporter.  In  1971,  she  published  her 
memoirs,  “Many  Lives,  One  Love,” 
chronicling  her  devotion  to  books. 

*  *  * 

James  A.  Calpin,  retired  sports 
editor  of  the  Scrantonian-Trihune, 
Scranton,  Pa.,  died  April  30  at  Mercy 
Hospital. 

He  had  been  named  sports  editor  in 


1972  and  retired  in  1982  after  52  years 
of  service  with  Scranton  newspapers. 
He  began  as  a  copy  boy  at  the  Scran¬ 
ton  Republican. 


Chinn  Ho,  83,  who  scored  a  num¬ 
ber  of  firsts  in  Hawaii  and  generally 
was  considered  the  model  for  the 
character  of  Hong  Kon  Kee  in  James 
Michener’s  novel  “Hawaii,”  died 
May  12  at  Straub  Hospital  in  Hono¬ 
lulu  of  heart  failure.  He  had  been 
under  kidney  dialysis  for  two  weeks. 

In  the  ’50s,  he  became  a  stockhold¬ 
er  and  board  member  of  the  Hono¬ 
lulu  Advertiser  and  relinquished  that 
interest  when,  in  1961,  he  organized 
an  investment  group  which  bought 
the  Honolulu  Star-Bulletin  for  $11 
million.  When  the  Star-Bulletin  was 
sold  to  the  Gannett  Co.,  Ho  remained 
as  chairman  of  the  Gannett  Pacific 
Corporation. 

One  of  his  three  sons,  Stuart  T.K. 
Ho,  is  a  director  of  Gannett  Co. 

Ho  launched  his  business  career  as 
a  young  door-to-door  salesman  and 
eventually  controlled  a  real  estate 
empire  extending  from  California  to 


Hong  Kong.  He  was  the  first  Asian 
president  of  the  Honolulu  Stock 
Exchange  and  the  first  to  manage  one 
of  the  Hawaiian  land-based  trusts. 


Helen  M.  Barnes  Hubbard,  85, 
former  writer  for  The  Hampshire 
Gazette,  Northampton,  Mass.,  died 
May  12. 

*  *  * 

Carlotte  Rosnick  Lance,  56,  for¬ 
mer  reporter  for  the  Holyoke,  Mass., 
bureau  of  the  Springfield  (Mass.) 
Morning  Union,  died  May  12. 


Alvin  E.  Orton,  80,  chief  of  the 
Associated  Press  bureau  in  Chicago 
for  more  than  two  decades,  died  May 
5  at  City  Hospital  Center,  Elmhurst, 
Ill.,  of  a  heart  ailment. 

Orton,  who  retired  in  1971,  spent  35 
years  with  AP.  He  coordinated  cover¬ 
age  of  four  national  political  conven¬ 
tions  in  Chicago. 

His  son,  Alvin  Jr.,  is  the  overnight 
supervisor  of  the  AP  Columbus 
bureau. 
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Politician  says  Canada  needs  more  investigative  reporters 


By  Mark  Fitzgerald 

Canada  needs  more  investigative 
reporting  and  less  coverage  of  politi¬ 
cal  squabbles,  a  government  official 
says. 

Speaking  to  the  recent  annual 
meeting  of  the  Canadian  Press  in 
Toronto,  Doug  Lewis,  parliamentary 
leader  of  the  governing  Progressive 
Conservative  Party,  decried  what  he 
said  was  the  tendency  of  Canadian 
journalists  to  concentrate  on  person¬ 
alities  and  charges  made  in  the  House 
of  Commons  “Question  Period.”  In 
that  weekly  session.  Opposition  lead¬ 
ers  can  ask  virtually  anything  of  gov¬ 
ernment  ministers;  any  charges  or 
countercharges  can  be  repeated  in  the 
media  without  fear  of  libel. 

The  Progressive  Conservative  gov¬ 
ernment  of  Brian  Mulroney  has  been 
particularly  stung  by  a  yearlong 
unfolding  of  several  scandals.  Mulro- 
ney’s  popularity,  once  extraordinar¬ 
ily  high,  seems  to  slip  with  each  new 
poll. 

Canada’s  journalistic  style,  Lewis 
declared,  “leads  to  a  temptation  to 
abandon  a  detailed  examination  of 


policy  for  personalities  ...  a  taste  of 
scandal  and  the  quick  fix  of  Question 
Period. 

“Who  are  the  Woodwards  and 
Bernsteins  of  Canadian  investigative 
journalism?”  Lewis  continued.  “And 
why  aren't  they  lionized  [as  in  the 
United  States]?  1  would  suggest  they 
are  not  lionized  because,  once  the 
story  gets  into  Question  Period  and 
the  pack  mentality  takes  hold,  specu¬ 
lation  replaces  reporting.” 


“Who  are  the  Woodwards 
and  Bernsteins  of 
Canadian  investigative 
journalism?  ”  Lewis 
continued.  “And  why 
aren’t  they  lionized? ...” 


At  the  same  CP  session,  however, 
an  Opposition  figure.  Liberal  Party 
MP  Brian  Tobin,  defended  coverage 
of  Question  Period  as  necessary  in  a 
parliamentary  system  such  as  that  of 


Canada. 

“There  are  no  checks  and  balances 
[as  in  the  United  States]  and,  there¬ 
fore,  there  is  a  dramatic  appeal  to 
public  opinion,  and  that  is 
done  .  .  .  by  Question  Period.  I  don't 
share  the  view  that  Question  Period 
and  the  coverage  of  it  is  somehow 
warped.” 

Another  Opposition  leader.  New 
Democratic  Party  MP  Lynn  McDon¬ 
ald,  also  defended  newspapers  — and 
said  their  investigative  function  was 
important  to  members  of  parliament. 

“The  government  has  got  enor¬ 
mous  resources,  so  1  wouldn't  feel  too 
bad  for  the  poor  old  government.” 
she  told  the  CP  members. 

“We  [in  the  Opposition],  however, 
don't  have  the  resources  that  you  [the 
news  media]  do.  I  am  limited  to  four 
aides  with  two  different  languages,  so 
1  don't  apologize  for  depending  on  the 
investigative  work  you  do.”  she  said. 

McDonald  said  newspapers  are 
“getting  fairer,”  particularly  in  the 
coverage  of  her  party,  a  distant  third 
in  national  Canadian  politics.  While 
(Continued  on  page  58) 
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Since  its  adoption  in  1 974  as  a  fuel  saver,  Americans  have  had  a  love/hate 
relationship  with  the  federal  55  mph  speed  limit.  Polls  show  a  huge  majority  favors  , 
keeping  it.  But  you  have  only  to  drive  the  interstates  to  see  how  widely  violated  it  is. 
And  there  is  political  pressure  to  repeal  it. 

For  an  objective  look  at  the  pros  and  cons  of  the  federal  speed  limit,  ask  for  our 
Insurance  Backgrounder  called  “The  55  mph  Speed  Limit:  Is  It  Worth  Saving?” 

Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61710 
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Testing  First  Amendment  awareness 

Philadelphia  newspapers  get  favorable  response  to  campaign 
touting  to  the  public  the  Importance  of  the  First  Amendment 


The  Philadelphia  Inquirer  and  Daily  News  recently 
undertook  both  a  public  relations  campaign  designed  to 
create  public  awareness  about  the  First  Amendment 
through  tv  commercials  and  a  research  project  to  see  if  the 
message  was  getting  across. 

Ed  Mumford,  market  research  manager  for  the  newspa¬ 
pers,  speaking  before  the  recent  Newspaper  Research 
Council  conference  in  Nashville,  noted,  "The  Inquirer 
and  Daily  News  are  concerned  about  the  First  Amend¬ 
ment.  The  Meese  Commission  report,  recent  Supreme 
Court  decisions  and,  particularly,  the  increasing  use  of 
libel  laws  are  all  problems  that  we  take  seriously.  This  use 
of  libel  suits  against  the  press  and  average  citizens  has  a 
chilling  effect  not  only  on  free  speech  and  free  press,  but 
also  recently  the  libel  laws  are  being  invoked  by  govern¬ 
ment  officials  against  citizens  who  disagree  with  decisions 
those  officials  made  in  their  official  capacity. 

“In  the  case  of  the  press,  when  libel  actions  come  before 
ajury,  the  press  loses  an  amazing  83%  of  the  time.  So  far, 
on  appeal,  90%  of  these  jury  awards  are  either  thrown  out 
or  reduced  significantly,”  Mumford  reported. 

“Jury  verdicts  are  usually  thrown  out  because  they 
have  no  basis  in  law.  Instead,  they  are  an  emotional 
response  to  a  press  that  these  juries  consider  arrogant  and 
too  powerful,”  he  continued.  “But  these  trials  and 
appeals  have  a  high  cost.  In  the  last  six  years,  the  average 
libel  verdict  was  over  $2  million.  Is  this  the  penalty  for  free 
speech?  For  comparison,  consider  that  in  the  average 
product  liability  case,  the  award  was  only  $750,000;  and 
for  medical  malpractice,  only  $700,(KX). 

“This  sort  of  liability  potential  is  creating  a  paranoia 
among  some  smaller  newspapers  and  broadcasters.  They 
are  becoming  fearful  that  even  a  letter  to  the  editor,  much 
less  investigative  reporting,  might  lead  to  a  libel  suit,” 
Mumford  said. 

“Public  officials  are  using  libel  suits  and  the  threat  of 
libel  suits  to  forestall  publication  of  unfavorable 
information  —  libel  suits  are  used  to  intimidate  the  press 
into  not  reporting,”  he  noted.  “In  fact,  libel  law  is  not 


"(SUSNOST  IS  wonderful/ 
LOOK  HOW  FREE  I  AM  -  " 


being  used  exclusively  against  the  press.  There  is  a  case  in 
Pennsylvania  where  a  libel  suit  was  instituted  by  school 
board  members  against  an  individual  who  was  questioning 
a  decision  by  those  school  board  members,  in  a  public 
forum,  the  monthly  meeting  of  the  school  board. 

“In  this  context,  Philadelphia  is  the  libel  capital  of  the 
world,”  Mumford  commented.  “Public  officials,  even 
when  guilty  of  gross  and  criminal  misconduct,  institute 
libel  suits  in  an  attempt  to  convince  the  public,  and  espe¬ 
cially  their  friends,  that  they  are  not  guilty. 


“Philadelphia  earned  its  libel  capital  title  because  we 
have  an  aggressive  press,  and  because  we  have  a  lot  of 
lawyers.  The  chance  for  a  $2. 5-million  judgment  that 
might  hold  up  on  appeal  is  enough  to  keep  a  lot  of  lawyers 
filing  suits,”  he  added. 

It  was  in  this  climate  that  the  Philadelphia  newspapers 
undertook  a  public  relations  campaign  that  set  out  do 
accomplish  three  things:  create  awareness  of  the  guaran¬ 
tees  of  the  First  Amendment;  make  the  public  aware  of  the 
benefits  of  the  First  Amendment;  and  inform  the  public 
that  it  is  their  responsibility  to  defend  the  First  Amend¬ 
ment. 

Television  commercials  featuring  seven  essay  winners 
from  area  school  systems  were  developed,  and  the 
research  department  was  asked  to  put  together  focus 
groups  for  reaction  to  the  ads,  Mumford  explained. 

“Actually,  after  viewing  the  commercials,  1  was  not 
even  sure  that  there  was  enough  in  the  commercials  to 
sustain  a  group,  particularly  since  we  were  fairly  sure  that 
the  public  was  not  very  concerned  about  the  First  Amend¬ 
ment,  and  that  unless  we  were  unlucky  enough  to  recruit  a 
rival  publisher,  the  group’s  ability  to  sustain  a  discussion 
was  probably  limited.  What  we  really  wanted  to  know 
was.  Did  the  commercials  meet  the  objectives?”  Mumford 
said. 

An  interviewing  company  with  a  good  deal  of  experi¬ 
ence  in  commercial  testing  through  mall  intercept  was 
hired,  and  interviews  were  conducted  in  three  malls,  all  in 
the  middle-  to  upper-class  demographic  mix. 

“In  the  interview,  the  respondents  were  tested  for  con¬ 
stitutional  knowledge  and,  particularly.  First  Amendment 
knowledge,”  Mumford  explained.  “They  then  were 
shown  the  tv  commercials  and  were  questioned  in  great 
detail  about  the  messages  in  the  commercials,  as  well  as 
the  form  of  the  commercials. 

“We  then  retested  the  respondents  on  First  Amend¬ 
ment  knowledge  and  were  gratified  to  find  that  after  two 
whole  minutes,  a  fairly  good  number  of  them  could  iden- 
(Continued  on  page  57) 


“We  were  confident  that  most  people 
understood  the  main  message  which  is 
that  the  First  Amendment  must  be 
protected ...” 
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Managing  editor  quits  Oklahoma  paper  in  feud  with  publisher 


By  Mark  Fitzgerald 

Managing  editor  Kit  Anderson  quit 
the  Tahlequah  (Okla.)  Daily  Picto¬ 
rial-Press,  charging  top  management 
tried  to  quash  a  story  about  the 
drunken-driving  arrest  of  the  county 
prosecutor. 

At  issue  was  coverage  of  the  arrest 
in  Missouri  of  Cherokee  County  Pros¬ 
ecutor  Doak  Willis. 

In  a  telephone  interview  from  her 
home,  Anderson  said  publisher  M. 
Gerald  Stone  refused  to  run  a  story 
about  the  arrest,  even  though  another 

Quebecor  head  to 
start  English  tabloid 

Quebec  publishing  magnate  Pierre 
Peladeau  said  he  has  budgeted  $10 
million  for  an  English-language 
tabloid  he  plans  to  launch  in  the  fall. 

“We  may  need  more,”  said  Pela¬ 
deau,  owner  of  Quebecor  Inc.,  who 
also  said  he  hopes  the  newspaper  will 
have  a  circulation  of  25 ,000  in  the  first 
year  and  50,000  after  18  months. 

The  new  paper  is  to  be  called  either 
the  Montreal  Herald  or  the  Montreal 
Daily  News.  The  city  already  has  one 
English-language  daily,  the  Montreal 
Gazette,  and  three  French-language 
dailies  —  Le  Journal  de  Montreal, 
owned  by  Quebecor,  and  La  Presse 
and  Le  Devoir. 

Le  Matin,  a  French-language 
tabloid  launched  this  spring,  died 
after  less  than  two  months. 

Desktop  publishing 
is  focus  of  book 

Two  journalism  teachers  from  the 
Florida  A&M  University  School  of 
Journalism  recently  wrote  a  book  on 
desktop  publishing  after  taking  notes 
and  comparing  the  experiences  of 
people  at  large  and  small  newspapers. 

Professors  Michael  E.  Abrams  and 
Ronald  L.  Norvelle  traveled  from 
San  Francisco  to  Miami  to  Washing¬ 
ton,  D.C.,  to  put  together  their  book, 
“Learning  Computer  Graphics,” 
which  provides  guidance  to  educators 
and  professionals  in  setting  up 
desktop  publishing  and  graphics,  as 
well  as  showing  examples  of  what  can 
be  done  on  a  computer  screen. 

Composed  entirely  on  a  Macintosh 
computer  with  pagemaking  software, 
the  book  was  published  with  the  help 
of  a  $5,000  grant  from  the  American 
Newspaper  Publishers  Association 
Foundation. 


daily  had  published  it. 

“1  asked  him  point-blank  if  he  was 
going  to  run  the  story,  and  I  didn't  get 
an  answer,”  Anderson  said.  “1  told 
him  the  credibility  of  the  paper,  and 
my  credibility,  would  be  sunk  if  we 
didn’t  write  the  story.  And  he 
said  .  .  .  something  [along  the  lines 
of]  “Your  credibility  is  already 
sunk.” 

She  turned  in  her  resignation  a  half- 
hour  later,  she  said. 

But  publisher  Stone  contended  in  a 
telephone  interview  that  he  did  not  try 
to  suppress  the  story  —  only  gather 
the  facts  for  an  accurate  account. 

As  Stone  portrays  the  dispute, 
Anderson  wanted  to  print  essentially 
a  rewrite  of  an  account  in  that  day’s 
Muskogee  (Okla.)  Phoenix  &  Times 
Democrat. 

“I  tried  to  explain  to  her  that  just 
because  they  published  a  story,  we 
don’t  automatically  publish  it.  We  get 
the  facts.  I’ve  been  in  the  business  27 
years  and  that’s  kind  of  normally  the 
way  I’ve  done  it,”  Stone  said. 

In  fact,  he  said,  the  paper  did  run 
the  story  a  few  editions  later.  Because 
the  7,0()0-circulation  paper  does  not 
publish  on  Saturday  and  Monday,  it 
missed  three  editions.  Stone  said. 


For  her  part,  Anderson  contended 
the  story  that  eventually  ran  “was 
very  one-sided,  it  was  all  Doak’s 
side.” 

And  she  hints  that  the  prosecutor 
had  influenced  the  timing  of  the 
coverage.  She  said  Willis  came  to  the 
newspaper  and  called  the  office  of  one 
of  the  paper’s  owners,  Oklahoma 
State  Sen.  Gene  Stipe.  However, 
Anderson  said  he  spoke  only  to  the 
phone  receptionist. 

“I  don’t  know  where  the  order 
came  from,”  she  said. 

Anderson  had  worked  at  the  paper 
since  January  1984  and  was  named 
managing  editor  in  March  1985. 


Achorn  re-elected 
to  trustee  board 

State  Mutual  Life  Assurance  Co.  of 
America  in  Worcester,  Mass., 
announced  the  re-election  of  Robert 
C.  Achorn,  president  and  publisher  of 
the  Worcester  Telegram-Gazette,  to 
the  board  of  trustees  of  the  State 
Mutual  Securities  Trust. 
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NEWS/TECH  - 

Warning  about  newsprint . . . 

Prices  to  rise,  suppiies  to  be  scarce  through  1989,  miii  exec  says 


By  Mark  Fitzgerald 

This  year’s  newsprint  price 
increases  are  just  the  beginning,  a  top 
paper  mill  executive  says. 

“I  can  tell  you  not  to  be  suprised  to 
see  prices  in  general  move  up  rather 
quickly  in  the  next  few  years  as  con¬ 
sumption  continues  to  increase  and 
industrial  capacity  remains  relatively 
flat,”  said  Richard  W.  Raiford, 
executive  vice  president  of  Southeast 
Publishers  Newsprint  Sales.  The 
Dublin,  Ga. -based  mill  is  jointly 
owned  by  Media  General,  Knight- 
Ridder  and  Cox  Enterprises. 

In  fact,  Raiford  said,  publishers 
may  experience  newsprint  shortages 
until  at  least  1990. 

“Barring  a  recession,  I  feel  some  of 
you  will  miss  getting  all  the  newsprint 
you  want  in  1988  and  1989,”  Raiford 
told  the  recent  spring  conference  of 
International  Newspaper  Financial 
Executives. 

Canadian  paper  industry  analyst 
Brian  Topp  of  Capital  Group  Securi¬ 
ties  Ltd.  is  even  more  emphatic  in  his 
prediction  of  shortages,  Raiford  said. 

“Mr.  Topp's  feeling  is  publishers 
will  not  worry  so  much  as  to  how 
much  they  will  have  to  pay  for  news¬ 
print  but,  rather,  will  they  be  able  to 
get  enough  newsprint?”  he  said. 

Still,  newsprint  prices  will  give 
publishers  plenty  to  worry  about  in 
the  next  two  years,  if  Topp’s  other 
prediction  is  correct. 

Newsprint  from  mills  east  of  the 
Rockies  began  this  year  with  an 
increase  to  $570  per  metric  ton.  An 
increase  to  $610  as  of  July  1  has 
already  been  announced. 

But  Topp  believes  that  price  will 
climb  to  around  $640  by  the  end  of  the 
year,  Raiford  told  INFE,  and  by  mid¬ 
year  1988  another  increase,  to  $670, 
should  take  effect. 

By  early  1989,  Topp  predicts, 
newsprint  will  sell  for  $700  per  metric 
ton. 

Clearly,  the  pendulum  has  swung 
back  to  producers,  who  until  last 
October  had  not  been  able  to  make  a 
price  increase  stick  for  two  years. 

There  are  several  reasons  for  this 
shift. 

For  one  thing,  newspapers  and  pre¬ 
print  publishers  are  buying  more 
paper. 


Consumption  is  particularly  strong 
now.  Buyers  are  furiously  building  up 
inventories  not  only  in  anticipation  of 
higher  prices,  but  also  of  strikes  when 
labor  contracts  expire  at  several  big 
eastern  Canada  mills  this  summer. 


By  early  1989,  Topp 
predicts,  newsprint  will 
sell  for  $700  per  metric 
ton. 


Raiford  notes  that  even  if  the  news¬ 
paper  industries  grow  at  only  the 
modest  2.5%  increase  predicted  for 
the  general  economy,  that  would  still 
mean  an  additional  300,000  tons  of 
newsprint. 

At  the  same  time,  mills  are  working 

More  exhibitors 
at  ANPA  TEC  show 

The  following  exhibitors  at  the 
American  Newspaper  Publishers 
Association  TEC  ’87  newspaper  pro¬ 
duction  conference  submitted  infor¬ 
mation  too  late  for  inclusion  in  E&P's 
May  9  annual  conference  planning 
pullout  section. 

Independent  Network  Systems  Inc., 
Booth  3 1 56,  will  be  staffed  by  Thomas 
Haughney,  president;  Kenneth  Brad- 
dick,  vice  president  and  general  man¬ 
ager;  Jorge  Nunez,  systems  manager; 
others.  It  will  show  its  Photo/Graph¬ 
ics  Network  satellite  delivery  of 
addressible  news  service  pictures, 
graphics  and  text  on  high-resolution 
fiber-optic  cathode-ray-tube  record¬ 
ers.  Also  Inertec  PS156  computer 
store,  edit  and  forward,  including  full 
color  display,  in  all  wire  service  for¬ 
mats. 

Erectoweld  Co.  Ltd.,  Booth  123, 
will  be  staffed  by  Joe  Allen,  sales  and 
marketing  manager.  It  will  show  its 
Vacuum  Roll  Handling  system  for 
transporting  newsprint  rolls  up  to 
2,500  pounds  without  damage.  Latest 
models  feature  improved  visibility, 
reduced  maintenance,  redesigned 
power  supply  for  greater  access  and 
sensors  to  prevent  premature  roll 
release. 


close  to  their  full  practical  capacity. 
Canadian  mills  are  operating  at  99% 
of  capacity,  he  said,  while  American 
plants  are  at  96%.  Both  rates  are  a 
considerable  increase  over  last  year’s 
94%  operating  rate. 

At  the  same  time,  the  flood  of 
imported  newsprint  has  slowed  to  a 
trickle.  The  big  foreign  suppliers, 
Sweden,  Norway  and  Finland  — 
known  as  “Scans”  in  the  paper 
industry  jargon  —  have  drawn  back 
considerably  from  the  U.S.  market. 

With  the  weaker  U.S.  dollar,  the 
elimination  of  European  duties,  and 
the  growth  in  Pacific  Rim  paper 
demands,  the  Scans  are  directing 
their  capacity  to  other  markets. 

And  those  other  markets  are 
attracting  U.S.  papermakers  —  fur¬ 
ther  eroding  domestic  supply. 

At  the  same  time,  the  industry  has 
eliminated  the  discounting  for  mini¬ 
mum  volume  contracts  that  became 
common  in  1984  and  1985. 

Raiford  did  offer  one  ray  of  hope  for 
publishers.  Two  big  Canadian  paper 
mills  begin  operation  later  this  year 
and  in  1988  and  several  other  U.S. 
plants  are  on  the  drawing  board. 

Given  a  three-year  lead  time,  Rai¬ 
ford  said,  “the  possibility  now  exists 
in  the  midterm  of  too  much  capacity 
coming  on  stream  at  this  time  [1990]  if 
all  the  projects  currently  under  con¬ 
sideration  materialize.” 


Correction 

In  E&P's  May  9  pullout  section  on 
the  ANPA  TEC  ’87  show,  the  incor¬ 
rect  exhibit  information  was  listed  for 
Web  Press  Services  Corp.  under  the 
heading  for  Web  Press  Corp. 

Web  Press  Corp.  will  exhibit  in 
Booth  No.  756.  It  will  be  staffed  by 
Wayne  Marcouiller,  president; 
Chuck  Gath,  vice  president;  James 
Hall,  international  sales;  and  others. 
Web  Press  Corp.  will  introduce 
stacked  Atlas  perfecting  offset  units, 
the  Atlas  30,0W-per-hour  newspaper 
folder  and  the  Quadra-Color  pneu¬ 
matically  controlled  four-color  print¬ 
ing  unit.  It  will  also  exhibit  videos  of 
current  installations. 
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Solna  expands 
U.S.  headquarters 

Solna  Inc.  has  opened  a  training 
center,  showroom  and  a  pilot 
assembly  project  at  its  expanded  U.S. 
headquarters  in  Kansas  City,  Mo. 

The  Swedish-based  press  manufac¬ 
turer  said  it  has  tripled  its  space  since 
moving  to  Kansas  City  two  years  ago 
and  the  site  will  serve  as  national 
training  center,  parts  distribution  cen¬ 
ter  and  full  product  showroom. 

In  addition,  assembly  of  sheetfed 
products  has  begun  on  a  trial  basis  — 
the  first  time  its  presses  have  been 
built  outside  Sweden.  And  Solna  said 
it  planned  to  assemble  25%  of  its  U .  S . 
shipments  there  this  year  and  could 
expand  assembly  operations  to 
include  other  models  of  its  presses. 

Solna  said  U.S.  assembly  allows  it 
to  better  customize  presses  to  specific 
market  needs,  to  control  price 
increases  resulting  from  international 
currency  fluctuations  and  to  speed 
deliveries. 

Adobe  signs  deal 
with  Varityper 

Adobe  Systems  Inc.  has  licensed 
its  PostScript  page-description  lan¬ 
guage  to  Varityper  for  its  VT600  laser 
printer.  The  VT600  is  the  first  Post¬ 
Script-equipped  printer  with  resolu¬ 
tion  of  600  dots  per  inch  on  plain 
paper. 

CText  announces 
systems  sales 

CText  Inc.  of  Ann  Arbor,  Mich., 
has  announced  first-quarter  1987 
sales  to  newspapers  and  other 
publishers  of  its  personal  computer- 
based  front-end  systems. 

They  include  the  Phoenix,  Ariz., 
New  Times,  a  16- terminal  editorial 
system  driving  an  Alphatype  L300; 
Benton,  Ky.,  Tribune  Courier,  a  five- 
terminal  classified  and  display  ad  sys¬ 
tem  driving  an  Apple  LaserWriter 
Plus;  Dearborn,  Mich.,  Press  and 
Guide,  eight-terminal  classified  sys¬ 
tem  driving  a  Linotron  202  and  linked 
to  two  editorial  terminals  at  Pak  Print¬ 
ers;  Ypsilanti  (Mich.)  Press,  23-termi- 
nal  system  for  editorial,  classified  and 
display  advertising,  driving  three 
LaserWriter  Pluses;  St.  Louis  (Mo.) 
Review,  seven-terminal  editorial  sys¬ 
tem  driving  a  Compugraphic  8400; 
McGraw  Hill  Publishing  Company 


Inc.  in  New  York,  five  editorial  termi¬ 
nals;  Mount  Vernon  (Ohio)  News,  14 
terminals  for  classified  and  editorial; 
Chagrin  Valley  (Solon,  Ohio)  Herald 
Sun,  four  editorial  terminals;  Parma 
Sun  Post  in  Cleveland,  Ohio,  one  edi¬ 
torial  terminal;  South  Euclid,  Ohio, 
Sun  Press,  seven  editorial  terminals; 
Euclid,  Ohio,  Sun  Scope  Journal, 
four  editorial  terminals;  Berea,  Ohio, 
News  Sun,  four  editorial  terminals; 
North  Olmstead,  Ohio,  Sun  Herald, 
six  editorial  terminals;  Fort  Worth 
(Texas)  News  Tribune,  five  editorial 
terminals;  North  Texas  State  Univer¬ 
sity  in  Denton,  Texas,  16  editorial 
terminals. 

PAGE  co-op 
reports  growth 

Publishers  Associated  to  Gain 
Economy,  a  cooperative  for  purchas¬ 
ing  supplies  for  newspapers,  has 
reported  growth  in  volume  and  mem¬ 
bership  for  the  first  quarter  of  1987. 

Purchases  of  newsprint,  ink,  plates 
and  other  supplies  exceeded  $6  mil¬ 
lion  for  the  period,  72%  above  the 
same  time  last  year. 

For  the  quarter  ended  March  31, 
nine  daily  and  three  weekly  newspa¬ 
pers  joined  the  co-op,  PAGE  said, 
bringing  membership  to  80  dailies 
with  combined  circulation  of  1.7  mil¬ 
lion  and  combined  weekly  circulation 
of  over  500,000. 

Headquartered  in  Wayne,  Pa.,  the 
3-year-oid  co-op  is  staffed  by  three 
full-  and  two  part-time  people  and  is 
dedicated  to  bringing  the  volume  dis¬ 
counts  available  to  large  newspapers 
and  groups  to  its  members:  indepen¬ 
dent,  privately-owned  newspapers 
groups. 

DEC  reports 
higher  earnings 

Digital  Equipment  Corp.  of  May¬ 
nard,  Mass.,  has  reported  81%  higher 
third-quarter  earnings  on  operating 
revenue  of  $2.4  billion,  up  25%  over  a 
year  earlier. 

Income  for  the  three-month  period 
ended  March  28  was  reported  at  $308 
million,  up  from  $170  million  a  year 
earlier.  Per  share  earnings  were  $2.29 
on  134  million  shares  outstanding, 
compared  with  $  1 . 32  a  share  on  some¬ 
what  fewer  shares  a  year  ago. 

DEC  said  the  results  brought  its 
nine-month  operating  revenues  to 
$6.7  billion,  24%  above  the  $5.4  mil¬ 


lion  figure  a  year  earlier. 

DEC  president  Ken  Olsen  said  the 
company  is  rated  among  the  50  largest 
publicly  held  U.S.  industrial  compa¬ 
nies. 

Harris  Corp. 
income  is  up 

Harris  Corp.  reported  third-quarter 
income  rose  to  $2 1 .9  million,  or  530  a 
share,  compared  with  $15.3  million, 
or  380  a  share,  from  a  year  earlier  on 
slightly  higher  sales. 

Sales  for  the  period  ended  March  27 
rose  to  $522  million  from  $517  the 
year  before. 

John  Hartley,  president  and  chief 
executive,  said  its  information  sys¬ 
tems  sector  rose  from  substantial 
losses  last  year  to  report  hefty  sales 
increases  and  a  quarterly  profit. 

However,  orders  for  the  third  quar¬ 
ter  were  lower  than  a  year  ago,  Hart¬ 
ley  said.  He  added  that  indications 
were  for  no  firm  upward  trend  but  that 
“streamlining  efforts”  were  expected 
to  produce  “significant  improve¬ 
ment”  in  fourth-quarter  earnings  and 
improvements  in  fiscal  1988  results. 


nps 


Helps 

^  Improve  Quality 


MPS  offers  the  largest  Selection  of  top 
quality  precision-ruled  grid  sheets  for 
newspaper  production  Available  on 
card  slock  or  20  lb.  bond  Custom  made 
sheets  can  also  be  supplied 
Catalog  and  samples  available  on 
request 
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What  favoritism? 

In  the  latest  survey  of  newspaper  ombudsmen,  they  contend  they  most 
often  take  positions  somewhere  between  those  of  readers  and  editors 


By  Mark  Fitzgerald 

Newspaper  ombudsmen  —  often 
accused  by  journalists  and  readers  of 
favoring  the  other  —  are  indeed  in 
between  the  two,  according  to  a  new 
survey. 

In  the  survey  of  hypothetical  edito¬ 
rial  situations,  news  ombudsman 
most  often  took  positions  somewhere 
between  those  of  readers  and  editors. 

The  survey  of  31  members  of  the 
Organizations  of  Newspaper 
Ombudsman,  about  three-quarters  of 
its  membership,  was  conducted  by 
the  Hartford  (Conn.)  Courant  read¬ 
er’s  representative  Henry  McNulty 
and  used  a  reader  survey  the  Courant 
has  conducted  for  the  past  three 
years.  McNulty  released  the  results 
during  the  recent  ONO  convention  in 
Louisville,  Ky. 

McNulty  said  he  saw  the  poll  as  a 
way  to  answer  a  question  that  has 
long  plagued  U.S.  and  Canadian 
ombudsmen:  “Which  side  are  they 
on,  their  employers’  or  their  read¬ 
ers’?” 

“Listen  to  our  colleagues  in  the 
newsroom,”  he  said,  “and  you  get 
one  answer:  We  are  softies  who  go 
along  with  every  misguided  notion 
and  prejudice  of  an  ill-informed  read¬ 
ership. 

“Talk  to  a  dissatisfied  reader  and 
you  hear  a  different  situation:  We  are 
apologists  for  the  newspaper’s  point 
of  view,  perhaps  more  polite  than  edi¬ 
tors,  but  no  more  willing  than  they  to 
take  the  reader’s  side.” 

In  fact,  the  survey  found  that  in 
eight  of  the  10  hypothetical  situations, 
ombudsmen  took  positions  between 
the  viewpoints  of  the  editors  and  the 
readers. 

However,  in  the  majority  of  the 
cases,  the  ombudsmen  tended  to  side 
with  the  editors,  although  sometimes 
not  as  strongly.  In  three  of  the  10 
cases,  the  ombudsmen  tended  toward 
the  position  of  readers. 

In  general,  taking  an  editor’s  side 
meant  publishing  something  in  almost 
all  circumstances,  while  readers, 
McNulty  said,  “will  be  a  lot  more 
sympathetic  to  not  publishing  some¬ 
thing.” 

Some  of  the  survey  examples: 


A  well-known  minister  was  accused 
of  molesting  a  young  member  of  his 
congregation,  a  civil  suit  was  brought 
hut  settled  out  of  court.  Stories  about 
the  charges  ran  in  the  newspaper. 
Now,  the  minister  has  died.  Should 
the  lawsuit  he  mentioned  in  his  obitu¬ 
ary? 

By  an  overwhelming  majority  — 
84%  —  readers  said  no.  By  an 
equally  large  margin  —  80%  —  edi¬ 
tors  said  yes. 


be  run  —  it  should  get  on  Page  1 
because  of  its  technical  quality. 

In  two  cases  —  one  concerning 
publication  of  a  review  panning  a 
restaurant  and  the  other  a  pre-elec¬ 
tion  discovery  that  a  mayoral  aide 
was  corrupt  —  100%  of  editors  and 
ombudsmen  favored  running  the  sto¬ 
ries.  Small  minorities  of  readers  — 
about  16%  in  both  cases  —  were 
against  running  the  stories. 

Overall,  McNulty  found,  in  two 


“I  see  no  conflict  representing  my  readers,  while  at 
the  same  time  adopting  a  different  point  of  view  from 
theirs,”  McNulty  said. 


However,  the  ombudsman  split. 
The  majority  —  55%  —  said  the  law¬ 
suit  should  be  included,  while  39% 
agreed  with  the  readers.  Another  6% 
had  no  response  or  some  other 
answer. 

The  same  strong  split  occurred  in 
this  example: 

A  man,  whose  father  is  a  well- 
known  political  power  broker  locally, 
is  arrested  on  a  charge  of  public 
indecency.  Should  the  story  identify 
the  father? 

Some  77%  of  readers  said  no,  while 
65%  of  the  editors  said  yes,  publish 
the  fact.  Here,  ombudsmen  again 
split  —  but  this  time  favoring  the 
readers  (55%)  against  the  editors 
(45%). 

“In  two  other  cases,  curiously 
enough,  the  ombudsmen  out-editored 
the  editors,  if  I  may  put  it  that  way,” 
McNulty  said.  “The  ombudsmen 
took  the  editors’  position  even  more 
strongly  than  the  editors  them¬ 
selves.” 

One  case  concerned  a  dramatic 
photograph  of  a  woman  jumping  out 
of  a  downtown  building  to  her  death 
in  front  of  a  horrified  crowd.  Should 
this  photo  he  run? 

A  majority  of  the  readers  — 
53%  —  said  the  picture  should  not  be 
published,  while  37%  said  it  should. 
Among  editors,  54%  said  it  should  be 
published,  while  31%  said  no. 

Ombudsmen  split  evenly  —  32% 
on  each  side  —  on  the  simple  ques¬ 
tion  of  whether  the  picture  should  be 
run.  But  36%  said  it  should  not  only 


cases,  ombudsmen  took  even  stron¬ 
ger  pro-publication  stands  than  edi¬ 
tors.  In  four  others,  they  took  the 
position  of  editors,  but  not  as 
strongly.  In  one  case,  “I  (judged]  the 
ombudsmen  occupied  the  exact 
middle  position,”  he  said.  And  in 
three,  ombudsmen  tended  to  side 
with  readers. 

McNulty  said  the  fact  that  ombuds¬ 
men  sided  solidly  with  readers  only 
three  of  10  times  does  not  worry  him. 

“The  significant  thing  is  most  of  the 
time,  we’re  in  the  middle.  And  I  see 
no  conflict  representing  my  readers, 
while  at  the  same  time  adopting  a 
different  point  of  view  from  theirs,” 
McNulty  said. 

More  important,  he  said,  was  to 
consider  carefully  the  reader 
viewpoint  and  “to  let  the  editors 
know  that  they  don’t  hold  a  monopoly 
on  the  truth.” 

KKK  drops  papers 
in  delivery  boxes 

In  an  unusual  development  involv¬ 
ing  newspaper  delivery  boxes  in  rural 
Maine,  copies  of  a  Ku  Klux  Klan- 
published  newspaper  were  found  on 
rural  delivery  routes  in  Gray  and  trig¬ 
gered  sharp  words  from  area  resi¬ 
dents. 

A  spokesperson  from  Portland- 
based  Guy  Gannett  Publishing  Co., 
owner  of  the  boxes,  disavowed  any 
knowledge  about  how  the  Klan  publi¬ 
cation  was  distributed. 


28 


EDITOR  &  PUBLISHER  for  May  30,  1987 


Miami  Heraid’s  Hart  coverage  gets  some  piaudits 

But  some  panelists  at  West  Coast  session  criticize  stakeout  technique 


By  M.L.  Stein 

A  bevy  of  media  heavyweights 
meeting  at  Stanford  University 
lauded  the  Miami  Herald  and  the 
press  generally  for  uncovering  the 
Gary  Hart  story,  but  the  Herald’s 
stakeout  technique  came  under  sharp 
criticism. 

Oakland  (Calif.)  Tribune  president 
and  editor  Robert  Maynard  appeared 
on  a  panel  which  discussed  several 
failures  of  the  press,  but  he  said  that 
staking  out  Gary  Hart  and  reporting 
his  alleged  dalliance  with  Donna  Rice 
was  not  one  of  them. 

“Those  who  would  have  the  press 
in  the  pillory  box  over  this  one  have  it 
wrong,”  he  contended.  He  said  the 
former  presidential  candidate  created 
the  issue  “through  his  persistent 
behavior,  his  flagrant  flaunting  of  fun¬ 
damental  rules  of  our  society.” 

Maynard,  however,  claimed  the 
Herald  did  a  poor  job  in  the  stake¬ 
out  of  Hart’s  Washington  town 
house.  But  he  stated  he  took  comfort 
in  the  fact  that  “the  press  is  not  very 
good  at  that  sort  of  thing.” 

The  Tribune  owner  added  that 
“There  were  holes  in  the  Herald’s 
story  but,  unfortunately  for  Mr.  Hart, 
none  was  large  enough  to  accommo¬ 
date  his  escape.” 

The  panel  was  one  of  two  such 
events  in  observance  of  the  100th 
anniversary  of  the  laying  of  Stan¬ 
ford’s  cornerstone. 

Another  panelist,  Dennis  Britton, 
deputy  managing  editor  of  the  Los 
Angeles  Times,  went  further  in  criti¬ 
cizing  the  Miami  Herald.  He  asserted 
that  in  claiming  its  reporters  had  cov¬ 
ered  all  exits  to  Hart’s  home,  the  Her¬ 
ald  “told  a  lie  just  like  Gary  Hart.” 

“The  press  is  no  monolith,”  Brit¬ 
ton  observed.  “We  have  no  common 
agenda  except  to  be  fair,  accurate, 
thorough  and  complete,  and  it’s  safe 
to  say  we  don’t  always  make  it.” 

Noting  that  presidential  candidates 
are  being  subjected  to  closer  press 
scrutiny  than  a  decade  ago,  News¬ 
week  editor  Maynard  Parker  attrib¬ 
uted  this  to  deceptions  by  recent 
presidents,  including  Johnson,  Nixon 
and  Reagan. 

“The  press  has  begun  to  look  far 
more  closely  at  candidates  running 
for  the  highest  office  in  our  country, 
examining  not  just  their  policies  but 
probing  their  past  behavior  of  all 


kinds,  if  it  is  thought  relevant  to  his  or 
her  character,”  he  noted. 

In  Hart’s  case,  Parker  continued, 
the  question  was  not  so  much  one  of 
morality  “but  his  attitude  toward 
women,  his  self-discipline,  and  his 
sense  of  responsibility  toward  other 
people,  including  his  wife,  his  staff, 
and  his  supporters.” 


But  Parker  scored  the  press  for 
failing  to  expose  the  arms-for-hos- 
tages  and  money-to-the-Contras 
scandal  “until  the  job  was  done  by  an 
obscure  Beirut  newspaper.” 

He  blamed  the  oversight  in  part  on 
the  fact  that  Marine  Col.  Oliver  North 
was  an  extraordinarily  important 
{Continued  on  page  51) 
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IN  BRIEF 


17  papers  added  to 
Parade  circulation 

Effective  Sunday,  Sept.  13,  the  cir¬ 
culation  of  Parade  magazine  will 
increase  to  a  new  high  of  32,022,000. 

The  addition  of  17  new  distributing 
papers  marks  a  new  Parade  record  of 
309.  The  new  papers  are;  the  El  Do¬ 
rado  (Ark.)  News-Times,  the  Pine 
Bluff  {Ark.)  Commercial  and  the  Tex¬ 
arkana  (Texas)  Gazette,  which  began 
distribution  on  Feb.  1;  the  Nevada 
Appeal  in  Carson  City  and  the  Daily 
News  Journal  of  Murfreesboro, 
Tenn.,  which  began  March  1;  the 
Quincy  (Ill.)  Herald-Whig,  which 
began  April  12;  and  the  Ledger  & 
Tribune  of  New  Albany,  Ind.,  and  the 
Miami  Valley  Sunday  News,  Troy, 
Ohio,  which  started  May  3. 

Also:  the  Enterprise  (Ala.)  Ledger, 
the  Sentinel  Record  of  Hot  Springs, 
Ark.  and  the  Journal  of  New  Ulm, 
N.M.,  which  are  slated  to  begin  June 
7;  the  Maryland  State  News  of  Dover, 
Del.,  effective  July  5;  the  Sumter 
(S.C.)  Daily  Item,  the  Commerical 
Dispatch  of  Columbus,  Miss,  and  the 
Dispatch  of  Cookeville,  Tenn.,  effec¬ 
tive  Aug.  2;  and  the  Daily  Review  of 
Towanda,  Penn.,  and  the  Press  Re¬ 
publican  of  Plattsburgh,  N.Y.,  slated 
to  begin  on  Sept.  13. 

In  addition,  new  advertising  rates 
become  effective  with  the  Sunday, 
Aug.  2  issue.  The  new  rate  for  a 
national  four-color  full-page  is 
$315,400,  up  1.2%  over  the  current 
rate  of  $311,700,  and  a  black-and- 
white  page  moves  from  $252,500  to 
$255,500. 

NPMA  elects  new 
officers  for  ’87-’88 

The  Newspaper  Purchasing  Man¬ 
agement  Association  recently  elected 
its  1987-88  officers  during  its  30th 
annual  conference  in  Baltimore, 
Md. 

Stephan  S.  Grant,  purchasing  man¬ 
ager  for  the  News  &  Sun-Sentinel  Co. 
of  Ft.  Lauderdale,  Fla.,  was  elected 
president. 

Also  elected  were:  James  Dunning 
of  the  San  Francisco  Newspaper 
Agency  as  president-elect;  W.  Kent 
McCall  of  the  Kansas  City  Star  Co.  as 
vice  president;  Richard  Greene  of  the 
Minneapolis  Star  &  Tribune  as  secre¬ 
tary;  and  Brenda  Mounts  of  the  Chi¬ 
cago  Sun-Times  as  treasurer. 

David  Peden  of  the  San  Diego 
Union-Tribune  Publishing  Co.,  Nylin 
Bathke  of  the  St.  Louis  Post-Dis¬ 


patch,  and  W.A.  Daley  of  the  Knox¬ 
ville  News-Sentinel  Co.  were  newly 
elected  to  the  NPMA  board  of  direc¬ 
tors. 

Re-elected  directors  include;  Rob¬ 
ert  March  of  the  Memphis  Publisher 
Co.;  Albert  Otto  of  the  Washington 
Post,  and  James  Mifflin  of  the 
Orlando  Sentinel  Star.  Bob  Comer  of 
Dayton  Newspapers  Inc.  will  also 
serve  on  the  board  as  immediate  past 
president. 

SNPA  relocates  to 
Cox  headquarters 

The  Southern  Newspaper 
Publishers  Association  is  relocating 
its  headquarters  to  the  Cox  Commu¬ 
nications  Center  in  Atlanta,  Ga., 
effective  the  first  week  of  August. 

The  new  location,  found  after  a 
three-month  search,  offers  SNPA  a 
10-year  lease  that  locks  in  a  lower  rate 
and  complete  office  renovation, 
among  other  benefits  not  currently 
available. 

In  addition,  Cauble  Company, 
which  manages  the  building  for  Cox, 
has  agreed  to  pay  SNPA’s  moving 
expenses  or  provide  one  month’s  rent 
for  free.  The  Cox  corporate  head¬ 
quarters  also  offers  public  space  to 
various  other  businesses. 

Advance  papers 
have  new  look,  size 

The  Advance  Newspapers  of  West 
Michigan  have  introduced  a  rede¬ 
signed  logo,  type  styles,  paper  size 
and  total  image. 

The  Advance  has  converted  to  a 
“tall  tab”  from  its  former  broadsheet 
size,  filled  with  new  graphics,  edito¬ 
rial  directions,  and  now  uses  a  mail- 
delivery  system,  among  other 
changes. 

Science  Info  center 
Is  set  up  at  j-school 

A  center  to  help  journalists  prepare 
science  news  stories  is  now  open  at 
the  University  of  Missouri  School  of 
Journalism,  serving  as  a  national 
resource  for  journalists  covering  sci¬ 
ence. 

The  address  and  phone  number  of 
the  Center  are:  Science  Journalism 
Center,  School  of  Journalism,  Uni¬ 
versity  of  Missouri,  P.O.  Box  838, 
Columbia,  Mo.  65205;  (314)  882-4714 
or  (314)  882-2914. 


Tampa  paper  adds 
Sun.  travel  section 

The  Tampa  (Fla.)  Tribune  has 
added  a  free-standing  Sunday  Travel 
section,  featuring  articles  on  trends, 
hot  spots,  rates  and  personalities 
within  the  industry,  as  well  as  advice 
to  prospective  travelers. 

Travel  stories  had  previously  run 
with  art  news  in  the  Sunday  Arts  & 
Travel  section. 

The  new  section  joins  a  list  of  new 
features  added  to  the  paper  recently, 
including:  a  daily,  free-standing 
Pinellas  County  section;  an  increase 
from  one  to  six  days  a  week  for  the 
Northside  and  Peninsula  neighbor¬ 
hood-zoned  sections;  a  daily,  free¬ 
standing  Business  section;  an 
expanded  Sunday  television  maga¬ 
zine;  full-color  daily  comics;  and  the 
installation  of  two  of  four  $39-million 
presses  that  will  give  the  Tampa  Tri¬ 
bune  increased  color  and  reproduc¬ 
tion  capabilities. 

Quebecor  acquires 
U.S.  printing  co. 

Quebecor  Inc.  has  announced  the 
acquisition  by  its  U.S.  subsidiary, 
Quebecor  America  Inc . ,  of  90%  of  the 
capital  stock  of  Modern  Printing  & 
Lithography  Inc. 

Modern  Printing,  located  in  Brook¬ 
field,  Conn.,  operates  a  web  offset 
commercial  printing  facility  and  is 
involved  in  a  wide  range  of  print  prod¬ 
ucts  for  the  direct  response  advertis¬ 
ing  community.  It  employs  75  people, 
and  its  revenues  exceeded  $10  million 
(U.S.)  for  the  fiscal  year  ended  Dec. 
31,  1986. 

Indianapolis  Star 
fares  well  In  study 

In  a  survey  by  Belden  Associates 
last  year  of  more  than  2,500  central 
Indiana  residents,  more  than  90%  of 
the  readers  of  the  Indianapolis  Star 
thought  the  paper  was  well-orga¬ 
nized,  making  it  easy  to  "find  what 
you  want.”  More  than  80%  said  it  was 
well-written,  interesting,  had  good 
photographs  and  was  believable  and 
accurate. 

Although  77%  considered  the  paper 
fair,  23%  said  it  “prints  mostly  bad 
news.”  It  was  considered  “imper¬ 
sonal”  by  24%  of  the  respondents, 
and  while  51%  thought  both  sides  of 
issues  were  printed,  23%  said  both 
sides  were  not  always  presented. 
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LEGAL  BRIEFS 


Calif,  daily  wins 
right  to  see  records 

The  Orange  County  (Calif.)  Regis¬ 
ter  has  won  the  legal  right  to  obtain 
107  police  reports  in  which  suspects 
filed  lawsuits  against  the  city  based  on 
alleged  police  misconduct. 

The  city  of  Santa  Ana  sought  to 
withhold  the  documents,  arguing  that 
their  release  would  violate  the  pri¬ 
vacy  of  the  plaintiffs. 

But  Superior  Court  Judge  Gary 
Taylor  rejected  the  argument,  ruling 
that  when  suits  against  the  city  were 
filed,  the  claimants  gave  up  their  right 
of  privacy. 

Attorney  Mark  Wray,  who  repre¬ 
sented  the  Register,  told  E&P  the 
decision  stated  clearly  “there  is  no 
question  you  waive  your  right  to  pri¬ 
vacy  by  filing  a  lawsuit.” 

The  Register  sued  for  the  reports 
under  the  California  public  records 
law. 

The  city  indicated  it  will  appeal. 

In  another  case  involving  access. 
Register  editor  N.  Christian  Ander¬ 
son  has  asked  the  newspaper’s  attor¬ 
neys  to  look  into  a  series  of  closed- 
door  sessions  by  the  county  board  of 
supervisors,  who  may  have  been  dis¬ 
cussing  planned  Jail  expansion. 

Reporter  Judith  I.  Brennan  said  she 
was  blocked  from  covering  the  ses¬ 
sions  involving  a  lawsuit  that  touched 
on  jail  overcrowding. 

Supervisors  and  county  counsel 
Adrian  Kuyper  claimed  the  private 
discussions  are  legal.  They  added  that 
any  matters  on  jail  overcrowding  dis¬ 
cussed  in  the  secret  sessions  per¬ 
tained  to  a  lawsuit  filed  by  an  inmate 
against  sheriff-coroner  Brad  Gates. 
The  suit  claims  jail  conditions  are 
deplorable. 

California’s  open  meetings  law 
allows  for  private  discussion  between 
an  agency  and  its  counsel  regarding 
litigation. 

However,  city  of  Orange  mayor 
Jess  Perez  charged  that  the  supervi¬ 
sors  are  using  the  lawsuit  as  an  excuse 
to  consider  jail  overcrowding  and 
plans  for  new  jails  privately.  Jail  con¬ 
ditions,  he  argued,  should  be  dis¬ 
cussed  openly. 

Terry  Francke,  legal  counsel  for 
the  California  Newspaper  Publishers 
Association,  told  the  Register  it  was 
difficult  to  determine  a  violation  with¬ 
out  knowing  what  was  discussed  in 
the  meetings  but  opined  that  any  dis¬ 
cussion  about  jail  expansion  should 
be  in  public. 

Francke  advised  a  challenge  to  the 
closed  meetings,  asking:  “What  if 


they  wanted  to  build  more  jails  to 
avoid  future  litigation  over  a  similar 
matter?  They  could  use  the  executive 
session  to  discuss  related  matters  in 
private,  saying  it  relates  to  litigation. 
Where  is  the  public  protection?” 

Mayor  Perez  said  the  Orange  City 
Council  may  file  its  own  court  chal¬ 
lenge  against  the  supervisors. 

Judge  rejects  media 
ban  overturn 

A  Michigan  judge  refused  (May  18) 
to  overturn  a  1984  Michigan  Supreme 
Court  ruling  that  upheld  the  constitu¬ 
tionality  of  a  state  statute  allowing 
judges  to  close  preliminary  hearings 
in  cases  involving  criminal  sexual 
conduct. 

Attorneys  for  the  Detroit  Free 
Press,  the  Detroit  News  and  the  Jack- 
son  (Mich.)  Citizen  Patriot  argued 
that  the  statute  should  be  thrown  out 
in  light  of  a  recent  U.S.  Supreme 
Court  ruling.  In  that  opinion,  the  fed¬ 
eral  high  court  said  the  public’s  right 
to  attend  preliminary  hearings  takes 
precedent  over  the  state  court. 

But  in  his  ruling,  Jackson  County 
(Mich.)  Circuit  Court  Judge  Alexan¬ 


der  Perlos  refused  to  open  the  prelimi¬ 
nary  exam  of  a  Jackson  State  Prison 
inmate  accused  of  the  March  24  rape 
and  beating  death  of  a  woman  guard. 

The  judge  in  that  case  has  barred 
the  news  media.  In  his  ruling  Judge 
Perlos  said  the  lower  court  judge 
“properly  followed  the  statute  in  this 
matter.”  Lawyers  for  the  newspapers 
said  they  would  appeal. 

“We  argue  the  mandatory  nature  of 
the  statute  is  unconstitutional,”  said 
News  attorney  J.  Michael  Huget. 

“The  U.S.  Supreme  Court  said 
preliminary  exams  are  presumptively 
open  and  it  takes  a  compelling  and 
weighty  situation  to  overrule  that  pre¬ 
sumption  of  openness,”  Free  Press 
attorney  Brian  D.  Figot  said. 


New  office 

The  Doylestown  (Pa.)  Daily  Intel¬ 
ligencer  has  opened  an  office  in 
Quakertown  to  house  news,  adver¬ 
tising  and  circulation  staff  members. 

Charles  Smith,  publisher  of  the 
Caulkins  Newspapers  Inc.  paper, 
said  the  office  was  designed  to 
improve  service  to  the  growing  upper 
Bucks  County  area. 
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Cartoonist  loses 
works  in  fire 

Detroit  Free  Press  cartoonist 
Richard  Guindon  recently  lost  all  of 
his  original  work  of  the  past  35  years 
in  a  fire  that  gutted  his  downtown 
studio.  The  fire  raged  through  the  top 
two  floors  of  the  four-story,  97-year- 
old  Masonic  Hall. 

Guindon,  best  known  for  his 
eccentric  characters  and  whimsical, 
potato-nosed  Midwesterners,  had 
moved  his  studio  there  last  August. 
Guindon,  51,  lost  5,000  cartoons  dat¬ 
ing  back  to  his  work  for  the  under¬ 
ground  press  in  New  York. 

All-Star  ballots  in 
three  newspapers 

More  than  50  million  ballots  will  be 
available  to  baseball  fans  in  the  U.S. 
and  Canada  to  select  players  for  the 
All-Star  baseball  game. 

The  balloting  process  began  May  1 1 
and  will  last  through  July  5  in  sta¬ 
diums.  Ballots  in  USA  Today,  the 
official  sponsor  for  All-Star  Game  fan 
balloting,  the  Toronto  Star  and  Le 
Journal  de  Montreal  will  run  from 
May  12  through  June  25.  Ballots  will 
also  be  available  to  passengers  on  the 
Eastern  Airlines  shuttle  and  at  150 
Oshman’s  stores  throughout  the 
United  States  and  Canada. 

The  58th  All-Star  Game,  hosted  by 
the  Oakland  Athletics,  will  be  played 
Tuesday,  July  14  at  the  Oakland  Coli¬ 
seum.  This  is  the  18th  consecutive 
year  that  the  public  has  elected  the 
starting  lineups,  except  for  pitchers. 

As  part  of  its  sponsorship,  USA 
Today  will  contribute  $5  for  every 
1,000  ballots  cast  to  the  Baseball 
Alumni  Team  (BAT),  an  organization 
established  to  assist  former  players  in 
need,  and  conduct  a  sweepstakes 
offering  prizes  to  participating  fans. 


Tass  info  available 
now  through  Nexis 

Information  from  Tass,  the  Soviet 
Union’s  official  news  agency,  is  now 
available  through  the  Nexis  news  and 
business  information  service  under  an 
agreement  made  between  Mead  Data 
Central  Inc.  and  the  Telegraph 
Agency  of  the  Soviet  Union  (Tass). 

The  searching  capability  of  Nexis 
software  and  the  depth  of  its  database 
will  allow  users  to  combine  the  Tass 


coverage  with  that  of  other  major 
news  organizations,  such  as  the  Asso¬ 
ciated  Press,  United  Press  Interna¬ 
tional,  Reuters,  the  XINHUA  (New 
China)  News  Agency  and  the  New 
York  Times. 

Access  to  Nexis  and  other  Mead 
Data  Central  services  is  available 
through  custom  dedicated  terminals 
as  well  as  a  wide  variety  of  personal 
computers  and  terminals.  Reporters 
and  editors  can  also  use  the  Nexis 
service  by  means  of  a  communica¬ 
tions  interface  through  their  Atex 
composition  system. 

Investor’s  Daily  ups 
its  circulation  79% 

Investor’s  Daily  recently  began  its 
fourth  year  of  publication  with  a  79% 
paid  circulation  gain  from  a  year 
ago  —  up  to  80,(K)0  from  44,764. 

Over  the  year  the  paper  has  made  a 
number  of  changes,  including  the 
establishment  of  a  satellite  printing 
operation  in  Chicago  to  allow  same- 
day  delivery  in  the  Midwest. 

Minn.  News  Council 
rules  on  ‘slumlord’ 
story  in  newspaper 

The  Minnesota  News  Council 
recently  ruled  that  an  article  in  the 
Minneapolis  Star  and  Tribune  head¬ 
lined  “Ex-legislator  spurned  politics, 
farming  to  become  controversial  city 
landlord,”  was  fair  and  balanced. 

Complainant  George  Grant,  a  five- 
term  state  legislator  from  rural  Min¬ 
nesota,  now  has  a  new  life  as  a  rental 
property  owner  in  south  Minneapolis. 
He  was  interviewed  by  the  newspaper 
after  a  city  councilman  expressed  dis¬ 
pleasure  over  Grant’s  outbidding  the 
city  on  a  house  the  city  wanted  to 
purchase. 

The  article,  a  follow-up  to  the  origi¬ 
nal  story  about  the  bidding,  noted  the 
many  building  violations  against 
some  of  Grant’s  properties,  as  well  as 
his  disputes  with  city  officials. 

Seattle  Times  tells 
who  runs  the  city 

The  Seattle  (Wash.)  Times  recently 
published  a  28-page  special  report 
that  answered  the  question,  “Who 
runs  Seattle?”  and  gave  readers 
insight  into  the  ways  those  people  get 
things  done. 


Phones,  computers 
damaged  by  fire 

An  early-morning  fire  in  a  storage 
area  at  the  Orange  County  (Calif.) 
Register  shut  down  the  paper’s  phone 
system  and  some  of  its  computer 
operations  for  several  hours. 

Reporters  and  editors  were  moved 
to  the  Register’s  sister  paper,  the 
Anaheim  Bulletin,  where  the  after¬ 
noon  editions  of  both  papers  were 
typeset.  The  papers  were  printed  on 
the  Register’s  presses,  which  were 
not  damaged. 

At  least  30  rolls  of  newsprint  were 
destroyed,  and  computer  cables  were 
damaged  by  the  heat. 


APME  Red  Book 
is  now  available 

The  APME  Red  Book  1986  is  now 
available.  The  book  contains  an 
account  of  the  annual  convention  of 
the  Associated  Press  Managing  Edi¬ 
tors  Association  in  Cincinnati,  Ohio, 
from  Oct.  21-24,  as  well  as  the  reports 
of  the  1986  APME  Continuing  Study 
committees. 


Four-letter  words 
will  make  life  easier 
for  headline  writers 

Life  may  be  a  lot  easier  for  copy 
editors  when  the  new  president, 
whoever  he  may  be,  takes  office. 

In  his  column  in  upstate  New  York 
weeklies  entitled  “Up  to  Date,”  Wil¬ 
liam  M.  Freeman,  reported  that  many 
contenders  for  the  office  so  far  have 
only  four  letters  in  their  surnames, 
making  it  easier  for  headline  writers 
to  fit  the  name  into  the  assigned 
space. 

For  example,  among  those  running 
for  office  in  the  1988  election  are 
Dole,  Kemp,  Haig,  Bush,  Gore,  Byrd 
and  Nunn. 

Freeman  struggled  with  names  like 
Vandenburg,  Forrestal,  Eisenhower, 
Morgenthau,  Stettinius  and 
Roosevelt  during  his  12  years  on  the 
telegraph  copy  desk,  now  the  national 
desk,  of  the  New  York  Times  and  as 
many  years  as  financial  and  business 
writer  and  editor. 

Unfortunately,  this  good  news 
comes  a  bit  late  for  Freeman  —  his 
hope  that  Robert  A.  Taft  might  win 
the  Oval  Office  was  never  realized. 
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Novs  One  ConqKiny 
Etelivers  Both. 
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•  Cropping.  Pro\  idc*s  xoii  v\  ith  a  frame 
yon  can  enkirge  and  reduce,  and  place 
exactly  where  \’on  want  it.  Di,splay.s 
the  cropped  picture  in.stantly. 

•  Enhancing. 'I'here  are  two  wa\s  of 
improving  contra.st  —  one,  make  the 
picture  darker  or  lighter;  two, 
.strengthen  or  weaken  selected  greys. 

•  Storing.  The  Reuter  News  Pictures 
Terminal  has  a  minimum  capacitx' 
of  110  pictures. 


•  Printing,  llie  output  of  the  Reuter  News 
Pictures  Terminal  will  interface  with 
any  standtird  printer. 

•  Flexibilitx’.  Its  lour  ports  allow  you  to 
receix  e  xvire  photos  from  multiple 
sources. 

•  I  'pgrading.  The  modular  design  of 
the  Reuter  Nexvs  Pictures  Terminal 
means  that  future  upgrades  can  be 
added  quickly. 


•  -48  prognuiim;ible  key’s.  One  keystroke 
can  be  made  to  perform  a  compli 
cateel  task—  like  turning  a  group  .shot 
into  a  one  column  heael  .shot. 

•  Speed.  The  instant  keyboard 
re.spon.ses  make  searching,  process¬ 
ing  and  .storing  lightning  last. 

•  Sizing.  You  can  di.splay  any  picture  at 
the  correct  size  you  xxant,  and  .store 
or  print  it. 


b'  /. 

_ / 

rhe  Reuter  News  Fietures 
'lemiintd  is  more  thtui  a  promise. 
It's  real.  It's  in  produetion.  And 
we' re  taking  orders  Ibr  it.  Now. 

It  is,  without  doubt,  the  most 
adx  anced,  fastest  and  easiest 
way  Ibr  a  photo  editor  to  receix  e, 
seleet  and  edit  tlie  photos  of 
the  Reuter  News  Fietures  Serxice 
as  well  as  other  wire  .sen  iee 
photos. 

'File  Reuter  News  Fietures 
Seniee  is  as  eommitted  to  e.xeel 
lenee  in  photojournalism  as 
we  ha\  e  been  to  news  reporting 
since  1851. 

Our  worldwide  network  of 
nearly  200  full  time  photo  jour¬ 
nalists  and  stringers  gi\  e  \’ou 
new  ehoiees  —  ineluding  exelu- 
si\  e  eox  erage  of  many  inter¬ 
national  ex  ents.  And  they  xxork 
elo.sely  xxith  our  text  journal- 
i.sLs,  to  delix  er  till  the  dimensions 
of  exerx'  major  exent. 


It’s  a  complete  .serxiee  — we 
also  proxicle  transmission  laeil- 
ities  and  fultill  .special  reciuesls. 

As  Ibr  the  temiinal,  you'll  like 
the  instant  responses  of  the 
I'lrogrammalole  keyboard  tuicl  the 
unic|ue  adxantage  of  haxing 
text  and  pic  ture  on  one  dear, 
Ilieker-free  .screen.  And  you’ll 
master  all  the  user-friendly  func¬ 
tions  in  minute.s. 

You'll  .saxe  editing  time  as 
XX ell  as  subsuuitial  cixsts  in  paper 
and  chemicals  — becau.se  you 
can  print  just  xvhat  you  xxant  to 
keep  or  only  xvhat  you  want  to 
publi.sh. 

For  all  its  compactne.ss,  the 
Reuter  News  Fietures  Terminal  is 
a  poxx  erhou.se.  You  can  x  iew  16 
pictures  at  a  time,  .store  110  to 
120  pictures  and  configure  the 
4  ports  to  receix  e  photos  from 
other  xvire  services  and  your 
oxx  n  photographers.  I 


It  interliices  xxith  all  suuiclarcl 
printers,  and  it’s  backed  up  by 
a  team  of  expert  .serx  iee  techni¬ 
cians.  And  becau.se  it’s  miKlukir, 
it  can  cjuickly  incorporate 
future  technological  adxances. 

For  more  inibrmation  about 
the  Reuter  News  Fietures 
Terminal,  call  ( 212 )  603-3‘^'^6. 


The  Reuter  News  Pictures  Tbrniinal. 


The  Best  Vt^Tb  Receive 
The  Reuter  News  Pictures  Service. 


The  First  Name  In  News, 


Cause  of  reporter’s  death  in  Libya  stiii  a  mystery 


Southam  News  Agency  reporter 
Christoph  Lehmann-Halens'  death 
remains  a  mystery  more  than  a  month 
after  his  body  was  found  early  in  the 
morning  of  April  12  on  the  ground 
near  his  hotel  in  Libya. 

Lehmann-Halen,  31,  was  in  Tripoli 
covering  an  international  peace  con¬ 
ference  when  he  died  under  circum¬ 
stances  that  remain  murky.  He 
appeared  to  have  leapt  or  been 
thrown  from  the  hotel  roof. 

One  thing  that  is  known,  said  Doug 
Fischer  of  Southam's  Ottawa,  is  that 
the  death  was  not  an  accident. 

“There  was  a  meter-high  retaining 
wall  around  the  roof.  It  was  virtually 
impossible  that  it  was  an  accident,” 
Fischer  said  in  a  telephone  interview. 

At  the  same  time,  he  said,  "There  is 
no  evidence  of  foul  play." 


A  Libyan  government  coroner 
declared  that  Lehmann-Halens  com¬ 
mitted  suicide  after  looking  at  photo¬ 
graphs  of  victims  of  the  U.S.  bombing 
raid  on  Libya  April  15,  1986.  The 
reporter  killed  himself  to  protest 
“American  imperialism,"  the  cor¬ 
oner  said. 

An  independent  autopsy  performed 
in  West  Germany  ruled  out  suicide, 
Fischer  said.  The  reporter's  body  did 
not  have  the  kinds  of  wounds  consis¬ 
tent  with  someone  leaping  to  his 
death. 

Lehmann-Halens,  who  emigrated 
to  Canada  from  West  Germany  in  the 
early  1970s,  was  covering  his  first 
major  story  for  Southam  when  he 
traveled  to  Tripoli  for  the  conference 
attended  by  2,0(X)  people  from  North 
America  and  Europe. 

The  conference,  called  by  Col. 


Muammar  Gadhafi  to  mark  the 
anniversary  of  the  bombing,  attracted 
a  motley  crowd. 

“The  people  who  were  on  this  trip 
were  strange,”  Fischer  said.  “To  put 
it  mildly,  they  were  out  of  the  main¬ 
stream." 

Among  the  “delegates"  were 
Canadian  and  American  Indian  activ¬ 
ists,  radical  left-wingers  and  right- 
wing  so-called  Holocaust  revision¬ 
ists,  who  attempt  to  disprove  that 
mass  extermination  ever  took  place  in 
Nazi  Germany. 

Suspicion  has  fallen  on  various  of 
the  individuals,  Fischer  indicated. 

The  Royal  Canadian  Mountain 
Police  are  investigating  the  death,  and 
Southam  still  has  a  full-time  reporter 
on  the  story,  he  said. 

“We’re  still  puzzled  by  it  all,”  he 
said. 


Baseball  player  charges  at  Cleveland  Plain  Dealer  columnist 


For  the  second  time  in  a  month,  a 
Cleveland  Indians  baseball  player 
charged  after  a  sportswriter  for  the 
Cleveland  (Ohio)  Plain  Dealer. 

Indians  pitcher  Ernie  Camacho 
was  restrained  by  several  teammates 
(May  19)  after  he  attempted  to  run 
after  Plain  Dealer  columnist  Bill 
Livingston.  In  several  recent  col¬ 
umns,  Livingston  has  been  critical  of 
the  pitcher's  performance. 

In  late  April,  Indians  player  Mel 
Hall  tackled  Plain  Dealer  sportswriter 
Paul  Hoynes  in  the  clubhouse.  Hall 
was  upset  by  an  article  Hoynes  wrote 
that  revealed  the  ballplayer  was  more 
than  two  years  behind  on  child-cus¬ 
tody  payments. 

After  the  first  article.  Plain  Dealer 
sports  editor  Gene  Williams  played 


down  the  incident  and  the  newspaper 
did  not  even  run  a  story  on  it. 

This  time,  however,  Williams  said 
he  told  Indians  senior  vice  president 
Dan  O'Brien  that  any  third  incident 
could  lead  to  legal  action. 

“In  terms  of  doing  anything  legally 
[now]  we  really  don’t  have  any¬ 
thing,"  said  Williams,  who  noted  that 
Camacho  never  touched  Livingston. 

Williams  said  the  team's  “frustra¬ 
tion"  is  probably  behind  the  inci¬ 
dents.  Picked  by  many  to  lead  the 
American  League  East  this  year,  the 
Indians  instead  have  languished  in  the 
cellar.  At  the  time  of  the  latest  inci¬ 
dent  they  were  12  games  behind  first 
place.  For  his  part,  club  official 
O’Brien  told  E&P  that  he  had  talked 
to  Camacho  and  is  investigating  the 


incident.  He  indicated  he  did  not  con¬ 
sider  it  serious. 

“You  know  about  basketball, 
right?  Well,  in  the  NBA  they  have  a 
saying,  ‘No  harm,  no  foul.'  I  think 
there  are  two  sides  to  every 
story  ...  so  1  am  looking  into  the 
details  of  it,"  O'Brien  said. 

Camacho  told  the  Associated  Press 
that  he  had  no  intention  of  attacking 
Livingston. 

“I  just  wanted  to  get  in  his  face  and 
tell  him  the  way  1  felt,"  said  Cama¬ 
cho,  a  20-game  winner  last  year, 
struggling  this  year  with  no  victories, 
one  save  and  a  9.85  ERA  in  1 2  games. 

“1  wasn’t  going  to  punch  him  or 
anything  like  that,”  he  added.  “1 
understand  this  is  baseball,  but  when 
a  guy  writes  I’m  from  another 
planet  —  where  does  it  stop?” 


Knight  Foundation  allocates  $13  million  of  midcareer  training 


The  grants  of  $8.25  million 
announced  earlier  this  month  by  the 
Knight  Foundation  (E&P,  May  2, 
page  1 52)  brings  to  $13  million  the 
total  commitment  of  the  foundation  to 
midcareer  training  for  journalists. 

In  early  May,  two  grants  of  $3  mil¬ 
lion  each  were  given  to  preserve  two 
prestigious  but  endangered  programs. 
Previous  funding  for  the  Vannevar 
Bush  Fellowships  for  Science  and 
Technology  at  the  Massachusetts 
Institute  of  Technology  was  to  end  in 
mid-l987.  The  Knight  grant  will  fund 
it  for  another  seven  years  and  it  will 
be  called  the  Knight  Science  Journal¬ 
ism  Fellowship. 


The  second  grant  to  Columbia  Uni¬ 
versity  will  continue  the  Walter  Bage- 
hot  Fellowships  for  business  report¬ 
ers  and  will  be  renamed  the  Knight- 
Bagehot  Fellowship  Program  in  Eco¬ 
nomic  and  Business  Journalism. 

Other  grants  announced  were: 

$322,500  to  Yale  University  to  pro¬ 
vide  stipends  of  $20,000  each  for  five 
fellows  in  the  Yale  Law  School  Fel¬ 
lowships  for  a  period  of  three  years  to 
provide  an  introduction  to  legal  stud¬ 
ies  for  experienced  journalists,  espe¬ 
cially  court  and  law  reporters. 

$187,500  to  Stanford  University  to 
fund  for  five  years  a  fellowship  for  a 
Latin  American  journalist.  A  previ¬ 


ous  grant  of  $4  million  funded  the 
John  S.  Knight  fellowships  at  Stan¬ 
ford. 

$850,000  to  the  University  of 
Maryland  College  of  Journalism  to 
fund  for  three  years  a  start-up  pro¬ 
gram  of  short  courses  of  intensive 
training  in  subjects  of  current  news 
interest,  with  special  appeal  to  appli¬ 
cants  from  smaller  newspapers. 

$250,000  to  Harvard  University’s 
Nieman  F'ellowships  for  its  endow¬ 
ment.  An  additional  $137,500  to  the 
Nieman  Fellowships  to  sponsor  a 
Knight  Latin  American  Fellow  in  the 
program  for  five  years. 

Continued  on  page  58 
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Springfield,  Mass, 
papers  to  combine 
a.m./p.m.  editions 

The  70,000-daily  circulation 
Sprin^ield  (Mass.)  Mort'itifi  Union 
and  the  66,000-evening  circulation 
Daily  News  will  be  combined  into  a 
single,  all-day  newspaper  on  June  I. 

The  new  daily  will  be  named  the 
Union-News. 

David  Starr,  publisher  of  the  New- 
house-owned  dailies,  said  the  consoli¬ 
dation  “will  allow  us  to  publish  one 
superior  newspaper.” 

Starr  said  the  local  news  staffs, 
consisting  of  a  total  of  150  full-timers 
and  60  part-timers,  will  be  freed  from 
“duplicating  work”  and  will  be  able 
to  produce  “more  stories  in  greater 
depth  about  our  readers  and  the  com¬ 
munities  they  live  in.” 

There  will  be  no  layoffs  in  any  of 
the  other  departments  because  of  the 
combination,  he  added. 

The  Union-News  will  offer  both 
morning  and  evening  home  delivery 
in  addition  to  having  a.m.  and  p.m. 
editions  sold  on  the  newsstands. 

Morning  Union  editor  Arnold 
Friedman  will  be  editor  of  the  Union- 
News.  Daily  News  editor  Carroll 
Robbins  will  be  executive  editor  of 
the  combined  newspaper. 

The  Springfield  newspapers  will 
also  continue  to  publish  the  156,000 
Sunday  Republican. 

Concert  promotion 
gets  big  response 

The  Calffary  Herald  in  Alberta, 
Canada,  has  recently  completed  a 
promotion  where  it,  along  with  radio 
station  66  CFR,  bought  all  13,000  tick¬ 
ets  to  a  Beach  Boys  concert  and  gave 
them  away  free  to  readers  and  listen¬ 
ers. 

The  Herald,  a  Southam  Inc.  news¬ 
paper,  ran  four  different  coupon  con¬ 
tests  in-paper,  including  one  in  its 
Sunday  magazine  and  one  in  Neigh¬ 
bors,  its  weekly  TMC  community 
news  publication. 

The  two  companies  combined  on 
three  joint  promotions.  One  required 
callers  to  phone  the  station  with  the 
answers  to  Beach  Boys  trivia  ques¬ 
tions  which  appeared  in  a  Herald  pro¬ 
motion  ad.  Another  let  secretaries 
win  tickets  by  sending  in  their  names 
on  their  bosses’  or  their  own  business 
cards. 

The  third  brought  unexpected 
responses,  as  entrants  were  encour¬ 


aged  to  send  in  requests  on  their  com¬ 
pany  stationary,  but  some  didn't  stop 
there,  affixing  their  letters  to  items 
that  reflected  what  they  do. 

A  plumbing  supply  firm  sent  a  com¬ 
plete  urinal,  two  others  sent  toilet 
seats,  a  memorial  monument  com¬ 
pany  sent  a  mini  tombstone,  a  pros¬ 
thetic  supply  house  sent  two  artificial 
limbs  (“We’d  give  an  arm  and  a  leg  for 
Beach  Boys  tickets”),  a  meat  packer 
sent  a  calf s  heart  (“Have  a  heart, 
send  us  some  tickets”),  a  podiatrist’s 
office  sent  a  decorated  cast  of  two 
feet,  and  one  company  even  sent  a 
toxic  waste  disposal  can. 

The  city  got  so  caught  up  in  the 
event  that  the  mayor  declared  May  2, 
the  concert  date,  as  “Beach  Boys 
Day”  in  Calgary. 

Lead  singer  Mike  Love  was  glow¬ 
ing  in  his  tribute  to  the  media  part¬ 
ners,  urging  the  audience  to  listen  to 
66  CFR  and  “Go  out  and  subscribe  to 
the  Herald.” 

The  Herald  received  more  than 
75,000  entries  to  its  coupon  contests 
and  realized  an  increase  in  street-box 
sales  throughout  the  six-week  promo¬ 
tion. 

ANPA  Foundation 
names  two  to  posts 

The  American  Newspaper 
Publishers  Association  Foundation 
has  announced  the  appointments  of 
Rosalind  G.  Stark  as  assistant  direc¬ 
tor  and  Betty  Sullivan  as  manager  of 
the  Newspaper  in  Education  pro¬ 
gram. 

Stark  has  been  publications  man¬ 
ager  for  the  ANPA  Foundation  since 
1984,  and  will  now  assume  adminis¬ 
trative  responsibilities  for  the  found¬ 
ation  while  continuing  to  oversee  its 
publication. 

Sullivan,  most  recently  curriculum 
services  manager  for  USA  Today, 
takes  her  new  position  with  six  years 
of  experience  in  NIE  programs. 

Gannett  Foundation 
awards  214  grants 

The  Gannett  Foundation  has 
approved  2I4  grants  totaling 
$1,520,920  in  47  communities  served 
by  Gannett  Co.  Inc.  newspapers, 
broadcast  stations,  outdoor  advertis¬ 
ing  companies  and  other  interests.  To 
date  in  1987,  the  Foundation  has 
approved  more  than  $8.3  million  in 
grants. 


Wiggins  donates 
papers  to  university 

J.  Russell  Wiggins,  a  former 
Washington  Post  executive  and  edi¬ 
tor  and  publisher  of  the  Ellsworth 
(Maine)  American,  has  donated  his 
complete  papers  to  the  University  of 
Maine’s  Raymond  H.  Folger  Library. 

Covering  the  period  from  1908- 

1985,  the  earliest  papers  are  family- 
related,  while  the  most  current  are 
newspaper  clippings.  The  bulk  of  the 
papers  are  from  1947-68,  when  Wig¬ 
gins  was  associated  with  the 
Washington  Post. 

TV  advertising  up 
for  start  of  1987 

Commercial  television  advertising 
totaled  $5.1  billion  in  the  first  quarter 
of  1987,  up  4.6%  from  $4.9  billion  in 
the  like  quarter  a  year  ago,  according 
to  the  Television  Bureau  of  Advertis¬ 
ing. 

Local  television  amounted  to 
$1,437  billion,  8.4%  more  than  the 
$1,325  billion  in  the  first  quarter  of 

1986.  National  and  regional  spot  tele¬ 
vision  in  the  first  quarter  of  1987  was 
$1,398  billion,  2.6%  above  the  1986 
first  quarter  of  $1,360  billion.  Net¬ 
work  television  advertising  rose  2.8% 
to  $2,093  billion,  from  $2,037  billion  a 
year  ago.  National  syndication  televi¬ 
sion  advertising,  as  compiled  by 
Broadcast  Advertisers  Reports, 
totaled  $167.4  million  in  the  first  quar¬ 
ter,  up  13.3%  from  1986  first-quarter 
billings  of  $147.7  million. 

Mailroom  worker 
killed  by  former 
co-worker 

Gerald  Clarkson,  26,  an  employee 
in  the  Anchorage  Daily  News  mail- 
room,  was  fatally  shot  earlier  this 
month  while  working  an  early  morn¬ 
ing  shift. 

Police  charged  Derrick  Green,  30,  a 
former  Daily  News  employee  with 
first  degree  murder. 

According  to  reports.  Green  had 
been  laid  off  a  week  earlier  by  produc¬ 
tion  manager  Ken  Carter.  Police  said 
Green  entered  the  plant  about  4:40 
a.m.,  carrying  a  12-gauge  shotgun.  He 
allegedly  fired  several  shots,  includ¬ 
ing  one  into  Carter’s  office. 

Clarkson,  who  was  hit  in  the  back 
of  the  head,  died  several  hours  later  at 
a  local  hospital. 
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There’s  no  place 
like  New  England 

for  building  incomes 
and  housing 
winners. 


Aerial  view  of  Boston  Hartxir 
during  celebration  of  Boston's 
350th  birthday. 

UPI  BETTMAN  NEWSPHOTOS 


NEW  ENGLAND  '87  PER-HOUSEHOLD  INCOME 


Culinary  Arts 

Education  for  Industry 

Johnson-Wales  College 

Rhode  Island  Dept,  of  Economic  Development 


New  Englanders  have  always  liked  to  “build  their 
own”  and  are  famous  for  it  —  from  inventions  like  the 
steamboat  and  sewing  machine  to  the  triumphant 
success  of  a  current  economy  based  on  high  tech  and 
services.  New  England  is  known  as  the  electronics 
hub  of  the  U.S.,  and  Route  128  (known  as  Anierica’s 
Technology  Highway)  bristles  with  space/missle 
firms  and  high-tech  industries.  Between  1947  and 
1985  the  number  of  New  Englanders  employed  in 
services  such  as  health  care,  insurance,  banking  and 
data  processing  rose  from  370,000  to  1.5  million.  New 
England  also  profits  from  the  beauty  of  its  land.  In¬ 
creased  tourism  has  brought  new  revenues  into  the 
backcountry  of  mountains,  forests  and  lakes. 

In  New  England  unemployment  is  lowest  in  the  na¬ 
tion,  and  purchasing  power  per  household  is  highest. 


$2,153  MORE  PHH.  EST. 
I  W  THAN  U.S.  AVERAGE 

NEW  ENGLAND  1987  PHH.  RETAIL  SALES 

£tic  19%  OVER  $16,920 
I  W  U.S.  PHH.  AVERAGE 

NEW  ENGLAND  1987  PHH.  FODD  SALES 

OftOllir  EXCEEDS  $3,435  U.S. 

PHH.  FIGURE  BY  15% 

*1987  Editor  &  Publisher  Market  Guide  estimates 

exceeding  per  household  estimates  of  even  the 
affluent  Sunbelt  and  Pacific  regions. 

Newspaper  readership  is  also  tops,  with  daily 
newspaper  coverage  close  to  saturation  in  many  mar¬ 
kets.  No  wonder,  then,  that  the  local  New  England 
daily  newspaper  produces  outstanding  results  for 
advertisers. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 

VERMONT 

Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
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REPORT  OF 

NEWSPAPER  ADVERTISING  DATA 

FOR  1986 

An  exclusive  annual  E&P  Advertising  Data  Section 

1986  Total  Advertising  Inches  in  525  Newspapers  (318  Cities) 


The  tabulations  below  are  taken  from  figures  reported  to  Editor  &  Publisher  by  the  newspapers  concerned. 


Title  of 

Frequency 

Humber 

Column 

Newspaper 

of  Adv. 

Width 

Columns 

in 

Financial 

Total 

per  page 

Inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

ALABAMA 

Anniston  Star . 

. (0) 

6(a) 

2  1/16 

274.694 

27,547 

N/A 

9,087 

92,109 

403.337 

star . 

. (S) 

G(al 

2  1/16 

2D2.41D 

6,606 

H/A 

1.545 

103,335 

313.896 

Total 

477.004 

34,153 

N/A 

10.632 

206,076 

717,233 

Birmingham  Post-Herald . 

(m) 

6(c) 

2  1/16 

469.237t 

48.139t 

H(A 

29,149 

488,019 

1,034,544 

Hews 

. (0) 

6(c) 

2  1/16 

662.6481 

52.260t 

H.A 

13.403 

514,924 

1,243,235 

Hews 

(S) 

6(c) 

2  1/16 

664,3331 

81.702t 

HA 

66 

329,296 

975.397 

Total 

1,696.2181 

182.101t 

HA 

42,618 

1,332,239 

3.253.176 

t  Automotive  A  Financial  included  ir 

1  Retail  A  General. 

Talladega  Home . 

. (m) 

6(al 

2  1/16 

496,632 

18.902 

HA 

16.475 

111,663 

643,672 

Tuscaloosa  News . 

. (eS) 

6(bl 

2  1/16 

628.629 

26,660 

H'A 

23,788 

317.443 

996.420 

ARIZONA 

Phoenii  Arizona  Republic . 

. (m) 

6(b) 

2  1/16 

2.106.5651 

105.926t 

N'A 

7,442* 

1.394,794t 

3,614,717 

Gaiette 

. (e) 

6(b) 

2  1/16 

1,993,8211 

104.740t 

N'A 

5,772* 

1.395.005t 

3,499.338 

Republic 

(S) 

6(b) 

2  1/16 

1,152,4121 

170.9401 

N'A 

799* 

795,675t 

2.119.826 

Total 

5,262.7881 

381.6061 

N'A 

14,013* 

3.585,474t 

9.233.881 

t  Automotive,  Financial.  Pre-prints. 

Comics  A  Crty  Life  included  in  Retail, 

General  t  Classified. 

ARKANSAS 

Camden  Hews . 

. (e) 

6(a) 

2  1/16 

27.224 

1,268 

N'A 

N/A 

13.527t 

37,909 

t  Automotive  included  in  Classified. 

El  Dorado  Hews-Times 

(m) 

6(b) 

2  1/16 

711,911 

11,678 

11,530 

10.399 

141,900 

887,418 

Hot  Springs  Sentinel-Rocord . 

(mS) 

6 

2  1/4 

455.0891 

14.683 

NA 

9,322 

273,678 

752,772 

t  Automotive  included  in  Retail. 

CALIFORNIA 

Alameda  Times-Star . 

. (m) 

6 

2  1/16 

160,258 

19.037 

HA 

8.966 

198.209 

386.470 

Anaheim  Bulletin 

. (eS) 

6(al 

2  1/4 

744,114 

294,902 

NA 

109.000 

36.304 

1,184,320 

Banning  Record-Gazette . 

. (e) 

6(b) 

2  1/16 

50.623 

2,592 

NA 

12.697 

31,658 

97,570 

Fremont  Argus 

....(mS) 

6 

2  1/16 

495,389 

57.486 

NA 

27,992* 

1.567.965 

2,148,832 

Hayward  Review  (all  day,  S) 

6 

2  1/16 

450.48D 

61,330 

N'A 

42,866* 

1,567,965 

2,122.641 

La  Habra  Dally  Star-Progress . 

. (e) 

6(a) 

2  1/16 

286,436 

285.480 

N'A 

N/A 

93,478 

660,394 

Livermore  Herald . 

. (mS) 

6 

2  1/16 

456.213 

54,169 

N'A 

11,270* 

1,667,785 

2,189,437 

*  Legal  only. 

Manteca  Bulletin 

. (m) 

8 

1  9/16 

59.256 

2,573 

N/A 

2,689 

39,305 

103,823 

Marin  Independent  Journal . 

(e) 

6 

2  1/16 

1,311,635 

116,209 

4,375 

50.644 

394,017 

1,876,880 

Independent  Journal . 

(S) 

6 

2  1/16 

87,488 

36,309 

135 

1,745 

37,259 

162,936 

Total . 

1.399,123 

152,518 

4,510 

52.389 

431.276 

2,039,816 

Marysville  Appeal-Democrat . 

. (e) 

6(b) 

2  1/16 

1,184,688 

27,361 

N/A 

N/A 

290.860 

1.543.178 

Monterey  Herald 

(mS) 

6(b) 

2  1/16 

599,407 

42,789 

N/A 

24.492 

455.919 

1.082.607 

Drange  County  Register . 

(all  day) 

6 

2  1/16 

3,192.556 

393,1771 

N/A 

15,174* 

3.088,391 

6,404,324 

t  Automotive  A  Financial  included  in  General. 

*  Legal  only. 

Palmdale  Antelope  Valley  Press . 

. (mS) 

6(b) 

2  1/16 

434,760 

22,183 

77,242 

66.311 

313,811 

914.307 

Riverside  Press-Enterprise . 

. (mS) 

6 

2  1/16 

2,136,592 

258.346 

N/A 

N/A 

908.174 

3.303.112 

Sacramento  Bee 

. (mS) 

6(cl 

2  1/16 

3.266.376 

429.006 

N/A 

N/A 

2.417,120 

6,112.502 

San  Diego  Union 

. (m) 

6(c) 

2  1/16 

1,459,514 

216.893 

N/A 

N/A 

1.070.898 

2,747,305 

Tribune . 

. (e) 

6(c) 

2  1/16 

1,571,702 

232.790 

N/A 

N/A 

1.070.898 

2,875,390 

Union . 

(S) 

6(c) 

2  1/16 

899,192 

237.137 

N/A 

N/A 

385.665 

1,521.994 

Total . 

3.930,408 

686,820 

N/A 

N/A 

2.527.461 

7,144.689 

San  Mateo  Times 

(e) 

6 

2  1/16 

1,213,190 

200,763 

N/A 

47.606 

282,173 

1,743.732 

San  Pedro  Hews-Pilot . 

(e) 

6(b) 

2  1/16 

796,523 

86,253 

N/A 

16.368t 

346,373 

1,245,517 

t  Financial  included  in  General. 

Santa  Cruz  Sentinel 

. (m) 

6(b) 

2  1/16 

1.018.061 

27,530 

N/A 

48.737 

N/A 

1,585,161 

Sentinel... 

(SI 

6(b) 

2  1/16 

721,722 

3,935 

N/A 

6.921 

N/A 

921,201 

Total . 

1.739,783 

31.465 

N/A 

55.658 

N/A 

2,506,362 

Santa  Monica  Dutlooh . 

(e) 

6(c) 

2  1/16 

405.922 

100,473 

N/A 

39.57St 

466.022 

1.011.992 

t  Financial  included  in  General. 

Simi  Valley  Enterprise . 

. (eS) 

6 

2  1/16 

331,852 

28,535 

100,620 

45.905 

317.483 

707.895 

Stockton  Record 

(mS) 

6(b) 

2  1/16 

709,563 

81,784 

N/A 

N/A 

406.122 

1,197.469 

Torrance  Breeze . 

. (eS) 

6(b) 

2  1/16 

1,600,764 

265.934 

N/A 

46.529t 

980.615 

2.893.842 

t  Flflincial  included  in  General 


'Figure  represents  legal  advertising  only.  "  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  S-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breahdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 
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NEWSPAPERS,  LET 

E/&P  Research,  Inc. 


WORK  FOR  YOU  . . . 

Join  E&P  Research’s  growing  list 

of  satisfied  clients. 

Pennsylvania  Newspapers 
Publishers’  Association 

The  Centre  Daily  Times 
State  College,  Pennsylvania 

The  Chronicle- Telegram 
Elyria,  Ohio 

The  DuBois  Courier- Express 
DuBois,  Pennsylvania 

The  Gazette  Newspapers 
Gaithersburg,  Maryland 

The  Indiana  Gazette 
Indiana,  Pennsylvania 

The  Press- Enterprise 
Bloomsburg,  Pennsylvania 

The  Sentinel  Newspapers,  Inc. 

East  Brunswick,  New  Jersey 

The  Times  Herald 
Norristown,  Pennsylvania 

Accurate,  affordable  research  that  works. 

For  more  Information,  write  or  call: 

E&P  Research,  Inc.,  809  N.  Bethlehem  Pike, 

P.O.  Box  396,  Spring  House,  PA  19477. 

(215)  643-9350. 
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Title  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Columns 

in 

Financial 

Total 

per  page 

Inches 

Retail 

General 

Automotive 

and  Logal 

Classiflod 

Advertising 

COLORADO 

Denver  Post . 

. (mS) 

G(b) 

2  1/16 

2.972.622 

277.935 

54.963 

69.292 

1.207,199 

3,682.011 

Rocky  Mountain  News . 

. (mS) 

5 

2  1/16 

2.355.436 

299.647 

38.434 

69.916 

1.602.957 

4.366.390 

Grand  function  Sentinol . 

. (all  day) 

G 

419.334 

38.027 

N/A 

48.706 

227.019 

733.086 

CONNECTICUT 

Middletown  Pross . 

. (e) 

G(a) 

2  1/16 

27D.644 

7.449 

N/A 

11.087 

307.621 

596.801 

New  Britain  Herald . 

. (e) 

G(h) 

2  1/16 

438.263 

15.997 

60.01 6t 

6.907 

170,131 

699.314 

t  kiitomotive  based  on  9-column  format. 

Norwalk  Hour . 

. (e) 

6(h) 

2  1/16 

625.659 

69.544 

N/A 

8.979*t 

260,797t 

964.979 

t  Legal  t  Classified  convened  to  6-column  format. 

Watorbury  Ropubllcan . 

. (m) 

G(b) 

2  1/16 

45D.632 

27.040 

N/A 

N/A 

318.172t 

795.844 

American . 

. (e) 

G(b) 

2  1/16 

42D.356 

26.648 

N/A 

N/A 

257.667t 

704.671 

Republican . 

. (S) 

6(b) 

2  1/16 

226.373 

12.770 

N/A 

N/A 

16B.723t 

407.866 

Total . 

1.D97.361 

66.458 

N/A 

N/A 

744.562t 

1.908.381 

t  Automotive  t  Financial  Included  In  Classified. 

DELAWARE 

Dover  State  News . 

. (m) 

G 

2  1/16 

284.1B9 

9.600 

222.892 

50.151 

90.000 

656,832 

Wilmington  News . 

. (m) 

6(b) 

2  1/16 

986.056 

47.098 

239.653 

15,767 

569.244 

1.602.400 

lournal . 

(e) 

6(b) 

2  1/16 

848.010 

46.654 

239.653 

11.045 

436.069 

1.331.533 

News-journal 

(SI 

6(b) 

2  1/16 

9S2.455 

126.860 

56.326 

1.325 

163.945 

1.273.260 

Total . 

2.816.523 

220.612 

535.632 

20.937 

1.170.058 

4.207,193 

FLORIDA 

Bradenton  Herald  . 

. (m) 

G(b) 

2  1/16 

876.732 

21.046 

N/A 

N/A 

512,525t 

1.411.103 

Herald .. 

(S) 

6(bl 

2  1/16 

403.168 

6.525 

N/A 

N/A 

128.131t 

537.824 

Total . 

1.279.900 

28.371 

N/A 

N/A 

640.656t 

1,948,927 

t  Automotive  t  Legal  included  in  Classified. 

Daytona  Beach  News-lournal . 

(mS) 

6(b) 

2  1/16 

1.030.461 

108.671 

N/A 

39.916 

1.163.995 

2,340,043 

Ft.  Lauderdale  Sun-Sentinel/News . 

. (m) 

6(c) 

2  1/16 

2.011.553 

92.442 

52.700 

N/A 

1.G98.278t 

3.854.973 

News/Sun-Sentinel . 

(S) 

6(0 

2  1/16 

795.524 

219.672 

12.294 

N/A 

486.679t 

1.514.169 

Total . 

2.007.077 

312.114 

64.994 

N/A 

2.184.957t 

5.369.142 

t  Legal  included  in  Classified. 

Ft.  Walton  Boach  Playground  News . 

. (mS) 

6(b) 

2  1/16 

1.477.521 

25.473 

N/A 

N/A 

580.599 

2.083.593 

St.  Petersburg  Times . 

(mS) 

6 

2  1/16 

2.312.639 

106.696 

639.356 

136.415 

803.452 

3.322.787 

Tampa  Tribune 

. (m) 

6(b) 

2  1/16 

1.610.990 

97.477 

70.717 

49.769 

583.530 

2,412.483 

Tribune-Times . 

(SI 

6(b) 

2  1/16 

780.170 

195.879 

16,567 

35.347 

380.544 

1.408.515 

Total . 

2.391.160 

293.356 

87.284 

05.116 

964.074 

3.820.998 

West  Palm  Beach  Post . 

. (ml 

6(b) 

’2  1/16 

1.009.283 

68.294 

N/A 

N/A 

889.960 

2.767.537 

Post . 

(SI 

6(b) 

2  1/16 

1.230.807 

157.028 

N/A 

N/A 

303.810 

1.691.645 

Total . 

3.040.090 

225.322 

N/A 

N/A 

1.193.770 

4.459.182 

GEORGIA 

Gwinnett  News . 

. (oS) 

6 

2  1/16 

527.145 

23.944 

N/A 

45.633 

591.346 

1.188.068 

Home  News-Tribune . 

. (oS) 

6(bl 

2  1/16 

474.747 

20.432 

N/A 

12.673* 

157.661 

665.513 

*  Legal  only. 

IDAHO 

Idaho  Falls  Post-Rogister . 

. (eS) 

6 

2  1/16 

519.900 

18.670 

364 

17.410* 

202.852 

756.205 

*  Logal  only. 

Pocatello  Idaho  State  lournal . 

. (oS) 

6 

2  1/8 

416.771 

30.239 

N/A 

22.361 

174.580 

643.951 

ILLINOIS 

Bloomington  Pantograph . 

. (mS) 

6(b) 

2  1/16 

1.337.789 

132.622 

1,259t 

8.124 

324.285 

1,804,079 

t  Dniy  National  Inches  given  tor  Automotive. 

Champaign  News-Gaaette . 

(e) 

6(b) 

2  1/16 

626.690 

29.341 

N/A 

14.890 

561.395 

1,232,316 

Chicago  Tribune . 

(mS) 

6(b) 

2  1/16 

4.234.864 

586.475 

1.666.254 

152.291 

1.925.430 

8.565.314 

Dlion  Telegraph . 

(e) 

6(b) 

2  1/16 

236.344 

8.410 

N/A 

9.494 

124.581 

378,829 

Flora  Clay  County  Advocate-Pross . 

. (e) 

7(d) 

2  1/16 

91.035 

4.223 

N/A 

N/A 

27,779 

123,037 

Galesburg  Register-Mallt . 

. (e) 

9 

1  1/2 

923.869 

19.578 

N/A 

15.945 

120,914 

1,080,376 

t  All  breakdowns  based  on  9-column  format. 

Moline  Dispatch 

(eS) 

6 

1.200.706 

123.481 

N.'A 

N/A 

456.721 

1,780.908 

Olney  Mall . 

(e) 

6(a) 

2  1/16 

97.103 

4.270 

N/A 

5.545 

70.410 

177.328 

Quincy  Herald-WItig . 

(mS) 

6 

2  1/16 

824.102 

17.820 

N/A 

8.358 

204.669 

1,054,949 

Rock  Island  Argus 

(eS) 

6 

1.056.466 

119.222 

N/A 

N/A 

441,108 

1,616,796 

Springfield  State  Journal-Register . 

. (meS) 

6(bl 

2  1/16 

1.510.240 

195.902 

N/A 

12.008 

317.255 

2,035.405 

Watseka  TImes-Republic . 

(el 

6 

2  1/16 

06.028 

1.716 

866 

6.202 

35.274 

130.086 

INDIANA 

Bedford  Timos-Mall . 

. (e) 

6(b) 

2  1/16 

262.784 

23.820 

114 

5.571 

183.153 

475,442 

Bloomington  Herald  Telephone/ 

Herald-Times 

(eS) 

6(b) 

2  1/16 

518.984 

24.931 

N/A 

11.322 

387.933 

943,170 

Connersville  News-Eiaminer . 

(e) 

6(b) 

2  1/16 

370.023 

6.047 

N/A 

4.332 

84.373 

464,775 

Crawfordsvllle  Journal  Review . 

(e) 

6(a) 

2  1/16 

335.649 

11.122 

N/A 

5.078 

133.063t 

4B4.912 

1  133.1)63  classified  inches  included  in  total- 

Indianapolis  Star-News . 

(ml 

6 

2  1/16 

895.111 

57.881 

N/A 

N/A 

717,570 

1.670.562 

News . 

(e) 

6 

2  1/16 

831.162 

53.173 

N/A 

N/A 

695.832 

1.380.167 

Star . 

(SI 

6 

2  1/16 

528.083 

72.911 

N/A 

N/A 

492.902 

1.093.896 

Total . 

2.054.356 

183.965 

N/A 

N/A 

1.906.304 

4,144.625 

t  Automotive  included  in  Retail  or  Genoral. 

ft  Financial  Included  in  Retail.  General  or  Classiflod. 

Kendallvllle  News-Sun . 

. (e) 

6 

2  1/16 

251.161 

3.554 

N/A 

N/A 

61,310 

316,033 

Lebanon  Reportor . 

(e) 

6 

2  1/16 

160.457 

8.399 

N/A 

4.516 

51.040 

224,412 

Logansport  Pharos-Trihuno . 

(eS) 

6(a) 

592.061 

8.481 

N/A 

6.833* 

86.796 

694,171 

*  Legal  only. 

Madison  Courier . 

(e) 

6 

2  1/16 

185.521 

5.962 

N/A 

7.294 

56,738 

255,515 

Monticello  Herald  Journal . 

(e) 

6 

2  1/16 

102.715 

5.537 

N/A 

5.363 

27.766 

141,381 

News  Reminder .... 

S 

2 

76.086 

63 

N/A 

7.50 

3.12B 

79.284 

Total . 

17B.801 

5.800 

N/A 

5.371 

30.893 

220.665 

'Figure  represents  legal  advertising  only.  **  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  S-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 
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Titliot 

Niwspaiwr 


Column 


Froquency  Number 

o1«d«.  Width 


Coluinns 

Ni 

Financial 

Total 

par  page 

Inches 

Retail 

General 

Automotive 

and  legal 

Classified 

Advertising 

Muncle  Star . 

. (m) 

G(b) 

2  1/16 

33S.67D 

26,116 

N/A 

N/A 

152.646 

516.636 

Press . 

. (e) 

B(b) 

2  1/16 

431.766 

26,121 

N/A 

N/A 

164.691 

622.766 

Star. 

(S) 

S(b) 

2  1/16 

16B.S<JS 

7.351 

N/A 

N/A 

49.665 

225.945 

Total 

B40.347 

59,590 

N/A 

N/A 

367.424 

1.367.361 

Plymouth  Pilot-News . 

(e) 

S(b) 

2  1/16 

I72.73S 

2,426 

N/A 

13.569 

93.426 

282.1S4 

Richmond  Palladium-Hem . 

. (eS) 

6 

2  1/16 

278.B46 

11.143 

N/A 

N/A 

35.733 

315.722 

Seymour  Tnbune . 

(0) 

B 

21/16 

426.2DS 

12,319 

6,165 

14.260 

53.669 

512.756 

South  Bend  Tribune . 

(e) 

G(a) 

2  1/16 

666.B6S 

46,976 

N/A 

N/A 

326,763 

1.044,624 

Tribune 

(S) 

Ma) 

2  1/16 

S4D.783 

172.601 

N/A 

N/A 

123.573 

636.957 

Total 

1.2D7.64B 

221,577 

N/A 

N/A 

452.356 

1.661.561 

Washington  Timos-HeraM . 

. (e) 

6(a) 

21/16 

22B.SBD 

6,410 

N/A 

6.210 

62,903 

4Y3.741t 

t  Total  Includos  6T.33S  insert  inches. 

IOWA 

Ames  Tribune . 

.(m-sat) 

B 

2  1/6 

3D2.7DS 

13.702 

N/A 

11,561 

143.245 

471.153 

Cedar  Rapids  Gazette 

(mS) 

6(b) 

2  1/16 

7SD.B6S 

72.596 

N/A 

25.349 

319.956 

1,166,774 

Dubuque  Telegraph  Herald . 

.(e) 

B 

1  S/16 

44B.1B1 

40,167 

N/A 

N/A 

267.256 

1.564,216 

Ottumwa  Courier 

(m) 

G 

2 

225,717 

16.907 

33.917 

26.694 

66.015 

391.250 

KANSAS 

Ahilene  Reflector-Chronicle . 

leS) 

6 

2 

B8.DB2 

13.769 

N/A 

6.637 

26.273 

134.771 

Clay  Center  Dispatch 

.(e) 

6 

21 

B4.1B7 

4,176 

143.964t 

6.166 

20,996 

259.371 

t  Includes  Pre-pnnts  1  Inserts. 

Dodge  CHy  Globe 

.(e) 

6 

21/16 

361,183 

17,669 

N/A 

5.950 

91.249 

496,261 

Emporia  Gazette 

.(e) 

6 

2  1/16 

21S.542 

12.663 

N/A 

6.664 

79.946 

321,635 

Garden  CHy  Telegram 

.(e) 

6(a) 

2 

253.D46 

19,097 

N/A 

6.102 

146.902 

429.147 

Great  Bend  Tribune 

(mS) 

6 

2  1/16 

173.55S 

22,425 

N/A 

N/A 

112,761 

306.765 

lunctioo  CHy  Union 

..(e) 

6 

21/B 

2DB.26B 

9.456 

N/A 

6.675 

126.351 

351.950 

Lawrence  Journal-World . 

(eS) 

6 

21/32 

513,143 

26,111 

N/A 

14.362 

136.646 

690,204 

Lyons  Daily  News 

..(e) 

6 

2  1/16 

IDD.6B5 

4,570 

7,312 

3,142 

49,572 

165.261 

Manhattan  Mercury 

(eS) 

6 

2  1/16 

275,667 

15,390 

N/A 

9.502 

116.609 

419.366 

McPherson  Sentinel 

..(e) 

6 

21/16 

121,220 

9.609 

N/A 

4.626 

42,106 

177,763 

Salina  Journal ... 

(m) 

6 

2  1/16 

607,241 

21,221 

41.604 

26.462 

105.161 

603.729 

Topeka  CapHol-Journal . 

. (mS) 

6(a) 

2  1/16 

550,400 

36.670 

N/A 

15.606 

290.224 

695.100 

KENTUCKY 

Bowling  Green  Daily  News . 

. (eS) 

B(b) 

2  1/6 

506.0B7 

32,565 

N/A 

14.263 

I21.346t 

674.263 

t  Classified  converted  to  B-column  format. 

FuHon  leader . 

. (e) 

6(a) 

2 

4S.478 

2.304 

N/A 

3.766 

11,347 

66.695 

Henderson  Gleamor 

(mS) 

6 

2  1/16 

264,260 

16,354 

91.554 

6.054 

66.265 

466.506 

Kentucky  New  Era 

..(e) 

6 

1  1/2 

445,863 

19,165 

36,254 

15.056 

104.504 

622.663 

Louisville  Courier-Journal . 

(n) 

6(b) 

2  1/16 

1.135,556 

43,140 

N/A 

N/A 

415,479 

1.594.177 

Times . 

(e) 

6(b) 

2  1/16 

1.033.S61 

36.266 

N/A 

N/A 

423.466 

1.495,707 

Courier-Journal 

(S) 

6(b) 

21/16 

1,164,326 

135,516 

N/A 

N/A 

244.632 

1,564,674 

Total . 

3,353,665 

216,922 

N'A 

N/A 

1.063,771 

4,654,556 

Owensboro  Messenger-Inquirer . 

. (m) 

6 

2  1/16 

70S.71B 

31.963 

N/A 

6.541 

1.229,419 

1,977,661 

Paducah  Sun . 

. (eS) 

6 

2 

572,343 

30.096 

N/A 

N/A 

160.406 

762,647 

MAINE 

Bangor  Daily  News . 

. (m) 

6(b) 

21/16 

434,050 

31,966 

2,197 

14.126 

269.296 

771.659 

Portland  Press  Herald-Espross . 

(me) 

6<b) 

21/16 

339,066 

37.276 

N/A 

N/A 

279,159 

715,531 

Maine  Telegram 

..(S) 

G<b) 

21/16 

265.BB2 

12,643 

N/A 

N/A 

256,630 

537,355 

Total . 

664.97B 

50,119 

N/A 

N/A 

537,769 

1.252.666 

MARYLAND 

BaHimore  Sun . 

. (m) 

6(c) 

2  1/16 

963.008 

65,551 

143,955 

66.259 

412,066 

1,592,779 

Sun 

..(e) 

6(c) 

2  1/16 

6BB.454 

61,660 

65.651 

63.167 

337,771 

1.254.723 

Sun 

..(S) 

6(c) 

2  1/16 

966,372 

205,995 

102,504 

33.4U 

506.625 

1,617,164 

Total 

2,535.634 

373,226 

332.110 

164,914 

1.256.662 

4.664.666 

MASSACHUSEHS 

Athol  News . 

. (e) 

6(a) 

2  1/16 

157.622 

6.667 

N/A 

5,929 

91.336 

261.774 

Boston  Herald . 

. (m) 

5(a) 

2  1/16 

279,476 

71,647 

103.397 

50.600 

416,672 

924,192 

Herald 

(S) 

S(a) 

21/16 

512,472 

37.469 

4.760 

3.756 

115,420 

673.691 

Total 

791,946 

109,136 

106.157 

54.550 

534.292 

1,596.063 

Brockton  Enterprise . 

....(maS) 

126 

21/16 

579.046 

32,031 t 

N/A 

N/A 

1.l36.62ltt 

1,749,696 

t  Retail  National  included  in  General 

tt  AinomoTiYB  t  Classified  National  included  in  Classified. 

Greenfield  Recorder . 

. (e) 

6(bl 

2  1/16 

362,652 

17,236 

N/A 

6,590 

136,573 

562,076 

Hyannis  Cape  Cod  Times . 

(mS) 

6(bl 

2  1/16 

766,895 

26,672 

N/A 

14,737 

677.396 

1,667.900 

Lawrence  Eagle-Tribune 

(eS) 

6(c) 

2  1/16 

725,056 

46,576 

N/A 

N/A 

703.099 

1.476,660 

Quincy  Patriot  Lodger 

..(e) 

6 

2  1/16 

632,472 

53,990 

269,503 

13,971 

1,245,431 

2,641,519 

Worcester  Telegram 

(m) 

6(b) 

2  1/16 

562,177 

59,469 

N/A 

N/A 

297.066 

936.712 

GazeHe . 

..(e) 

6(b) 

2  1/16 

570,632 

59,211 

N/A 

N/A 

256,561 

666.424 

Telegram . 

..(S) 

6(b) 

2  1/16 

977,003 

164,793 

N/A 

N/A 

217,617 

1.379,613 

Total . 

2,129,612 

303,473 

N/A 

N/A 

773,464 

3,266.749 

MICHIGAN 

Coldwater  Reporter . 

. (e) 

3 

6 

128,605 

6,946 

6,650 

16.256 

66.671 

246.646 

DetroH  Free  Press . 

. (m) 

6(c) 

2  1/16 

667,216 

125,063 

N/A 

N/A 

374.256 

1,366,479 

Free  Press 

..(S) 

6(c) 

2  1/16 

600,113 

172,279 

N/A 

N/A 

166.099 

960.491 

Total 

1.467.331 

297,262 

N/A 

N/A 

562,357 

2,346,970 

DetroH  News 

(all  day) 

6(c) 

21/16 

606.637 

119,654 

N/A 

N/A 

641,732 

1,766,223 

News.. 

..(S) 

B(c) 

2  1/16 

503.069 

170,322 

N/A 

N/A 

432.706 

1.106.117 

Total 

1,309,926 

269.976 

N/A 

N/A 

1,274,436 

2,674,340 

Dowagiac  News . 

..(a) 

8 

ID 

61.526t 

4,726 

N/A 

N/A 

39.535tt 

165.767 

t  Automotive  included  in  Retail. 

tt  Financial  included  in  Classified. 

Grand  Haven  Tribune . 

..(e) 

6(a) 

2 

212,605 

7,079 

N/A 

3.605 

116.436 

341.927 

Greenville  News . 

..(e) 

8 

1  1/2 

150.715 

5,556 

N/A 

6,273 

76,977 

241,521 

Hillsdale  News . 

. (a) 

6 

2  1/16 

130.763 

5,653 

N/A 

5.653 

52,066 

193,497 

‘Figure  represents  legal  advertising  only.  “  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-coiumn  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-coiumn  format. 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breahdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 
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Title  of 
Newspaper 


Column 

Width 


frequency  Number 
of  >dv. 


Columns 

in 

Financial 

Total 

per  page 

inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

Unsinf  State  Journal . 

. (m) 

6 

2  1/16 

4D4.432 

38.828 

N/A 

N/A 

255.769 

699.029 

(S) 

6 

2  1/IS 

216.466 

14,557 

N/A 

N/A 

138.045 

369.068 

620.698 

53.385 

N/A 

N/A 

393.814 

1.068.097 

Ludington  Daily  News . 

(el 

6 

2  l/fG 

189.338 

8.800 

N/A 

N/A 

58.439 

256.577 

Sturgis  Journal 

(e) 

6 

2  f/fC 

140.104 

8.314 

N/A 

N/A 

43.015 

191.433 

MINNESOTA 

Nibbing  Tribune . 

. (eS) 

6 

315.000 

8.900 

4.041 

11.553 

82.175 

421.669 

International  Falls  Journal . 

(e) 

6 

2  f/16 

120.860 

8.203 

N/A 

10.497 

31.197 

170.757 

St.  Cloud  Times 

(e) 

G(b) 

2  1/4 

1.070.465 

24.500 

22.500 

25.000 

169.105 

1.311.570 

Winona  News. 

(m) 

6 

252.566 

16.129 

196 

17,152 

126.635 

412.678 

MISSISSIPPI 

Biloii  Sun-Herald . 

. (mS) 

G(b) 

2  f/JG 

1.042.331 

49.552 

N/A 

N/A 

456.564 

1.548.447 

t  Automotive  included  in  Retail  1  Classitied; 

Financial  included  in  Retail. 

Bolivar  Commercial . 

. (e) 

G(a) 

2  l.'IG 

139.375 

7.406 

N/A 

N/A 

10.609 

157.390 

Columbus  Commercial  Dispatch . 

(eS) 

6<b) 

2  1/16 

671.412 

24.856 

N/A 

N/A 

200.565 

896.833 

Hannibal  Courier-Post. 

(e) 

6 

13 

475.761 

18.739 

N/A 

7.693 

67.351 

569.544 

McComb  Enterprise-Journal 

(eSI 

6 

2  1/1G 

217.460 

15.048 

N/A 

N/A 

61.919t 

294.427 

t  Automotive  t  Financial 

included  in  Classified. 

Vicksburg  Post . 

. (eS) 

6 

2  1/16 

371.599 

19.084 

N/A 

N/A 

226,873 

875,917* 

*  Includes  pre-print  inches. 


MISSOURI 

Flat  River  Daily  Journal . 

. (e) 

G(b) 

2  1/16 

100.989 

2.391 

9.966 

4.183 

39.832 

157.361 

. (e) 

6(a) 

2  1/16 

284.349 

1.689 

N/A 

9.927 

44.803 

340.768 

Marshall  Democrat-News . 

(el 

6 

2  1/16 

117.164 

6.441 

N/A 

11.959 

60.911 

196.475 

Monett  Times 

(e) 

8 

1  1/2 

116.942 

8.119 

N/A 

N/A 

38.162 

163.023 

St.  Joseph  Gazette 

(m) 

6(b) 

2  1/16 

510.766 

27.664 

N/A 

6.244 

119.127 

663.801 

News-Press 

(e) 

6(b) 

2  1/16 

78.116 

21.434 

N/A 

499 

127.003 

227.052 

News-Press/Gazette . 

(sat) 

6(b) 

2  1/16 

107.805 

1.115 

N/A 

466 

32,758 

142.144 

News-Press/Gazette . 

(S) 

6(b) 

2  1/16 

389.042 

83.664 

N/A 

342 

36.375 

509.423 

Total . 

Springfield  News-Leader  G  Press . 

. (meSI 

6(bl 

2  1/16 

1.085.729 

782,500 

133.877 

65.058 

N/A 

109.571 

7.551 

15.678 

315.263 

336.837 

1,542.420 

1.309.644 

Waynesville  Fort  Gateway  Guide . 

. (eS) 

6 

2  1/16 

187.500 

15.000 

21.750 

3.100 

79.900 

307.850 

West  Plains  Daily  Quill . 

. (e) 

6 

2  1/16 

148.637 

10.422 

N/A 

7,299 

37.091 

203.449 

MONTANA 

Missoula  Missoulian . 

. (m) 

6 

2  1/16 

526.421 

37,275 

N/A 

N/A 

245.647 

809.343 

tutomotne  t  Financial  included 
in  Retail.  General  t  Classified  totals. 


NEBRASKA 


Beatrice  Daily  Sun . 

. (e) 

6(dl 

2  1/16 

174,733 

18.079 

920 

10.429 

48.396 

252.557 

Grand  Island  Independent . 

. (eS) 

G(a) 

2  1/16 

981.648 

38.196 

N/A 

N/A 

156.248 

1,176.092 

Omaha 

Hastings  Tribune . 

. (e) 

6(a) 

2  1/16 

675.339 

35.305 

811 

19.702 

106.570 

837,727 

Holdrege  Daily  Citizen . 

(e) 

6(al 

2  1/4 

118.412 

11.364 

N/A 

7,174 

12.922 

149.872 

Lincoln  Journal'Star 

. (meS) 

6(b) 

2  1/16 

1.238.886 

138.248 

611 

12.067 

505.784 

1.895.596 

McCook  Daily  Gazette . 

(e) 

6 

2  1/16 

198.960 

19.269 

N/A 

2.856 

76.561 

297.646 

Norfolk  News 

(e) 

6(a) 

2  1/16 

335.457 

28.215 

N/A 

8.843 

115.850 

488.365 

Scottsbiuff  Star-Herald . 

(m) 

6 

2 

96.153 

7.128 

N/A 

5.252 

26.038 

134.571 

NEVADA 

Elko  Daily  Free  Press . 

. (e) 

6(a) 

21/16 

114.170 

14.680 

N/A 

9.531 

56.672 

195.263 

Reno  Gazette-Journal . 

. (mS) 

6(c) 

2  1/16 

873,787t 

40.820 

N/A 

N/A 

722,378tt 

1.636.095 

t  Financial  included  In  Retail. 

tt  Automotive  G  Legal  included  in  Classitied. 

NEW  HAMPSHIRE 

Laconia  Citizen . 

(dkl 

6(bl 

2 

468.077 

5.040 

N/A 

N/A 

128.341 

601.458 

Manchester  Union  Leader 

(m) 

6 

2  1/16 

502.823 

37,232 

N/A 

N/A 

537.041 

1,077.096 

News . 

(S) 

6 

2  1/16 

249.231 

8.268 

N/A 

N/A 

274.675 

532.174 

Total . 

752.054 

45.500 

N/A 

N/A 

811.716 

1.610.102 

t  Automotive  t  Financial  ti(ures 
included  in  Retail.  General  I  Classitied. 
tt  A  Total  ot  832  Pre-prints  Included  in  Grand  Total. 


NEW  JERSEY 


Asbury  Park  Press . 

. (e) 

6(b) 

2  1/16 

1.094.631 

74.651 

124.076 

50.532 

844.826 

2.188.716 

Press . 

(S) 

6(b) 

2  1/16 

2.075.939 

248.134 

182.677 

121.313 

1.313.889 

3.941.952 

Total . 

3.170.570 

322.785 

306.753 

171.845 

2.158.715 

6.130.668 

Hackensack  Record  . 

(e) 

6(b) 

2  1/16 

1.026.925 

117.862 

26.019 

85.544 

645.479 

1.901.829 

Record .... 

(S) 

6(b) 

2  1/16 

910.873 

223.177 

10.446 

52.440 

532.183 

1.729,119 

Total . 

1.937.798 

341.039 

36.465 

137.984 

1.177.662 

3.630.948 

New  Brunswick  Home  News . 

. (eS) 

6(b) 

2  1/16 

1.160.672 

58.963 

N/A 

25.984 

599.111 

1.997.789 

NEW  MEXICO 

Deming  Headlight . 

. (e) 

6(a) 

2  1/16 

52.882 

6.000 

N/A 

N/A 

33.704 

92.586 

Hobbs  Daily  News-Sun . 

. (eS) 

6(a) 

2  1/16 

322.647 

11.743 

22.895 

23.094 

83.244 

463.623 

Roswell  Record . 

. (m) 

6(a) 

2 

293.850 

15,712 

N/A 

21.209 

158.739 

489.510 

NEW  YORK 

Auburn  Citizen . 

. (e) 

6'b) 

2  1/16 

587.008t 

10.929t 

N/A 

8.180 

128.497t 

734.614 

Citizen . 

. (S) 

6(b) 

2  1/16 

272.250t 

385t 

N/A 

1.359 

42.432t 

316.426 

Total . 

859.258t 

11,314t 

N/A 

9.539 

170.929t 

1.051.040 

t  Automotive  included  in  Classitied  and  General;  Some  Financial  included  in  Retail  t  General. 


'Figure  represents  Legal  advertising  only.  "  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-calumn  format,  (b)  Classified  advertising  on  9-calumn  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classitied  advertising  on  7-column  format. 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breahdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 
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Title  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Widit) 

Columns 

in 

Financial 

Total 

per  page 

Inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

Buffalo  News . 

...(all  day) 

MO 

21/1S 

73B.417 

69.886 

17.642 

44.699 

469.619 

1.340.263 

News.  .  . . 

. (S) 

Me) 

2  1/1G 

913.661 

136.480 

15.342 

11.124 

136.091 

812.698 

Total . 

1.2S2.B7B 

206.366 

32.984 

55.823 

605.710 

2.152.961 

Catskill  Dally  MaN . 

(e) 

B 

1  S/B 

IBB.9D8 

11.518 

N/A 

15.809 

47.329 

263.464 

Coming  Loader . 

(a) 

Ma) 

2  t/16 

361.191 

20.647 

N/A 

9.231 

141.300 

532.369 

Cortland  Standard . 

(e) 

6 

2  1/IG 

291.945 

13.661 

N/A 

9.914* 

62.420 

377.640 

*  Legal  only. 

Dunkirk  Obsorver 

(e) 

Mb) 

21/1G 

245.874 

20.723 

N/A 

10.904 

66.106 

343.507 

Glovorsville  Leader-Herald . 

(e) 

Ma) 

2  1/IG 

189,644 

12.569 

N/A 

13.666 

68.400 

294.279 

Little  Falls  Times 

(e) 

G 

2  1/16 

78.800 

2.000 

5.100 

4.265 

39.564 

128.929 

Malone  Telegram 

(el 

8 

1  1/2 

203.820 

22.977 

9.783 

16.986 

24.179 

277.667 

MIddletuwn  Times  Herald  Record . 

(m) 

6 

1  9/16 

1.118.914 

19.451 

N/A 

N/A 

696.835 

1.637.200 

Times  Herald  Record . 

(S) 

G 

1  9/16 

926.954 

209.936 

N/A 

N/A 

256.281 

1.393.071 

Total.... 

2.045.868 

229.287 

N/A 

N/A 

955.116 

3.230.271 

Niagara  Gazette 

(mS) 

Mb) 

2  1/16 

302.535 

27.237 

N/A 

N/A 

169.256 

499.028 

Ddgensburg  Journal/Advance-News . 

(eS) 

Mb) 

2  1/16 

121.530 

2.902 

N/A 

N/A 

42.787 

167.219 

Dlean  TImes-Herald . 

(e) 

Mb) 

2  1/<6 

329.972 

24.146 

24.673 

19.800 

120.047 

518.636 

Rome  Sentinel 

(e) 

Mb) 

1  3/9 

382.919 

15.346 

N/A 

12.026 

113.804 

524.097 

Saratoga  Springs 

The  Sarato^n . 

. (m) 

S 

1  7/B 

254.133 

15.636 

N/A 

N/A 

158.373* 

428.142 

*  6  col.  format. 

Syracuse  Post  Standard 

(m) 

Mb) 

2  1/16 

549.903 

43.270 

97.362 

25.346 

166.612 

982.693 

Herald-Journal... 

(el 

Mb) 

2  1/16 

620.490 

44.418 

89.914 

11.4§4 

178.831 

945.057 

Herald-tmerican . 

(SI 

Mb) 

2  1/16 

422.339 

110.766 

55.388 

1.149 

151.637 

741,279 

Total .  ..  . 

1.592.732 

198.454 

242.664 

37.899 

497.280 

2.569.029 

WhHe  Plains 

Westchestar  Rockland  Hewspapors . 

. (e) 

Mb) 

2  1/16 

3.308.477 

514.677 

N/A 

68.663 

1.306.203 

5.198.020 

Sunday  edition... 

(SI 

Mb) 

21/16 

3.573.114 

692.881 

N/A 

1.479 

803.901 

5.671.375 

Total . 

6.881.591 

1.287.558 

N/A 

78.142 

2.110.104 

10.269.395 

NORTH  CAROLINA 

Ashaville  Citizen . 

. (ml 

Mb) 

2  1/16 

496.990 

27.906 

NA 

9,112* 

323.436 

656.444 

Times . 

. (e) 

Mb) 

2  1/16 

494.481 

27.664 

N.'A 

3.554* 

327.213 

652.912 

Citizen  Times 

(SI 

Mb) 

2  1/16 

322.026 

26.587 

N'A 

1.672* 

170.655 

520.940 

Total... 

1.313.497 

82.157 

ll'A 

13.338* 

821.304 

2.230.296 

*  Legal  only. 

Charlotte  Observer . 

(m$) 

Mcl 

2  1/16 

1.175.989 

187.122 

465.154 

67.464 

1.272.540 

2.635.651 

Greenville  Reflector . 

(eS) 

G 

2  1/9 

821.540 

20.714 

N/A 

10.738 

319.109 

972.101 

Hickory  Record 

(e) 

Ma) 

2  1/16 

754.509 

36.113 

N/A 

6.844 

157.908 

955.274 

Marion  McDowell  Mews . 

(e) 

Mb) 

2  1/16 

I59,957t 

937 

N/A 

6.954* 

57.450 

225.198 

t  Automotive  included  in  Retail. 

Raleigh  News  G  Observer . 

(mS) 

Mb) 

2  1/16 

1.15l.047t 

218.152 

N/A 

17.580* 

1.661.384 

2.720.137 

Times.. 

(0) 

Mb) 

2  1/16 

622.61 3t 

42.544 

N/A 

11.063* 

936.902 

1.534.423 

Total . 

1.773.660t 

260.696 

N/A 

28.643* 

2.598.286 

4.254.568 

Figures  given  in  lines. 

t  Automotive  Included  in  Retail. 

Reldsville  Review . 

. (e) 

6 

2  1/B 

191.600t 

5,122 

N/A 

5.758 

43.336 

245.908 

t  Automotive  Inches  included 

In  Retail. 

Salisbury  Post . 

. (e) 

Mb) 

2  1/B 

408.083 

20.151 

N/A 

8.831 

286.287 

724.552 

Post... 

(SI 

Mb) 

21/8 

201.323 

4.362 

N/A 

169 

161.945 

367.799 

Total... 

809.408 

24.513 

N/A 

8.280 

450.232 

1.092.351 

Sanford  Herald 

(e) 

6 

2  1/16 

389.635 

27.363 

N/A 

N/A 

39.860 

456.866 

Wilson  Times 

(e) 

Mb) 

2  1/16 

464.095 

20.965 

91.271 

30.485 

192.981 

799,737 

NORTH  DAKOTA 

Bismarck  Tribune . 

. (mS) 

6 

2  1/16 

1.32l.754t 

36.767 

N/A 

14.972 

370.430 

1.743.923 

t  Pro-prints  included  In  Retail. 

Fargo  Forum . 

. (ml 

554.499 

32.296 

N/A 

23.748 

293.687 

904.230 

Wllliston  Herald . 

. (eSI 

Mb) 

2  1/16 

344.271 

15.445 

15.332 

16.658 

104.219 

495.927 

OHIO 

Ashland  Times-Sazette . 

. (e) 

Ma) 

222.521 

9.830 

N/A 

8.029 

163.033 

403.413 

Athens  Messenger . 

. (eS) 

Ma) 

2  1/16 

235.380 

11.154 

N/A 

N'A 

146.898 

393.432 

Bellefontaine  Eiammer . 

(e) 

Ma) 

21/16 

271,920 

11.537 

N/A 

15.744 

68.281 

367.482 

Cincinnati  Enguirer . 

(m) 

Me) 

2  1/16 

1.168.790 

85.452 

24.499 

58.063 

624.679 

1.961.483 

Post.. 

(e) 

Mb) 

2  1/16 

702.621 

67.036 

7.159 

24.030 

140.535 

941.381 

Enquiier 

(SI 

Me) 

2  1/16 

1.072.620 

199.564 

13.299 

23.597 

330.549 

1.639.629 

Total.. 

2.944.031 

352.052 

44.957 

105.690 

1.095.763 

4.542.493 

Cleveland  Plain  Dealer . 

(mSI 

6 

2  1/16 

1.610.446 

312.594 

27,739 

104.839 

1.281.568 

3.537.186 

Columbus  Dispatch . 

(ml 

916.604 

72,776 

N/A 

N'A 

437,871 

1.429.251 

Dispatch 

(SI 

407.442 

45.972 

N/A 

N^A 

371.866 

625.280 

Total . 

1.326.046 

118.748 

N/A 

N'A 

609.737 

2.254.531 

Elyria  Chronicle-Telegram . 

(eSI 

Mb) 

2  1/16 

1.229.433 

144.575 

N/A 

14.901 

411.716 

1.799.624 

Fremont  News-Messenger . 

(el 

Mb) 

2  1/16 

262.523 

7.545 

N/A 

N'A 

99.131 

359.199 

Lorain  Journal 

(el 

6 

2  1/16 

673.127 

41.559 

N/A 

11.257 

420.7001 

1.146.643tt 

t  Converted  to  6  col.  Inches. 

9  col.  Inches  would  bo  GDI. DSD. 

tt  Total  of  6  col.  Inches. 

Marietta  Timet . 

. (e) 

Mb) 

2  1/16 

262.497 

10.261 

N/A 

N'A 

104.566 

397.324 

Port  Clinton  News  Herald . 

. (el 

Mb) 

2  1/16 

113.631t 

8.156 

N/A 

M/A 

42.2531 

164.040 

t  Legal  Included  In  Classified. 

Toledo  Blade . 

. (e) 

Mb) 

2  1/16 

961.946t 

45.G80t 

N/A 

N/A 

265.503 

1.273.129 

BImU 

. (SI 

Mb) 

2  1/16 

797,714t 

188.293t 

N/A 

N/A 

163.723 

1.149.730 

Total . 

1.759.6601 

233,973t 

N/A 

N/A 

429.226 

2.422.859 

t  Automotive  G  Financial  included  in 

Retail  G  General. 

troy  News . 

. (eS) 

Mb) 

2  1/16 

224.317 

9.570 

2.493 

7.903 

117.465 

360.749 

Wooster  Record . 

. (e) 

Ma) 

2  1/6 

331.120 

11.111 

N/A 

14.773 

239.209 

596.213 

‘Fi|ur(  repretants  Legal  advertising  only.  **  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breaKdowns  are  sometimes  also  included  in  Classified.  General  and  Retail. 
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Title  ot  FreQuency  Number  Column 

Newspaper  o)  W* 

Columns  In  Financial  Total 

per  paie  Inches  Retail  General  tutomotne  and  Leial  Classified  Advertlslni 

OKLAHOMA 

Anadarko  News . (e)  6(a)  2  1/16  139.300  4,651  N/A  11,103  33,356  230.416 

Bartlesville  Eiamlner-Enterprise .  6  2  464,291  21,473  N/A  11,429  192,760  609,966 

El  Reno  Tribune .  (eS)  6(a)  2  1/16  301.079  0,191  7,574  27,303  33,267  370,214 

Enid  News .  (m)  6  2  1/16  593,045  20,033  N/A  5,957  110,235  737.270 

Eaiie . (e)  6  2  1/16  547,553  19,759  N/A  905  103,972  672,009 

News  (S)  6  2  1/16  301.135  3,016  N/A  1,541  60,724  375,216 

Total  1,441,733  43,606  N/A  0,303  290,931  1,704,575 

Oklahoma  City  Oklahoman . (e)  9(c)  1  7/16  921,360  95,546  N/A  N/A  507,037  1,604,743 

Oklahoman  (SI  9(cl  1  7/16  052.574  179,425  N/A  N/A  264,204  1,296,203 

Total  1,773,934  274,971  N/A  N/A  052,041  2,900,946 

Okmulfee  Times  (m)  6  2  1/16  191.961  11,059  N/A  7,071  45,322  255,413 

Ponca  City  News  (eS)  6(b)  2  1/16  470,500  33,460  N/A  10,423  179,001  694,264 

Shawnee  News-Star . (mS)  6(a)  2  1/16  511.891t  11,409  N/A  9,541  151,676  603.517 

t  Automotive  included  in  Retail. 

Tulsa  World  6  Tribune . (meS)  6  2  1/16  2,010.013  159,657  N/A  N/A  1,167,233  3,345,703 

OREGON 

Corvallis  Gazette-Times . (mS)  6(b)  2  1/16  354,906  14,105  N/A  13,135  264,095  647,031 

Euiene  Reiister-Guard . (m)  6  2  1,907,967*  202,245  N/A  30,070“  563.430  2,711,712 

*  Auto  inches  included  In  Retail. 

**  Some  Financial  inches  split 

between  Retail  6  General. 

Klamath  Falls  Herald  6  News . (eS)  6(b)  2  1/16  470.412  18,941  N/A  13,063  103,699  606.915 

Ontario  Argus  Observer  ...(eS)  6(a)  2  1/16  202.351  10,945  21.980  0.740  121,200  365,216 

Portland  Oregonian .  (all  day.  S)  6  2  1/16  2,262,202  320,146  N/A  N/A  1,432,222  4,014,570 

Salem  Statesman-Journal  ..(mS)  6  2  1/16  639,399  34,135  290.070  N/A  505,154  1,549,540 

PENNSYLVANIA 

Bethlehem  Globe-Times . (e)  6(b)  2  1/16  375.069  16,603  N/A  12,654*  200,971  605,377 

*  Legal  only. 

Chester  Oeleware  County  Times . (mS)  5  1  15/16  247.105  22,120  N/A  17,673  253.000t  540,794 

t  Automotive  Inches  included 
in  Classified. 

Clearfield  Progress . (e)  6(al  1  5/Bt  323,878t  35.212t  N/A  17,12t*t  148.909t  525,120t 

t  Figures  based  on  0-col  pages,  but  SAD  6-col 
ads  also  accepted. 

*  legal  only 

Ellwood  City  ledger . (e)  6  2  1/16  170,226  0,634  10,693  4,356  57,507  251,492 

Franklin  News  Herald.  ..  (el  6(b)  2  1/16  177,328  19,907  5,765  7,433  159,131  369,643 

Greensburg  Tribune — Review . (mS)  6(b)  2  1/16  1,734,653  63,270  N/A  N/A  490,340  2,296,271 

Hazleton  Standard  Speaker  (all  day)  6(bl  2  1/16  1,109.136  14,057  N  A  5,220  131.021t  1,260,200 

t  Automotive  included  in  Classified. 

New  Castle  News .  (e)  6(a)  2  1/16  674.261  20.908  N/A  7,926*  179,976  003,151 

Norristown  Times  Herald  (e)  6(c)  2  1/16  369.622  34,012  N'A  N/A  5.301.904t  N/A 

t  Automotive  6  Financial  included  in 
Classified. 

Oil  City  Oerrick . (m)  6(b)  2  1/16  229,003  22,209  7,749  15,013  171,613  445.506 

Pittsburgh  Post-Gazette . (m)  6  2  1/16  394,721  91.4U  N/A  N/A  263,080  749.245 

Press .  (e)  6  2  1/16  638,500  84,909  N/A  N/A  406,963  1,130,452 

Press .  (S)  6  2  1/16  665.953  155,443  N/A  N/A  430,450  1,259.852 

Total .  1,699,174  331,082  N/A  N/A  1,100,493  3,139,543 

Reading  Eagle 'Times  (e)  6(b)  2  1/16  027,574  43,253  N/A  N/A  400,430  1,271,265 

Eagle .  (S)  6(b)  2  1/16  655,630  133,075  N/A  N/A  107,039  976,544 

Total .  1.403.204  177,128  N/A  N/A  507  477  2,247.009 

St.  Marys  Press  (e)  61a)  2  1/16  131,749  9,599  N/A  N/A  36,474  255,732 

Somerset  American  (m)  6(b)  2  191,210  11,694  26,474  16,926  27,374  273,680 

Sunburyltem . (e)  6  540,234*  20,070  N/A  14,569  223,006  796,759 

*  No  pre-prints  included. 

Titusville  Herald . (m)  6(b)  2  1/16  166,250  5.201  N/A  3,653  74,126  249.310 

Washington  Observer-Reporter . (m)  6(b)  2  1/16  501,322  17,963  4.034  32,516  222,716  770,571 

Observer  Reporter  (S)  6(b)  2  1/16  266,202  3,268  479  3,053  59,939  333.001 

Total .  767.604  21,251  4,513  35,569  202.715  1,111,652 

Wilkes-Barre  Citizens  Voice  (m)  Hi)  2  1/16  929.039  18.241  126.912  35,262  74,477  1.104,731 

All  totals  except  General  are  in  standard  04"  tab  size — without  SAU  National  Inches. 

Wilkes-Barre  Times  Leader . (m)  6(b)  2  1/16  1,109,970  42,505  122.497  N/A  259.700t  1,614.752 

t  legal  included  in  Classified. 

RHODE  ISLAND 

Providence  Journal . (m)  6  2  1/16  605,621  52,745  196,948  75,785  341,870  1,272,969 

Bulletin .  (e)  6  2  1/16  562,303  50.021  107,504  74,555  304,020  1,170,403 

Journal  (S)  6  2  1/16  375.016  40,201  107.600  30.059  179,295  741,059 

Total .  1,542,940  143.047  492.060  109,199  025,105  3,192,431 

West  Warwick  Pawtuxet  Valley  Times . (e)  G(b)  2  1/16  142,756  2,980  N/A  N/A  06.136t  231,072 

t  Legal  included  in  Classified. 

Woonsocket  Call  (eS)  6  2  1/16  340.690  7,353  N/A  7.910t  231,535  587,408 

t  Financial  includes  legal  inches  only. 

SDUTH  CARDLINA 

Charleston  News  6  Courier/Post . (me)  6  2  1/16  1,570,046  73,210  N/A  N/A  1,005,507  3,529,571 

SDUTH  DAKDTA 

Watertown  Public  Opinion . (el  6/8  2  1/16  255.036t  16.401t  N/A  13,254*  100,410*  305.901 

t  6  col.  format. 

*  0  col.  format. 

TENNESSEE 

Cookeville  Herald-Citizen . (eS)  6  2  1/16  254,046  15,540  N/A  N/A  51,053  327,592 

Johnson  City  Press . (m)  6  2  1/16  406,764  30,096  N/A  020  253.155  771,643 

Knoxville  News-Sentinel  (m)  6  2  1/16  665,256  45,227  N/A  N/A  491,270  1,201,761 

Journal .  (e)  6  2  1/16  606,291  45,310  N/A  N/A  496,139  1.147,739 

News-Sentinel  (S)  6  2  1/16  450,703  122,012  N/A  N/A  205,463  050,250 

Total .  1,722,330  212,549  N/A  N/A  1,272,000  3,207,750 


*Figure  represents  Legal  advertising  only.  **  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 
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TItliol 

Ntwtpaiwr 


Column 

Width 


Frequancif  Numbor 
ofAdy. 


Columns 

in 

Financial 

per  page 

lncb.*s 

Ratal! 

Oenaral 

Autometlva 

and  legal 

Classified 

Advertising 

Maryville  Times . 

. (a) 

6(b) 

2  1/16 

365.647 

16.627 

53.516 

9.376 

12S.896 

S06.0M 

Morristown  CItIzan  Tribune . 

(mSI 

B(a) 

2  1/16 

452.664 

19.292 

N/A 

17.796 

195.012 

684,794 

Nashville  Tonnsssasn . 

(m) 

B 

21/16 

962.456 

61.530 

N/A 

N/A 

366.514 

1.410.500 

Banner.. 

(a) 

B 

2  1/16 

959.721 

60.936 

N/A 

N/A 

360.906 

1.401.563 

Tannasaoai 

(S) 

B 

2  1/16 

726.651 

132.366 

N/A 

N/A 

260.601 

1.139.616 

Total . 

2,646.626 

254.632 

N/A 

N/A 

1.046.021 

3.951,681 

Paris  Post-lntolllgoncor . 

(e) 

B 

2 

303.661 

6.924 

N/A 

6.752 

64.623* 

386,460 

*  1  col.  format. 

Sholbyvillo  Tlmes-Guotto . 

. (e) 

7(a) 

2  1/16 

462.926 

9.502 

N/A 

5,753 

36.725 

516.906 

TEXAS 

Abilene  Reporter-Nows . 

. (meS) 

1.366.162 

67.624 

N/A 

4.327 

153.539 

1.591.652 

Bay  City  Tribune . 

. (a) 

6 

2  1/16 

256.213 

10.715 

N/A 

N/A 

102.571 

369.499 

Bryan-College  Station  Eagle . 

. (m) 

6(b) 

2  1/16 

495.506 

13.717 

104.336 

9.639 

308.364 

931.564 

Dallas  Timas  Horald . 

(all  day.  S) 

B(c) 

2  1/16 

45.364.135 

5.616.526 

503.090 

50.419 

1.308.965 

52.663.157 

El  Paso  Timas . . . 

. (m) 

B(e) 

2  1/16 

570.677 

30.944 

N/A 

N/A 

307.393 

909.014 

Herald  Post . 

. (e) 

B(c) 

2  1/16 

565.565 

30.665 

N/A 

N/A 

303.103 

919.353 

ThNis . 

. (S) 

8(e) 

2  1/16 

255.257 

11.473 

N/A 

N/A 

92.195 

356.925 

Total . 

1.411.519 

73.062 

N/A 

N/A 

702.691 

2.167.292 

Fort  Worth  Star-Telegram . 

. (maS) 

6(b) 

2  1/16 

3.533.234 

211.326 

N/A 

N/A 

4.420.635 

6.165.397 

Houston  Chronicle . 

(all  day.  S) 

6(c) 

2  1/16 

1.649.921 

301.716 

44.057 

64.537 

1.759,674 

4.020.105 

Kerrvlllo  Timas . 

. (eS) 

6<a) 

21/16 

423.567t 

5.257 

N/A 

N/A 

419.061tt 

647.865 

t  Automotive  Included  In  Retail. 

tt  Legal  Included  In  ClassHlod. 

Paris  News . 

. (eS) 

6(b) 

2  1/16 

279.614 

11.961 

15.496 

2.634 

71.146 

361.255 

Port  Lavaca  Wave . . 

. (a) 

6(a) 

2  1/16 

134.149 

6.516 

2.000 

4.719 

74.466 

221.652 

San  Artgalo  Standard-Times . . 

. (mS) 

6(bl 

2  1/16 

500.556 

13.924 

100.601 

6.952 

336.942 

956.975 

Sulphur  Springs  News-Telegram . 

. (aS) 

6 

2  1/16 

446.467 

3.500 

N/A 

N/A 

130.000 

501.967 

UTAH 

Ogden  Standard  Eiamlnar . 

. (eS) 

6(b) 

2  1/16 

710.622t 

69.244 

N/A 

22.712* 

502.760 

1.325.536 

t  Automotive  Included  In  Retail. 

VERMONT 

Burlington  Froe  Press . 

. (m) 

6(b) 

2  1/16 

524.509 

34.165 

310.164t 

1.963tt 

291.292 

1.162.113 

Free  Press 

(S) 

6(b) 

2  1/16 

144.160 

6.625 

146.966t 

101.993tt 

74.195 

476.161 

Total . 

666.669 

42.990 

457.152t 

103.976tt 

365.467 

1.636.274 

t  Local  Preprints  t  Inserts. 

tt  Preprints  (National). 

St  Albans  Messenger . 

. (e) 

6 

2  1/16 

201.906 

2.622 

N/A 

N/A 

50.293 

255.021 

VIRGINIA 

Fredericksburg  Free  Lance-Star . 

. (a) 

6 

2  1/16 

1.435.760 

44.427 

N/A 

6.069 

139.475 

905.637 

Newport  News  Press . 

. (m) 

6(0 

2  1'16 

620.015 

43.878 

306.039 

16.033 

309.523 

1.497.066 

TImes-Herald . 

. (0) 

6(0 

2  1/16 

673.769 

42.436 

225.266 

1.996 

227.669 

1,171.376 

Press... 

(SI 

6(0 

2  1/16 

467.677 

20.657 

49.512 

20.901 

157.042 

715.769 

Total . 

1.961.481 

106.971 

561.617 

39.730 

694.454 

3.364.253 

Norfolk 

The  VIrgInlan-Pllet 

(m) 

6 

2  1/16 

773.320 

62.936 

N/A 

9  cel.  1  3/6 

794,766 

1.651.024 

Ledger-Star 

(a) 

6 

2  1/16 

726.002 

61.096 

N/A 

9  col.  1  3/6 

903.069 

1.612.169 

Vlrglnlan-Pllet/Ladger-Star . 

(S) 

6 

2  1/16 

533.357 

154.206 

N/A 

9  col.  1  3/6 

372.077 

1.059.642 

Vltglnlan-Pllet/Ledgor-Star . . 

..  ..  (sat) 

6 

21/16 

120.069 

6.426 

N/A 

9  col.  1  3/6 

221.251 

347.766 

Total . 

2.154.766 

324.670 

N/A 

9  col.  1  3/6 

2.191.165 

4.670.603 

Richmond  TImes-Dlspatch/News  Leader . (m) 

6(bl 

2  1/16 

642.993t 

74.633t 

N/A 

N/A 

406.405t 

1.326.231 

News  Leader 

(e) 

6 

2  1/16 

643.365t 

73.794t 

N/A 

N/A 

375,71  It 

1.092.690 

TImes-Dlspatch . 

(S) 

6 

21/16 

754.013t 

109.162t 

N/A 

N/A 

290.697t 

1.153.672 

Total . 

2.240.391 

257.789 

N/A 

N/A 

1.074.613 

3.572.963 

t  Automotive  A  Financial  Included  In  Retail. 

General  A  Classified. 

The  Journal  Newseapers . 

. (m) 

6 

2  1/16 

2.205.636 

330.533 

113.960 

126.631 

1.436.677 

4.215.652 

Weedbridge  Potomac  News . 

. (e) 

6 

2  1/16 

459.601 

26.152 

N/A 

N/A 

171.736 

659.692 

WASHINGTON 

Aberdeen  World . 

. (eS) 

6(bl 

2  1/16 

317.644 

13.566 

N/A 

10.306* 

141.321 

463.037 

*  Legal  only. 

Bellingham  Herald . 

. (oS) 

6 

339.273 

29.595 

N/A 

N/A 

206.922 

575.790 

Bremerton  Sun . 

. (e) 

6 

1  5/6 

469.315 

42.761 

N/A 

N/A 

470.793t 

1.002.669 

t  Legal  Included  In  ClassHled. 

Ellensburg  Record . 

. (e) 

6(bl 

2  1/16 

156.916t 

2.309 

8.645 

6,767* 

109.596 

279.612 

t  Includes  260  In.  Automotive  display  A 

SS72  In.  Financial  display. 

Longview  News . 

. (e) 

6(b) 

2  1/16 

1.019.666 

26.479 

64.765 

16.765 

159.001 

1.266.716 

Seattle  Pest-lntelllgencar . 

(m) 

6(0 

2  1/16 

667.260 

163.952 

261.964 

35.290 

179.627 

1.507.993 

Timas . 

(e) 

6(0 

2  1/16 

1.539.069 

165.349 

342,115 

49.326 

391.196 

2.507.059 

TImes/Pest-Intelllgoncor . 

(S) 

6(0 

2  1/16 

534.929 

165.244 

74.190 

11.160 

336.494 

1.124.025 

Total . 

2.941.256 

514.545 

676.177 

95.776 

909.319 

5.139.077 

t  Part  Run  figures  Included  In  all  categories. 

Spokane  Spokesman-Review . 

(m) 

6(0 

2  1/16 

551.409 

56.150 

16.656 

N/A 

460.400 

1.106.617 

Chronicle . 

(a) 

6(0 

2  1/16 

436.624 

56.532 

11.947 

N/A 

353.461 

660.794 

Spokesman-Review 

(S) 

6(0 

2  1/16 

227.166 

40.952 

7.634 

N/A 

209.666 

465.660 

Total . 

1.217.421 

155.634 

36.439 

N/A 

1.043,577 

2.453.071 

Tacoma  News-Tribune 

(osi 

6 

2 

641.463 

163.541 

N/A 

N/A 

636.626 

1.643.630 

Vancouver  Columbian 

(oS) 

6(b) 

2 

1.566.124 

41.072 

N/A 

55.647 

440.467 

2.125.310 

Wenatchee  World . 

. (eS) 

8(a) 

2  1/16 

454.673 

21.676 

N/A 

N/A 

272.405 

746.755 

WEST  VIRGINIA 

Clarksburg  Eiponant . 

. (m) 

7(0 

2  1/6 

462.595 

22.561 

N/A 

13.036 

79.160 

577.372 

Telegram 

(e) 

7(0 

2  1/6 

464.457 

21.490 

N/A 

13.406 

69.742 

569.097 

Eipenent-Tolegram . 

(S) 

7(0 

2  1/6 

493.363 

6.367 

N/A 

N/A 

74.913 

576.663 

Total... 

1.420.435 

52.456 

N/A 

26.444 

243,615 

1.743.152 

’Figure  repraients  Legal  advertising  only.  **  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 

Fotals  do  not  nocosurlly  add  up  across  because  only  major  classilications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 
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‘Figure  represents  Legal  advertising  only.  “  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 

'  Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 


‘Figure  represents  Legal  advertising  only.  “  Preprints  /  Inserts  not  included.  “‘All  figures  in  modular  agate  lines. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 


More  weeklies  offering  salaries  to  salespeople 

Less  than  a  quarter  of  the  commu-  I  mission  rates  third,  with  just  23%.  I  The  majority  —  54%  —  of  sales- 


Less  than  a  quarter  of  the  commu¬ 
nity  newspapers  responding  to  a 
recent  survey  pay  their  salespeople 
only  straight  commission. 

The  survey  of  63  member  newspa¬ 
per  companies  conducted  by  the  Sub¬ 
urban  Newspapers  of  America 
reflects  increased  status  of  salespeo¬ 
ple  at  these  papers,  generally  smaller 
weeklies.  The  image  of  community 
newspaper  salespeople  as  house¬ 
wives  working  part  time  is  woefully 
out  of  date,  the  survey  suggests. 

In  fact,  most  salespeople  are  paid 
salaries  and  work  full  time,  the  survey 
found. 

Some  46%  of  the  companies  pay 
salespeople  salary,  plus  commission. 
Another  25%  offer  salary,  plus  com¬ 
mission  and  a  bonus.  Straight  com- 


A  full  43%  of  the  companies 
surveyed  do  not  even  have  any  part- 
time  employees.  Fifty-seven  percent 
of  the  companies  report  having  up  to 
10  full-time  salespeople. 

Generally,  the  salespeople  tend  to 
be  relatively  inexperienced,  the 
survey  found. 


The  majority  —  54%  —  of  sales¬ 
people  on  the  surveyed  paper  had  one 
to  five  years’  experience.  Thirty  per¬ 
cent  had  six  to  10  years’  and  just  8% 
had  20  years’  or  more. 

SNA  is  a  national  organization  of 
newspaper  companies  who  together 
publish  more  than  1,000  mastheads 
with  a  total  circulation  of  about  14 
million. 


McGees  set  up  fund,  chair 


John  F.  and  Ruth  B.  McGee  have 
contributed  $700,000  to  the  Greater 
Kanawha  Valley  (W.Va.)  Founda¬ 
tion,  and  another  $700,000  to  David¬ 
son  College  in  Davidson,  N.C. 

The  Kanawha  Valley  Foundation 
gift  from  the  president  of  the  Charles¬ 


ton  (W.  Va.)  Daily  Mail  and  his  wife 
will  be  used  to  form  a  fund  in  their 
name,  which  will  be  administered  by  a 
foundation.  The  Davidson  gift  will  be 
used  to  endow  a  chair  in  creative 
writing  at  the  college’s  English 
department. 
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LEGAL  BRIEFS 


N.Y.  Assembly 
approves  court 
camera  tests 

The  New  York  Assembly  by  a  vote 
of  90  to  49  passed  a  bill  to  allow  news 
cameras  and  tape  recording  equip¬ 
ment  in  some  courtrooms  on  an  18- 
month  experimental  basis. 

Last  year,  as  similar  bill  passed  the 
Assembly  but  failed  in  the  Senate  by 
just  one  vote.  However,  the  bill’s 
prospects  in  the  Senate  have 
improved,  although  passage  is  not 
certain. 

The  bill,  which  was  altered  to  meet 
police  objections,  would  prohibit 
photographing  or  filming  police 
undercover  officers  unless  they  gave 
written  consent. 

The  bill  also  prohibits  audiovisual 
coverage  of  victims  of  sexual  crimes. 

The  bill  has  been  supported  by  New 
York  Gov.  Mario  Cuomo  and  by 
Chief  Judge  Sol  Wachtler. 

If  passed,  the  bill  would  require  a 
report  to  the  legislature  at  the  end  of 
the  18-month  trial  period. 

Presently,  the  Court  of  Appeals, 
the  state’s  highest,  is  the  only  court  in 
New  York  which  allows  news 
cameras. 

Judge  dismisses 
$14-miliion 
libei  suit 

A  San  Francisco  federal  judge 
threw  out  a  $  14-million  libel  suit  by 
“Miami  Vice”  co-star  Philip  Michael 
Thomas  against  the  National 
Enquirer. 

Thomas  had  filed  the  action  on  the 
basis  of  two  stories.  U.S. District 
Judge  William  Orrick  ruled  the  one- 
year  statute  of  limitations  had  elapsed 
on  one  article  and  that  the  other  was 
true  and,  therefore,  not  libelous.  The 
stories  also  did  not  invade  anyone’s 
privacy,  the  judge  added. 

The  judge,  however,  permitted 
Thomas  to  file  an  amended  com¬ 
plaint. 

The  first  story,  which  was  pub¬ 
lished  in  December  1985,  reported 
that  Thomas’  brother,  Marcus 
Thomas,  was  convicted  of  raping 
three  women  in  the  Sacramento  area 
in  1980  and  was  serving  a  27-year- 
prison  sentence. 

The  second  story,  which  appeared 
in  January  1986,  traced  Philip  Michael 
Thomas’  childhood  in  San  Bernar¬ 
dino,  Calif.,  where  he  grew  up  with 
seven  brothers  and  sisters.  The  piece 


described  him  as  a  “mama’s  boy” 
and  the  child  of  a  “welfare  mother.” 

Thomas,  who  plays  detective  Rico 
Tubbs  on  “Miami  Vice,”  said  he  was 
damaged  by  the  articles,  which 
invaded  his  privacy  and  defamed  him 
by  calling  him  an  illegitimate  child. 

—  M.L.  Stein 

Trial  access 
battle  continues 

The  attorney  for  Robert  E.  Cham¬ 
bers,  who  is  accused  of  killing  18- 
year-old  Jennifer  Levin  last  year  dur¬ 
ing  a  sexual  tryst  in  Central  Park, 
continues  to  battle  media  coverage  of 
the  murder  trial. 

The  Appellate  Division  of  the  New 
York  State  Supreme  Court  recently 
overturned  the  trial  judge’s  decision 
to  bar  the  news  media  from  a  pretrial 
hearing  concerning  defense  motions 
to  suppress  evidence. 

The  five  appellate  judges,  in  a 
unanimous  decision,  said  excluding 
the  media  violated  the  First  and  Fifth 
Amendments  for  the  news  organiza¬ 
tions  and  the  public.  The  judges  also 
said  that  the  defense  attorney.  Jack  T. 
Litman,  failed  to  establish  how 
Chambers’  right  to  a  fair  trial  would 
be  jeopardized  by  news  coverage  of 
the  hearing. 

The  news  organizations  which 
appealed  the  closed  hearing  were  the 
Associated  Press,  New  York  Times, 
New  York  Daily  News,  NBC,  CBS 
and  WABC-tv. ' 

Litman  has  appealed  the  appellate 
ruling  to  the  Court  of  Appeals,  New 
York’s  highest  court. 

County  refuses  to 
print  finance  report 

Maries  County,  Missouri,  may  find 
itself  engaged  in  a  lawsuit  if  the 
county  commission  and  the  county 
clerk  continue  to  refuse  to  print  the 
annual  financial  statement  of  the 
county  in  the  newspaper. 

The  county  had  printed  a  recap  of 
the  statement,  which  included  start¬ 
ing  and  ending  balances.  The  recap, 
however,  violates  state  law  that 
requires  a  published  listing  of  every 
check  written  last  year. 

The  commission  and  the  county 
clerk  reportedly  said  they  broke  the 
law  because  Maries  County  is  low  on 
funds,  and  not  printing  the  statement 
will  cause  a  controversy  that  will  get 
the  attention  of  the  state  legislature 
and  possibly  bring  about  changes  in 
the  law. 


Ownership  changes 

Knight-Ridder  sells 
three  Mississippi 
papers  to  Morris 

Knight-Ridder  Inc.  has  sold  three 
Mississippi  newspapers,  which  it  had 
acquired  last  year  as  part  of  the  pur¬ 
chase  of  the  Columbia  (S.C.)  State- 
Record  Co.,  to  Savannah,  Ga. -based 
Morris  Newspapers  Corp. 

The  price  was  undisclosed. 

The  three  newspapers  are  the 
4,300-circulation  West  Point  Daily 
Times-Leader,  the  8,300-circulation 
Starkville  Daily  News  and  the  weekly 
Webster  Progress-Times  of  Eupora 
with  3,200  circulation. 

Charles  Morris  is  the  head  of  Mor¬ 
ris  Newspapers.  His  brother,  Wil¬ 
liam,  is  chairman  of  Morris  Commu¬ 
nications  Corp.  of  Atlanta. 

With  the  acquisition,  Morris  News¬ 
papers  now  owns  36  dailies,  weeklies 
and  shoppers.  Knight-Ridder  owns  32 
dailies  and  six  community  newspa¬ 
pers. 

Ingersoll  acquires 
Long  Island 
weekly  chain 

Ingersoll  Publications  Co.  of 
Princeton,  N.J.,  has  acquired  a 
majority  interest  in  Chanry  Commu¬ 
nications  Ltd.,  a  chain  of  free,  weekly 
advertising  publications  and  penny 
savers  based  on  Long  Island,  N.Y. 

Chanry  publishes  a  total  of  47  edi¬ 
tions  in  Nassau  and  Suffolk  counties 
amounting  to  575,000  circulation.  The 
company  said  its  household  penetra¬ 
tion  comes  to  98.6%. 

Henry  Ansbacher  Inc.,  the  New 
York-based  investment  bank,  repre¬ 
sented  Ingersoll  in  the  deal. 

No  purchase  price  was  announced, 
but  the  transaction  was  described  as 
the  second  largest  involving  a  chain  of 
free  suburban  weeklies. 

The  largest  transaction  also 
involved  Ingersoll  when  it  paid  $80 
million  in  1984  to  acquire  the  publica¬ 
tions  comprising  the  St.  Louis  Subur¬ 
ban  Newspapers  group,  which  now 
total  41  papers. 

Sun  Herald  expands 
into  Colusa  County 

The  Colusa  (Calif.)  Sun  Herald  has 
changed  its  name  to  the  Colusa 
County  Sun  Herald,  in  order  to  better 
express  its  recent  expansion  into 
other  areas  of  the  county. 
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IN  BRIEF 


Dallas  Times  Herald 
runs  amnesty  guide 

Soon  after  Congress  passed  the 
Immigration  Reform  and  Control  Act 
of  1986,  the  Dallas  Times  Herald  set 
out  to  explore  those  reforms  and 
explain  them  to  the  paper’s  readers. 

Following  a  three-month  examina¬ 
tion,  the  Times  Herald  produced  a 
public  service/explanatory  four-day 
series  titled,  “The  Immigration 
Scramble.” 

The  25  articles,  produced  by  a  staff 
of  10  reporters,  provided  an  analysis 
of  the  law’s  impact  on  both  the  United 
States  and  Mexico,  as  well  as  “How 
To”  guides  for  illegal  immigrants 
seeking  amnesty,  employers  saddled 
with  new  hiring  regulations,  and 
employees  who  must  prove  they 
qualify  for  work.  Many  of  the  articles 
were  translated  into  Spanish. 

Minn.  News  Council 
rejects  complaint 

Not  every  news  article  needs  to  be 
a  full-blown  investigative  piece,  the 
Minnesota  News  Council  declared  in 
rejecting  a  complaint  of  unfairness 
against  the  Minneapolis  Star  and  Tri¬ 
bune. 

The  complaint  was  brought  by 
George  E.  Grant,  a  former  state  leg¬ 
islator  who  now  owns  a  dozen  low- 
rent  buildings  in  Minneapolis. 

As  part  of  its  coverage  of  a  new 
county  law  that  repealed  Minneapo¬ 
lis’  right  to  bid  competitively  on  tax- 
delinquent  properties,  the  Star  and 
Tribune  profiled  Grant  who,  a  coun¬ 
cilman  said,  was  a  particularly  trou¬ 
blesome  landlord. 

The  subsequent  profile  of  Grant 
mentioned  how  he  abandoned  elected 
politics  to  become  a  landlord  and  how 
he  had  a  special  relationship  with  ani¬ 
mals.  It  quoted  him  as  saying,  “I  live 
like  an  animal.”  Grant’s  long  list  of 
troubles  with  the  city  for  building 
violations  was  also  documented. 

In  his  complaint  to  the  council. 
Grant  said  he  was  portrayed  as  an 
eccentric  slumlord.  His  buildings,  he 
said,  were  not  substandard  —  and  he 
offered  to  pay  for  an  independent 
inspection. 

However,  the  news  council  —  a 
voluntary  committee  of  journalists 
and  citizens  —  said  the  article  was 
essentially  fair. 

There  was  no  need  for  this 
story,  a  profile  of  an  interesting  per¬ 
sonality,  to  be  a  detailed  investigative 


piece,  the  council  said. 

“It  was  not  incumbent,  however, 
on  the  newspaper  to  participate  in  an 
independent  investigation  of  the 
properties,  regardless  of  who  would 
pay  for  the  study  —  and  Grant  did 
offer.  The  newspaper  article  was  not  a 
project  in  investigative  reporting.  It 
was  simply  reporting  on  a  con¬ 
troversy  that  was  in  the  news,”  the 
council  stated. 

LA  Times  prints  tab 
to  help  immigrants 

The  Los  Angeles  Times  published  a 
special  tabloid  insert,  “Becoming 
Legal,”  on  May  4,  the  day  before  the 
opening  of  the  national  amnesty  pro¬ 
gram  for  illegal  immigrants. 

Printed  in  both  English  and  Span¬ 
ish,  it  included  a  page  on  “Commonly 
Asked  Questions,”  which  were 
answered  by  William  King,  regional 
director  for  the  Immigration  and 
Naturalization  Service,  based  on  an 
interview  with  Times  reporter  Marita 
Hernandez. 

The  16-page  edition  also  told  read¬ 
ers  who  qualifies  for  amnesty,  who 
does  not,  where  to  apply  and  the 
documentation  required  by  appli¬ 
cants.  There  were  also  lists  of 
lawyers,  doctors  and  churches  to  help 
applicants  with  the  various  aspects  of 
obtaining  amnesty. 

The  tabloid  was  produced  jointly 
by  the  staffs  of  the  Times  and  La 
Opinion,  the  city’s  Spanish-language 
daily,  which  earlier  had  put  out  an  all- 
Spanish  booklet  as  a  guide  for  the 
amnesty  program. 

The  Times  also  distributed  90,000 
additional  copies  of  its  tabloid  to  local 
agencies  and  organizations  working 
with  aliens  seeking  legalization,  and 
school  districts  that  requested  copies 
for  students. 

Tabloid  editors  were  Bret  Israel 
and  Terry  Schwadron.  Twenty  Times 
staffers  and  three  from  La  Opinion 
produced  the  section. 

API  re-elects  board; 
Bradley  to  fill  spot 

Henry  H.  Bradley,  publisher  of  the 
Gazette  and  News-Press  in  St. 
Joseph,  Mo.,  has  been  elected  to 
a  three-year  term  on  the  board  of 
directors  of  the  American  Press  Insti¬ 
tute,  effective  July  1. 

Bradley  was  elected  at  the  annual 
meeting  of  API  on  April  23 .  He  will  fill 
a  vacancy  created  when  Donald  E. 
Graham,  publisher  of  the  Washington 


Post,  completes  his  permissible  nine 
years  of  API  board  membership. 

Five  current  members  were  re¬ 
elected  to  three-year  terms,  effective 
July  1.  They  were:  Byron  C.  Camp¬ 
bell,  former  president  and  publisher 
of  the  Los  Angeles  Daily  News',  Larry 
D.  Franklin,  executive  vice  president 
of  Harte-Hanks  Communications  in 
San  Antonio,  Texas;  Howard  H. 
(Tim)  Hays,  editor  and  publisher  of 
the  Press-Enterprise  in  Riverside, 
Calif.;  Madelyn  P.  Jennings,  senior 
vice  president/personnel  for  Gannett 
Co.  Inc.,  in  Washington,  D.C.;  and 
Larry  Jinks,  senior  vice  president/ 
news  and  operations  for  Knight-Rid- 
der  Inc.  of  Miami,  Fla. 

Re-elected  to  one-year  terms  were: 
William  O.  Taylor,  publisher  of  the 
Boston  Globe,  chairman  and  presi¬ 
dent;  J.  Patrick  O’Callaghan, 
publisher  of  the  Calgary  Herald  in 
Alberta,  vice  chairman;  and  Wayne 
T.  Patrick,  publisher  of  the  Herald  in 
Rock  Hill,  S.C.,  treasurer. 

NACON  conducts 
membership  drive 

NACON  (Newspaper  Advertising 
Co-op  Network)  is  conducting  a 
nationwide  membership  drive  to 
increase  its  roster. 

The  drive  was  announced  by  Leo 
Weilmann,  co-op  manager  of  the 
Daily  News  of  Los  Angeles  and 
NACON’s  membership  chairman. 

Benefits  of  membership,  Weilmann 
said,  include  semiannual  sales  semi¬ 
nars  in  various  parts  of  the  country. 
The  next  meeting  will  be  held  in  Buf¬ 
falo,  N.Y.,  Aug.  17-20. 

According  to  Weilmann,  NACON 
membership  is  open  to  any  daily 
newspaper  publishing  five  days  a 
week  and  carrying  no  less  than  20% 
editorial  content  and  has  no  less  than 
50%  verifiable  paid  circulation. 

The  newspaper  also  must  have  an 
individual  responsible  for  coordinat¬ 
ing  co-op  advertising. 

More  information  can  be  obtained 
by  calling  Weilmann  at  (818)  997-4193 
or  writing  him  in  care  of  the  Daily 
News,  14539  Sylvan  St.,  Van  Nuys, 
Calif.  91411. 

Evening  paper  has 
a.m.  edition  on  Sat. 

The  Monroe  (Mich.)  Evening  News 
began  7:30  a.m.  Saturday  delivery 
with  an  expanded  “Weekend  Edi¬ 
tion.”  The  Monday-through-Friday 
editions  continue  with  afternoon 
delivery. 
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Business  weeklies 

(Continued  from  page  9} 

far  broader  readers.  [Columnist]  Sylvia  Porter  they  con¬ 
sider  business,”  Cappo  said. 

Despite  the  more  narrow  focus.  Cappo  said,  local  busi¬ 
ness  weeklies  tend  to  get  more  news. 

“I  am  astounded  at  the  fact  that  daily  newspapers  miss 
so  much,”  he  said. 

Eric  Palmer  of  the  Kansas  City  Business  Journal  has 
also  written  on  both  kinds  of  publications.  He  says  the 
Business  Journal  has  a  better  sense  of  direction  than  did 
the  Kansas  City  Star,  where  he  worked  for  seven  years. 

“It’s  a  lot  more  fun  being  here,”  he  said,  “and  the 
reason  we  do  a  better  job  is  that  we  know  what  we  want  to 
do  and  we  do  it.  There’s  a  kind  of  handwringing  about 
whether  we  are  going  to  do  a  broad  perspective  or  broad¬ 
brush  piece  or  a  think  piece  or  hard  news.” 

For  their  part,  daily  business  editors  tend  to  dismiss 
some  of  the  business  news  that  the  local  publications  will 
feature. 

“They’re  more  likely  to  run  big  stories  on  something 
we’d  do  in  a  digest,”  said  Louisville  Courier-Journal 
acting  business  editor  Sandra  Duerr. 

Since  1984,  Business  First  of  Louisville  has  been  cover¬ 
ing  that  Kentucky  city. 

“Companies  coming  to  town  with  15  to  30  jobs  get  on 
the  front  page.  [Business  First]  prints  news  about  compa¬ 
nies  that  we  don’t  find  all  that  much  newsy,”  the  Courier- 
Journal’s  Duerr  said. 

Arms-length  competition 

Inevitably  dailies  and  business  weeklies  find  themselves 
going  after  the  same  story.  Depending  on  the  city,  the  two 
sides  may  not  even  admit  to  competing.  In  Columbus, 
Ohio,  for  example,  Pete  Franklin,  the  business  editor  of 
Columbus  Dispatch,  will  concede  only  that  he  reads  Busi¬ 
ness  First  of  Columbus  —  and  beyond  that  he  says  he’d 
rather  not  comment. 

“Certainly  there’s  some  competition,”  said  Business 
First  publisher  Carole  Williams.  But,  she  said,  the  week¬ 
ly’s  reporters  write  in  such  a  “more  conversational,  more 
interesting-to-read  style”  that  it  can’t  really  be  compared 
with  a  “daily  newspaper-type  story.” 

In  other  cities,  the  competition  is  much  more  obvious. 
Consider  Kansas  City,  for  example. 

“We  do  compete,  there’s  no  question.  We  see  ourselves 
competing  very  directly  with  the  dailies,”  Kansas  City 
Business  Journal  publisher  Steve  Roling  said. 

When  E&P,  in  separate  interviews,  asked  the  business 
editor  of  the  Kansas  City  Times  and  the  editor  of  the 
Business  Journal  to  pick  a  local  story  that  best  illustrated 
their  journalistic  advantage  over  the  other,  both  picked  the 
same  story. 

It  concerned  the  financial  setbacks  of  Jack  and  George 
Kroh,  two  prominent  developers. 

“We  led  all  the  way  on  that  story,”  Times  business 
editor  Randy  Smith  said.  “We  broke  it  first.  It  was  a  series 
of  very  complex  stories  and  we  were  just  able  to  put  more 
manpower  on  it.” 

For  his  part,  the  Business  Journal’s  Palmer  said,  “We 
went  in  and  did  as  complete  and  thorough  a  job  as  anyone 
did.  We  talked  about  how  deep  their  financial  trouble  was. 
The  Star  and  Times  did  a  good  job  once  they  got  going,  but 
initially  they  just  could  not  use  the  word  ‘bankruptcy’  [to 
describe  the  brothers’  situation].  We  saw  the  story  for 
what  it  was,  [but  the  dailies]  ran  it  inside  at  first.” 

In  Louisville,  Ky.,  Business  First  publisher  Michael 
Kallay  claims  his  paper  snatched  one  of  its  most  important 
stories  right  from  under  the  nose  of  the  daily. 


“We  beat  [the  Courier-Journal]  at  their  own  story  — 
and  they’ll  admit  it.  We  broke  the  story  that  Sallie 
[Bingham]  wanted  to  sell  her  shares,”  he  said. 

The  voluble  Kallay,  who  for  14  years  worked  for  the 
Louisville  Times  [which  was  recently  merged  into  the 
Courier-Journal],  clearly  relishes  the  competition. 

“We  pummel  those  people  at  6th  and  Broadway,”  he 
said.  “We  beat  them  like  a  drum  .  .  .  Sad  to  say,  they  are 
not  very  aggressive.  They’re  not  lazy,  they’re  just  not 
terribly  ambitious.” 

Since  Gannett  has  bought  the  daily,  Kallay  said,  the 
news  hole  has  increased,  but  it  has  been  mostly  filled  with 
agate. 

Courier-Journal  acting  business  editor  Duerr  doesn’t 
see  it  that  way  at  all. 

“[Business  First]  did  beat  us  [on  the  Sallie  Bingham 
story].  But  if  you  trace  the  coverage  of  the  sale  of  these 
companies  day  to  day,  we  were  clearly  ahead.  I’m  not 
going  to  say  to  you  we  got  every  scoop.  But  we  did  get  the 
majority.  I’d  say  easily  75%, ”  Duerr  said. 

The  daily  assigned  two  reporters  full  time  to  the  Bing¬ 
ham  story,  which  Duerr  said  was  “a  prime  beat.” 

“In  essence . . .  these  publications  fill 
the  void  between  the  dailies  —  some  of 
which  do  a  terrible  job  and  some  of 
which  do  a  good  job  and  some  of 
which  do  an  excellent  job” 


Newspapers  are  quicker  to  concede  that  local  business 
publications  have  been  at  least  one  reason  that  their  own 
business  sections  have  increased. 

“Probably  the  number  one  reason  is  the  hunger  out 
there  for  more  business  news.  But  the  Business  Journal 
kind  of  helped  us  [increase  the  section],”  the  Kansas  City 
Times’  Smith  said. 

“I  think  it’s  good  for  the  competitive  soul  of  reporters,” 
the  Courier-Journal’s  Duerr  says  of  the  Louisville  weekly. 

Despite  the  occasionally  rancorous  editorial  competi¬ 
tion,  dailies  and  the  local  business  press  generally  agree 
they  are  not  fighting  for  the  same  ad  dollars. 

“We’re  not  a  couponing-type  of  ad  vehicle,”  Jackson¬ 
ville  (Fla.)  Business  Journal  publisher  Bob  Shellenberg 
said. 

“To  some  extent  they  are  taking  linage  from  newspa¬ 
pers,  but  I  wouldn’t  say  it’s  overwhelming,”  said  AABP’s 
Conn. 

Instead,  Conn  said,  the  most  popular  categories  are 
business-to-business  lines  such  as  financial  planning, 
health  care  and  telecommunications.  What  retail  there  is 
tends  to  be  luxury  items,  he  said. 

If  there  is  a  similarity  with  newspapers,  it  is  not  com¬ 
forting  for  either  side:  local  business  publications  also 
have  a  hard  time  getting  national  advertising. 

Fifty  of  the  biggest  local  business  publications  have 
formed  “The  Network  of  City  Business  Journals”  in  an 
effort  to  break  into  the  national  market. 

But  even  without  substantial  national  advertising,  the 
publications  have  been  able  to  sustain  an  enviable  growth. 
Conn  notes  that  during  1986,  when  national  business 
magazines  were  down  about  4%  in  ad  linage  from  the  year 
before,  local  and  regional  business  publications  were  up 
about  7%. 

In  the  first  quarter  of  this  year,  however,  advertising  has 
flattened  out  even  for  the  local  publications.  Now,  Conn 
said,  “They  are  strong  where  the  economy  is  strong.  New 
England,  for  example,  is  very  big.” 
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Chains  move  in 

Other  changes  are  taking  place  in  the  local  and  regional 
business  press,  with  the  most  obvious  and  important  being 
the  continuing  consolidation  of  ownership. 

“There  are  still  some  mom-and-pops  out  there,  but  the 
character  of  the  industry  has  changed  over  the  decade  with 
more  chain  ownership,”  AABP’s  Conn  said. 

Far  and  away  the  biggest  player  is  Kansas  City-based 
American  City  Business  Journals.  Last  year,  ACBJ 
bought  the  business  publications  of  Scripps  Howard,  a 
group  that  had  performed  unevenly  for  the  Cincinnati- 

based  media  company. 

“We  did  very  well  in  some  markets  and  poorly  in 
others,”  Scripps  Howard  senior  vice  president/newspa- 
pers-publishing  William  R.  Burleigh  said.  “We  were  strug¬ 
gling  to  get  them  all  playing  on  the  same  note  when  we 
determined  they  no  longer  fit  the  Scripps  Howard  strategic 
plan.” 

As  a  result  of  that  sale,  however,  Scripps  Howard 
received  blocs  of  stock  that  made  the  newspaper  company 
the  largest  single  shareholder  in  ACBJ. 

“The  fat  is  still  in  the  fire  as  to  whether  they  will 
succeed,”  Burleigh  said.  “1  think  they  will  succeed.” 

LEGAL  BRIEFS - 

S.F.  Examiner  wins 
in  Supreme  Court 

The  U.S.  Supreme  Court  upheld  a 
California  Supreme  Court  ruling  that 
the  San  Francisco  Examiner  did  not 
libel  two  police  officers  and  a  former 
prosecutor. 

The  plaintiffs  had  won  a  judgment 
of  $4.5  million  from  a  trial  court  jury, 
but  the  state  Supreme  Court  over¬ 
turned  the  verdict  on  the  grounds  that 
the  offending  stories  were  not  written 
with  “actual  malice.” 

The  suit  focused  on  three  1976  arti¬ 
cles  concerning  the  1972  murder  con¬ 
viction  of  Richard  Lee,  named  as  a 
figure  in  Chinatown’s  youth  gang 
violence. 

The  stories,  written  by  former 
Examiner  reporter  Raul  Ramirez  and 
then  free-lancer  Lowell  Bergman, 
claimed  their  investigation  disclosed 
that  Lee’s  conviction  was  obtained 
through  “perjured  and  misleading 
testimony  exacted  by  a  prosecution 
that  badly  needed  a  conviction.” 

Lawsuits  were  filed  by  homicide 
inspectors  Frank  McCoy  and  Edward 
Erdelatz,  and  Pierre  Merle,  the  assis¬ 
tant  district  attorney,  who  prosecuted 
Lee. 

The  Examiner,  the  Hearst  Corp., 
and  the  two  writers  were  named 
defendants. 

Only  Supreme  Court  Justice  Byron 
W.  White  voted  to  hear  agruments  in 
the  case.  Four  votes  are  needed  to 
grant  such  review. 

Editor,  reporter 
will  not  be 
cited  for  contempt 

San  Bernardino  (Calif.)  San  editor 
Robert  W.  Ritter  and  reporter  Carl 
Yetzer  will  not  be  cited  for  contempt 
for  publishing  details  of  a  death  pen¬ 
alty  case  that  a  defense  attorney 
claimed  could  endanger  the  defen¬ 
dant’s  life. 


Superior  Court  Judge  BobN.  Krug, 
who  had  threatened  a  contempt 
order,  said  contempt  citations  should 
be  issued  only  when  there’s  a  clear- 
cut  defiance  of  a  court  order,  adding, 
“There  was  obviously  some  confu¬ 
sion  about  what  happened.” 

Krug  made  the  announcement  the 
day  he  was  scheduled  to  file  contempt 
charges  against  Ritter  and  Yetzer. 

The  judge  is  presiding  over  a  retrial 
of  the  death  penalty  phase  of  the  case 
of  Danny  Guerra,  a  former  depart¬ 
ment  store  security  guard,  who  was 
convicted  of  the  1980  murder  of  a 
fellow  guard  and  the  wounding  of  his 
partner. 

During  the  retrial  last  month,  Guer¬ 
ra’s  attorney,  Gary  Smeltzer,  asked 
that  the  press  and  public  be  excluded 
from  the  courtroom  during  testimony 
by  a  psychologist. 

Judge  Krug  cleared  the  courtroom 
for  the  psychiatrist’s  testimony  but 
allowed  Yetzer  to  stay,  warning  that 
he  might  issue  a  gag  order  later  on. 

The  Sun  ran  a  story  on  the  testi¬ 
mony,  despite  Krug’s  order  forbid¬ 
ding  the  paper  from  publishing  any¬ 
thing  the  reporter  had  heard  in  the 
closed  court  session. 

The  story  reported  that  police  psy¬ 
chologist  Michel  Girodo  testified  that 
Guerra  may  be  suffering  from  a  men¬ 
tal  abnormality  caused  by  his  work  as 
an  undercover  drug  informant. 

After  reviewing  the  psychiatrist’s 
testimony,  Krug  lifted  the  gag  order, 
saying,  “It  doesn’t  convince  me  that 
any  dissemination  would  result  in  any 
danger  to  Mr.  Guerra’s  life.” 

Ritter  stated:  “We  are  pleased  with 
Judge  Krug’s  decision.  We  feel 
strongly  about  our  responsibility  to 
publish,  but  no  more  strongly  than  the 
judge  did  to  protect  the  defendant. 

“It  was  that  conflict  of  strong  wills 
which  led  to  this  confrontation.  The 
public’s  right  to  know  vs.  a  court’s 
responsibility  to  protect  the  right  of 
all  citizens,  is  a  complex  issue.” 


Grand  jury  orders 
sex  paper  banned 

By  M.  L.  Stein 

Problems  continue  for  an  embattled 
San  Francisco  Bay  Area  sex  paper. 

The  Contra  Costa  County  grand 
jury  has  recommended  that  sales  of 
Spectator  should  be  banned  immedi¬ 
ately  in  all  stations  of  the  Bay  Area 
Rapid  Transit  District  (BART). 

The  grand  jury  advised  BART  to 
remove  all  copies  of  Spectator  from 
BART  property  and  prohibit  future 
distribution  at  stations  which  extend 
from  the  East  Bay  into  San  Francisco. 

The  recommendation  came  as  the 
Emoryville-based  Spectator  was  pre¬ 
paring  legal  action  against  a  new  city 
of  Alameda  ordinance  banning  the 
sale  of  sex  publications  within  500 
feet  of  a  residential  area. 

The  grand  jurors  declared  that 
Spectator’s  content  could  be  harmful 
to  children,  who  can  buy  it  at  coin 
racks  or  find  copies  left  on  trains  by 
adults.  Their  report  added: 

“Many  psychiatrists,  therapists, 
educators  and  law  enforcement  offi¬ 
cers  conclude  that  sexually  explicit 
material  is  a  significant  contributing 
factor  in  sexual  abuse  of  minors.” 

Last  year,  a  citizens  group  asked 
BART  to  withdraw  permission  for 
Spectator  rack  sales  but  the  transit 
district,  on  the  advice  of  its  attorneys, 
declined,  saying  it  did  not  want  to 
become  embroiled  in  a  First  Amend¬ 
ment  conflict. 

ANPA  Foundation 
updates  handbook 

The  American  Newspaper 
Publishers  Association  Foundation 
has  released  an  updated  version  of  its 
1982  handbook,  “Free  Press  &  Fair 
Trial.”  The  Scripps  Howard  Founda¬ 
tion  absorbed  the  costs  of  publishing 
the  book. 
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A  surprising  Reuben  for  Biil  Watterson 

‘Calvin  and  Hobbes’  creator  wins  coveted  ‘Outstanding  Cartoonist 
of  the  Year’  prize  despite  being  in  syndication  only  18  months 


By  David  Astor 

“Calvin  and  Hobbes”  creator  Bill 
Watterson  was  the  surprise  winner  of 
the  National  Cartoonists  Society’s 
Reuben  Award  as  “Outstanding  Car¬ 
toonist  of  the  Year.” 

The  28-year-old  Watterson,  who  is 
not  an  NCS  member  and  didn’t  attend 
the  4 1  St  annual  Reuben  dinner  at  N ew 
York  City's  Plaza  Hotel  May  23,  has 
been  in  syndication  for  only  18 
months. 

But  “Calvin  and  Hobbes”  has 
already  amassed  over  300  newspaper 
clients,  won  several  reader  polls  (see 
page  56),  and  received  high  praise 
from  cartoonists,  editors,  and  syndi¬ 
cate  executives. 

Watterson,  contacted  Tuesday  at 
his  Ohio  residence,  said  he  was 
“caught  off  guard”  when  told  about 
the  award  May  24  and  noted  that  it 
was  “generous”  of  the  NCS  to  honor 
a  non-member.  “I’m  very  flattered,” 
added  the  cartoonist  (who  was  pro¬ 
filed  in  E&P,  February  8,  1986).  “To 
be  held  in  esteem  by  my  peers  is  very 
gratifying.” 

Universal  Press  Syndicate  president 
John  P.  McMeel  accepted  Watter- 
son’s  Reuben  from  NCS  honorary 
chairman  Milt  Caniff,  who  called  the 
winner  a  “damn  good  cartoonist.” 

This  is  the  second  year  in  a  row  that 
a  Universal  cartoonist  has  won  the 
award,  which  is  voted  on  by  NCS 
members.  Last  spring’s  recipient  was 
“For  Better  or  For  Worse”  creator 
Lynn  Johnston. 

Despite  taking  this  year’s  Reuben, 
Watterson  did  not  receive  the  humor 
strip  category  prize  earlier  in  the  eve¬ 
ning.  The  winner  was  “Hagar  the 
Horrible”  creator  Dik  Browne  of 
King  Features  Syndicate,  who 
received  a  level  of  applause  indicating 
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An  example  of  'Calvin  and  Hobbes'  from  the  past  week. 


gathering.  But  there  was  plenty  going 
on  May  22,  too. 

That  evening,  “Peanuts”  creator 
Charles  M.  Schulz  of  United  Feature 
Syndicate  became  the  24th  person 
inducted  into  the  Museum  of  Cartoon 
Art’s  Hall  of  Fame. 

Schulz,  who  began  “Peanuts”  in 
1950,  said  he  was  very  touched  and 
honored  to  become  part  of  a  group 
that  includes  many  of  the  cartoonists 
he  admired  when  growing  up. 

Charles  Green,  executive  director 
of  the  Rye  Brook,  N.Y. -based 
museum,  said  hall  members  include 
A1  Capp  of  “Li’l  Abner,”  Hal  Foster 
of  “Prince  Valiant,”  Rube  Goldberg, 
Chester  Gould  of  “Dick  Tracy,”  Har¬ 
old  Gray  of  “Little  Orphan  Annie,” 
George  Herriman  of  “Krazy  Kat,” 
Walt  Kelly  of  “Pogo,”  Thomas  Nast, 
Richard  Outcault  of  “The  Yellow 
Kid,”  Elzie  Segar  of  “Popeye,”  and 
Chic  Young  of  “Blondie,”  among 
others. 

Caniff,  the  “Terry  and  the 
Pirates”/“Steve  Canyon”  creator 
who  is  the  only  other  living  member  of 
the  hall,  presented  Schulz  with  the 
Golden  Brick  Award  for  lifetime  car¬ 
tooning  achievement  at  the  cere¬ 
mony. 

May  22  was  also  the  date  that 
Pharos  Books,  a  sister  company  to 
United,  announced  the  publication  of 
the  Dogs  Don’t  Eat  Dessert  “Pea¬ 
nuts”  book.  It  is  the  first  title  in  a  new 
publishing  program  by  Pharos,  which 
acquired  all  rights  to  reprint  Schulz’s 
strips  under  its  Topper  Books 
imprint. 

Phatos  fram  the  Reuben  event  will 
appear  in  next  week's  issue. 


A  Bill  Watterson  self-portrait. 

that  he  was  a  sentimental  favorite 
among  many  of  the  over  300  people  in 
attendance. 

Winners  of  other  NCS  category 
awards  included: 

•  “Frank  and  Ernest”  creator  Bob 
Thaves  of  Newspaper  Enterprise 
Association  for  syndicated  panels. 

•  “Tank  McNamara”  artist  Bill 
Hinds  of  Universal  for  sports  car¬ 
toons.  Jeff  Millar  writes  the  comic, 
strip. 

•  “Rip  Kirby”  cartoonist  John 
Prentice  of  King  for  story  strips. 

•  Jim  Borgman  of  the  Cincinnati 
Enquirer  and  King  for  editorial  car¬ 
toons. 

Other  category  prize  recipients 
were  Sergio  Aragones  of  Mad  maga¬ 
zine  for  comic  books,  Mort  Drucker 
of  Mad  for  special  features,  Charles 
Saxon  of  The  New  Yorker  for  maga¬ 
zine  gags.  Chuck  Jones  of  Warner 
Brothers  for  animation,  Ronald 
Searle  for  advertising,  and  Arnold 
Roth  for  illustration. 

The  May  23  awards  ceremony  was 
the  centerpiece  of  a  three-day  NCS 
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From  left  to  right  ore  Arnold  Schwortzmon,  Lee  Salem, 
Michael  Argirion,  Gail  Robinson,  Bob  Fornell,  and  Nanette 
Wiser.  (Photos  by  David  Astor.) 


They  focus  on  editorial  cartooning  and  syndication 

AAEC  convention  panelists  say  it’s  hard  to  get  national  distribution 


Some  observers  believe  there  are 
more  good  editorial  cartoonists 
working  today  than  in  the  past.  But, 
ironically,  it  now  seems  to  be  tougher 
for  these  political  satirists  to  get  syn¬ 
dicated. 

“The  state  of  editorial  cartooning 
has  probably  never  been  stronger,” 
said  Tribune  Media  Services  vice 
president/editor  Michael  Argirion, 
who  was  part  of  a  panel  discussion  on 
syndication  at  the  Association  of 
American  Editorial  Cartoonists  con¬ 
vention  in  Washington,  D.C.,  earlier 
this  month.  “More  of  you  do  good 
work  than  ever  before.” 

Argirion  reported  that  TMS  gets 
“dozens  of  submissions”  from  edito¬ 
rial  cartoonists  each  year,  and  that 
“many  could  be  syndicated.”  But  he 
told  AAEC  members  that  the  pres¬ 
ence  of  fewer  papers,  fewer  competi¬ 
tive  markets,  and  fewer  syndicates 
these  days  means  national  distribu¬ 
tion  “is  not  going  to  happen  to  most  of 
the  people  in  this  room.” 

Another  panelist.  Universal  Press 
Syndicate  vice  president/editorial 
director  Lee  Salem,  agreed.  “It’s  a 
very  tough  market  for  editorial  car¬ 
toonists,”  he  said. 

There  apparently  isn’t  a  glut  of 
good  conservative  editorial  cartoon¬ 
ists,  however.  Panelist  Bob  Farnell,  a 
sales  representative  with  Creators 
Syndicate  (CS),  said  newspaper  edi¬ 
tors  mentioned  this  during  an  infor¬ 
mal  survey  he  conducted  recently. 

Most  editors  also  told  Farnell  that 
they  want  editorial  cartoons  to  be 
horizontal  in  format,  timely  (prefer¬ 
ably  sent  direct  from  the  artist  to  the 
paper  rather  than  through  the  syndi¬ 
cate),  and  frequent  (three  or  four  a 
week,  not  two). 

Of  the  editorial  cartoonists  who  do 
become  syndicated,  an  increasing 
number  are  being  sold  as  part  of  pack¬ 
ages  —  like  the  one  offered  by  Copley 
News  Service  —  rather  than  individu¬ 
ally. 


Most  political  artists  obviously  pre¬ 
fer  the  prestige  of  being  syndicated 
individually.  And  Copley  marketing 
director/editorial  manager  Nanette 
Wiser  noted  that  package-distributed 
editorial  cartoonists  receive  salaries 
rather  than  50%  of  sale  revenues.  But 
she  did  observe  that  package  distribu¬ 
tion  gives  creators  the  chance  to 
appear  in  hundreds  of  newspapers. 

Self-syndication  should  also  be 
considered,  stated  one  AAEC  audi¬ 
ence  member.  Mike  Konopacki  — 
who  does  labor  cartoons  with  Gary 
Huck  —  said  selling  one’s  own  work 
can  be  hard,  but  that  “you  have  total 
control”  and  “live  and  die  on  your 
own  efforts.”  He  noted  that  a  creator 
can  “get  lost”  at  a  syndicate  and  not 
receive  enough  selling  attention. 

Farnell  observed  that  editorial  car¬ 
toonists  who  get  their  work  printed  in 
several  papers  can  increase  their 
chances  of  eventually  signing  with  a 
syndicate 

But  managing  editor  Gail  Robinson 
of  United  Media  —  the  parent  of 
United  Feature  Syndicate  and  Newspa¬ 
per  Enterprise  Association  —  said  car¬ 
toonists  have  told  her  that  they  dislike 
doing  the  paperwork  and  other  tasks 
connected  with  self-syndication. 

The  select  number  of  editorial  car¬ 
toonists  who  work  full  time  for  a  daily 
newspaper  are  still  in  an  “enviable 
position”  even  if  they  don’t  get  syndi¬ 
cated,  commented  Salem.  “You  can 
speak  to  your  community  day  in  and 
day  out,”  he  said.  “It’s  an  honorable 
calling  ....  The  job  you  do  for  your 
paper  is  what  you’ll  be  remembered 
for.” 

The  panel  was  moderated  by 
Arnold  Schwartzman,  who  repre¬ 
sents  a  number  of  cartoonists.  The 
Dayton,  Ohio-based  attorney 
(already  quoted  extensively  in  E&P. 
August  31,  1985  and  November  1, 
1986)  talked  about  what  creators 
should  know  before  signing  a  syndi¬ 
cate  contract. 


After  Schwartzman’s  remarks, 
Salem  described  syndicates  as  organi¬ 
zations  that  can  help  talent  —  not 
“leeches”  that  take  advantage  of 
talent.  He  noted  that  it  isn’t  in  a  syndi¬ 
cate’s  interest  to  have  unhappy  cre¬ 
ators. 

Salem  may  have  been  responding 
not  only  to  Schwartzman,  but  also  to 
criticism  of  some  syndicate  practices 
expressed  in  recent  months  by  CS 
founder  Richard  S.  Newcombe,  car- 

(Continiied  on  page  56) 
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(Continued  from  page  55) 
toonists,  and  others  ( E&P,  March  7 ). 

But  Wiser  did  observe  that  “car¬ 
toonists  and  syndicates  are  strange 
bedfellows  that  are  going  to  have  pil¬ 
low  fights.” 

The  panel  discussion  ended  after  a 
convention  attendee  asked  why  there 
were  virtually  no  blacks  in  high  syndi¬ 
cate  positions.  “How  many  blacks 
are  in  this  room?”  countered  Argi- 
rion,  as  he  scanned  the  white  faces  of 
AAEC  members. 

Job  security  for  AAEC  members 
was  one  of  the  matters  discussed  at 
the  editorial  cartoonist  organization’s 
business  meeting  the  following  day. 

A  resolution  was  passed  authoriz¬ 
ing  the  AAEC  to  take  “appropriate 
action”  —  such  as  sending  letters  — 
when  members  are  fired  or  faced  with 
other  employment  trouble. 

A  major  catalyst  for  the  resolution, 
said  an  AAEC  officer  speaking  in  the 
hallway,  was  the  Atlanta  Constitu¬ 
tion's  recent  decision  to  drop  editorial 
cartoonist  Sam  Rawls  and  replace 
him  with  Doug  Marlette  of  the  Char¬ 
lotte  Observer  and  TMS. 

The  AAEC  also  passed  a  resolution 
to  join  in  a  brief  supporting  Larry 
Flynt,  who  was  sued  by  right-wing 
evangelist  Jerry  Falwell  over  an  ad 
parody  appearing  in  Hustler  maga¬ 
zine.  A  court  has  ruled  that  Falwell, 
while  not  libeled  per  se,  can  receive 
damages  for  emotional  distress. 

Virtually  everyone  speaking  for  the 
resolution  expressed  disgust  with 
Flynt.  But  they  said  that  if  the  deci¬ 
sion  ultimately  stays  in  Falwell’s 
favor  after  appeals  are  exhausted,  it 
could  put  reputable  newspapers  at 
risk  by  allowing  plaintiffs  to  make  an 
end-run  around  libel  law. 

The  AAEC  (also  covered  in  E&P, 
May  16  and  23)  voted  to  hold  its  1989 
meeting  in  Newport,  R.I.  Milwaukee 
is  next  year’s  convention  site. 

— David  Astor 


Editorial  cartoon  raises  over  $32,000 


When  Bill  Day  did  an  editorial  car¬ 
toon  commemorating  three  firefight¬ 
ers  who  died  battling  a  March  ware¬ 
house  blaze  in  Detroit,  numerous 
people  immediately  requested  copies 
of  the  drawing. 

So  the  Detroit  Free  Press  and  Trib¬ 
une  Media  Services  cartoonist  decided 
to  sell  copies  of  his  creation  to  raise 
money  for  the  firefighters’  families. 
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Day's  drawing. 


Day,  with  the  help  of  numerous  vol¬ 
unteers,  has  mailed  out  over  10,000 
reprints  this  spring  —  and  more  than 
$32,000  is  now  in  the  fund. 

As  it  turned  out,  money  from  insur¬ 
ance  and  other  sources  left  the  three 
families  adequately  provided,  so  they 
asked  if  the  fund  could  be  used  to 
build  a  downtown  Detroit  statue  hon¬ 
oring  the  firefighters.  A  contest,  said 
Day,  is  being  held  to  choose  a  sculp¬ 
tor. 

Also,  former  Detroit  firefighter 
Bob  Trenkle  is  selling  T-shirts  pictur¬ 
ing  the  Day  cartoon  to  raise  money  for 
four  burn  centers.  The  shirts  also  fea¬ 
ture  the  names  of  firefighters  through¬ 
out  the  U.S.  who  have  died  in  the  line 
of  duty  since  1980. 

This  is  not  the  first  time  a  Day 
drawing  has  received  wide  circula¬ 
tion.  About  50,000  copies  of  his  Chal¬ 
lenger  cartoon  were  distributed  last 
year. 


‘Calvin  and  Hobbes’  first  in  two  poils 


“Calvin  and  Hobbes”  by  Bill  Wat- 
terson,  who  won  the  prestigious 
Reuben  Award  as  “Outstanding  Car¬ 
toonist  of  the  Year”  May  23  (see  page 
54),  placed  first  in  two  recent  reader 
comic  polls. 

At  the  Sacramento  Bee,  26%  of  the 
9,004  respondents  rated  the  Universal 
Press  Syndicate-distributed  comic 
number  one.  The  next  four  Finishers 
were  “The  Far  Side”  by  Gary  Larson 
of  Universal,  with  13%;  “For  Better 
or  For  Worse”  by  Lynn  Johnston  of 
Universal,  8%;  “Cathy”  by  Cathy 
Guisewite  of  Universal,  6%;  and 
“Peanuts”  by  Charles  M.  Schulz  of 
United  Feature  Syndicate,  5%. 

At  the  Gannett  Westchester  Rock¬ 
land  Newspapers  in  New  York,  “Cal¬ 
vin  and  Hobbes”  was  followed  by 


APN  artist  is  retiring 

John  (Milt)  Morris,  who  has  been 
producing  the  AP  Newsfeatures  edito¬ 
rial  cartoon  for  38  straight  years,  has 
retired  effective  May  30. 

Morris,  who  penned  his  first  AP 
cartoon  in  1937  and  became  the  regu¬ 
lar  Newsfeatures  cartoonist  in  1949, 
produced  an  estimated  14,000  draw¬ 
ings  over  the  years. 

The  Association  of  American  Edi¬ 
torial  Cartoonists  past  president  and 
six-time  Freedom  Foundation  Award 
recipient  will  be  moving  to  California. 


“Bloom  County”  by  Berke  Breathed 
of  the  Washington  Post  Writers  Group 
and  “Doonesbury”  by  Garry  Tru¬ 
deau  of  Universal  (tied  for  second), 
“The  Far  Side,”  and  “The  Lock- 
horns”  by  Bill  Hoest  of  King  Features 
Syndicate.  This  was  among  daily 
comics. 

The  2,183  poll  respondents  chose 
“Rose  is  Rose”  by  Pat  Brady  of 
United  as  their  favorite  Sunday  comic 
(and  successfully  demanded  that  the 
strip  return  to  the  daily  pages).  The 
next  four  finishers  were  “Prince  Val¬ 
iant”  by  John  Cullen  Murphy  and 
Cullen  Murphy  of  King,  “Bloom 
County,”  “Doonesbury,”  and  “Cal¬ 
vin  and  Hobbes.” 

RFK  honor  to  Rawls 

Sam  Rawls  of  Newspaper  Enter¬ 
prise  Association  has  won  the  19th 
annual  Robert  F.  Kennedy  Journal¬ 
ism  Award  in  the  cartoon  category. 
The  editorial  cartoonist  was  chosen 
from  among  about  700  entrants. 

Leases  own  channel 

The  New  York  Times  Syndication 
Sales  Corporation  has  leased  its  own 
1200-Baud  satellite  channel  through 
the  Associated  Press  for  the  transmis¬ 
sion  of  syndicate  and  New  York  Times 
News  Service  copy  to  clients. 
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tify  components  of  the  First  Amend¬ 
ment,”  he  continued. 

Freedom  of  speech,  religion,  and 
the  right  to  vote  were  seen  as  the  three 
most  important  rights,  and  only  one 
person  out  of  101  correctly  identified 
the  five  rights  guaranteed  by  the  First 
Amendment,  Mumford  reported. 
There  were  also  favorable  reactions 
to  the  children  in  the  ads. 

There  were  very  few  unfavorable 
reactions,  with  most  complaints 
occurring  when  respondents  thought 
the  children  were  reading  their  views 
or  were  too  hard  to  understand,  he 
added,  noting  that  several  people  also 
disliked  the  music. 

“We  were  confident  that  most  peo¬ 
ple  understood  the  main  message 
which  is  that  the  First  Amendment 
must  be  protected,”  Mumford  said, 
recommending  that  for  a  broader  look 
at  constitutional  issues  the  NRC 
attendees  look  back  at  the  Hearst 
Corporation  survey  reported  in  the 
Feb.  21  E&P. 

The  local  Public  Television  Station 
ran  the  spots  about  200  times  during 
the  fall,  and  is  planning  to  use  them  at 
least  that  many  times  during  the  next 
few  months.  As  far  as  the  newspapers 
are  aware,  the  ads  did  not  run  on 
commercial  outlets. 


The  Nashville  Tennessean  and 
Nashville  Banner  have  filed  a  suit  in 
federal  court  challenging  the  U.S. 
Postal  Services  enactment  of  rules  re¬ 
quiring  most  newspapers  to  mail  their 
TMC  products  at  higher  third  class 
rates  instead  of  second  class  rates. 

The  Nashville  newspapers  are 
asking  that  the  rule  be  declared  void 
and  that  they  be  reimbursed  for  the 
extra  postage  they  have  had  to  pay 
from  using  third  class  mail. 

The  USPS  rule,  made  permanent 
last  September,  denies  the  use  of 
second  class  mail  to  newspaper  com¬ 
panies  publishing  more  than  one  edi¬ 
tion  on  the  same  day  or  mailing  edi¬ 
tions  to  large  numbers  of  non¬ 
subscribers. 

Before  the  rule’s  enactment,  many 
newspaper  companies  had  used  the 
lower-cost  second  class  category  for 
mailing  their  total  market  coverage 
publications  to  non-subscribers. 

Tennessean  general  manager  Hen¬ 
ry  Browning  said  the  requirement  to 
use  third  class  mail  is  costing  the 
Nashville  newspapers  an  additional 
$7,500  a  week  in  postage.  The  news- 


lAPA 

(Continued  from  page  II) 


mandatory  standard  acceptable  to 
governments  and  government-owned 
media  could  be  accepted  by  free  press 
members  of  the  lAPA.” 

Williamson  said  the  program  out¬ 
line  leads  to  the  conclusion  that  the 
outcome  of  the  symposium  "is  almost 
predetermined”  and  would  be 
“incompatible  with  the  principles, 
ideals  and  goals  of  the  lAPA.” 

Instead  of  participating,  lAPA  will 
send  Williamson  to  be  present  as  “an 
observer.” 


Fillers 

( Continued  from  page  14 ) 


ers,  replacing  them  with  "fact  fillers” 
containing  information  about  local 
places  and  organizations. 

The  program,  which  began  in  a  lim¬ 
ited  way  about  six  years  ago,  really 
got  under  way  last  fall,  when  the 
newspaper  worked  with  the  United 
Way  to  present  information  about 
United  Way  organizations.  After  that 
effort,  which  United  Way  officials 
credit  as  a  great  help  in  its  latest  fund 
drive,  a  number  of  other  groups  were 
invited  to  submit  information  for  use 
as  fillers. 


papers  mail  about  160,000  copies  of 
their  TMC  products  each  week  to 
non-subscribers. 

The  Nashville  newspapers  had 
complained  to  the  Postal  Rate  Com¬ 
mission  that  the  Postal  Service  had  no 
authority  to  change  rates  and  classi¬ 
fications  and  therefore  had  followed 
improper  procedures  in  imposing  its 
TMC  rule. 

“We  believe  we  are  entitled  to  the 
second  class  rate,”  Browning  said. 

The  PRC  said  it  agreed  with  the 
newspapers’  position,  but  stated  that 
it  has  no  enforcement  powers  over  the 
Postal  Service.  The  PRC  said  the 
newspapers  would  have  to  pursue 
their  case  in  federal  court. 

The  newspapers  have  also  taken 
other  steps  which,  they  argued,  keep 
their  TMC  publications  eligible  for 
second  class  designation.  The  Ten¬ 
nessean  declared  its  Sunday  Tennes¬ 
sean  Focus  to  be  a  completely  sepa¬ 
rate  publication,  while  the  six-days-a- 
week  Banner  said  its  Banner  Neigh¬ 
borhood  is  its  seventh  publication  of 
the  week. 


Ombudsman 

(Continued  from  page  7) 


enormous  proportions,  but  it  was 
over  in  about  24  hours.”  In  Bridge¬ 
port,  he  said,  “it  [was]  more  of  a 
deathwatch.” 

Also,  the  drawn-out  nature  of  the 
media  coverage  in  Bridgeport  meant  a 
greater  number  of  reporters  milling 
around  —  “particularly,”  he  added, 
“the  obnoxious  New  York  variety." 

Of  course,  not  all  journalists  are 
alike.  Courant  writer  W.  Joseph 
Campbell  was  in  Concord,  N.H.,  in 
January  1986  to  report  on  reaction  to 
the  death  of  astronaut  Sharon  Christa 
McAuliffe. 

“1  felt  that  the  aggressiveness  of  tv 
cameramen  and  reporters  made  the 
job  of  print  reporters  especially  diffi¬ 
cult,”  he  said. 

“It  took  quite  a  while  to  win  the 
confidence  of  some  of  the  victims, 
their  families  and  friends.  And  —  as 
an  indication  of  how  long  the  feelings 
can  stay  poisoned  —  when  1  went 
back  to  Concord  in  June.  .  .a  topic  of 
conversation  still  was  how  badly  the 
media,  especially  tv  types,  had 
behaved.” 

Most  Courant  writers  and  photog¬ 
raphers  I’ve  spoken  to  have  told  me 
they  are  trying  to  do  their  job  as  inof¬ 
fensively  as  possible.  They  say  they 
do  not  like  to  ask  painful  questions  or 
photograph  scenes  of  calamity.  They 
feel  the  tragedy  too,  but  the  story  of 
L’Ambiance  Plaza  must  be  told. 

All  of  us  in  the  media  are  open  to 
charges  that  we  pounce  on  the  misfor¬ 
tunes  of  others.  We  can  fight  back  by 
looking  within  and  attacking  our  own 
arrogance  and  insentivity  wherever 
we  find  it. 

The  magnitude  of  the  Bridgeport 
building  collapse  brought  painful,  raw 
emotions  to  the  surface,  but  attitudes 
toward  the  press  aren’t  formed  only 
by  what  goes  on  at  disaster  scenes. 
Our  day-to-day  interaction  with  the 
public  —  either  in  person  or  by  what 
we  print  —  is  the  most  important  fac¬ 
tor  in  determining  what  our  public 
thinks  of  us. 

Press-Telegram  tab 
included  with  news 

The  Long  Beach  (Calif.)  Press- 
Telegram  has  included  its  Wednesday 
“People”  tabloid  into  an  expanded, 
zoned  local  news  section. 

According  to  senior  vice  presi¬ 
dent/editor  Larry  Allison,  the  format 
gives  the  paper  more  effective  cover¬ 
age  of  community  news. 


Nashville  papers  challenge  postal  rules 
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Photographer 

(Continued  from  page  17} 

“They  announced  at  a  news  confer¬ 
ence  how  many  lines  1  wrote,”  Gross- 
feld  commented. 

Grossfeld  also  just  completed  work 
on  a  story  and  photos  about  Tracy 
Lewis,  the  only  black  president  of  a 
baseball  team,  the  Savannah  Cardi¬ 
nals,  a  Class  A  club  in  Georgia. 

When  he  got  the  idea  for  the  story, 
Grossfeld  said  he  wanted  to  chronicle 
the  team  on  the  road  as  well  as  at 
home.  He  decided  to  do  the  story  at 
noon,  and  was  on  an  airplane  for  a 
Cardinals  game  at  7  p.m.  that  eve¬ 
ning. 

Of  course,  since  the  team  played  at 
night,  Grossfeld  was  able  to  spend 
some  time  on  the  beach  —  a  nice 
switch  from  Siberia,  as  evidenced  by 
the  smile  he  said  he  couldn’t  wipe  off 
his  face. 

“When  you’re  one  person,  you 
think  as  one  person,”  he  explained. 
“Some  things  are  better  for  photos 
than  text,  so  you  write  better,”  and 
vice  versa. 

“Sometimes  photographers  have 
other  assignments,  so  they  just  blow 
in  and  blow  out,”  Grossfeld  con¬ 
tinued.  “When  1  go  on  assignment, 
people  ask  me  if  I’m  the  reporter  or 
the  photographer.  They  don’t  know 
what  the  hell  to  make  of  me.  People 
like  talking  to  me.  I’m  more  like  a 
schlepper  that  shows  up  someplace. 
I’m  no  great  intellect,  and  I’m  not 
formal.  Maybe  I  just  don’t  fit  a  mold, 
but  they  just  like  talking  to  me.” 

Grossfeld  said  most  of  his  co-work¬ 
ers  are  “very  supportive.  The  photog¬ 
raphers  see  it  as  a  way  not  to  dead-end 
in  a  career,  and  some  of  the  reporters 
give  me  a  lot  of  feedback  and  ideas. 
It’s  amazing.  There’s  a  lot  of  good 
energy  behind  it. 

“Some  reporters  want  to  take  pic¬ 
tures,  and  that  is  fine  with  me  if  they 
can  do  it,  but  most  don’t  want  to,”  he 
continued.  “At  a  small  newspaper 
you  do  it  all,  but  those  skills  are  not 
continued  [at  a  larger  paper]. 

“The  good  reporters  know  that  a 
good  picture  is  going  to  get  the  story 
read  and  get  it  better  play  [in  the 
newspaper],”  Grossfeld  added. 

“The  thing  1  like  about  it  is  always 
being  flexible  because  it’s  something 
new.  I’m  not  threatening  anyone 
who’s  got  something  [a  beat].  I’m  just 
trying  to  do  my  beat.  It’s  fun.  I  really 
have  a  great  job. 

“What  a  great  business,  to  be  able 
to  have  fun,”  he  added.  “The  jobs  are 
fun  and  the  growth  potential  is  there. 
It’s  unfortunate  that  everything  is 
controlled  by  word  people.  Today’s 


photographers,  most  are  journalism 
graduates,  they  have  to  be  there  and 
they’re  witness  to  a  lot  of  things. 

“I  think  lots  of  photographers  can 
do  this,  they’re  just  beat  down.  A 
good  photographer  is  a  sensitive  per¬ 
son.  He  can  express  himself  in  both 
pictures  and  words,”  Grossfeld  said. 

“I  would  like  to  see  more  photogra¬ 
phers  do  both  [writing  and  shooting], 
but  there  are  situations  where  you 
can’t.  If  I  go  to  a  spot  news  thing,  I’m 
worried  about  taking  pictures.  The 
news  services  can  do  the  straight 
news  [story].  I  could  do  a  sidebar,” 
he  commented.  “You  certainly 
couldn’t  have  another  assignment. 
It’s  too  hectic.” 


Investigative 

(Continued  from  page  23} 


she  had  the  warmest  praise  for  news¬ 
papers  of  the  three  politicians, 
McDonald  ironically  won  her  seat 
three  years  ago  by  beating  a  journal¬ 
ist,  columnist  and  Toronto  Sun  co¬ 
founder  Peter  Worthington. 

While  scandals  and  pseudo-scan¬ 
dals  seem  to  dominate  the  front  pages 
of  Canadian  newspapers  —  during 
the  CP  meetings,  the  Toronto  Globe 
and  Mail  revealed  that  hundreds  of 
thousands  of  dollars  in  campaign  con¬ 
tributions  were  used  to  remodel 
Prime  Minister  Mulroney’s  home  — 
the  public  has  apparently  not  tired  of 
the  coverage. 

A  recent  Angus  Reid  Poll  reported 
that  60%  disagreed  with  the  state¬ 
ment:  “The  news  media  are  too  hard 
on  the  government,”  while  just  32% 
agreed.  Some  42%  said  there  was  too 
much  concentration  on  scandals. 


Grants 

(Continued  from  page  37} 


$500,000  to  the  University  of 
Michigan  Journalism  Fellowships  to 
support  for  five  years  a  special  fellow¬ 
ship  annually  for  a  medical  reporter  to 
the  university’s  medical  school  and 
one  for  a  business  reporter  to  the 
school  of  business.  The  Foundation 
had  previously  granted  $750,0(K)  to 
the  overall  Michigan  Fellowship  pro¬ 
gram  plus  $250,000  from  Knight-Rid- 
der  Inc. 

The  Knight  Foundation  established 
by  the  late  John  S.  Knight  and  his 
brother  James  L.  Knight  had  1986 
year-end  assets  of  $462  million. 


Shop  talk 

(Continued  from  page  68} 

in  doubt,  leave  it  out,”  is  as  appropri¬ 
ate  to  good  writing  as  it  ever  was  to  a 
story’s  facts.  To  it,  I  would  add: 

•  Write 

•  Tight 

•  E.  B.  White 

White’s  call  to  arms  in  his  pro¬ 
foundly  and  suitably  slim  The  Ele¬ 
ments  of  Style  is  still  any  writer’s 
guide: 

“A  sentence  should  contain  no 
unnecessary  words,  for  the  same  rea¬ 
son  that  a  drawing  should  have  no 
unnecessary  lines  and  a  machine  no 
unnecessary  parts.  This  requires  not 
that  the  writer  make  all  his  sentences 
short  or  that  he  avoid  all  detail  but 
that  every  word  tell.” 

1  wonder  how  many  of  us  can  say  of 
our  writing,  “Every  word  tells.” 

The  psychologist  Erich  Fromm 
said  each  child  “must  grow  until 
finally  he  becomes  his  own  father.” 
Reporters  who  want  to  have  control 
over  their  own  writing  must  grow  and 
work  on  their  copy  until  each 
becomes  his  own  editor. 

It’s  darned  hard  to  tell  yourself  that 
what  you  have  produced  isn’t  quite 
gcod  enough  but  it’s  critical  to  see  the 
story  not  as  it  is  but  as  it  should  be. 
That  is  the  bottom  line  in  being  your 
own  toughest  editor.  By  learning  the 
art  of  revision,  a  reporter  will  be 
about  as  fundamental  as  journalism 
can  be. 

Canadian  minister 
assails  news  media 

Nova  Scotia’s  Liberal  leader  has 
accused  Environment  Minister  Laird 
Stirling  of  manipulating  the  news 
media  because  staff  in  his  department 
must  check  with  superiors  before 
speaking  to  reporters. 

Stirling  has  forbidden  his  staff  from 
releasing  information  to  reporters  or 
the  public  without  first  filling  out  a 
form  which  is  sent  to  the  depart¬ 
ment’s  deputy  minister  for  approval. 

Bette  Cahill,  a  reporter  for  CBC 
television,  told  the  Canadian  Press 
that  she  was  told  to  submit  questions 
to  Environment  Department  officials 
before  being  granted  an  interview 
with  Stirling.  The  minister  has  said 
the  form  saves  time  by  ensuring  infor¬ 
mation  that  is  supplied  as  quickly  as 
possible. 

Vince  MacLean,  however,  sug¬ 
gested  that  the  directive  is  intended  to 
prevent  the  government  from  being 
further  embarrassed  on  environmen¬ 
tal  issues. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


_ AUTOMOTIVE _ 

CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 


THE  CAR  REVIEW  column:  informed, 
informative,  light,  fun,  non-technical. 
Five  years  proven  popularity.  Gary 
Witzenburg,  29040  Freshwater,  Agoura 
Hills,  CA  91301.  (818)  706-3708. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ SOAP  OPERA _ 

SPEAKING  OF  SOAPS  a  camera  ready 
weekly  feature.  Timely  recaps  and 
previews  of  all  daytime  TV  soaps.  Order 
now  and  get  Shooting  Stars  a  weekly 
camera  ready  insider  interview/report  on 
the  hottest  people  and  events  in  televi¬ 
sion.  Call  or  write  J.  Taylor,  1640  New 
Highway,  Farmingdale,  NY  11735, 
(516)  752-9454. 


_ PUBUCITY _ 

■'PUBLICITY  CHAIRMAN'S  TIPS."  The 
deluge  of  poor  puff  getting  to  you?  Send 
for  free  feature  today!  KilDATA,  Box 
136-EP,  142  Hudson,  Chatham,  NY 
12037. 


_ HEALTH _ 

"HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 

"SENIOR  CLINIC".  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  "Viiarm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week's 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


The  CLASSIFIED  PAGES 
of  EDITOR  &  PUBLISHER 
move  mountains-of- 
merchondise  for 
fhe  newspaper  trade. 

We’re  here  —  when  you 
need  Classified! 

212  675-4380 


BUSINESS  OPPORTUNITIES 

EITHER  SECTION  1244  investment  or 
printing  equipment  for  sale,  currently 
leased  at  good  return.  Call  (803) 
237-2282. 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 

E&P 

CLASSIFIED 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy.  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


PHILLIPS  MEDIA.  INC. 
Newspaper  Brokers-  Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPERS  FOR  SALE 

25  YEAR  OLD  weekly  newspaper  in 
prime  South  Florida  area.  One  of  largest 
in  Florida.  Gross  1.8  million  in  sales. 
Opportunity  won't  last.  Inquiries:  N. 
Deyo,  217  N.  31  Ave.,  Hollywood,  FL 
33021. 


CATALINA  FOOTHILLS,  Tucson,  Arizo¬ 
na.  Free  newspaper-monthly  13,500 
circulation.  Positive  advertisers,  (jeliv- 
ered  tree  to  excellent  clientele. 
$120,000  to  $140,000  gross.  Excel¬ 
lent  net.  Terms  available.  Call  (602) 
299-7725,  Publisher-Owner. 


CHECK  IT  OUT! 

Beautiful  valley  weekly,  fast  growing 
Montana  area,  building,  job  shop. 
$60,000  down. 

MORE  GOOD  WEEKLIES 
From  $25,000  to  $525,000  down. 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Van  Couver,  WA  98662. 


FIVE  WEEKLY  community  newpapers  in 
prime  central  Florida  area.  $2l0.OOO, 
building  included.  Terms  available.  Box 
2036,  Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 


LIKE  TO  SKI  hunt  or  fish?  Profitable 
Western  Colorado  4  yr.  community 
tabloid  for  sale.  Price  $58,500. 
Includes  equipment.  Contact  Box 
2049,  Editor  &  Publisher. 


MAINE  -  well  established  county  seat 
weekly  (3,850  paid)  grossing 
$180, OOO.  N.E.  coastal  shopper  at 
$387,000  with  $89,000  net.  Maine 
biweekly  at  $3O.OO0.  Massachusetts 
biweekly  at  $100,000.  Boston  ethnic 
at  $100,000.  Web-offset  plant,  $2.4 
million  with  $4  million  gross.  Commer¬ 
cial  print  shop,  $130,000  with 
$230,(K)0  gross.  Please  write: 

BARRY  FRENCH.  Broker  -  Appraiser 
Ashlawn  Road,  Assonet,  MA  02702. 


NEW  JERSEY  high  growth  area.  Every 
other  week  freely  delivered  newspaper. 
Unltd.  potential.  Should  go  weekly 
soon.  NEEDS  CAPITAL!  Purchase  all  or 
part.  Perfect  for  working  partners.  Reply 
to:  PO  Box  191,  Bound  Brook.  NJ 
08805. 


NORTHERN  WISCONSIN 
NEWSPAPER-REASONABLE 
Do  you  like  outdoor  living?  Like  to  fish  & 
hunt?  Combine  a  career  with  life  in  the 
Northwoods.  Good  gross  and  expansion 
possibilities.  CALL  SCHMIDT-HAUS 
REALITY  (715)  543-2300  or  (715) 
543-2544  (evenings). 


OLD  &  RARE 

HISTORICAL  NEWSPAPERS  dating 
from  the  1600s  to  the  1900s.  Cata¬ 
logue  $1.00.  RICHARD  W.  SPELL¬ 
MAN,  610  MONTICELLO  DRIVE, 
BRICK  TOWN,  NJ  08723. 


UNOPPOSED  KANSAS  WEEKLY 
NEWSPAPERS  town  of  4,000  ideal 
man/wife  operation.  Allan  Evans  (913) 
483-2112,  Russell.  KS  67665. 


WOULD  YOU  like  to  socialize  and  sell? 
Profitable  upscale  newspaper  in  growth 
market.  Cash  price  of  $300,000  is  .83 
X  gross.  Will  finance.  RICHARD 
BRIGGS  &  ASSOCIATES,  Box  579, 
Landrum,  SC  29356.  (803) 
457-3846. 


PAID  north  central  Texas  weekly  with 
shopper,  1985  gross,  $93K.  Ten  year 
owner  financing. 

EAST  TEXAS  weekly.  $45K  initial 
investment,  includes  real  estate.  We 
have  others  free  list.  ATN,  Inc.,  Bill  or 
Ed  Berger.  PO  Box  161503,  Austin.  TX 
78716-1503,  (512)  476-3950. 


ATUNTIC  CITY  AREA  free  circulation 
newspaper.  $300K.  Write  for  confiden¬ 
tial  information  on  your  letterhead. 
BLACK  HILLS,  SD  weekly  and  shopper. 
Near  metro  area.  Under  $300K.  Terms. 
ARABIAN  HORSE  specialty  publication 
national  in  scope.  Could  be  moved  into 
your  shop.  Grossing  $700K  plus. 
KANSAS  SHOPPER-well  established, 
with  print  shop.  $225K  terms. 
EXCLUSIVE  coutnty  seat  weekly  in 
Oklahoma  $195K  includes  buildings. 
Terms. 

WISCONSIN  WEEKLY  and  shopper 
$376K  gross.  $350K  terms. 

3  MISSOURI  WEEKLIES  with  web 
plant.  Centralized  typesetting,  laser 
printers.  4  unit  web  press.  (Crossing 
$550K.  With  buildings,  $600K.  Terms. 
JAMES  C.  STERLING 
Bolitho-Sterling 
Box  492,  Bolivar.MO  65613. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


DAILY  PUBLISHER  with  17  years 
experience  and  proven  track  record 
seeks  buy-in  or  ownership  opportunity 
with  independent  daily  or  weekly  in 
Northern  California  or  Pacific  North¬ 
west.  PO  Box  3882,  Mission  Viejo,  CA 
92690. 


PRIVATE  BUYERS  seeking  10-20,000 
daily.  Any  area.  We  are  experienced 
managers  and  executives.  Box  2017, 
Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 

FREE  DISTRIBUTION  seasonal  tabloid 
on  Maryland's  eastern  shore.  Published 
5  or  more  months  per  year.  Tremendous 
growth  potential.  Excellent  mom  and 
pop  opportunity.  Gross  $60,000  per 
year.  Call  (301)  289-5889  after  6  p.m. 


_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readershipand 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


PERSONALS _ 

PARIS  HERALD  STAFFERS;  The  Inter¬ 
national  Herald  Tribune,  lineal  decen- 
dant  NYHT's  European  edition,  cele¬ 
brates  the  centennial  of  its  founding  in 
early  October.  If  you'd  like  to  be  kept 
current  on  Centennial  events  in  Europe, 
the  United  States  and  Asia  and  it  you'd 
like  to  participate  in  some  way,  let  us 
know.  Box  1780.  Editor  &  Publisher. 


_ INVESTMENTS _ 

LOW  POWER  TELEVISION 
Filing  window  near.  New  FCC  rules 
deter  copycast  and  con-man.  It  you  seri¬ 
ously  want  to  extend  your  reach  or  enter 
the  television  business  we  can  show  you 
the  way.  Call  Michael  Couzens,(415) 
621-4030. _ 

INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


PROMARC  "creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  '80's.''  If  you're  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCULATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


VERA-A-FAST  CORPORATION 
(Achieve  your  goals)  Call  us  to  assist  you 
with  Start  Verification/Stop-Savers/ 
Retention/Conversions  and  much  more. 
Toll  free  1  (800)  FAST  INFO.  Ohio 
(216)  779-4050. 


INDUSTRY  SERVICES 


_ CONSULTANTS 

Associated  Web  Technology  Inc. 
Web  press  installation  and  repair,  train¬ 
ing  and  start-ups.  Specializing  in  Harris 
and  Goss  presses,  guaranteed  work. 
Larry  Welch,  Rte.  3  Box  153,  Tuttle, 
OK  73089,  (405)  381-2022. _ 

STAFF  DEVELOPMENT.  Your  staff  is 
technically  competent  but  could  they 
be  more  effective  in  working  together  or 
managing  others?  For  greater  productiv¬ 
ity  and  job  satisfaction  contact:  R.E. 
Maloney  &  Associates,  7049  Ashlawn 
Dr.,  Brecksville,  OH  44141  or  call 
(216)  526-4551. 


WEATHER  SERVICES 

CUSTOM  WEATHER  SERVICE 

Computerized  delivery  of  custom- 
formatted  items,  typesetter-ready. 
Traditional  features  and  custom  items 
you  haven't  found  elsewhere.  Sketches 
and  camera-ready  full  color  or  black  and 
white  maps,  national  and  regional. 
Excellent  local  forecast.  DEPENDABLE 
delivery  of  all  items.  SKYWATCH 
WEATHER,  347  Prestley  Rd.,  Bridge- 
ville,  PA  15017;  (412)  221-6000, 

EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses  tor  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 


CG  UTS  N1210  8VDTs  $12,000 

CG  UTS  (4)  22  VDTs  7,000  ea 

CT  UTS  (2)  7  VDTs  10,000 

CG  Unisetters  (6)  4,000  ea 

Contact:  Gary  Porter 


E-Z  Electronics  (603)  424-4161 


SURPLUS  COMPUGRAPHIC 
EQUIPMENT 

(1)  CG  Trendsetter  88,  Model 
1707-501HR 

(7)  MDT  350  Terminals,  Model 
01398-501 

(1)  Wire  Recorder 
All  in  operating  condition 
Wire  recorder  hardly  used. 

Bids  until  4:30  PM,  June  18,  1987. 
Inspection  may  be  arranged  by  calling 
Jackie  Kearns,  (513)  529-5221. 

For  detailed  listing  and  bid  documents 
contact: 

MIAMI  UNIVERSITY 
OFFICE  OF  PURCHASING 
213  Roudebush  Hall 
Oxford,  OH  45056 
(513)  529-2125 


_ PLATEMAKING _ 

PYROFAX  platemaking  system  model 
403  by  3M.  Imager  and  plate  processor 
can  be  seen  in  operation.  Call  Rick 
Wagoner  (517)  548-2000. 


_ MAILROOM _ 

24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


CHESHIRE  labeler  Model  523-C  built 
for  newspapers.  Bargain.  (703) 
521-1089.  Curtis,  Box  2387,  Arling¬ 
ton,  VA  22202. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


INSERTER  McCain  660  4  heads  with 
auto  loader  and  conveyor.  Excellent 
condition.  George  Willard  (313) 
469-4510. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 

REASONABLY  PRICED 
IMMEDIATLEY  AVAILABLE 
IDAB  MAILROOM  EQUIPMENT 
NAPP  EQUIPMENT 
Good  to  Fair  Condition 
2-  Porter  power  turn  belt  conveyors,  TM 
200,  3'  radius,  90  degrees,  208  volt. 
Model  A2422; 

2-  Horizontal  disc  drive  conveyors,  75 
degrees,  3'9",  208  volt,  JlllO; 

3-  Top  &  bottom  corner  boxes  (45763E) 
208  volt; 

3-  Inserter  start  stations  (45906E), 
208  volt; 

2-  Stream  aligners  (MKII),  Model 
51050E0,  208  volt; 

2-  Underkrafters,  J 1261  A-  3-77,  208 
volt,  length  4'2'',  height  2'10",  width 
3'2  3/4"; 

1-  Roller  top  conveyor.  Model 
50726ES,  3'long,  208  volt; 

1-  roller  top  conveyor,  Model  50726ES, 
4'4  3/4"  ;long,  208  volt; 

55  ft.  of  press  conveyor,  8  drive  motors, 
208  volt,  RPM  1750,  .92  HP; 

2-  Insert  delivery  conveyors  from  under 
Harris  inserter,  208  volt; 

P.T.I.  TR6050-TR6100-TR3030  solid 
state  adjustable  frequency  A.C.  drives; 
2-  NAPP  oven  units; 

2-  NAPP  wash  units; 

1-  NAPP  plate  punch. 

The  Press  Democrat,  Santa  Rosa,  CA, 
(707)  546-2020  Ex.  213,  Wayne 
Robinson 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104's,  108's 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

2  AUTO  LOGIC  APS  Micro  5's,  serial 
numbers  720,  721.  2  LOGE  LD24AQ's 
with  blenders.  1  Berkey  color  separat¬ 
ing  enlarger  with  console.  1  Chemco 
Spartan  2  roll  camera.  1  Robertson 
580-24  process  camera  with  Warner 
Color  Planomuter.  1  LOGE  line  17 
processor.  Equipment  can  be  seen  in 
operation.  Contact  Mark  Leist,  at  Grea¬ 
ter  Media  Newspapers  (201) 
254-7002. 


CARY  3  HIGH  PASTER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation.  5  years  old.  $95,000. 
(914)  246-9552. 


MISCELLANEOUS  MARK  I  press  parts. 

(2)  257  Stay  Hi  stackers.  Make  offer. 
Pete  Baker  (219)  233-6161. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

1  CG  unified  terminal  system  with  8 
terminals  under  CG  maintenance 
agreement.  1  video  setter  2414  with 
grids  and  spares.  1  7200  with  film 
strips.  $9,000.  Used  in  mass  commu¬ 
nication  instructions  at  St,  Bonaventure 
University.  Available  immediately. 
Contact  Joe  Errera  at  (814)  368-3173. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


2  Compugraphic  video  setter  univer- 
sals,  serial  70,  6  grids.  $1,000  each, 
George  Willard  (313)  469-4510. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600  68  pica,  53  fonts,  new  CRT. 
Company  has  closed  operation. 
$27,500.  Warranty  available.  (716) 
385-3027. 


HS  52  by  Crosfield/Hastech,  5  Array 
Area  Comp.  Terms.,  22  Magician 
Editorial  Terms.,  3  CPU's  with  300  Meg 
Drives  &  Remote  Interface  for  (4)  Tandy 
lOOO's,  Tops  5  S/W  &  8600  Driver,  5 
mos,  $198,000. 

BOB  WEBER  (216)  831-0480. 


MCS  8600,  45  Pica,  Ser./Par.  Inter¬ 
face,  $18,000; 

2nd  unit  available  MCS  8668, 
$23,000; 

MCS  8400,  325  LPM,  Multi-Port 
Option,  $13,500; 

BOB  WEBER  (216)  831-0480. 


ONE  SYSTEM-MODEL  300  for  Editorial 
and  Model  80  for  Classified,  w/64 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 

(3)  KSR  820  and  LP300  Printronix 
Prtr.,  Advantage  l/F,  8600  Driver,  2  1/2 
yrs.,  $130,000. 

BOB  WEBER  (216)  831-0480. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER  (216)  831-0480. 


TRENDSETTER  812HR  and  MDT  350. 
Excellent  condition.  $5,500.  (215) 
439-1942. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

(2)  1984  Solna  news  King  units  22  3/4 
X  36  w/inline  add-a-color  unit. 

1968  color  King  4  unit  22  3/4  x  36 
W/KJ6  folder,  stacker,  compressor. 
Available  immediately.  (617) 
794-1787  or  (305)  592-8909. 

HARRIS 

Harris  V15-A,  4  units  1  folder 
Harris  V15-A  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

1  Martin  splicer  1984 

5  unit  community  SSC  21  1/2  inch 
cutoff 

2  Amgraph  splicers  1979 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 
Gregg  imprinter 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


2  COMMUNITY  units,  mid  60’s  with 
side  lay.  Good  condition.  Jerry  Clark 
(703)  862-4139  or  (703)  862-5891. 

COLOR  KING  4  units.  2  Enkel  splicers 
and  infeed,  KJ-6  folder  and  quarter 
fold.  40  hp.  drive.  Good  condition. 
$30,000  spent  last  12  months  on 
units,  splicer  and  folder.  Presently  in 
operation  and  can  be  seen  running  in 
our  plant.  Press  available  mid-July. 
Total  price:  $150,000.  Will  sell  press 
separately  for  $110,000.  Splicer  and 
infeed  $45,000.  Contact  Doug  Brown, 
Triple  0  Publishing,  Inc.  (704) 
482-9673. 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

HARRIS  VI 5  upper  former,  countovoy- 

er.  (818)  885-5995. 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


VI 5D  HARRIS  8  units  oil  baths,  JF25 
with  balloon,  JF4  combination  folder,  8 
roll  stands.  All  excellent  condition.  Will 
sell  components.  Available  now. 

OFFSET  WEB  SALES  INC. 

73  N.  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292. 

(206)  387-0097 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or 
remanufactured.  Extended  warranty 
available  on  remanufactured  equip¬ 
ment.  Will  quote  F.O.B.  our  warehouse, 
and  turnkey  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  VI 5A;  3  units,  1971 
Harris  V15A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


EQUIPMENT  &  SUPPUES 


_ PRESSES _ 

GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2”  (43”  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 

Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 
2  Unit  News  King  with  KJ6,  1973 

4  Unit  News  King  with  KJ6  -  very  good 
condition  -  1971 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 

7  Unit  SSC,  1983,  21  1/2”,  4-high,  3 
floor  Community  units 

8  Unit/2-folder  Goss  Suburban  S-1130 
Press;  5  floor  position;  3  stacked  -  2 
1500  Series  units. 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 

2  Unit  Harris  V25  with  JF25  folder 
4  Unit  Harris  V25  with  JFIO  folder 

8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

2  Web  Leader  add-on  units,  mfg.  1978 
Imprinter,  Amal  Splicers,  3-knife 
trimmer 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050 _ Tlx  42362 

PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or 
remanufactured.  Extended  warranty 
available  on  remanufactured  equip¬ 
ment.  Will  quote  F.O.B.  our  warehouse, 
and  turnkey  installed  prices. 

Harris  VI 5A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  V15A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 

747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


URBANITE  FOR  SALE 

Closure  of  Sarasota  (FL)  Independent 
makes  available  immediately  the  follow¬ 
ing:  Goss  Urbanite,  4  mono  units,  2 
3-color  units,  ‘1000’  series  folder  with 
upper  former,  4  splicers,  Quipp  stacker 
and  conveyor. 

ONE  Corporation 

Telex  700563 


(404)  458-9351 
EDITOR  &  PUBLISHER  for  May  30,  1987 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  Of  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  V15  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 

INLAND  will  pay  "top  dollar"  for  your 
press.  Looking  for  Goss,  Harris  and  King 
equipment.  PO  Box  15999,  Lenexa,  KS 
66215. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


COMPUTER  TERMINALS 

DIGITAL  TERMINALS-17  VT61t/AM,s 
1  VT72/t,  2  Visual  55  Terminals,  $150 
each  plus  shipping.  All  in  good  condi¬ 
tion  and  44  RLOIK-DC  Data  Cartridge, 
$50  each  plus  shipping.  (217) 
223-5100. 


SCANNING  EQUIPMENT 

COLOR  SCANNER 

Royal  Zenith  model  200S,  like  new,  1 
year  old.  Can  be  seen  running.  Must 
make  room  for  new  equipment.  Best 
offer.  (312)640-1119. 

HELP 

WANTED 

ASSISTANT  PROFESSOR  of  Journalism 
to  teach  print  reporting  and  editing 
courses,  advise  weekly  student  news¬ 
paper  and  serve  as  coordinator  of  jour¬ 
nalism  course  work.  Position  available 
8/17/87.  MA  and  professional  experi¬ 
ence  required.  Salary  negotiable.  Send 
letter,  resume  and  list  of  3  references 
with  telephone  numbers  tO:  Or. 
Malcolm  0.  Magaw,  Chairman,  Dept,  of 
English,  University  of  New  Orleans, 
New  Orleans,  LA  70148.  Screening  will 
begin  June  1.  UNO  is  an  equal  employ¬ 
ment  opportunity  employer  and  a 
member  of  the  Louisiana  State  Univer¬ 
sity  System. 


HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  OF  HUMANI- 
TIES  AND  PRINT  JOURNALISM- 
(Search  Reopened)  Position  Available, 
August,  1987. 

Teaching  includes  undergraduate  and 
graduate  courses,  such  as  Journalistic 
Writing,  Print  Production,  Magazine 
Writing,  and  Ethical  and  Legal  Issues  in 
Media,  and  courses  in  the  candidate's 
area  of  specialization:  advising  and 
supervising  10-15  student  interns; 
assisting  in  the  design  of  an  innovative 
communications  curriculum.  Academic 
qualifications:  Ph.  D-in  Communica¬ 
tions,  Journalism  or  related  field. 
College  level  teaching  experience 
desired.  Commitment  to  teaching, 
research,  scholarship  and  service 
essential.  Professional  qualifications: 
at  least  2-4  years  in  the  journalism 
field,  including  professional  writing 
and/or  editing  and  a  strong  interest  in 
historical,  philosophical  and  ethical 
issues  in  communications. 

Send  resume,  portfolio,  names,  addres¬ 
ses,  and  telephone  numbes  of  three 
references,  and  letter  explaining  how 
qualifications  fit  the  position  descrip¬ 
tion  to  Dr.  William  J.  Mahar,  Division 
Head,  c/o  Robert  H.  Hamill,  Box  EP, 
The  Pennsylvania  State  University  at 
Harrisburg,  The  Capital  College, 
Middletown,  PA  17057.  Closing  date  is 
June  30,  1987  or  until  position  is 
filled. 

An  Equal  Opportunity/Affirmative 
Action  Employer. 


A  news  center  in  its 
own  right...the  Cias* 
sified  Pages  of  EDI¬ 
TOR  &  PUBLISHER, 
where  thousands  of 
newspaper  people 
get  together  every 
week! 


JOURNALISTS  IN  RESIDENCE 
Applications  invited:  Colorado  State 
University/Gannett  Foundation  Journal¬ 
ists  in  Residence.  Each  visitor  spends 
three  weeks  on  campus  to  teach  and 
consel  students  and  professionals.  Fall 
1987/Spring  1988  terms.  Stipend 
$1,500  transportation  paid,  apartment 
provided.  Three  visitors  will  be  chosen 
from  these  four  categories: 

Editorial  writer  or  columnist 
Feature  editor 
Sports  reporter 
Political  reporter 

Applicants  must  be  current  full-time 
media  employees.  Professional  experi¬ 
ence  essential.  Teaching  experience  not 
required.  Resumes,  clips  and  refer¬ 
ences  by  June  30  to:  Prof.  Garrett  Ray, 
Technical  Journalism  Dept.,  Colorado 
State  LIniv.,  Fort  Collins,  CO  80523. 
(303)  491-5132. 


PROFESSIONALY  ORIENTED  journal¬ 
ism  department  at  the  University  of 
New  Mexico  reopens  a  search  for  an 
assistant  professor  or  lecturer  to  teach 
in  its  news-editorial  sequence. 
Substantial  reporting  and  editing  exper¬ 
ience  required.  Advanced  degrees 
preferred.  Candidates  should  be  able  to 
work  productively  with  students, 
colleauges  and  professionals.  Start  Fall 
1987,  pending  budgetary  approval. 
Please  send  cover  letter,  resume  and 
names  of  references  to  Fred  Bales, 
Chair,  Dept,  of  Journalsim,  University 
of  New  Mexico,  Albuquerque,  NM 
87131. 

An  equal  opportuinity/affirmative  action 
employer.  Application  deadline  July  1, 
1987. 
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ADVERTISING 

Exec  VP  to  $90,000 

Profitable  newspaper  group  seeks 
top  notch  executive  to  run  the  show. 
Ideal  person  could  come  from  a 
weekly  or  a  daily  and  would  have 
experience  in  marketing  and 
circulation. 

Retail  Ad  Mgr  to  $60,000 

A  50,000  plus  daily  in  a  desirable 
Southeast  location  is  seeking  a 
RAM  to  supervise  25  people. ..must 
have  the  potential  to  assume  the 
position  of  ad  director  in  three 
years.  "Street  smarts"  and  good 
administrative  ability  essential 

Class  Ad  Mgrto  $60,000&incent. 
Our  client  a  large  metro  In  a  compe¬ 
titive  Eastern  market  is  seeking  a 
manager  with  skill  in  computerized 
operations. 

Mkt  Research  Mgr  to  $50,000-1- 
Large  metro  seeking  a  creative, 
"market  driven”  researcher  to 
supervise  staff  of  four... will  service 
ad  sales,  circulation,  editorial, 
news,  and  corporate  staff.  Must 
have  solid  knowledge  of  research 
methodologies  ...and  be  capable  of 
developing  staff. 

Class  Ad  Mgr  to  $40,000  -i-  -i- 
A  50,000  daily  is  seeking  a  creative 
CAM  with  four  to  five  years  experi¬ 
ence... automotive  and  employment 
experience  a  must. 

Retail  Ad  Mgr  to  $40,000  -i- 
An  East  Coast  daily  is  looking  for  a 
RAM.  This  position  is  in  a  mature 
market.  Must  have  five  years  exper¬ 
ience  in:  sales;  budgeting;  major 
market  development;  and  sales 
staff  development. 

Ad  Dir  to  $40,000 

A  medium  sized  daily  and  part  of  a 
major  chain,  is  seeking  an  ad  direc¬ 
tor  who  excells  at  staff  develop¬ 
ment.  Must  be  a  strategic  thinker. 

Natl  Co-op  Coord  to  $35,000 
Mid-size  daily  and  part  of  a  "Blue 
Chip”  chain  seeks  person  with  five 
years  of  experience  to  start  up 
National/Co-op  department. 

Retail  Ad  Mgr  $35,000 

Small  daily  and  part  of  a  growing 
chain  in  desirable  location  seeks  an 
experienced  RAM  to  supervise  staff 
of  ten  in  this  highly  competitive 
marketplace. 

Retail  Ad  Super  to  $35,000  -t- 
A  60,000  plus  daily  and  part  of  a 
chain  is  seeking  a  retail  ad  supervi¬ 
sor  to  direct  12  outside  sales 
people. 

Ad  Dir  to  $25,000  -f  -i- 

Small  Southeastern  daily  is  seeking 
an  ad  director  to  head  up  a  staff  of 
nine. 

All  positions  fee  paid 
Send  resume  to  or  call: 


Fred  J.  Dunkerley 

GORDON  WAHLS 
EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 
PO  Box  905 
Media,  PA  19063 
(215)  565-0800  or  (800)  523-7112 

62 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALESPERSON  imme¬ 
diate  opening  for  intelligent,  aggressive 
salesperson.  Small  weekly  with 
100,000  circulation  in  Zone  5.  Send 
salary  history  clips  and  resume  to 
W.B.C.  Publishing  Co.,  PO  Box  254, 
Clawson,  Ml  48017. 


CLASSIFIED 

It’s  your 
People-to-People 
Meeting  Place! 


ADVERTISING  DIRECTOR  needed  for 
small  Midwest  daily  with  group  of  shop¬ 
pers.  \A/e  are  looking  for  an  aggressive 
individual  with  strong  motivational  and 
marketing  skills.  In  your  cover  letter  tell 
us  about  your  proven  track  record  and 
why  you  can  become  our  number  two 
person  in  a  short  timne.  Send  salary 
history,  cover  letter  and  resume  to  Box 
2070,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
14,000  midwest  daily  with  TMC  looking 
for  shirt-sleeve  manager  to  supervise  ad 
staff  and  create  and  implement  good 
promotional  ideas.  Needs  to  be  a  leader 
and  motivator.  Must  possess  strong 
knowledge  of  newspaper  and  competi¬ 
tive  media.  Good  salary  and  opportunity 
for  advancement.  All  replies  held  in 
strict  confidence.  Send  resume  and 
salary  history  to  Box  2050,  Editor  & 
Publisher. 


AGGRESSIVE  NEWSPAPER  salesper¬ 
son  needed.  Do  you  pride  yourself  in 
being  able  to  sell  competitively  against 
print  and  electronic  media?  Strong 
weekly  newspaper  in  Charlotte,  NC  is 
seeking  a  few  good  experienced  sales¬ 
people  (in  Zone  3).  Earn  $20,000  and 
up  first  year.  Call  Fran  Hoover  at  (704) 
331-4842  or  mail  resume  to;  Charlotte 
Leader  Newspaper,  Inc.,  PO  Box 
30486,  Charlotte,  NC  28230. 


CAM-FOUR  month  position  available  in 
weekly  trade  publication  to  cover  mater¬ 
nity  leave.  Production  experience  help¬ 
ful,  sense  of  humor  a  must,  Sales  a 
plus.  $600  per  week.  Downtown 
Newark  NJ  office.  Good  experience. 
Reply  Box  2041,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 
The  Standard-Times,  an  Ottaway  news¬ 
paper  with  48,000  circulation  daily, 
52,000  Sunday,  seeks  solid  Classified 
Manager  for  its  department  of  16.  Job 
requires  a  classified  background  as  well 
as  management  experience  &  excellent 
customer  service/interpersonal  skills. 
Write  Rita  K.  Thieme,  Ad  Director,  555 
Pleasant  St.,  New  Bedford,  MA  02742. 
Confidentiality  assured. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
Excellent  opportunity  with  St.  Louis 
Suburban  Journals-  a  group  of  41 
newspapers  with  850,000  plus  circula¬ 
tion.  You'll  manage  a  12  person  sales 
staff  for  a  company  with  145,000 
circulation.  References  should  desc.lbe 
you  as  aggressive,  energetic,  enthusias¬ 
tic,  selNstarter,  experienced,  goal 
oriented,  work  well  with  others,  excel¬ 
lent  track  record,  hands-on,  good  lead¬ 
er,  motivator,  trainer,  team  player  and 
guess  results.  Excellent  compensation 
and  benefits.  Unlimited  advancement 
opportunity.  Write;  Tom  Stultz,  Market¬ 
ing  Director,  Suburban  JouranI,  1714 
Deer  Tracks  Trail,  St.  Louis,  MO 
63131. 


CLASSIFIED  ADVERTISING 
MANAGER 

We  have  a  need  to  replace  our  enterpris¬ 
ing  and  capable  classified  manager. 
Our  new  manager  will  have  some  prior 
management  as  well  as  an  awareness  of 
the  use  of  Simmons  and  Scarborough 
material  in  competitive  presentations. 
The  Times  is  a  74,000  circulation  daily 
whose  market  area  begins  about  20 
minutes  South  of  the  Chicago  loop  and 
includes  South  East  suburban  Chicago 
and  the  neighboring  Lake  County  India¬ 
na.  Our  competition  includes  the  2 
Chicago  daily  newspapers  as  well  as 
several  local  dailies,  weeklies,  and 
shoppers.  If  you  would  like  to  be  consid¬ 
ered  for  this  exciting  position,  please 
send  your  salary  history  and  a  resume 
to; 

Michael  J.  Fogarty 
The  Times 
417  Fayette  St. 

Hammond,  IN  46320 


GOLDEN  OPPORTUNITY 
Telemarketing  ad  sales  person  needed 
for  classified  department  of  booming 
New  Jersey  weekly.  This  job  is  a  gold 
mine  for  the  right  person.  Advancement 
potential  chain  of  legal  newspaper 
across  the  country.  Send  resume  and 
salary  requirements  to  Box  2005, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
We  are  seeking  a  talented,  energetic 
sales  professional  to  manage  retail 
advertising  staff  of  a  30,000  PM  New 
England  daily.  Candidate  must  have 
strong  leadership  qualities  and  be  able 
to  successfully  motivate  and  train  sales 
force.  Highly  competitive  market  north 
of  Boston.  Excellent  salary,  benefits 
and  incentive  plan.  Send  current 
resume  and  salary  requirements  to  Box 
2019,  Editor  &  Publisher. 


RETAIL  SALES  MANAGER; 
for  50,000  family  owned  daily  with 
TMC.  Zone  2.  Salary  plus  bonus.  Prefer 
prior  management  experience,  with 
emphasis  on  sales  training,  goal 
setting,  and  performance  review.  Box 
2042,  Editor  &  Publisher. 


TELEMARKETING  MANAGER  growing 
suburban  New  York  weekly  newspaper 
group  is  looking  for  an  experienced 
phone  room  supen/isor.  Our  energetic 
staff  is  waiting  for  the  right  person  to 
help  them  grow  even  more.  Exciting 
opportunity  with  a  young,  aggressive 
company.  Send  resume  with  cover  letter 
to  Scott  Swanson,  Advertising  Director, 
Tucker  Communications,  272  N. 
Beford  Road,  Mt.  Kisco,  NY  10549. 

TRADE  PUBLICATION.  New  York  State 
food  service  monthly  seeks  ad  manager/ 
general  manager.  Self  motivated,  self 
starter.  Ad  sales/trade  publication 
experience  essential.  Knowledge  for 
food  service  industry  important. 
Contact  Stewart  Hancock,  Food  Service 
News,  200  Brooklea  Dr.,  Fayetteville, 
NY  13066.  (315)  637-3121. 

EDITOR 


HELP  WANTED 


ACCOUNTING 


SENIOR  INTERNAL  AUDITOR 
A  recent  promotion  into  management 
has  created  an  immediate  opening  for  a 
Sacramento  based  internal  auditor 
responsible  for  performing  comprehen¬ 
sive  financial  and  operational  audits. 
Qualified  applicants  must  have  3  plus 
years  public  and/or  private  audit  experi¬ 
ence.  This  position  requires  excellent 
oral  and  written  communication  skills 
and  proven  ability  to  establish  and 
maintain  working  relationship  with  all 
levels  of  management.  Excellent  oppor¬ 
tunity  for  personal  and  professional 
growth.  Approximately  40  percent 
travel.  Please  send  resume  with  salary 
history  in  confidence  tO; 

Personnel  Department 
McClatchy  Newspapers 
I  21st  and  Q  Streets 

Sacramento,  CA  95816 
An  equal  opportunity  employe'' 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING. 
Call  212  675^380 

Edttor  &  Publisher 
11  West  19  Street 
New  York,  N.Y.  10011 


ADMINISTRATIVE 

CREDIT  MANAGER 

The  Rocky  Mountain  News  is  seeking  a 
credit  manager  to  lead  a  challenging 
credit  environment.  Results  are 
expected  in  balancing  credit  and  sales 
priorities  in  a  competitive  market.  Abili¬ 
ty  to  insititute  and  enforce  effective 
credit  policy  and  collection  techniques 
in  a  front  end  computer  environment 
required.  Submit  resume  to  Personnel 
Dept.,  Rocky  Mountain  News,  PO  Box 
719,  Denver,  CO  80201. 


DIRECTOR  OF  MARKETING 
The  Northwest  Herald,  Illinois  fastest 
growing  daily  newspaper,  seeks  a  highly 
motivated,  creative  executive  to 
increase  market  dominance  in  the 
affluent  northwest  suburbs  of  Chicago. 
Join  an  aggressive  community  minded 
management  team.  Successful!  candi¬ 
date  will  have  10  years  of  strong  sales 
and  leadership  skills  and  hold  a  similar 
position,  perhaps  in  a  suburban  envi¬ 
ronment.  Excellent  compensation  pack¬ 
age.  Send  resume  in  complete  confi¬ 
dence  tO; 

Robert  A.  Shaw 
Northwest  Herald 
PO  Box  250 
Crystal  Lake,  IL  60014. 


FACILITIES  MANAGER 
We  are  looking  for  an  experienced  facili¬ 
ties  manager  with  an  engineering 
degree.  The  candidate  chosen  will  work 
in  a  growing  office  building/ 
manufacturing  plant  environment  of  an 
operating  component  of  a  Fortune  500 
corporation.  Responsibilities  include 
telecommunications,  mail  center,  plant 
engineering  including  HVAC,  house¬ 
keeping  and  project  management. 
Compensation  competitive  and 
commensurate  with  successful  candi¬ 
date’s  experience  and  education.  Excel¬ 
lent  benefits  package.  Interested  candi¬ 
dates  should  respond  to  Box  2035, 
Editor  &  Publisher  in  confidence 

MANAGER  NEEDED  for  weekly  news¬ 
papers  Kansas  community  of  4,000. 
Apply  to  Allan  Evans,  (913)  483-2112. 
Russell,  KS  67665. 

t  &  PUBLISHER  for  May  30,  1987 


HELP  WANTED 


ADMINISTRATIVE 


MARKET  RESEARCH  ANALYST 
The  Miami  Herald  has  immediate  open¬ 
ing  for  senior  market  research  analyst. 
College  degreee  plus  3-5  years  news¬ 
paper  or  related  market  research  experi¬ 
ence  including  design  and  execution  of 
computerized  data  analysis.  Send 
resume  to  the  Employment  Manager, 
The  Miami  Herald,  1  Herald  Plaza, 
Miami,  FL  33132.  EOE. 


PRODUCTION  MANAGER 
Quality  oriented  daily  newspaper, 
located  in  an  outstanding  growth  area  of 
California  is  seeking  a  production 
manager.  Prerequisites  include: 
•Proven  managerial/people  skills 
•Technological  and  analytical  skills  in 
printing  process 

•Quality  control  testing  and  analysis 

•  Budget  forecasting  and  control 
experience 

•5  years  line  experience 

•Working  knowledge  of  offset  printing 

process. 

•Working  knowledge  of  prepress/color 
systems. 

•  Formal  education  in  printing 
management/graphics  arts  preferred. 
This  progressive  daiy  newspaper  offers 
excellent  compensation/benefit  prog¬ 
ram  for  right  individuals.  EOE.  Please 
send  resme  to  Box  2061,  Editor  & 
Publisher. 


PUBLISHER  TRAINEE 
Paper  in  weekly  group  in  the  lakes  and 
mountains  of  Maine,  New  Hampshire 
seeks  assistant  manager.  Sales  and 
community  skills  essential.  Editorial, 
circulation  and  production  experience 


helpful.  Integrity,  dedication  and  orga¬ 
nizational  skills  important.  Write  Julie 
Hamlin,  Personnel  Director,  James 
Newspapers  Inc.,  PO  Box  269,  Norway, 

ME  04268. _ 

GENERAL  MANAGER-Experience 
required  in  publications  production  and 
printing,  advertising  sales  and  account¬ 
ing  with  the  vision  to  expand  our  already 
profitable  product  line.  People-person 
to  direct  the  daily  activities  of  a  small 
staff  and  assume  fiscal  responsibility 
for  a  group  of  New  England  tourists 
information  magazine.  Knowledge  of 
tourism  a  plus.  Located  on  Cape  Cod. 
Send  resume  in  confidence  to  W.  F. 
LaMee,  Publisher,  Prescott  Visitor 
Magazines,  3675  Clark  Rd.,  Sarasota, 
FL  33583. 


DATA  PROCESSING 


HELP  WANTED 


CIRCULATION 


CIRCULATION/SALES  & 
MARKETING  MANAGER 
The  Orange  County  Register.  314,000 
daily  and  360,000  Sunday,  has  a  great 
opportunity  tor  a  manager  who  is  highly 
motivated  and  possesses  strong  people 
skills.  Should  possess  an  imagination 
capable  of  providing  a  variety  of  sales 
incentive  programs  tor  both  carriers  and 
district  managers.  Excellent  working 
enviroment  in  Sunny  California. 

Send  resume  to  Tom  M.  Peterson. 
Circulation  Director,  The  Orange  County 
Register,  625  N.  Grand  Avenue.  Santa 
Ana,  CA  92701. 


CIRCULATION  MANAGER 
We  need  an  aggressive,  experienced 
circulator  to  lead  our  paid  weekly  subur¬ 
ban  Pittsburgh  newspapers.  Sales  plan¬ 
ning  skills,  willingness  to  work  hands  on 
required.  Competitive  wage,  incentives 
and  fringe  benefits.  Send  resume  to  Box 
2039,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
We  are  searching  for  an  experienced 
circulation  manager  for  our  20,000 
circulation  daily  located  in  beautiful 
northwest  New  Jersey,  Candidates  must 
have  excellent  circulation/distribution 
management  skills  and  have  the  ability 
to  motivate  people.  Excellent  salary, 
incentive  and  fringe  benefit  package. 
This  number  1  circulation  position 
reports  to  the  General  Manager.  Send 
resume  in  confidence  to  James  W. 
Collins,  General  Manager,  New  Jersey 
Herald,  PO  Box  10,  Newton,  New 
Jersey  07860. 


CIRCULATION  DIRECTOR 
Aggressive,  semi-weekly  newspaper 
roup  located  in  coastal  San  Diego 
ounty.  Southern  California,  looking  for 
experienced  circulation  director  skilled 
in  computerized  systems  management. 
Qualified  candidate  should  be  familiar 
with  all  aspects  of  circulation  market¬ 
ing,  including  telemarketing  and  direct 
mail.  Knowledge  of  mail  and  ABC 
regulations  are  neccessary.  A  superb 
opportunity  for  the  right  individual  in 
the  highly  competitive  and  growing 
market.  We  offer  a  base  salary  plus 
performance  bonuses  and  a  complete 
benefits  package.  Interested  candi¬ 
dates  may  send  resume  to  Cynthia  Elio- 
poulos.  South  Coast  Newspapers  Inc., 
PO  Drawer  A-F,  Solana  Beach,  CA 
92075. 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  MANAGER  10,000 
circulation  daily  in  growing  northern 
California  area  seeek  self-starting  circu¬ 
lation  manager.  Successful  applicant 
will  have  sound  people  and  organiza¬ 
tional  skills.  Send  resume  to  James 
McClure,  Publisher,  Oroville  Mercury- 
Register,  PO  Box  651,  Oroville,  CA 

95965. _ 

IF  YOU  are  an  assistant  circulation 
manager  of  district  manager  with  5 
years  or  more  in  circulation  and  feel  it's 
time  you  move  up  to  circulation  mana¬ 
ger,  we  are  a  newspaper  group  in  Zone 
5,  ranging  in  size  from  5,000  to 
18,000  dailies.  We  would  like  to  have 
your  resume  on  file  for  future  use.  Box 
2065,  Editor  &  Publisher. 


MOTOR  ROUTE  SUPERVISOR 
12,000  PM  daily  with  TMC  shopper  in 
growing  Finger  Lakes  resort  community 
IS  looking  for  person  with  minimum  3 
years  experience  for  number  2  position 
with  opportunity  for  advancement.  Must 
have  strong  sales  and  supen/isory  skills. 
Send  resume  and  salary  history  to 
George  Park,  The  Daily  Messenger,  73 
Buffalo  St.,  Canandaigua,  NY  14424. 

REGIONAL  DISTRIBUTION  MANAGER 
Three  positions  now  open  for  aggres¬ 
sive,  results  oriented  manager:  two  in 
California  and  one  in  Houston.  Must 
have  3-5  years’  experience  in 
circulation/distribution  sales  and  opera¬ 
tions.  Supervisory  background  required. 
50%-60%  travel.  Full  company  bene¬ 
fits.  Send  resume  including  salary 
history  to  Tom  Scardino 
National  Circulation  Director 
Haas  Publishing  Co. 

3119  Campus  Drive 
Norcross,  GA  3007 1 . 

EOE 


ZONE  MANAGER-  Florida’s  most  prog¬ 
ressive  daily  has  an  immediate  opening 
for  an  ambitious  self-motivated  person 
to  supervise  six  district  managers.  Must 
be  strong  on  service  and  follow  through. 
Excellent  advancement  opportunities. 
First  year  income  low  $20’s.  Send 
resume  and  references  to  Dave  Still¬ 
well,  City  Home  Delivery  Manager, 
Circulation  Dept.,  News  Journal  Corp., 
PO  Box  431,  Daytona  Beach,  FL 
32015. 


COMPUTER  TECHNOLOGY 

PROGRAMMER  ANALYST-  with  Pascal 
or  C  experience  to  work  on  pagination 
products  for  the  newspaper  industry. 
Experience  with  PC,  data  base  routine 
(like  Strive)  required.  Prior  experience 
with  editorial  or  ad  systems  a  plus. 
Salary  plus  bonus  keyed  to  product 
success. 

PRODUCT  AND  APPLICATIONS  MANA¬ 
GER  or  PC  based  newspaper  layout  and 
pagination  products.  Some  prior 
computer  experience  required.  Should 
be  a  knowledgeable  PC  user,  some  prior 
programming  or  applications  develop¬ 
ment  (Dbase,  Xywrite,  formats,  etc.) 
Experience  or  college  training  would  be 
very  helpful.  Salary  plus  sales  related 
bonus. 

SYSTEM  MANAGER/TECHNICAL 
SUPPORT  maintain  in  house  PC 
network  and  customer  systems.  Ad  and 
modified  software  applications 
(Xywrite,  Kman,  etc.).  Assist  with 
preparation  of  customer  systems. 
Experience  with  assembly,  removal  of 
PC  boards  and  components  and  some 
programming  experience  or  college 
training  required. 

Some  part  time  and  summmer  openings 
available.  We  also  need  systems 
assemblers  for  afternoon  and  weekend 
work  now  and  during  the  summer.  Send 
resume  to: 

Information  Engineering 
7  Railroad  Ave. 

Bedford,  MA  01730. 


DP/MIS  MANAGER-  Growing  high-tech 
company  seeks  professional  computer 
manager  with  full  knowledge  of  C  and 
broad  management  skills  to  match. 
NYC  location,  competitive  pay  and 
benefits  and  fast  track  in  expansion. 
Resume  and  salary  requirements  to  Box 
2058,  Editor  &  Publisher. _ 


_ CIRCULATION _ 

CIRCULATION  MANAGER  needed  for 
6,000  circulation  Iowa  daily.  Perfect 
opportunity  for  a  number  2  person  to 
move  up.  Must  be  promotion  oriented. 
Competitive  salary,  bonus  program  and 
generous  benefits.  Opportunity  for 
advancement  within  multi-division 
company.  Send  resume,  references 
salary  expectations  to  General  Manager, 
Shaw  Newspapers,  PO  Box  409,  Dixon, 
IL  61021. _ _ 

CIRCULATION  SALES  AND  PROMO¬ 
TION  MANAGER.  The  circulation 
department  of  our  Zone  2  41,000  daily 
is  seeking  an  individual  to  manage  all 
aspects  of  circulation  sales  and 
promotion. 

Candidates  will  bring  creativity  and 
spark  to  an  already  successful  sales 
operation.  Tell  us  how  you  will  continue 
our  growth  in  this  competitive  market. 
Interested  applicants  send  resume  and 
cover  letter  to  Box  2068,  Editor  & 
Publisher. 


CREW  SALES  MANAGER 
The  Princeton  Packet  newspaper  group 
has  an  opening  for  a  circulation  crew 
sales  manager.  Responsibilities  include 
outside  door  to  door  crew  sales  activity, 
recruitment,  training,  monitoring,  moti¬ 
vating,  etc.  and  running  own  crew  as 
necessary.  This  is  a  hands  on  position 
offering  salary  plus  commission  and 
excellent  benefits  package.  If  you  have 
good  door  to  door  sales  experience  and 
a  good  track  record  please  send  resume 
to  Dan  Pitcher,  Circulation  Sales  Mana¬ 
ger,  The  Princeton  Packet,  PO  Box  350, 
Princeton,  NJ  08542  or  call  (609) 
924-3244  x  171. 


HOME  DELIVERY  Circulation  Manager 
for  large  TMC  weekly  shopper.  TMC 
experience  a  must.  Send  resume  to 
Publisher,  Dollar  Saver  Publications, 
37365  Centralmont  Place,  Fremont, 
CA  94536. 


HOME  DELIVERY  MANAGER 
Major  metro  daily  located  in  Albu¬ 
querque,  New  Mexico  is  seeking  an 
aggressive  hard  working  person  to 
supen/ise  and  train  7  district  managers 
in  sales,  sen/ice  and  collection.  Must 
have  extensive  experience  and  must  be 
detailed  oriented.  75  %  field  work. 
Salary  DOE  up  to  $25,000,  excellent 
benefits.  Call  Mike  Romero,  Home 
Delivery  Manager,  at  (505)  823-3103. 
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HELP  WANTED 

COMPUTER  TECHNOLOGY 


PUBLISHING  SYSTEMS  MANAGER 
We’re  planning  to  convert  our  front  end 
system  in  the  immediate  future  to  Sll 
and  need  a  versatile  system’s  manager. 
This  challenging  position  includes 
management  of  the  systems  operations 
staff  and  coordination  of  the  editorial, 
classified,  and  production  application. 
Good  interpersonnel  skills  and  a  trouble 
shooter  instincts  a  must.  No  regular 
travel  required.  We  offer  a  competitive 
compensation  package.  Since  our 
conversion  is  ambitious,  mail  your 
resume  to  Mr.  Raymond  L.  Gover, 
Publisher,  The  Harrisburg  Patriot- 
News,  812  King  Blvd.,  Harrisburg,  PA 
17105. _ 

PRODUCT 

DEMONSTRATOR 

(Computerized  Typesetting) 
Cros^d  Electronics,  Inc., 

I  having  recently  expanded  into 
the  typesetting  market,  requires 
the  addition  of  a  Product  Dem¬ 
onstrator  for  our  Hastech  CSI 
product  lines  (System  2300/ 
2400). 

Specific  responsibilities  include; 

•  Conducting  equipment 
demonstrations 


•  Technical  sales  support 
The  successful  candidate  must 
have  a  strong  knowledge  of 
both  hardware/software  appli¬ 
cations  within  a  systems  envi¬ 
ronment.  Excellent  presentation 
skills  are  a  must.  Should  you  be 
interested,  please  forward  your 
resume,  in  strict  confiderrce,  to: 
Personnel  Dept.,  65  Harris- 
town  Road,  Glen  Rock,  NJ 
07452  or  call: 

Mr.  Bill  Christison 
201-447-5800 


Equal  Opportunity  Employer  M/F 


Crosfield 

Electronics 


A  De  La  Rue  Company 


_ EDITORIAL _ 

ANDERSON  (SC)  Independent-Mail 
sports  department  is  looking  for  a  copy 
editor/layout  person  to  work  the  desk  5 
nights  a  week.  Would  prefer  person  with 
several  years  experience  preferably  with 
newsside  editing  and  layout.  We  are  not 
necessarily  looking  for  a  sports  person 
for  this  position  which  could  lead  to 
assistant’s  title  duties.  Send  resume 
and  layout  clips  to  Tim  Ellerbee,  Sports 
Editor,  Anderson-Independent-Mail,  PO 
Box  2507,  Anderson,  SC  29622, 


E&P 

CLASSIFIED 

It’s  your  people-to-people 
meeting  place! _ 

COPY  DESK  CHIEF  excellent  small 
daily  in  New  England  looking  for  do-it- 
all  desk  person  to  run  5  person  desk. 
Heads,  layout,  special  sections  the 
whole  gamut  of  professional  desk  work 
from  page  one  to  the  classified  runover. 
Responsibility,  authority  and  pay 
commensurate  with  experience  and 
ability.  We  keep  losing  our  good  people 
to  the  big  boys,  but  some  of  us  think 
this  is  the  place  to  raise  our  children. 
Beautiful  countryside,  friendly  people, 
easy  access  to  culture  and  the  bright 
lights,  we’ve  got  it  all.  If  you’re  good 
drop  us  a  line.  Box  2048,  Editor  & 
Publisher 
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CAREER  OPPORTUNITIES 

Crosfield  Data  Systems  Inc.,  is  a  newly  formed  organization  which  provides  a 
broad  range  of  pre-press  and  communications  systems  to  the  newspaper  industry. 
Strong  growth  during  the  past  year  has  led  to  the  need  to  recruit  a  number  of  compe¬ 
tent  and  aggressive  individuals  into  our  sales  and  marketing  organization. 

REGIONAL  SALES  MANAGER  —  SOUTH  AMERICA 

For  this  position,  we  seek  an  individual  able  to  manage  the  strong  thrust  of  our 
newspaper  front-end  systems  technology  into  the  South  American  market.  Prob¬ 
ably  resident  in  Brazil,  candidates  will  have  significant  experience  of  selling  such 
systems  directly  to  newspaper  accounts  as  well  as  dealing  through  local  agents 
and  distributors.  Fluency  in  Spanish  and  Portuguese  is  required  as  well  as  a  will¬ 
ingness  to  travel  up  to  80%,  including  frequent  trips  to  the  USA. 

REGIONAL  ACCOUNT  EXECUTIVE 

We  are  seeking  two  sales  executives,  one  each  for  our  North  Central  and  North¬ 
west  Regions,  who  possess  a  minimum  of  3  years  sales  experience  in  newspaper 
pre-press  systems.  The  successful  applicant  will  be  conversant  with  P.C.  and 
mini-computing  systems  solutions  for  daily  newspapers.  Further,  a  B.S.  d^ree 
in  Marketing  or  Printing  Management  is  preferr^.  An  aggressive  commission 
plan  and  company  vehicle  is  provided. 

EASTERN  REGIONAL  SALES  MANAGER 

We  seek  an  individual  with  a  minimum  of  5  years  sales  experience  of  newspaper 
press  systems,  with  strong  sales  management  experience.  Further,  the  success¬ 
ful  candidate  must  be  wimnq  to  travel  up  to  80%  of  the  time  and  a  B.S.  degree 
in  Printing  Management  or  Marketing  is  desired.  The  position  is  based  in  Glen 
Rock,  NJ  and  offers  an  aggressive  commission  plan  and  company  vehicle. 

PRODUCT  DEMONSTRATION  SUPERVISOR 

We  seek  an  individual  with  a  minimum  of  4  years  experience  in  the  operation  of 
newspaper  pre-press  publishing  systems.  This  position  offers  the  opportunity  for 
career  growth  and  the  opportunity  to  demonstrate  state-of-the-art  equipment  at 
our  Headquarters  facility  in  Glen  Rock,  NJ. 

ACCOUNT  EXECUTr/E  —  COMMUNICATION 
PRODUCTS 

We  seek  an  individual  with  a  minimum  of  2  to  3  years  sales  experience  of  news¬ 
paper  page  transmission  systems.  Further,  the  successful  candidate  must  be  will¬ 
ing  to  travel  up  to  80%  of  the  time  and  a  B.S.  degree  in  Printing  Management 
or  Marketing  is  desired.  An  aggressive  commission  plan  and  company  vehicle 
is  provided.* 

TEXT  PROCESSING  SYSTEM  SPECIALIST 

We  seek  an  individual  with  in-depth  experience  of  front-end  text  processing  sys¬ 
tems,  able  to  provide  our  Account  Executives  with  support  in  understanding  cus¬ 
tomer  requirements,  defining  systems  configurations,  demonstrating  equipment 
solutions  and  preparing  systems  proposals.  The  individual  sought  will  have 
worked  for  a  major  vendor  of  newspaper  text  processing  systems  or  will  have 
been  engaged  in  operating  such  systems  in  a  user  environment.  Strong  analytical 
and  presentation  skills  are  vital.  This  position  is  based  in  Glen  Rock,  NJ. 

PRODUCT  MANAGER  —  GRAPHICS 

The  role  of  this  position  is  to  establish  comprehensive  marketing  specifications 
for  graphics  workstations  and  database  architectures  which  address  the  needs 
of  daily  newspapers.  The  individual  sought  will  have  a  thorough  understanding 
of  newspaper  requirements  for  graphics  processing  and  be  able  to  manage  prod¬ 
uct  development  from  initial  design  through  field  introduction  and  evaluation.  The 
position  is  based  in  Manchester,  New  Hampshire. 

Crosfield  Data  Systems  Inc.,  is  a  highly  motivated  and  success  oriented  organiza¬ 
tion  offering  an  excellent  compensation  and  benefits  package  including  a  com¬ 
prehensive  group  health  program  and  401  k  salary  deferral  plan.  Local  interviews  will 
be  conduct^  in  the  next  few  weeks. 

For  immediate  consideration,  send  resume  along  with  salary  history  and  references, 

to;  Mr.  David  A.  Martone,  Crosfield  Electronics  Inc.,  65  Harristown  Road,  Glen 
Rock,  NJ  07452. 

An  Equal  Opportunity  Employer  M/F 

Crosfield 
Data  Systems 
Inc. _ 

A  De  La  Rue  Company 


HELP  WANTED 


EDITORIAL 


ARTS/ENTERTAINMENT  WRITER 
Experienced  reporter  needed  to  join  an 
expanding  team  to  cover  the  arts  in 
Pennsylvania’s  Capital  City.  We  offer  an 
excellent  salary  and  benefits  package 
and  a  great  place  to  live.  If  you'd  as 
soon  spend  an  evening  at  the  theater  as 
at  the  track,  send  a  resume  and  your  3 
best  clips  to  Dale  Davenport,  managing 
editor/news.  The  Patriot-News,  PO  Box 
2265,  Harrisburg,  PA  17105. 

ASSISTANT  NEWS  EDITOR:  Immedi¬ 
ate  opening  on  the  5  p.m.  Sunday- 
Thursday  shift  for  a  well-versed  editor 
with  experience  in  handling  local  staff 
and  copy  and  page  layouts.  This  is  a 
lia'son  position,  working  with  both  news 
and  city  desks,  and  handling  a  prolific 
staff  in  an  intensely  competitive  state 
capital  metro  market.  We’re  a  30,000 
P.M.  daily  that  plays  a  lot  bigger  than 
our  size.  If  you  think  you  can  fit  in,  send 
page  samples,  resume  and  a  letter 
covering  your  experiences  and  your 
expectations  for  the  future  tO:  William 
M.  Dowd,  Managing  Editor,  The  Knick¬ 
erbocker  News,  Box  15000,  Albany,  NY 
12212.  No  phone  calls,  please. _ 

The  Philadelphia  Daily  News  is  looking 
for  substitute  copy  editors  to  work  a 
variety  of  shifts.  Those  hired  will  be 
versatile,  fast  and  experienced.  Submit 
resume  and  references  to  Tom  Livings¬ 
ton,  Managing  Editor  Box  7788, 
Philadelphia,  PA  19101. _ 

COPY  EDITORS —  New  Hampshire’s 
statewide  paper  has  night  desk  open¬ 
ings  at  top  pay.  2  years  experience, 
proven  editing  and  layout  ability  under 
tight  deadines  essential.  No  phone 
calls.  Send  resume  and  clips  to  C. 
Perkins,  M.E.,  The  Union  Leader,  PO 
Box  780,  Manchester,  NH  03105. 


COPY  EDITOR 

The  Plain  Dealer  of  Cleveland,  Ohio 
seeks  experienced  copy  editors.  Applic¬ 
ant  should  be  able  to  demonstrate  a 
strong  command  of  the  language  and 
the  ability  to  write  bright,  accurate 
headlines.  We  are  an  equal  opportunity 
employer.  Contact:  William  C.  Barnard, 
The  Plain  Dealer,  1801  Superior  Ave., 

Cleveland,  OH  44114. _ 

EAGLE  EYE,  deadline  minded  perfec¬ 
tionist  needed  for  job  as  evening  repor¬ 
ter.  In  addition  to  general  assignment, 
duties  entail  some  layout,  page  check¬ 
ing  and  copy  editing.  Please  send 
resume  and  clips  to  Byron  Gray,  Vero 
Beach  Press  Journal,  PO  Box  1268, 
Vero  Beach,  FL  32961. 

EDITOR 

A  genuine  career  opportunity  for  an 
individual  who  is  self-starting,  well 
organized  and  a  capable  staff  manager. 
Comprehensive  editorial  skills 
combined  with  a  sense  for  community 
journalism  a  must;  writing  skills,  page 
layout,  editing  and  staff  development/ 
direction  the  focus.  If  you  seek  the 
chance  for  independent  judgment  and 
career  growth  combined  with  rural 
Connecticut  living,  please  submit 
resume,  clips,  etc.  to  Box  2051,  Editor 
&  Publisher. 


EDITOR  for  two-edition  morning  daily  in 
Michigan  who  believes  local  news/ 
editorials  are  king.  Award  winner  needs 
leadership  from  shirt-sleeve  manager 
who  welcomes  high  visibility  in  two 
college  communities.  Your  cover  letter 
and  accompaniments  should  convince 
us  that  we  need  your  $30,000  package 
on  our  management  team.  Reply  in 
confidence  to  Box  2040,  Editor  & 

Publisher. _ 

COPY  EDITOR  needed  for  midsize 
Wisconsin  daily.  Creative  layout  and 
solid  editing  skills  needed.  Be  part  of  an 
energetic,  building  newsroom.  Send 
resume  and  examples  of  writing  and 
layout  to  Mark  Torinus,  Managing 
Editor,  Janesville  Gazette,  1  South 
Parker  Dr.,  Janesveille,  Wl  53545. 


EDITOR  &  PUBLISHER  for  May  30,  1987 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  lor  box  service.  Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publlshor 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


EDITOR  &  PUBLISHER  for  May  30,  1987 


HELP  WANTED 


COPY  EDITOR  with  strong  word  skills 
sought  for  Sun  Belt  AM  of  62,000. 
Send  resume,  references  to  Jim  Willis, 
M.E.,  Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 


EDITORIAL  PAGE  EDITOR 
Versatile  editorial  writer  needed  for 
1 -man-band  edit  page  in  a  university 
town.  You’ll  produce  a  page  that 
attracts  30,000  subscribers  and  gets 
results.  We  need  a  crisp  writer  with 
reasoned  opinions  and  a  reporters 
instincts.  Send  clips,  resume  to  Peter 
Selkowe,  Southern  Illinoisan,  PO  Box 
2108,  Carbondale,  IL  62901. 


EDITOR 

Small  southwest  Virginia  daily  needs 
working  editor  with  zip.  Mountains, 
river,  university  in  town.  Start  here, 
then  move  up  in  nationally  known 
group.  Call  Rip  (703)  639-2436. 


EDITOR 

Zone  2,  30M  daily  I.-  looking  for  an 
editor  to  fill  the  top  spot  in  our  news¬ 
room.  We  have  a  relatively  small  staff 
but  a  good  area  for  news.  We  seek  a 
hands-on,  shirt-sleeve  newsroom  leader 
who  can  build  on  solid  foundation  we 
have  created.  We’re  a  local  newspaper, 
and  we  seek  someone  who  is  committed 
and  concerned  about  our  readers  and 
local  news.  Possibly  you  are  a  number  2 
or  3  in  your  present  operation.  We  have 
a  good  compensation  package  for  the 
right  individual.  Resume,  salary  history 
and  other  information  to  Box  2054, 
Editor  &  Publisher. 


EXECUTIVE  EDITOR 
For  a  45,000  plus  monthly  publication 
focusing  on  health,  fitness  and  maxi¬ 
mizing  executive  performance.  It’s  an 
exciting  time  to  take  over  -  this 
respected  15-year-old  periodical  is 
getting  a  facelift  and  a  new  editorial 
focus,  and  we’re  looking  for  an  editor/ 
writer  with  imagination  and  style  to 
bring  it  all  to  life.  Rodale  Press, 
publishers  of  magazines,  books  and 
specialty  newsletters,  is  a  great  place  to 
work  -  in  a  small  town  one  hour  from 
Philadelphia  and  two  hours  from  NYC. 
Send  resume  and  clips  to:  Stefan  Bech¬ 
tel,  Rodale  Press,  33  East  Minor  St., 
Emmaus,  PA  18049. 

E.O.E. 


FEATURE  WRITER 

77,000  circulation  Sunday  newspaper 
has  feature  writing  position  open  for 
Sunday  Features  sections.  2  years 
experience  and  layout  ability  desired, 
Monday-Friday  work  week.  Send 
resume  and  clips  to  Robert  S.  Wilson, 
Managing  Editor,  The  Fayetteville 
Obsen/er,  PO  Box  849,  Fayetteville,  NC 
28302. 


FILM  WRITER-lf  you  are  a  critic  AND  a 
reporter  who  wants  to  cover  film  from  its 
capital,  we’d  like  to  hear  from  you.  You 
will  be  reviewing  the  new  movies  as  well 
as  keeping  up  with  the  industry  and 
inten/iewing  its  movers  and  shakers.  If 
you  have  at  least  3-5  years’  experience, 
send  us  a  resume,  clips  of  reviews  and 
other  writing  and  a  letter  telling  us  why 
our  readers  would  want  to  know  what 
you  think  of  the  latest  Stallone  movie. 
Send  material  to  Jane  Amari,  AME 
Features,  Daily  News  of  Los  Angeles, 
PO  Box  4200,  Woodland  Hills,  CA 
91365-4200. 


FINANCIAL  WRITER  Washington 
Bureau  of  leading  chain  of  national 
business  newspapers  seeks  economics 
reporter  to  cover  national  economic 
news.  Treasury  and  Commerce  Depart¬ 
ments,  Federal  Reserve,  budget  and  tax 
legislation.  Send  resume  and  5  clips  to 
Bureau  Chief,  Fairchild  Publications, 
Suite  570,  1333  H.  St.  NW,  Washing¬ 
ton,  DC  20005.  (No  phone  calls 
please). 


HELP  WANTED 


FARM  NEWS  EDITOR:  for  successful 
publication.  Top  applicant  would  have 
an  ag  journalism  degree  or  equivalent 
writing/farming  experience.  Candidate 
should  be  highly  self  motivated,  know 
photography,  page  design,  and  have 
successful  work  history.  Will  consider 
all  applicants.  Pay  starts  at  $200.00 
plus,  depending  on  experiece.  Good 
benefit  package.  Send  resumes  imme- 
diately  to  Box  2033,  Editor  & 
Publisher. 


ASSISTANT  COPY  EDITOR 
Veteran  news  person  to  edit  copy, 
assign  stories,  supervise  and  develop 
reporting  staff.  Require  daily  newspaper 
experience  in  reporting,  editing  and 
staff  supervision.  Send  resume  to: 

Lesher  Communications,  Inc. 

Personnel  Dept./Judy 
Walnut  Creek,  (JA  94596 


ASST  METRO  EDITOR 
Midsized  Knight-Ridder  sunbelt  news¬ 
paper  is  looking  for  editing  talent.  The 
person  we're  interested  in  has  some 
experience  working  with  reporters  and 
superb  language  skills.  Send  resume  tO: 

Managing  Editor/News 
Macon  Telegraph  &  News 
PO  Box  4167 
Macon,  GA 


AWARD  WINNING  WEEKLY  in  upstate 
New  York  seeks  general  assignment 
reporter.  Ideal  for  recent  graduate. 
Send  resume,  clips  to  Wallkill  Valley 
Times,  PO  Box  446,  Walden,  NY 
12586. 


BUSINESS  EDITOR 
INVESTOR’S  DAILY  is  looking  for  an 
experienced  business  and  financial 
editor  who’s  ready  for  a  fresh  approach 
to  the  subject.  We're  a  fast-growing 
national  newspaper  which  utilizes  a 
sophisticated  database  and  computer 
graphics  to  complement  a  hard-working 
editorial  staff.  Applicant  should  have 
five  to  ten  years  of  big-city  or  national 
experience,  a  familiarity  with  the 
securities  markets  and  be  willing  to 
relocate  to  Los  Angeles  immediately. 
The  position  involves  supervising  a 
team  of  reporters,  handling  wire  copy 
and  assisting  in  daily  production  with  a 
highly  advanced  editorial  system.  Long 
hours  and  hard  work  guaranteed. 

We  offer  top  pay,  good  benefits  and 
working  conditions  and  a  chance  to 
participate  in  the  growth  of  a  national 
business  and  financial  newspaper  that 
intends  to  be  the  best.  Please  send 
resume  and  references  to  Stephen  Fox, 
Investor’s  Daily,  1941  Armacost  Ave., 
Los  Angeles,  CA  90025.  Do  not  call. 


CITY  EDITOR-aggressive  14,500  PM  in 
beautiful  Mohawk  Valley  needs  good 
motivator,  organizer  to  lead  young  staff. 
Resume  and  cover  letter  to  Mai  Provost, 
The  Recorder,  1  Venner  Rd.,  Amster¬ 
dam,  NY  12010. 


CITY  EDITOR— growing  hard-news- 
oriented  New  Jersey  daily  seeks  news¬ 
room  leader  for  small,  but  aggressive 
staff.  People  skills  as  well  as  copy  edit¬ 
ing  abilities  are  musts.  Resume,  clips  to 
Box  1992,  Editor  &  Publisher, 


CITY  EDITOR  who  knows  how  to 
manage  people,  lay  out  modular  pages, 
edit  copy,  make  local  assignments,  do 
so  some  writing  and  stick  to  deadlines. 
Progressive  10,000  daily  in  Zone  8  will 
have  opening  in  December.  Resume, 
cover  letter,  references  and  salary 
expectations  to  Box  2071,  Editor  & 
Publisher. 

CONSERVATIVE  EDITORIAL  writer  for 
major  West  coast  daily.  Remarkable 
opportunity.  Box  2043,  Editor  & 
Publisher. 

COPS  &  COURTS  reporter  needed  at 
The  Times-Georgian,  Carrollton,  GA. 
Good  beat,  good  pay  and  benefits. 
Apply  Box  460,  Carrollton.  GA  30117. 
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HELP  WANTED 


EDITORIAL 


WIRE  EDITOR  needed  for  fast  paced, 
award  winning  16,000  circulation 
daily.  Should  have  experience  in  layout, 
ability  to  select  top  stories  on  state, 
national  and  world  levels,  and  an  eye  for 
good  photo.  Contact  Fred  Bandy,  The 
Daily  Iberian,  New  Iberia,  LA  (318) 
365-6773. 


WIRE  EDITOR  for  competitive  PM  daily. 
Handle  two  slow  speed  wires  on  small 
Harris  System  to  produce  6-8  deadline 
pages  daily  plus  advance  feature  pages. 
Strong  layout,  lively  headlines,  sound 
news  judgment  essential.  Heavy  work¬ 
load  includes  some  local  copy  editing. 
Reply  to  Editor,  Manchester  Herald,  PO 
Box  591,  Manchester,  CT  06040. 


WIRE  SERVICE  REPORTER 
50  year  old  Southern  California  regional 
wire  service  seeks  reporters  for  coverage 
of  top  news  in  one  of  the  worlds  largest 
news  markets.  Send  resume  and  clips 
to  Bob  Lauffer,  Editor,  City  News 
Service,  Suite  1905,  6255  Sunset 
Blvd.,  Los  Angeles,  CA  90028. 


WRITER/EDITOR 

Leading  publisher  has  attractive  oppor¬ 
tunity  for  strong  writer/editor  for  month¬ 
ly  business  magazine.  Convienance 
store  or  other  merchandising  manage¬ 
ment  experience  helpful.  Submit 
resume  to  Newport  Publications,  PO 
Box  W,  Newport  Beach,  CA  92658. 


WRITER.'INTERVIEWER  to  write  biogra¬ 
phical  career  articles  for  educational 
guidance  periodical.  Please  send 
resume  and  samples  of  published  writ¬ 
ing  to: 

Jone  Meyer,  Editor,  Vocational  Biogra¬ 
phies  Inc.,  PO  Box  31,  Sauk  Centre, 
MN  56378. 


MANAGING  EDITOR 
Do  you  believe  the  editorial  department 
is  part  of  the  whole  paper?  Do  you  like 
communicating  with  the  management, 
sales  and  other  departments  at  the 
paper?  Do  you  feel  that  editorial  is  part 
of  a  team  effort  in  the  success  of  the 
paper?  Do  you  feel  that  issues  should  be 
addressed  editorially  in  a  doctrinaire  or 
individual  merit  basis?  Are  you  more  of 
a  moderate  than  liberal  politically  and 
socially?  If  you  are  currently  in  an 
editorial  position  where  the  atmosphere 
is  lacking  for  these  ingredients  or  think 
you  are  ready  to  make  a  step  into 
management,  this  Northeast  weekly 
wants  to  here  from  you.  We  are  estab¬ 
lished  and  respected  at  a  good  circula¬ 
tion  covering  a  large  geographic  area  in 
a  growth  market.  We  need  a  team  player 
to  complement  the  staff  here.  One  who 
is  not  afraid  to  step  out  of  the  old  news¬ 
paper  "rules"  of  operation.  Good  salary 
and  benefits  package.  Send  resume  and 
copy  of  writing  style  with  salary  history 
to  Box  2031,  Editor  &  Publisher. 

MANAGING  EDITOR  for  5,000  circula¬ 
tion  daily  in  southern  Zone  2.  3  person 
staff.  Farm  and  tourist  area  near  major 
cities.  Send  resume  to  Box  2053, 
Editor  &  Publisher. 

MANAGING  EDITOR  Century  old  weekly 
in  upstate  New  York’s  historic  Mohawk 
Valley.  A  blend  of  aggressive  reporting 
and  community  oriented  news.  We 
supply  the  support;  and  you  provide  the 
fire.  This  newspaper  is  affiliated  with  a 
group  of  other  weeklies  and  a  daily  that 
put  a  premium  on  hard  work  and  excel¬ 
lence.  No  place  for  the  timid  or  medio¬ 
cre.  Write  to  Tony  Benjamin,  PO  Box 
640,  Amsterdam,  NY  12010.  Or  call 
(518)  843-1100. 

MANAGING  EDITOR  for  small  daily  PM. 
Community-oriented  publication  need 
person  to  edit,  lay-out  brightly  six-day 
daily,  5  years  experience.  Send  resume, 
salary  history,  recommendations  imme- 
diately  to  Box  2063,  Editor  & 
Publisher, 
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HELP  WANTED 


LIFESTYLE  EDITOR 
Growing  50,000  AM  daily  in  coastal 
city  needs  experienced  editor  with  flair 
for  designing  eye-catching  feature 
pages,  strong  editing  skills  and  sound 
news  judgment.  Will  supervise  6  person 
lifestyle  staff  producing  daily  and 
Sunday  lifestyle  section,  plus  weekly 
food,  amusements,  "Neighbors”  and  tv 
sections.  Strong  emphasis  on  local 
movie  production  industry.  Send 
resume,  5-7  layout  samples  to  John 
Meyer,  Managing  Editor,  Wilmington 
Morning  Star,  PO  Box  840,  Wilmin^on, 
NC  28402. 


METRO  EDITOR 

The  News  Tribune  (Tacoma,  WA) 
McClatchy  newspaper’s  newest  morning 
newspaper  seeks  a  pro  to  head  its  local 
news  gathering  effort.  You’d  direct 
nearly  50  staffers  in  an  exciting, 
competitive  metro  market.  This  is  a  key 
job  demanding  broad  news  supervisory 
experience.  Resumes  to  Norman  Bell, 
Managing  Editor,  PO  Box  11000,  Taco¬ 
ma,  WA  98411. 


MUSIC  EDITOR 

We’re  looking  for  a  seasoned  newspaper 
person  to  review  and  report  on  a  busy 
classical  music,  opera  and  dance 
scene.  Daily  newspaper  experience  is  a 
must.  Send  resume  and  clippings  to 
Robert  Butler,  Arts  &  Entertainment 
Editor,  Kansas  City  Star,  1729  Grand, 
Kansas  City,  MO  64108. 


NEWS  EDITOR 

Progressie  weekly  group  seeks  industri¬ 
ous,  community-news-minded  person, 
photography  skills  required.  Must  be 
able  to  lead  a  very  capable  news  team. 
College  community.  Send  resume  tO: 
Dean  Howard,  Publisher 
Oberlin  News  Tribune 
PO  Box  29 
Oberlin,  OH  44074 
(216)  775-1611 


NORTHEAST  DAILY  features  section 
desires  layout/copy  editor.  Two  years 
newspaper  experience  preferred. 
Should  be  facile  with  electronic  layout 
systems,  have  demonstrated  graphics/ 
headline  writing  ability,  and  strong  copy 
editing  background.  Box  2018,  Editor 
&  Publisher. 


SUNDAY  EXCITEMENT 
The  Courier-News,  a  Gannett  newspap¬ 
er  in  Central  New  Jersey,  is  adding  staff 
to  launch  a  Sunday  edition.  Among  the 
openings: 

SUNDAY  EDITOR  to  coordinate  Sunday 
planning  and  run  Saturday  news  desk. 

GRAPHICS  DIRECTOR  to  help  plan 
overall  design  of  the  newspaper,  do 
illustrations  and  infographics  and  over¬ 
see  small  art  staff. 

BUSINESS  EDITOR  to  direct  staff 
handling  daily  and  Sunday  sections. 

ASSISTANT  SPORTS  EDITOR  to  help 
plan,  edit  and  lay  out  sports  coverage 
from  prep  to  pro. 

We  are  looking  for  creative,  enthusias¬ 
tic,  hard  working  and  experienced 
hands-on  supen/isors  who  can  do  the 
job  themselves  as  well  as  direct  others. 
In  addition  to  the  positions  above,  we 
will  have  other  reporting,  editing  and 
photo  openings. 

The  Courier-News  has  a  circulation  of 
53,000  in  a  highly  competitive  news¬ 
paper  market  one  hour  from  New  York 
City.  If  you  are  interested  in  the  hard 
word,  high  excitement  and  professional 
challenge  that  goes  with  creating  a  new 
newspaper,  send  a  resume,  tearsheets 
and  letter  describing  your  strengths  to 
Charles  Nutt,  Executive  Editor,  The 
Courier-News,  PO  Box  6600,  Bridgewa¬ 
ter,  NJ  088(37.  For  more  information 
call  (201)  722-8800. 


HELP  WANTED 


PRODUCTION  MANAGER 


HELP  WANTED 


GENERAL  ASSIGNMENT  REPORTER 


Copy  traffic,  scheduling,  mechanicals,  for  small  daily  PM  newspaper.  Prefer 
budget  monitoring.  2  plus  years  experi-  some  experience  but  a  recent 
ence  required.  Send  resume,  cover  journalism  graduate  would  be  consid- 
letterto  Bet^  Buffington,  M.E.,  Boston  ered.  Knowledge  of  photography 
Magazine,  300  Massachusetts  Ave.,  preferred.  Please  send  resume  includ- 


Boston,  MA  02115. 


ing  education,  experience,  references 
and  clips  to  Box  2055,  Editor  & 
Publisher. 


REPORTER 

30,000  Zone  5  PM  has  immediate 
opening  for  experienced  law  I  GOVERNMENT  JOBS  $16,040  - 
enforcement/courts  reporter  to  cover  $59,230/yr.  Now  Hiring.  Call  (805) 
breaking  news  and  explore  broader  1  687-600(3.  Ext.  R-4261  for  current 


breaking  news  and  explore  broader  687-600(3 
issues  relating  to  criminal  justice  |  federal  list, 
system.  Degree,  2-3  years  experience 
required;  legal,  research  background 
helpful.  Box  2059,  Editor  &  Publisher. 


GROW  WITH  FLORIDA 
We  want  talented  and  experienced  desk 
people  and  reporters  who  want  chance 
SUNSHINE,  the  Sunday  magazine  of  to  be  creative  and  competitive  in  a  mid 
the  News/Sun  Sentinel,  is  seeking  a  sized  beach  city  newspaper  that’s 
staff  writer  who  can  produce  a  wide  upgrading  its  staff.  Florida  is  growing 
range  of  investigative  and  human  inter-  and  so  will  you  as  a  member  of  our  staff, 
est  stories,  profiles,  consumer  guides.  Box  2052,  Editor  &  Publisher, 
travel  articles,  etc.  Only  writers  with  an 
exceptionally  strong  background  in 

magazine  and  feature  writing  will  be  mAILROOM  FOREMAN  tor  Zone  6, 
considered.  Applicants  should  submit  a  ig^gg  metropolitan  newspaper.  Will  be 
resume  and  recent  samples  of  their  responsible  for  total  mailroom  opera- 
Sunshine  Maga-  jions  including  the  maintenance  of 
I'ne.  PO  Box  14430,  Ft.  Lauderdale,  state-of-the-art  computerized  packag- 

FL  33302. _  jng  anj  distribution  equipment.  Soiid 

THE  EL  PASO  HERALD-POST  is  looking  nfiailraor*] 
for  an  entertainment-art  writer  who  can 
juggle  coverage  of  a  dozen  events  at 

once  who  can  keeo  eoine  with  enthu-  candidate.  Send 

siasm  from  early 'to®  latl  daily,  who  ' 

understands  something  about  all  kinds  to  Box  2064,.  Editor  &  Publisher. 
of  music  from  classical  to  rock,  who 

also  knows  something  about  theater  and  FIELD  SERVICE  MANAGERS 
art  and  who  wants  to  cover  movies,  tv  Graphic  Management  Associates 

and  radio,  and  who  can  deliver  up  prose  ,  .u  ■  _ 

that  would  make  the  editors  of  the  New  inserter  company,  has 

Yorker  proud.  Just  send  a  letter,  immediate  requirements  for  field 

resume  and  clips  to  Jay  Ambrose,  service  managers  responsible  for  the 

Editor,  El  Paso  Herald-Post,  PO  Box  20,  installation  and  trainino  of  GMA 

El  Paso,  TX  79999.  Please  don’t  call.  installation  ana  training  ot  lima 

- ^ -  inserting  systems  to  the  newspaper 

THE  NEWS/SUN  SENTINEL  is  accept-  industry  throughout  the  United 

ing  applications  for  the  position  of  .  -.i  j  _ 

music  writer.  This  writer  must  be  both  States.  Please  forward  resume  to 

critic  and  reporter,  and  cover  the  entire  Graphic  Management  Associates 

spectrum  of  contemporary  music;  pop,  jnc.,  1 1  Main  St.,  Southboro,  MA 

rock,  jazz  and  country.  Applicants  must  Attn:  Manager  Human 

have  a  minimum  of  3  years  employment  ”  ^ 

on  a  daily  newspaper,  with  experience  Resources, 
in  both  entertainment  writing  and 
reporting.  A  strong  musical  background 
is  essential.  Send  resume  and  clips  to 

MARKETING  SERVICES  DIRECTOR 

Ft  Lauderdale*  FL  33302  ^  E'<cellent  opportunity  in  Zone  5  for 

n.  Lauaeraaie,  i-l  jgjuz. _  aggressive  results  oriented  individual. 

WASHINGTON  Should  possess  strong  advertising, 

CORRESPONDENT  promotion,  research  and  circulation 


MARKETING 


Nerc/I^.n  qo'nfinTro  pn  1  MARKETING  SERVICES  DIRECTOR 

Ft  Lauderdale*  FL  33302  ^  E'<cellent  opportunity  in  Zone  5  for 

n.  Lauaeraaie,  i-l  aaauz. _  aggressive  results  oriented  individual. 

WASHINGTON  Should  possess  strong  advertising, 

CORRESPONDENT  promotion,  research  and  circulation 

Large  newspaper  group  has  opening  for  experiences.  Ideal  candidate  has 
regional  reporter  to  cover  congress,  degree  plus  proven  track  record.  Excel- 
federal  agencies  in  its  Washington  salary,  benefits  and  area.  Send 
Bureau.  Minimum  3  years  hard  news  I'eferences  to  Box 

experience  required.  Resume  and  clips  2066,  Editor  &  Publisher. _ 

InnAA  SALES/MARKETING  MANAGER 

_  Continued  growth  has  produced  an 

WE  CAN  HELP  YOU  SECURE  the  jour-  opening  in  sales  at  Creative  Data 


nalism  position  you  want.  Free  Market-  Systerns--the  newspaper  software 
ing  Report.  Write:  Northwest  Marketing,  professionals  with  the  largest  customer 
Box  3658-J,  Lacey,  WA  98503.  base  of  installed  business  systems  in 

_  the  newspaper  industry. 


WHERE  COPY  EDITORS  ARE  MORE  As  an  IBM  VAR,  CDS  markets  its  soft- 
THAN  CLERKS.  The  Quad-City  Times  ware  applications  on  System/36  and 
has  an  opening  for  night  copy  chief.  The  System/38  hardware  to  newspapers 
job  requires  the  full  range  of  copy  edit-  internationally.  The  opening  is  based  in 
ing  skills,  including  the  ability  to  serve  the  company’s  Kansas  City  headquar- 
as  news  editor/slot  two  or  more  nights  a  ters  with  40%  travel  anticipated, 
week.  The  right  person  will  be  able  to  Providing  excellent  products  and 
pick  stories  and  information  in  tune  servicesstartswithanunyieldingorien- 
with  precisely  focused  marketing  goals;  tation  toward  truly  understanding 
lay  out  pages  high  in  drama  and  story  customer  needs.  Candidates  with  prior 
count;  cast  accurate  headlines  that  newspaper  and/or  computer  sales 
often  touch  the  heart;  dismantle  and  consultant  experience  have  the  highest 
rewrite  wordy  wire  service  stories  into  likelihood  of  success, 
punchy  sidebars;  vigorously  protect  We  offer  salary,  incentives,  and  a  career 
against  libel,  poor  grammar  and  sloppi-  path  commensurate  with  your  experi- 
ness  of  style,  and  do  it  all  in  half  the  ence  and  performance.  Please  send 
time  ot  mere  mortals.  Send  your  resume  your  resume  with  qualifications  and 
including  references  and  salary  history  requirements  tO: 
along  with  samples  of  your  work  to  VP  of  Marketing 
Darlene  Hasselbacher,  Human  Resour-  Creative  Data  Systems 
ces  Manager,  Quad-City  Times,  PO  Box  9300  W.  110th  Street,  Suite  150 
3828,  Davenport,  I A  52808.  Overland  Park,  KS  66210 
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HELP  WANTED 


FREELANCE 


FREELANCE  writers  wanted  in  the  Mid- 
Atlantic  states  from  New  York  to  South 
Carolina  to  write  about  antiques  for  the 
Mid-Atlantic  edition  of  AntiqueWeek. 
Write  Don  Johnson,  AntiqueWeek  PO 
Box  5001,  Leesburg,  VA  22075. 


PRESSROOM 


DAILY  NEWSPAPER  in  Vail,  Colorado 
needs  quality  conscious  pressroom 
manager  to  operate  4  unit  news  King. 
Salary  up  to  30K.  (303)  476-0555. 


PRESSMAN/F  WANTED 
Goss  experience  preferred.  Major 
expansion  of  publication  printer  has 
created  several  openings.  7  unit,  2 
folder  pressline  recently  opened 
produces  excellent  opportunities  for  full 
time  and  part  time  experienced  goss 
pressman/f.  Come  grow  with  us  and  be 
part  of  the  ground  floor.  Call  Ms. 
D'Angelo  (718)  769-4400. 


PRODUCTION 


GRAPHIC  ARTS 
DARKROOM  TECHNICIAN 
Hands-on  experience  with  halftone,  line 
and  contact  photography  for  newspaper 
group.  Ability  to  operate  and  maintain 
graphic  arts  cameras,  film  processors 
and  other  related  equipment. 
Supervisory  and  process  color  experi¬ 
ence  a  plus.  Salary  commensurate  with 
experience,  excellent  benefits.  Send 
resume  and  salary  requirements  to  D. 
Dragert,  The  Princeton  Packet,  PO  Box 
350,  Princeton,  NJ  08542. 


OPERATIONS  MANAGER 
Zone  5  weekly  paid  subscription  news¬ 
paper  needs  an  experienced  manager  to 
oversee  entire  production  department 
plus  some  marketing  responsiblilities 
included.  This  position  reports  directly 
to  the  publisher  and  involves  input  into 
the  entire  newspaper  operation.  It  you 
know  production  and  would  like  to 
expand  your  area  of  responsibility,  this 
opening  could  be  the  opportunity  you’re 
looking  for.  We  offer  an  excellent  work- 


Send  a  letter  and  resume  to  Box  2044, 
Editor  &  Publisher. 


PRODUCTION  MANAGER-  To  oversee 
all  composing  room  functions  of  Iowa 
State  University’s  daily  student  news¬ 
paper  (Monday-Friday  mornings).  A 
hands-on  position  requiring  a  minimum 
bachelor’s  decree  in  journalism,  media, 
computer  science  or  a  related  field, 
and/or  5  years  newspaper  production 
experience  with  3  years  supervisory/ 
management  experience.  Previous 
front-end,  mark-up  and  paste-up  exper¬ 
ience  a  plus.  Send  letter  of  application 
and  resume  to:  Iowa  State  Daily,  c/o 
Karl  Friederich,  108  Hamilton  Hall, 
Ames,  lA  5001 1 .  Closing  date  for  appli¬ 
cations  is  June  17,  1987.  Position 
open  August  1  or  sooner  if  available. 
Salary  open. 


WANTED:  PRODUCTION  MANAGER  for 
old  established,  progressive,  indepen¬ 
dently  owned  daily  located  in  beautiful 
Southeast  city.  Circulation  40,000  and 
growing.  Newly  renovated  buildings  and 
first-class  mechanical  equipment. 
Congenial  working  conditions,  non¬ 
union,  excellent  employee  benefits. 
Must  be  thoroughly  experienced  in 
composing/camera/plate/press  opera¬ 
tions,  and  have  good  computer  back¬ 
ground.  Prime  motivation;  quality 
control  with  attention  to  reducing  costs 
and  waste.  Ability  two  work  well  with 
foremen  but  exercise  firm  supervision  is 
essential.  Report  directly  to  manage¬ 
ment.  Send  resume  including  10  years’ 
employment  experience,  references, 
and  salary  expectations  to  Box  2030, 
Editor  &  Publisher. 


HELP  WANTED 


SALES 


SALES/MARKETING 
REPRESENTATIVES.  We  are  a  progres¬ 
sive  commercial  printing  company  with 
both  nonheatset  and  heatset  web  press¬ 
es  located  in  mid  Florida.  The  company 
is  expanding  at  a  rapid  pace  and  we 
need  the  right  persons  to  grow  with  us. 
We  offer  an  above  average  base  salary 
with  unlimited  commisions,  a  bonus 
program  based  on  an  MBO  health  and 
life  insurance,  paid  holidays  and  vaca¬ 
tions.  We  have  four  openings  for  exper¬ 
ienced  motivated  achievers.  It  you  think 
you  are  what  we  are  looking  for,  send  us 
your  resume  with  earning  expectations 
to  Box  2060,  Editor  &  Publisher. 


PHOTOGRAPHER 


MID-SIZE  daily  near  Atlanta  needs  live¬ 
ly  enthusiastic,  experienced  photogra¬ 
pher  who  shoots  news  and  sports  equal¬ 
ly  well.  Room  in  our  group  to  grow. 
Apply  to  Box  2047,  Editor  &  Publisher. 


PHOTOGRAPHY 


NIGHT  PICTURE  EDITOR  wanted  at 
fast  growing  central  Colorado  metro 
paper  that  appreciates  and  properly 
displays  good  teller  photography.  Must 
be  an  idea  person  with  top  editing  and 
layout  skills.  Send  resume  and  portfolio 
to  Photo  Director/Editor,  Colorado 
Springs  Gazette  Telegraph,  30  S.  Pros¬ 
pect  St..  Colorado  Springs,  CO  80903. 


POSITIONS 

WANTED 


STRONG  TEACHING/RESEARCH, 
service  credentials,  excellent  refer¬ 
ences  and  scholastic  record,  MA  jour¬ 
nalism,  former  foreign  correspondent, 
newspaper  editor,  public  relations 
executive,  broadcaster  with  national/ 
international  reputation  seeks  fall  1987 
continuing  or  visiting  appointment.  Tel: 
(618)  536-3361  ext.  40,  or  529-5335 
or  write:  813  S.  University,  Apt.  K, 
Carbondale,  I L  62901. 


ADMINISTRATIVE 


EDITOR/PUBLISHER  or  either  in 
Midwest.  Native  Hoosier,  under  40  with 
family.  Proven  editor/publisher  record, 
excellent  people/community  skills,  16 
state/regional  writing  and  design  awards 
last  7  years.  Good  job  now  as  editor  of 
30,000  daily,  but  I  can  do  much  more. 
Seek  permanent  small-town  position. 
Thank  you.  Box  2067,  Editor  & 
Publisher. 


PUBLISHER/GENERAL  Manager,  24 
years  experience.  Proven  record  in 
single  and  group  management  as 
C.O.O..  Known  leader  in  sales,  market¬ 
ing,  TMC,  shoppers.  Long  History  in 
competitive  market.  Strong  on  motiva¬ 
tion,  community  involvement.  Excellent 
industry  references.  Box  2016,  Editor  & 
Publisher. 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR  with  excel¬ 
lent  credentials  seeks  position  with 
daily.  If  you  are  looking  for  a  director 
with  experience  in  promotions  and  can 
motivate  your  staff,  write  to  Box  2062, 
Editor  &  Publisher. 

In  my  30-1-  years  of  newspapering  I’ve 
accumulated  lots  of  titles:  Retail  Ad 
Mgr.,  Class  Ad  Mgr.,  General  Mgr., 
Publisher  -  but  the  title  I’m  proudest  of 
is  "ADMAN”  call  me  -  Jay  O’Connell 
Northern  California  area  or  San  Diego 
area  only.  (314)  385-4482  or  (314) 
867-6631. 


POSITONS  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR,  41,  seeks 
challenging  position.  Offers  20  years 
experience  (9  as  CD),  50,000  AM  PM 
combinations,  mailroom,  ABC,  compu¬ 
ter  and  TMC.  Telephone,  direct  mail, 
carrier  and  crew  sales.  Union  experi¬ 
ence.  Directed  AM/PM  merger.  Believes 
in  holding  people  accountable  to 
achieve  sales,  go^  service  and  collec¬ 
tions.  Box  2010,  Editor  &  Publisher. 


Telemarketing  and  Promotion  profes¬ 
sional  seeks  staff  position.  Ten  plus 
years  experience.  Excellent  references. 
Box  2056,  Editor  &  Publisher. 


YOUNG,  AGGRESSIVE,  analytical 
number  2  person  seeks  challenges  of 
Directors  position.  Forte  in  marketing 
and  motivation.  Diversified  experience, 
proven  leadership,  and  excellent  refer¬ 
ences.  Relocate  at  own  expense.  Box 
2025,  Editor  &  Publisher. 


EDITORIAL  WRITER  looking  to 
vanquish  wounded  for  major  metro.  5 
years  experience.  Thorough,  reasoned, 
seeking  a  challenge.  Box  2069,  Editor 
&  Publisher. 


EDITOR-REPORTER-Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily,  1  1/2  years  suburban  weekly.  Had 
long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news¬ 
paper  business.  J-school  grad. 
1986-87  college  courses,  reporting, 
editing  modern  newspaper:  All- 
American  college  paper.  Cheryl  A. 
Spencer,  718  N.  32nd  Ave.,  Holly¬ 
wood,  FL  33021. 


FLEXIBLE  REPORTER  and  fine  writer 
with  six  years  experience  seeks  job  with 
AM  daily.  Any  Zone.  Environment, 
outdoors,  politics,  courts,  police,  inves¬ 
tigative.  Don’t  pass  me  by.  The  price  of 
a  stamp  buys  you  a  tidy  clip  package 
well  worth  reading.  Box  2072,  Editor  & 
Publisher. 


FROM  TV  evangelism  to  feminist  theol¬ 
ogy,  religion  today  is  the  most  signific¬ 
ant  and  under-reported  social  force  in 
the  United  States.  Experienced  journal¬ 
ist  with  highest  credentials  wants  to 
develop  this  beat.  Box  2057,  Editor  & 
Publisher. 


It’s  your 
People-to-People 
Meeting  Place! 


PULITZER  PRIZE  winning  reporter, 
fluent  in  Spanish  and  fresh  from  law 
school  is  looking  for  reporting  or  copye- 
diting  job.  Box  2(j73,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


GRAPHICS  EDITOR:  Eight  years  in 
news  photography,  six  in  management. 
Award  winner.  Now  at  excellent  Zone  2, 
mid-teen  community  daily.  Seek  to  run 
department  on  larger,  Macintosh 
equipped  daily  in  competitive  market. 
Box  2037,  Editor  &  Publisher. 


MANAGING  EDITOR:  No.  2  first-rate 
Zone  2  community  daily.  Strong  back¬ 
ground:  newsroom  management, 
graphics,  sports,  photo,  editing. 
Awards.  Macintosh  experience.  Awards. 
Happy  at  present  job  but  seeking  more 
challenge  and  reward.  Box  2038,  Editor 
&  Publisher. 


PUBLISHER  WITH  strong  planning, 
marketing  and  news  background  seeks 
West  Coast  position  with  independent 
or  group  daily  in  25,000  to  50,000 
circulation  range.  17  years  experience 
(10  as  publisher)  with  proven  track 
record.  Box  2046,  Editor  &  Publisher. 


VETERAN  HORSE  RACING 
handicapper/reporter  seeks  relocation. 
Anywhere,  USA.  10  years  of  expert 
picks,  flats  and  harness,  scoops,  enter¬ 
prise,  total  coverge.  Available  immedi¬ 
ately.  Call  Chuck  (914)  428-6111. 


WHEELCHAIR-USER-has  covered 
youth  and  local  sports  tor  small  week¬ 
lies  for  1 1  years-looking  for  position  on 
small  to  medium  sized  daily-will  write 
on  any  topic  as  needed-will  consider 
any  zone-Contact  Mike  (516) 
669-6116. 


PRESSROOM 


TIME  SERVED  PRESSMAN,  25  years 
Goss  Headliner  experience.  Looking  for 
opportunity  with  metropolitan  newspap¬ 
er;  willing  to  relocate.  Excellent  refer¬ 
ences  available.  Box  2029,  Editor  & 
Publisher. 


PHOTOGRAPHER 


AMBITIOUS  PHOTOJOURNALSIT  who 
isn’t  afraid  to  work  hard,  long  hours 
seeks  photographer  position  on  a  weekly 
or  daily  anywhere.  I  have  several  years 
of  experience  as  a  weekly  newspaper 
photographer.  You  won’t  be  disap¬ 
pointed.  Availabie  July  1.  Call  or  write 
to:  John  Prinzier,  10165  W.  Coldspring 
Rd.,  Greenfield,  Wl  53228.  (414) 
425-1248  (evenings). 


NEWS  PHOTOGRAPHER  with 
comprehensive  journalism  degree  seek¬ 
ing  staff  position  on  small  to  medium 
paper.  Any  Zone  except  Zones  1  and  2. 
Please  Contact  Joan  Carson,  2109 
Norris  Ave.,  McCook,  NE  69001.  (308) 
345-4577.  Resumes,  photo  and  arti¬ 
cles  are  available. 


/ 
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SHOP  TALK  AT  THIRTY 

Fundamental  tips  for  reporters 


By  Bruce  Reynolds 

Davey  Johnson,  manager  of  the 
World  Champion  New  York  Mets, 
was  explaining  to  a  radio  announcer 
why  he  spent  all  of  spring  training 
teaching  and  reteaching  the  basics. 

“Unless  every  ballplayer  on  the 
club  understands  the  fundamentals  of 
all  the  parts  of  the  game,”  he  said, 
“when  crunch  time  comes  in  the  late 
innings  you  can  count  on  a  break¬ 
down,  and  a  breakdown  usually 
means  a  loss.” 

The  Mets  didn’t  do  much  losing  last 
year  and  Johnson’s  remark  started  me 
thinking  about  fundamentals  in  our 
business. 

Baseball  experts  break  the  game 
into  three  parts:  throwing,  hitting, 
running.  Journalism  has  a  few  more 
facets  but  could  be  simplified  to  writ¬ 
ing,  reporting,  editing. 

Reporters  these  days  seem  so  con¬ 
cerned  with  the  first  two  elements  of 
journalism  they  often  neglect  the 
third  —  editing.  It’s  as  though  asking 
them  to  edit  their  own  copy  before 
someone  with  the  title  “editor”  lays 
hands  on  it  is  asking  too  much. 

I  think  this  is  why  we  see  so  much 
flabbiness  and  disorganization  in 
news  copy,  and  why  reporters  are 
sometimes  surprised  to  find  that  when 
their  stories  appear  in  the  paper,  they 
bear  little  resemblance  to  what  they 
submitted. 

I  have  some  well-worn  tips  for 
reporters  to  use  in  revising  their  sto¬ 
ries,  as  well  as  what  may  seem  a  radi¬ 
cal  suggestion. 

First,  the  suggestion.  Before  turn¬ 
ing  your  story  in,  edit  the  copy  on 
paper.  A  publisher  once  asked  me 
why  newspapers  seemed  to  contain 
so  many  more  typos  these  days,  and  I 
said  I  thought  it  was  because  there  are 
two  things  for  the  eye  to  keep  up  with 
when  reading  copy  now  —  the  cursor 
and  the  type.  In  the  days  of  copy 
paper  and  lead  pencils,  nothing 
moved  but  the  editor’s  eyes. 

Editing  on  a  printout  has  several 
benefits,  beyond  just  being  still.  It 
produces  a  slight  detachment,  some¬ 
how  making  the  copy  a  little  less  per¬ 
sonal,  and  also  allows  the  reporter  to 
write  remarks  in  the  margins,  empha¬ 
sizing  strong  and  weak  portions  of  the 
story  and  pointing  out  places  where 
questions  might  be  necessary  or  a 


(Reynolds,  former  executive  editor 
of  the  Riverside  [Calif.]  Press-Enter¬ 
prise,  now  teaches  journalism  at  Cali¬ 
fornia  State,  Fullerton.) 


hole  might  need  filling. 

In  short,  it  allows  the  reporter  to 
assume  a  new  identity,  that  of  editor- 
reader,  that  of  one  who  has  a  commit¬ 
ment  to  making  a  story  better  than  it 
already  is.  Reading  copy  on  paper 
also  gives  the  writing  a  clearer 
“sound,”  so  the  reporter  can  better 
“hear”  how  his  story  reads. 

Becoming  detached  from  one’s 
own  copy  may  be  one  of  the  toughest 
challenges  in  the  reporting  process.  It 
means  putting  copy  to  the  test  of 
whether  it  meets  its  primary  obliga¬ 
tion:  Does  it  tell  the  story?  Only  after 
this  question  is  answered  can  a 
reporter  —  or  an  editor,  for  that 
matter  —  begin  to  address  matters  of 
clarity,  style,  tone,  focus,  unity. 


The  Wall  Street  Journal's  graceful 
reporter  Bill  Blundell  thinks  a  key  to 
self-editing  is  being  able  to  put  the 
story  down  when  it’s  finished  and 
walk  away  for  a  little  while. 

“A  piece  still  warm  from  the  type¬ 
writer  is  one  too  close  to  the  writer’s 
heart,”  he  says,  and  adds,  “the  writer 
who  doesn’t  spend  at  least  a  half-day 
editing  such  a  piece  is  either  a 
supreme  craftsman  or  a  masochist 
begging  to  see  his  work  truncated  and 
altered  by  others.” 

Masochists  of  the  world,  unite!  For 
those  who  don’t  have  the  luxury  of 
time,  here  are  a  few  questions  that 
may  help  a  reporter  decide  whether 
his  story  is  ready  for  the  editor’s  eyes: 

•  Have  I  told  readers  the  story? 
Have  I  written  it  for  them  rather  than 
for  my  editors  or  for  just  me? 

•  Is  my  lead  provocative,  interest¬ 
ing,  accurate,  appropriate  to  the 
story? 

•  Have  I  arranged  the  facts  logi¬ 
cally  and  in  a  readable  order? 

•  Have  I  included  facile  transitions 
to  smooth  the  jumps  from  one  subject 
to  the  next? 

•  Should  any  of  the  paragraphs  be 
separated?  Combined?  Reposi¬ 
tioned?  Reorganized  to  get  the  facts  in 
their  proper  order? 

•  Have  I  varied  the  sound  of  the 
sentences?  Have  I  kept  the  voice  of 
the  story  active  and  consistent? 


•  Have  I  avoided  pretentious  lan¬ 
guage?  Have  I  chosen  accurate  as 
well  as  apt  words?  Have  I  used  any 
cliches? 

•  Have  I  followed  the  principles  of 
slim  sentence  economy  by  avoiding 
needless  words,  useless  repetition, 
redundancy,  unneeded  intensifiers  — 
rather,  somewhat  —  and  other  fatty 
deposits? 

I  have  always  told  reporters  that 
writing  the  story  is  the  easy  part;  the 
hard  part  begins  when  it’s  time  to  get 
serious  about  editing  it.  There  is  no 
point  in  trying  to  reinvent  the  wheel 
when  we  edit  ourselves,  but  we 
should  pay  particular  attention  to 
analyzing  our  wheel’s  dimensions. 

None  of  these  suggestions  is  new. 


so  why  should  it  be  necessary  to  make 
a  list  for  reporters  to  use?  I’ll  try  to 
answer  that  question  with  another: 
How  many  newspaper  bylines  are 
instantly  recognizable? 

The  ones  that  do  get  noticed  belong 
to  reporters  who  actively  work  at 
their  writing.  They  ask  themselves 
these  questions  almost  instinctively. 
For  virtually  everyone  else,  more 
work  is  needed. 

It’s  sad,  but  some  of  the  weaker 
writers  may  derive  less  benefit  from 
such  a  list  because  many  of  them 
wouldn’t  recognize  parts  of  their  sto¬ 
ries  the  questions  refer  to. 

In  all  my  years  in  the  newspaper 
business.  I’ve  never  known  one  of 
these  poor  writers  to  say  anything 
about  someone  else’s  copy.  To  me, 
that  says  they  don’t  understand  the 
fundamentals,  in  their  own  copy  or  in 
others’. 

I  am  not  saying  they  don’t  read,  just 
that  they  don’t  analyze  what  they 
read  in  the  way  very  good  writers  do 
with  the  hope  of  discovering  some¬ 
thing  new  and  appealing  they  might 
use  themselves. 

No  matter  what  its  length,  good 
writing  is  economical  and  satisfying, 
and  reporters  who  want  to  make  their 
stories  that  way  have  to  learn  self¬ 
editing. 

The  old  journalistic  axiom  “When 
Continued  on  page  58) 
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WE,  the  People  of  the  United  States,  in  order  to  form 
a  more  perfed  Union,  cftablifh  Juftice,  infure  domellic 
Tranquility,  provide  for  the  common  Defence,  pro^ 
mote  the  General  Welfare,  and  fecure  the  Blellings  of 
Liberty  to  Ourfelves  and  our  Pofterity,  do  ordain  and  eftablifli  this 
Conftitution  for  the  United  States  of  America. 

ARTICLE  I. 

$e(i.  I.  A  LL  Icgiflative  powers  herein  i;rantcd  (hall  be  veiled  in  a  Congref.'  of  ihe  United 
State.,  which  (hall  confill  of  a  Senate  and  Hoiife  of  Keprel'entatives. 

StR.  1.  TheHoufe  of  Keprefentatives  lhall  be  compofed  of  members  chofen  every  fccoiid  yrar 
by  the  people  of  the  fcveral  {lates,and  the  electors  in  each  Hate  lhall  have  the  qualification^  rrqui- 
fite  for  elehors  of  the  molt  numerous  branch  of  the  (late  Irgiilature. 

No  perfon  lhall  be  a  reprefentative  who  lhall  nut  have  aiiainrd  tothe  ageoF  twrnty-fiveyrars,a»d 
been  feven  years  a  citiaen  of  the  United  States,  and  who  lhall  nut,  when  elected,  be  an  ilihahiiai.t 
of  that  Hate  in  which  he  lhall  be  chofen. 

Keprefentatives  and  direft  taxes  lhall  be  apportioned  among  the  feveral  Hates  which  may  be  in¬ 
cluded  withih  this  Union,  according  to  their  rcfpeflivc  numbers,  which  lhall  be  deter  niinid  by  add¬ 
ing  to  the  whole  number  of  free  perfons,  including  thofc  bound  to  fervice  for  a  lenn  of  years, 
and  excluding  Indians  not  taxed,  three -fifths  of  all  other  perfons-  The  aflual  enumeration  Ihail 
be  made  within  three  years  after  the  firH  meeting  of  the  Congrefs  of  the  United  States,  and  w-iihiii 
every  fubfequenc  term  of  ten  years,  in  fuch  manner  as  they  lhall  by  law  diirfl.  The  number  of 
reprefentatives  fliall  not  cxcecci  one  for  every  thirty  thoufand,  but  each  Hate  lh.ill  have  at  leall  un.: 
reprefentative  ;  and  until  fuch  enumeration  lhall  be  made,  the  Hate  of  New-liamplhirc  lhall  be  rn- 
titled  to  ebufe  three,  Maffachufetts  eight,  Khode-Illand  and  Providence  Plantations  one,  Connrelirn' 
five,  New-York  fix,  New-Jerfey  four,  Pennfylvania  eight,  Dclawaie  one,  Maryland  fix,  Virgin-.i 
ten,  Norih-Ctrolinafive,  South-Carolina  five,  and  Georgia  three- 

When  vacancies  happen  io  the  reprefentation  from  any  Hate,  the  Executive  authority  thereof 
fliall  ilfue  writs  of  cleflion  to  fill  fuch  vacancies. 

The  Houfe  of  Keprefentatives  lhall  chufe  their  Speaker  and  other  officers;  and  lhall  have  the 
foie  power  of  impeachment. 

Sefl.  3.  The  Senate  of  the  United  States  lhall  be  compofed  of  two  fenators  from  each  Hate,  chc- 
fen  by  tne  legiflature  thereof,  for  fix  years;  and  each  fenaior  lhall  have  one  vote. 

Immediately  after  they  lhall  be  alTcmbled  in  confequcnce  of  the  firfl  eleclion,  they  fliall  be  divi. 
ded  as  equally  as  may  be  into  three  claOes.  'Fhe  feats  of  the  fenators  of  the  fitll  clafs  0  .'I  be  vaca¬ 
ted  at  the  expiration  of  the  fceond  year,  of  the  fecond  clafs  at  the  expiration  of  the  fourtn  year,  and 
of  the  third  clafs  at  the  expiration  of  the  fixth  year,  fo  that  one-third  may  be  chofen  every  fecund^ 
year;  and  if  vacancies  happen  by  rcfignation,  or  otberwile,  during  the  recefs  of  the  Legiflature  n:' 
any  Hate,  the  Executive  thereof  may  make  temporary  appointments  until  the  next  meeting  of  the 
Legiflature,  which  fliall  then  fill  fuch  vacancies. 

No  perfon  fliall  be  a  fenator  who  lhall  not  have  attained  tothe  age  of  thirty  years,  and  been  nine 
years  a  citizen  of  the  United  States,  and  who-fliall  not,  when  elcAed,  be  an  inhabitant  of  that  llaie 


Editor  &  Publisher  will  celebrate  the  200th  anniversary  of  the  U.S. 
Constitution  in  its  September  12,  1987  issue.  This  issue  will  salute  this 
truly  great  document  and  the  contributions  of  the  press  in  upholding  it. 

The  first  public  display  of  the  U.S.  Constitution  appeared  in  a  newspap¬ 
er  —  The  Pennsylvania  Packet  —  on  September  19, 1787.  A  reproduc¬ 
tion  of  the  page  will  be  tipped  into  E&P’s  September  12  issue.  The  insert 
will  be  accompanied  by  an  article  by  Professor  Frederic  B.  Farrar,  the 
eminent  historian,  newspaperman,  teacher  and  author,  on  the  role  news¬ 
papers  played  before  and  during  the  Constitutional  Convention. 


Editor  &  Publisher 

11  West  19th  St.,  New  Vbrk,  N  Y  10011  •  212  675-4380 


TTie  Pubty.er  Tearn  from  left,  flora  Bathburn.  metro  editor:  Andy  Schneider,  public  health  writer:  Vince  Musi,  photographer:  Angus  McEachran.  editor,  holding  Pulitzer  Gold  Medal. 
Henry  Daubner  editonal  writer.  Matthew  Brelis  general  assignment  reporter.  Madelyn  Ross  managing  editor  Missing  is  Rob  Rogers  editonal  cartoonist 


PJRNAUSIVrS  fflGHEST  HONOR 
SHARED  WITH  THE  TEAM 


When  the  winner  of  the  1987  Pulitzer 
Gold  Medal  for  public  service  was  an¬ 
nounced  over  the  wire  at  The  Pittsburgh 
Press,  the  spotlight  was  on  Andrew 
Schneider  and  Matthew  Brelis.  It  was 
their  documentation  of  medical  and  sub¬ 
stance  abuse  problems  among  commer¬ 
cial  airline  pilots  that  led  to  major  reforms 
in  pilot  medical  reviews — and  increased 
passenger  safety. 

Yet  Schneider  and  Brelis  were  the  first 
to  shine  the  spotlight  elsewhere,  to  rec¬ 
ognize  metro  editor  Flora  Rathburn,  who 
edited  the  series;  photographer  Vince 
Musi,  who  illustrated  it;  the  many  staff 
members  who  helped  in  numerous  other 
ways;  and  the  editors  who  have  made  a 


commitment  to  in-depth  reporting. 

The  efforts  that  led  to  the  second  con¬ 
secutive  Pulitzer  for  The  Pittsburgh  Press 
represent  a  commitment  to  excellence 
that  dominates  the  newsroom. 

TWo  in  a  row  isn’t  luck. 

Rather,  it’s  proof  of  the  value  of  leader¬ 
ship  that  motivates,  requires  journalistic 
qu^ity  and  integrity  and  demands  the 
best  from  each  individual  for  the  sake 
of  the  team. 

The  results  are  worth  gold.  Ask  anyone 
at  The  Pittsburgh  Press. 

^  SCRIPPS  HOWAED 
i!i  NEWSPAPERS 

COMMITTED  TO  EXCELLENCE 
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